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PREFACE 

This volume reproduces exactly three reports prepared by the staff 
of the Survey Research Center for submission to sponsors of its series 
of National Travel Market Surveys. These reports are as follows: 

The Travel Market 1958 
The Travel Market 1959-1960 
The Travel Market 1961-1962 

Three earlier reports for the years 1955, 1956, and 1957 have also 
been reprinted and are available in a companion volume. A third volume 
which summarizes the principal findings of the series of studies is 
scheduled for publication in 1964. It will contain a detailed combined 
index to the series of three volumes. 
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INTRODUCTION 

This report describes the findings of the 1958 National Travel Market Survey conducted 
by the Survey Research Center of the University of Michigan and sponsored by the Boeing 
Airplane Company and Time, The Weekly Newsmagazine. This survey is the four th in a 
series of National Travel Market Surveys begun in 1955, Sponsors of earlier surveys have 
included the Port of New York Authority, the Pennsylvania Railroad, and the New York 
Central System. 

Purpose of the 1958 Survey 
The 1958 Survey represents a departure f rom the earlier surveys in the topics covered. 

More emphasis has been placed on motives and attitudes relevant to people's travel in the 
1958 Survey than in earlier years, and less emphasis has been placed on the frequency of 
travel by different individuals. Those responsible for planning the survey felt that, in general, 
more could be learned in 1958 by exploring new topics than by measuring year-to-year trends 
in answers to traditional questions. 

A large part o f the 1958 Survey is directly or indirectly related to the introduction of jet 
aircraft in commercial passenger service. Questions about reactions to the idea of jet travel 
approach the topic directly.'Reactions to height and speed are obviously relevant Experience 
wi th and attitudes toward overseas travel are related to the prospects for increased travel by 
jet plane to Europe and other continents. 

Other topics covered —and, in some instances, explored only briefly — relate to such 
questions as, how do people decide where to go on their vacation? how do people decide when 
to take their next vacation trip? how do they pay for their trips? what k i n d ' o f lodgings do 
they use and why? what experience have they had wi th car rental service? 

The Sample 
The sample used in the 1958 Survey was a probability sample similar to that used in 

earlier years. One personal interview was taken in every family in the sample. W i t h i n the 
family, the respondent was either the husband or the wife . The choice between the two was 
determined in advance of the interview on a random basis. No interviews were taken w i t h any 
additional "extra" adults in the family, such as aged relatives or grown children l iv ing wi th 
their parents. 

I n all, 1456 interviews were taken tn late May and June 1958. Acceptable interviews 
were obtained f r o m 86 per cent of all designated respondents in the sample. That is, 14 per 
cent were lost because the respondent refused to cooperate, could not be found at home after 
repeated calls, or was not interviewed for some other reason. 

The Staff 
This study was carried out by the staff of the Survey Research Center, a division of the 

Institute for Social Research of the University of Michigan. The Institute is under the direc
tion of Rensis L ike r t while the director of the Center is Angus Campbell. This study was car
ried out in the Economic Behavior Program of the Center, George Katona, director. The Cen
ter's field staff is headed by Charles Cannell, and the sampling section by Leslie Kish. For this 
project, study design, analysis, and report wr i t ing were the responsibility of John B. Lansing. 
He was assisted by Elizabeth Goodwin and Robert Hsieh. 
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SUMMARY OF MAJOR FINDINGS 

Air Travel 

As of June 1958, 29 per cent of all adults had ever taken an air trip. Three years earlier, a 
comparable survey showed only 24 per cent of all adults had experienced air travel. 

The higher the family income of an individual, the more likely he is to have taken an air 
t r ip at some time in his l i fe . 

Only nine per cent of all adults took an air trip in the twelve months ending in June 1958. 
The proportion who took an air t r ip in a period of twelve months was about 7 per cent in 1955. 

People who have experienced air travel have no reluctance to fly high. Only one person in 
20 of those who have flown says he definitely prefers not to fly high. 

Almost all experienced air travelers also say they like to have a plane fly fast, or have no 
objection to it. Fewer than one in 20 expresses a definite dislike of dying fast. 

Altitudes Toward Travel By Jet Plana 

There was little change in people's reactions to the idea of traveling by jet plane between 
November 1957 and June 1958. One third would like the idea, and about one half say they 
would not like it . 

The people who react most favorably to the idea of jet travel are those most likely to be 
in a position to travel by jet. Seven out of ten of those who have ever flown say they would like 
or accept jet travel, compared to three out of ten of those who have never flown. People tend 
to be favorably disposed to jets if they have a high income, if they are well-educated, if they 
are young, and if they are men. 

Many people in June 1958 had vague or incorrect ideas about when jets would be in com
mercial service. Only one in five of those who says he would not like jet travel knows that 
jets are not yet in commercial service in this country but w i l l be wi th in two years. Being 
poorly informed about this situation seems to be associated wi th negative reactions to jet 
travel. 

Overseas Travel Experience 

One adult American out of five has been overseas at some time in his life. Of those who 
have been abroad, about two out of three were overseas in the armed forces and never have 
been overseas as civilians. 

Of those who have been overseas, 60 per cent have been to Europe. Many also report 
visits to the Pacific islands or Asia or to Africa. A l l of these areas have been visited by many 
men while in the armed forces. 

Whether a person has been overseas as a civilian depends on his income. The higher the 
income, the more likely he is to have been overseas as a civilian. 

Attitudes Toward Travel 

Nearly everyone can think of some place in the world he would like to sec. Of all the 
places people say they would like to go " i f they had their choice of any place in the world" , 
Europe, or some part of Europe, is mentioned most frequently. Among specific places, France 
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and Hawaii lead in the number of mentions. But, when questioned a little more realistically 
on the "way they would like to spend their vacation this year", people tend to replace distant 
shores wi th places nearer home. 

People feel that travel in foreign countries is more exciting and less relaxing than travel 
in the United States. Travel abroad is fascinating and stimulating but also expensive, difficult , 
and even dangerous. 

The strongest motive for European travel is sight-seeing and general curiosity. But, four 
other principal motives are — the desire to have a good time; personal ties; conspicuous con
sumption; and a general desire to travel. 

Most people find auto travel enjoyable though a substantial minority find it dull. And, a 
few find i t expensive or dangerous. 

The majority of people, including those who have never flown, also react positively to 
plane travel but for different reasons. I t is "fast", "stimulating", "adventurous". However, a 
considerable group react negatively in terms of danger and fear, and a few find f t "expensive". 

Vacation Travel 

Three adults out of four have at some time taken a vacation trip to a point 100 miles or 
more away. The proportion of adults who have ever taken a vacation trip increases as income 
increases. 

In June 1958, 43 percent of all adults were expecting to take d vacation trip within the 
next twelve months. The proportion of individuals planning vacation trips is considerably 
higher among upper income groups than among low income groups. 

Where people's relatives live is a major factor in where they go on vacation trips: People 
may also select their destination w i t h sight-seeing in mind; if so, they tend to vary their desti
nation f rom year to year. One out of four of the adults who take vacation trips always goes to 
the same place. 

Of those planning a vacation trip, three out of four planned to leave before September 1, 
1958. Few people in June 1958 had plans for trips in the fol lowing winter or spring. 

Most of these vacation planners (about seven out of ten) have at least some choice as to 
when they will vacation. About half of them say that they have freedom of choice — wi th no 
liimtations. Those whose choice is l imited refer most often to the restrictions imposed by the 
job o f the head of the family or of some other person who is working: School attendance of 
their children limits the choice of some people. 

Of those planning a vacation trip in the next twelve months, the majority expected to go 
by automobile. Use of common carriers, especially railroads and airlines, increases as the dis
tance to the destination increases. 

None of those who were planning a vacation trip by common carrier intended to use a 
pay later plan. H a l f of those planning vacation trips intended to pay for them out of current 
income. Most of the others intended to use money saved up specially or other savings. 

lodgings 

Six adults out of ten have stayed in a motel at some time, nearly as many have stayed in a 
hotel, and one in four has stayed in a tourist home. Experience wi th different types of lodgings 
broadens as income increases. Most people, wi th experience of more than one type of lodging, 
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prefer motels, primarily because they like their physical arrangement and their informality as 
compared to hotels. 

Car Rentals 

Seven per cent of all adults say they have at some time rented a car. Of those f rom fami
lies w i t h incomes over $7500, 16 per cent have had experience w i t h car rentals. 
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AIR TRAVEL I 

In an investigation of attitudes toward air travel a logical point of beginning is to ask 
about the extent to which people are familiar wi th air travel through their own experience. 
The 1958 Survey, like its predecessors, contains data on this topic. Those who have experi
enced air travel were asked about their reactions to flying high and fast, and their responses 
are covered in the second part o f this chapter, 

Us* of Air Last Year and in Earlier Years 

The proportion of the adult population who have ever taken an air trip is increasing 
Steadily. I n June 1958 about 29 per cent of all adults had experienced air travel. This statislic 
had increased in the three years f rom 1955 to 1958 by 5 per cent, or at a rate of just under two 
per cent a year. 

Table 1 

Proportion of Adult Population 

Travel Surveys of: 

Air Travel History 1855 1957 June 1958 

Has tnken an air trip 24% 28% 29% 

Never has taken an air trip 75 72 70 

Not ascertained 1 • 1 

Total 100% 100* 100* 

Number of adults interviewed 8485 3149 1456 

•Less than 0.5 per cent 
Note: Data for 1958 exclude "extra" adults other than the heed of a family or his wife. Earlier invertjgatiom indicate 

that thil omission is,not likely to be important for the reason that the group omitted does not differ greatly from 
the rest of the population in experience with sir travel. 

The higher a person's income, the more likely he is to have taken an air t r ip at some 
time in his l i fe (Tab le 2). Of those adults f rom families wi th incomes below $3,000, 13 per 
cent have taken an air t r ip . Of those f rom families over $7,500, 55 per cent have taken an air 
t r ip . I n other words, only a few people at the bottom of the income distribution have taken an 
air t r ip , but more than half of the people in the upper part of the distribution have taken 
Such a trip. 

Only about a th i rd of those who have taken an air t r ip at some time in their lives took one 
in the last 12 months. The proportion of the population who take an air trip in a year also has 
been rising slowly, but even in June 1958 only 9 per cent of all adults reported that they h i d 
taken an air t r ip i n the preceding 12 months (Table 3 ) . For most people who do occasionally 
fly, trips by air are rare events. The increase in the proportion of all adults who take an air t r ip 
in a period of one year was f rom 7 per cent in 1955 to 9 per cent in 1958. 
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Table 2 

Proportion of Adult Population . June 1958 

Family Income 

Air Travel History All Under $3,000 $3,000-4,999 $5,000-7,499 S7J500 and oner 

Has taken an air trip 29% 13% 22% 32% 55% 

Never has taken an air trip 70 88 77 68 44 

Not ascertained 1 1 1 • 1 

Totnl 100% 100% 100% 100% 100% 

'Less than 0.5 per cent 

Table 3 

Proportion of Adult Population 

Travel Surveys of: 

Use of Air "Last Year" J955 1956 1957 June 1958 

Took one or more air tripi "last year"* * 7% 7% 9% 9% 
Did not take an air trip 91 92 90 91 

Not ascertained 2 I 1 » 

Total 100% 100% 100% 100% 
Number of adults interviewed 8485 5255 3149 1456 

'Less than 0.5 per cent 
••The question rcFerrcd to the use of oir in the 12 months prior to interview. 
Note: Data for 1958 exclude ""extra" adults other than head of a family or his wife. 

I n any given year, of those adults who take an air t r ip most take only one or two trips. 
(By a t r ip is meant a round t r i p ) . More people travel for non-business than for business 
reasons, but the business travelers take more trips. More people take first class flights than 
coach flights. 

Detailed information f rom the June 1958 Survey on all of these points is shown in the 
next table. Of the 9.0 per cent who took a t r ip "last year", 7.1 went first class and 3 0 went by 
coach, including, by implication, 1.1 per cent who went both coach and first class. Of the 7.1 
per cent who went first class, 3.7 went on business and 4.1 took at least one non-business tr ip, 
including, by implication, 0.7 who took both kinds. Of the 3.0 per cent who went by coach, 
0.8 went on business and 2.2 on non-business trips, the implication being that very few people 
took both business and non-business trips by coach. 

These categories are further subdivided by number of trips of each of the four main 
types (first class and coach, business and non-business). Of the 3.7 per cent who traveled 
first class oVi business, 1.5 per cent took one such tr ip, 0.6 took two such trips, 0.7 took three 
such trips, and so forth. I t is particularly worth noting that nearly all of those who took coach 
flights for non-business reasons took only one such flight (1.8 out of the 2.2 per cent took only 
one such flight). 
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Table 4 

Class, Number, and Purpose of Flights 
Taken in Last 12 Months Per Cent of All Adults 

Took an afr trip in [as( 12 months 

Took first class flights 

Took business, first class flights 

l flight 

2 

3 

6 or more 

Not ascertained 

Took non-business, first class flights 

1 flight 

2 

3 

4-5 

6 or more 

Not ascertained 

Took first class flights, purpose not ascertained 

Took coach flights 

Took business, coach flights 

1 flight 

2 

3 

4 or more 

Not ascertained 

Took non-business, coach flights 

1 flight 

2 

3 

4 or more 

Not ascertained 

Took coach flights, purpose not ascertained 

8.0% 

1.5% 

0.6 

0.7 

0.3 

0.3 

0.1 

3.0% 

0.7 

0.3 

0.1 

0.1 

0.1 

0.6% 

0.1 

0.1 

0.1 

1.8% 

0.3 
* 

0.1 

0.1 

7.1% 

3.7% 

4.1% 

0 1% 

0.8% 

3.0% 

3.2% 

0.1% 

'Less than 0.5 per cent 
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Reaction* to Height and Speed 

T w o of the principal characteristics of jet planes are that they fly higher and faster than 
those now in commercial use. How are people likely to react to the idea of going higher and 
faster? One way to get at this question is to talk to people who have had experience w i t h air 
travel and ask them how they react to speed and height. The fol lowing questions were asked 
of those who have ever taken a t r ip to a place 100 miles or more away by air: 

"Some people say that the higher a plane goes the better they like i t , while others don't 
like to fly high. How do you feel?" 
"Why is that?" 

"Some people say that the faster a plane flies the better they like it, while others don't 
like to fly fast. How do you feel?" 

"Why do you say so?" 

About half of the people who have flown report that they do not care whether a plane 
flies high or not. Height, as they have experienced it, makes no difference to them. Of those 
who do express some feeling one way or the other, more like to fly high than dislike i t . 
Thirty-three per cent of those responding say they have a preference for f ly ing high, and, of 
the 33 per cent, 18 per cent state a strong preference. Only 13 per cent say that they do not 
like to fly high, including only 5 per cent who express strong feelings on the matter. Thus, 
most people who fly either have no definite objections to flying high or, actually, like to do so. 
I n this respect there is no difference between people who took an air t r ip last year, and those 
who d i d not take a t r ip last year but have taken one at some time. 

Table 5 

Per Cent of Adults Who Have Ever Flown 

All Adults Adults Who Adults Who Did 
Who Have Took Air Trip Not Take Air 

Reactions to Flying High Flown Last Year Trip Last Year 

Like to fly high — strongly 18% 21% 17% 

Like to fly high — no indication of strong 
feeling 15 19 13 

Don't care, makes no difference 48 46 50 

Don't like to By high — no indication of 
strong feeling 8 4 9 

Don't like to fly high — strongly 5 4 6 

Not ascertained 8 6 5 

Total 100% 100% 100% 

Reactions to the direct question about flying fast are remarkably similar to those about 
height. Slightly more than half of those who fly express themselves as having no particular 
feeling about the speed of the plane in which they are flying. Some 29 per cent react favor
ably to the idea of flying fast, including 16 per cent who express a strongly favorable opinion. 
Only 6 per cent do not like the idea, including only 2 per cent who express strong distaste 
for flying fast. 
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There is a tendency for people to react in the same way to height as to speed. Of those 
who say they like height, 47 per cent say they like speed; of those who say they do not like 
height, only 24 per cent like speed. The group who say they dislike both height and speed is 
small, however, amounting to only about 2 per cent of all those who have ever flown. 

TabU 6 

Per Cent of Adults Who Have Ever Flown 

All Adults ^ o n s to Flying High 

Reactions to Flying Fast 
Who Have 

Flown 
Like 

It 
Makes No 
Difference 

Don'i 
Like It 

Like it — strongly 16% 27% 10% 13% 

Like it — not particularly 13 20 9 11 

Don't care — makes no difference 56 43 71 47 

Don't like it — not particularly 4 4 2 11 

Don't like it — strongly 2 1 Z 8 

Not ascertained 9 5 8 10 

100% 100% 100% 100% 

Further insight into the meaning of these answers may be obtained by examining the 
reasons people mention for their preferences. Many people d id not mention any special reason 
for their views. A distribution of the comments made about f lying high appears in Table 7. 
The advantage most often mentioned is that i t is smoother or more comfortable. About 
one comment out of ten is to the effect that it is safer to Hy high. Very few people take the 
opposite position, that i t is safer to fly low. A few people mention that flying high makes them 
nervous, however. The leading disadvantage of flying high is that the passenger can't see as 
much, he does not get a view of the ground. About 14 per cent of the comments are to that 
effect. Half as many comments, 7 per cent, are about favorable aspects of the view from high 
flying planes, These comments refer either to the view of the clouds or sunset or'to the broader 
view of the surface of the earth. 

A similar distr ibution o f advantages and disadvantages of flying fast appears in Table 
8. Most of the people who mention advantages of flying fast, think in terms oE the advan
tages of reaching their destination quickly. Of those who are thinking of the flight itself the 
largest group comment that planes flying fast tend to be smoother or more comfortable. Eight 
per cent of all comments are to the effect that flying fast is exciting. Another 8 per cent do not 
like to fly fast because i t tends to make them nervous. There is also a small group who associate 
speed w i t h lack o f safety. The principal impression one receives f rom the data, however, is 
that most people who have f lown do not have any particular reaction to how fast an airplane 
flies except that they like to arrive quickly at their destination. 
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Table 7 

Advantages and Disadvantages of Flying High Per Cent Distribution of Comments Given 

Advantages: 73% 

Smoother, more comfortable 48% 

Safer 10 

Beautiful view, see clouds, see more of ground 7 

Faster 4 

Like the sensation of being high in the clouds 3 

Olher 1 

Disadvantages: 26 

You don't get a view of ground, can't see much 14 

Nervousness 8 

Air sickness, pressure on ears, other physical sensations 3 

The, air is not as good, you need oxygen 1 

Not as safe 1 

Olher 1 

Not ascertained 1 

Total 100% 

Table 8 

Advantage and Disadvantages of Flying Fast Per Cent Distribution of Comments Civen 

Advantages. 
Gel there fast 52% 

81% 

Safer 1 

Exciting 
Smoother, more comfortable 

8 
14 

Other advantages 8 

Disadvantages: 

Nervous, don't like it 6 

17 

Less safe 5 

Other disadvantages 4 

Not ascertained 2 

Total 100% 
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The fol lowing quotations may serve to supplement the tables by illustrating how people 
talk about height and speed: 

Wife of oil company foreman — age 43, family income $7500-9999, California 

Height : " I don't know because the pilot goes wheie he wants. You never know how high 
or low," 

Speed: " I don't know i f we are going fast or not. I t seems slow to me." 

Wife of teacher - age 38, family income $4000-4999, California 

Height: " I love to fly. I t gives you more of a feeling of exhilaration the higher you are. 
The air is clean and fresh." 

Speed: " I l ike to fly fast because you get to your destination quickly." 

Tailor owner — age 54, family income $10,000-14,999, California 

Height: " I l ike to fly high to be sure to miss the mountains." 

Speed: "1 like to go fast and get there as soon as possible." 

Bank officer — age 48, family income $10,000-14,999, New Jersey 

"Flying low is bumpy. I prefer to f ly high because it's an easier ride and more pleas
ant." 

Bookkeeper — age 38, family income $7500-9999, Ohio • 

" I enjoy flying low. I like the rock and roll of the plane, the turbulence." 

Wife of trucker — age 39, family income $5000-5999, Ohio 

" I like t o fly high. It's beautiful above the clouds." 

Widow — ooer 65, family income $2000-2999, Pennsylvania 

" I enjoy flying low when I can see the ground — the beauty of i t ." 
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ATTITUDES TOWARD TRAVEL BY JET PLANE II 

In the preceding chapter the topic of reactions to jet travel was approached indirectly 
through analysis of questions about height and speed of flight. I n this chapter answers to 
direct questions about jet travel are discussed. The first part of the discussion is based on 
questions about how the respondent himself would feel about traveling in a jet plane and how 
soon he thinks jets w i l l be in commercial use; the second, on a question about whether he feels 
jet planes w i l l be safer than those now in use by the airlines 

Acceptance of Jet Travel 01 Related to Various Factor* 

The question asked about feelings about jet travel in May and June 1958 was the same as 
one asked in the previous survey in this series in the fa l l of 1957. There was no appreciable 
change in people's attitudes during this period. About one th i rd of all adults say they would 
like to travel in a jet plane and about one half say they would not like it . A few take a middle 
position, indicating that they would like some things about jets but not others, or that they 
feel lukewarm about jets. These people seem to be in a frame of mind to accept jet travel, 
though not as yet enthusiastic about such travel. In succeeding tables, their answers are 
grouped w i t h those of the people who would like jet travel. 

Table 9 

Proportion of Adult Population 

Feeling* About Jet Travel' Nov.-Dec J957 May-June 1958 

Would like it 33% 34% 

Middle position; likes certain things about it but dislikes others 4 8 

Wouldn't like it 51 50 

Don't know, no opinion 3 5 

Not ascertained" 9 3 

Total 100% 100% 

Number of adults interviewed 1493 1456 

'The question was: "At you probably know, there are plans for regular use oF jet planes for passenger service How 
would you feel about traveling in a jet plane?" 

*'Includes respondents who both uid there was no difference between jets and other planes and gave no indication of 
how they feel about Other planes. 

Do people realize that when they are talking about travel by jet plane they are talking 
about the immediate future? Or do they think of i t as something for a vague and distant 
future? To give some measure of the realism of people's thinking about jets, people in the 
sample were asked, "How long do you think it w i l l be before the airlines begin using jet planes 
for carrying passengers?" 
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There may be some disagreement as to how wide a margin of error one should allow and 
sti l l consider an answer to this question reasonably accurate. I f one considers as "tolerably 
accurate" any reply which refers to a period of less than three years, half of all respondents 
give answers which are "correct" (Table 10). The other half either do not know when jets 
w i l l be introduced, or give answers which are "incorrect" by this standard. By a more strict 
criterion, one could argue that only those are "well-informed" who know that jets have not 
yet been introduced ( in this country) but w i l l be within the next two years. This group in
cludes 23 per cent of a l l adults. 

Among just those adults who would like or accept jet travel, a larger proportion (38 per 
cent) are "well-informed" and say that jet service w i l l start wi thin the next two years. Sixty-
three per cent of these people are "tolerably correct" having referred to a period wi th in three 
years. 

Of those who would not like jet travel, only 21 per cent are "well-informed" as to the date 
when jets w i l l be in service, and only 37% are "tolerably correct" in their assumption that jets 
w i l l be in service wi th in three years. Ignorance about the situation seems to be associated wi th 
the negative reactions of people to jet travel. 

Table 10 

WVien People Expect 
Jet Service 
Will Start All Adults 

Per Cent of Adults 

Adults Who Would 
Like or Accept 

Jet Travel 

Adults Who 
Would Not Like 

Jet.Travel 

They're already in use 9% 12% 7% 

Under 2 years 28 38 21 

2 - 2.9 years 11 13 9 

3 - 3.6 years 4 e 2 

4 — 4.9 years 3 4 3 

5 — 10 years 12 13 12 

More than 10 years 1 1 2 

Don't know 29 10 41 

Not ascertained 3 2 3 

100* 100% 100% 

Another way to approach the interpretation of people's feelings about jet travel is by com
paring the feelings of those who have ever taken an air trip and those who have not. Of those 
who have, 72 per cent would like or accept jet travel, while of those who have not, only 30 
per cent react favorably. For the immediate acceptance of jets, of course, the group who have 
taken at least one air t r ip is the most relevant, and of this group the overwhelming majority is 
favorably disposed. 

13 



Table 11 

Feelings About Jet Travel All Adults 

Per Cent of Adults 

Adults Who 
Have Taken 
An Atr Trip 

Adults Who 
Have Neoer Taken 

An Air Trip 

Would like or accept jet travel 42% 72% 30% 

Would not like jet travel SO 23 62 

Don't know whether would like 5 4 5 

Not ascertained 3 1 3 

100% 100% 100% 

The remainder of this section compares the feelings about jet travel of those in different 
strata of the population. Tables 12-15 show responses to the question classified by income, 
education, age, and sex of the respondent. 

People i n the upper income groups are more favorably disposed to jets. Of those w i t h 
incomes below $3000, 22 per cent would like or accept jet travel, compared to 58 per cent of 
those w i t h incomes over $7,500. 

Table 12 

Proportion of Adult Population 

Family Income 

Feelings About Jet Travel AH 
Under 
$3,000 

$3,000-
4.999 

$5,000-
7,499 

57,500 
and over 

Would like or accept jet travel 42% 22% 45% 49% 58% 

Would not like jet travel so 67 48 47 35 

Don't know whether would like 5 7 4 3 4 

Not ascertained 3 4 3 1 3 

Total 100% 100% 100% 100% 100% 

There is also a correlation between a person's education and his feelings about jets. O f 
those adults who had no formal education, or only a grammar school education, 24 per cent 
say they would like or accept jet travel, compared to 66 per cent of those who attended col
lege or graduated f rom college (Table 13) . 

Thus, i t is the groups w i t h higher socio-economic status who are most ready to accept 
travel by jet plane. The pattern of init ial acceptance of an innovation by people in the high 
status groups followed by diffusion down the ladder is not unusual for consumer goods and 
services. The introduction of television sets, for example, followed this pattern. 

People's feelings about jets are related also to their age. Young people are much more 
favorably disposed than old people. Of those aged 18-34, 57 per cent say they would like or 
accept jet travel, compared to only 20 per cent of those aged 65 or older (Table 14). 
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Table 13 

Proportion of Adult Population 

Feelings About Jet Travel All 

Educational Attainment 

None or High 
Crade School School College 

Would like or accept jet travel 42% 24% 47% 68% 

Would not like jet travel 50 86 48 29 

Don't know whether would like 5 7 4 3 

Not ascertained 3 3 3 2 

Total 100% 100% 100% 100% 

Table 14 

Proportion of Adult Population 

Age 

65 and 
Feelings About Jet Travel All 18-34 33-44 45-84 over 

Would like or accept jet travel 42% 57% 49% 33% 20% 

Would not like jet travel 50 37 48 59 65 

Don't know whether would like 5 4 3 5 S 

Not ascertained 3 2 2 3 6 

Total 100% 100% 100% 100% 100% 

Men are more favorably disposed toward jets than women. Of the men, 57 per cent 
would like or accept travel b y jet, compared to SO per cent of the women. 

Table 15 

Proportion of Adult Population 

Sex 

Feelings About Jet Travel All Male Female 

Would like or accept jet travel 42% 57% 30% 

Would not like jet travel 50 36 82 

Don't know whether would like 5 4 6 

Not ascertained 3 3 2 

Total 100% 100% 100% 
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Jets and Safely 

There is considerable evidence that many people think of planes as dangerous and are 
nervous about flying even i f they do take air trips. Do people think of jets as likely to be safeT 
than the planes now in use? 

Of all respondents, 20 per cent think jets w i l l be safer; 18 per cent think jets w i l l be less 
safe. Thus, the two groups wi th fairly definite opinions one way or the other are about equally 
divided in the general population. Many people say they do not know whether there w i l l be a 
difference or see no reason to expect much difference. 

Of those who would like or accept jet travel, 30 per cent feel jets would be safer compared 
to 8 per cent who feel they would be less safe. Nearly half of the group expect jets to be about 
the same as other planes. Of those who would not like jet travel, only 12 per cent feel they 
would be safer, while 28 per cent feel they would be less safe. About one-third of this group 
say they have no opinion as to whether jets would be safer or not. The large proportion of 
people unfavorably disposed who do not have an opinion on this point is consistent w i t h the 
earlier findings that those who react negatively to jets tend to be poorly informed and of lower 
education. 

Table 16 

Feelings About Safety of Jets* All Adults 

Per Cent of Adults 
Adults Who Would 

Like or Accept 
Jet Travel 

Adults Who Would 
Not Like Jet Travel 

Jets will be safer 20% 30% 12% 

About the same 32 48 22 

Less safe 18 S 28 

Don't know, no opinion 27 13 35 

Not ascertained 3 3 3 

Total 100% 100% 100% 

•The question was: "In your opinion 
what?" 

will jet planet be safer than the kind of plane they nre using now, not as safe, or 

Some people gave reasons why they expected jets to be safer or less safe — though most 
did not — and these factors are shown in Tables 17 and 18 respectively. Of the comments as 
to factors which w i l l make jets safe, the most common refers to their newness. People 
speak of the latest research, or in terms which suggest a general tendency to think of things 
which are newer as also better. About 4 per cent refer to the mechanical characteristics of jet 
engines, such as that they have fewer moving parts. Another 4 per cent think that high speed 
may be a safety factor (Table 17). 

Of those who mention factors tending to make jets less safe, by far the largest group, 13 
per cent of all adults, feel that high speed w i l l tend to make jets less safe. The only other group 
of any size, 2 per cent of all adults, refers doubtful ly to jets as too new or untried. Some of these 
people are giving responses which are the counterpart in reverse of the answers to the effect 
that jets are new and w i l l , therefore, be better (Table 18). 
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Table 17 

Factors Making Jets Safer' ' Per Cent of All Adults* 

Height (fly over weather) 1% 

Speed (less time in air) 4 

Mechanical characteristics of engine {fewer moving parts) 4 

Size of the jets (bigger, stronger) 1 

Newness (well designed) 7 

Handling (will be better handled, etc.) 3 

It depends 1 

Other safety factors 6 

No factors making jets safer mentioned, not ascertained 76 

'Adds to more than 100 per cent because of multiple antwers 
" "The questions were: "In your opinion wfll jet planes be safer than the 

what?" "What do you have in mind?" 
kind of plane they are using now, not as safe, or 

Table 18 

Factors Making Jets Less Safe* * * Per Cent of AU Adults* * 

Height (toohigh) 1% 

Speed (too fast) 13 

Mechanical (characteristic of engines) 1 

Size of the planes (too big) • 

Newness (untried) 2 

Handling (personnel inexperienced) 1 

It depends 1 

Other less safe factors 4 

No factors making jets less safe mentioned, not ascertained 81 

'Less than 0.5 per cent 
"Adds to more than 100 per cent because of multiple answers 

•"The questions were: "In your opinion will jet planet be safer than the kind of plane they are using now, not as lafe 
or what?* "What do you nave in mind?" 

Thus, there is a tendency for people to think of jets as new and react according to how 
they feel about new things generally. There is a tendency for people to think of jets as fast, and 
to react according to the implications of speed as they see them. (These answers include those 
of people who fear collisions because jets are fast) . People do not seem to think that height is 
very relevant to safety. 
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OVERSEAS TRAVEL EXPERIENCE III 

What proportion of the adult population of the United States ever have been overseas? 
How many people have visited other nations, exclusive of Canada and Mexico? The answers 
to these questions are presented in Table 19. Of all American adults, about one in five has 
been overseas at some time. Men are much more likely to have been abroad than women, and 
most of the men who have been abroad went as members of the armed forces. 

Of the adult population, about 14 per cent are men who went abroad in the armed forces 
but have not been.overseas as civilians. This group, of course, includes men who went overseas 
in Wor ld W a r I , W o r l d War I I , or the Korean War, as well as men who have served overseas 
at other times. An additional one per cent of all adults are men who have been overseas both 
as civilians and as members of the armed forces. Altogether, about 3 per cent of all adults are 
men who have been overseas as civilians, and about 4 per cent of all adults are women who 
have been overseas. Another way of stating the same result is that about 6 per cent of all men 
have been overseas as civilians and about 8 per cent of all women have been overseas. (A few 
of the women were in the armed forces, of course, but the percentage is presumably small.) 
About 7 per cent of all adults have been overseas as civilians, while twice that many have been 
overseas in the armed forces. 

Table 19 

Experience with Overseas Travel Per Cent of Ml Adults 

Have traveled overseas 21 % 

Men 17% 

In armed forces only 14% 

As a civilian only 2 

Both 1 

Women 4 

Have not traveled overseas 77 

Not ascertained 2 

Total 100% 

The parts of the wor ld which people have visited are shown in Table 20. Many people 
have visited more than one part of the wor ld . About 12 per cent of all adults have visited 
Europe, 5 per cent Asia, and 5 per cent the islands in the Pacific. I n view of the fact that most 
of the people who went overseas went in the armed forces, it is not surprising that the areas 
they visited are the areas to which American troops have been sent in recent years. Of the con
tinents, those visited by the smallest proportion of the American population are Australia, 
South America, and Africa, each of which has been visited by 2 to 3 per cent of all American 
adults. 
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Table 20 

Parts of the World Visited Per Cent of All Adults 

Have traveled overseas: 21% 

Europe 12% 

Asia (Japan, Formosa, India) 5 

Africa 3 

South America 2 

Australia, New Zealand 2 

Caribbean, Central America 2 

Pacific Islands, Hawaii, Philippines, etc. 5 

Atlantic Islands, Bermuda, Azores * 

Other parts of the world 5 

Have never traveled overseas 77 

Not ascertained 2 

Total 100% 

'Less than 0.5 per cent 

T h e same d a t a are presented in sl ightly different form in T a b l e 21, w h i c h shows the 
proportion of all those w h o h a v e been overseas who have visited e a c h area. T h i s way of look
ing at the data emphasizes again the importance of E u r o p e , which has been visited by 60 
per cent of al l A m e r i c a n s w h o have been overseas. 

Table 21 

Parts of the World Visited 
Per Cent of All Adults Who 

Have Ever Traveled Overseas* 

Europe 60% 

Asin (Japan, Formosa, India) 23 

Africa 15 

South America 11 

Australia; New Zealand 9 

Caribbean, Central America 9 

Pacific Islands, Hawaii, Philippines, etc. 25 

Atlantic Islands, Bermuda, Azores 2 

Not ascertained 6 

"Adds to more than 100 per cent because of multiple answers 
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There is a relation between the income of a person's family and the probabili ty that he 
has been overseas. Men who were overseas in the armed forces are likely now to be in their 
hetter earning years. Of those adults w i t h family income under $3,000, 7 per cent have been 
overseas m the armed forces only (Table 22) . Of those adults w i t h income over $3,000, 16 
per cent were overseas in the armed forces. 

The probability that an individual has been overseas as a civil ian rises more sharply wi th 
income. Of a l l adults w i t h income below $3,000, 3 per cent have been overseas as civilians; of 
adults wi th income f rom $3,000 - $7,499, 6 per cent have been overseas as civilians; but of 
adults wi th income over $7,500, 15 per cent have been overseas as civilians. 

Table 22 

Proportion of Adult Population 

Family Income 

Experience with Overseas Travel All Under$3,000 $3,000-4,999 $5,000-7,499 $7,500 and ooer 

Has been overseas 21% 10% 20% 25% 31% 

Has been overseas as a civilian 7 3 6 6 J5 

Has been overseas only in 
armed forces 

14 7 14 19 16 

Has never been overseas 77 86 77 74 ' 68 

Not ascertained 2 4 3 1 1 

Total 100% 100% 100% 100% 100% 
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ATTITUDES TOWARD TRAVEL IV 

Not all of people's attitudes are on the surface of their consciousness. Direct questions 
may bring answers which are incomplete or even misleading. As an experiment intended to 
reveal something of people's underlying attitudes toward travel, a series of sentence comple
tions was introduced in this survey. The topics explored include wishes and hopes about travel, 
a comparison between attitudes toward travel in the U.S. and travel in foreign countries, atti
tudes toward travel to Europe, and a comparison of reactions to travel by auto and travel by 
plane. 

Wi*h«s rind Hop** 

Travel to distant places is something people dream about. To leam something about these 
fantasies, people were asked to complete this sentence: " I f I had my choice of any place in 
the whole world I ' d like to see, I 'd go to . . ." Later in the sequence of sentence completions 
an item was'introduced intended to be slightly more realistic, though still the answers would 
refer to hopes and not to actual expectations: " I f I could pick the way to spend my vacation 
this year I would . . ." The answers to these two items were coded on a comparable basis, ex
cept that the answers to the second included comments about what people would like to do 
as wel l as about where they would like to go. The answers are shown in Table 23. 

People are most likely to say that the place in the whole world they would like to see is 
Europe. Of all respondents 39 per cent mention Europe or some part of Europe. The country 
most often mentioned is France. Eleven per cent mention France or places in France. France 
is followed by I ta ly , mentioned by 7 per cent. Of those who mention destinations in Italy, a 
number refer to the Vatican, whi le others mention Rome, or I taly as a whole. 

Twenty-eight per cent of all respondents mention destinations in the United States. The 
three states w i t h the greatest number of mentions are California, Florida, and New York. 
I t is interesting that 14 per cent mention one or another of these three, compared to only 5 
per cent who refer to all other states combined and 9 per cent who mention other destinations 
in the United States or a tour of the country. 

There is a scattering of mentions of other countries in North America and of other 
continents, but no t over 2 or 3 per cent refer to any one area. Hardly anyone mentioned the 
islands of the South Pacific. (Evidently the effects of musical comedies on the popular 
imagination can easily be exaggerated.) Hawaii , however, ranks very high, almost as high as 
France; i t is mentioned by 9 per cent of all adults as the place they would like to see. 

Almost all respondents were able to answer this question: only 2 per cent insisted that 
their choice would be to stay home, and only 5 per cent could not think of anything to say 
or gave answers w h i c h could not be coded. Fantasies about distant places seem to be almost 
universal. 

People's answers to the i tem about "picking the way to spend my vacation this year" are 
very different. T h e more remote destinations drop out of the tabulation almost completely. 
Only 3 per cent mention Europe instead of the 39 per cent, and only one per cent mention 
continents other than Europe or North America instead of 12 per cent. Hawaii drops f rom 
9 per cent to 2 per cent. Most people do not associate these distant places with "my vacation 
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this year" even in their imaginations. On the other hand, the mentions of specific states other 
than California, Florida, and New York tend to increase. 

This i tem was phrased in a way to permit people to mention various activities instead 
of specific destinations. About half of all respondents actually replied in terms other than a 
specific destination. Of these, however, most imply that they would take a t r ip of some kind. 
Two per cent mention an air tr ip; one per cent, a trip by sea; 3 per cent, a t r ip by auto. A 
larger number of answers, 9 per cent, mention hunting or fishing. Another 9 per cent mention 
going to the mountains or the seashore, wi th the seashore the more popular of the two. There 
is also a group of 9 per cent who would stay home. 

Most people had no diff iculty in responding to this item. Only one per cent insisted that 
they could not pick a way they would like to spend a vacation because they won't have a 
vacation, whi le 4 per cent gave no answer or no answer which could be coded and tabulated. 

The emphasis on travel in answer to this question may reflect in part the context in 
which it was asked. People had been asked several questions in the area of travel before this 
item was presented to them. Nevertheless, i t is worth noting that the overwhelming majority 
say they would spend their vacation by taking a trip of one type or another. 

Table 23 

Sentence Completion* on Placet People Would Like to See 

Per Cent of All Adults 

"If I had my choice of any place In the whole world 
I'd like to tee, I'd go to:" 

States specifically mentioned: , 19% 
California , , 7 
Florida 4 
New York 3 
Other slates 5 

Destinations in the U. S 
Tour the United Slates 
Tour the West 

Washington, D .C 
National Parks (Yellowstone, etc ) 
Other destinations 

Europe 39 
France 11 
Italy 7 

Crcnt Britain 5 
Cermany 3 

Switzerland 3 
Spain 1 
Austria , * 
Belgium * 
Europe in general; other placet in Europe 9 

"If I could pick the way to spend my vacation this 
year I would " 

States specifically mentioned- 27% 
California 7 
Florida 7 
New York 3 

Other states 10 

Destinations in the U. S 7 
Tour the United States .... , 2 
Tour the West 1 
Washington, D . C I 
National Parks (Yellowstone, etc.) 1 
Other destinations 2 

Europe 3 
France 1 
Italy 
Creat Britain " , 
Cermany * 
Switzerland * 
Spain * 
Austria * 
Belgium * 

Europe in general; other places in Europe . 2 
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Table 23 (Continued) 

Other continents 12 
South America 3 
Asia (Japan, India) 3 
Africa 2 
Australia 1 
Near East 3 

Other parts of North America 4 
Mexico , 1 
Canada 1 
Other 2 

Islands 10 

Hawaii 6 
Soulh Seas (Tahiti, Samoa, etc.) * 
Puerto Rico • 
Other islands 1 

Other comments 2 
I'd stay home 2 

Not ascertained 5 

Total 
'Less than 0.5 percent 

100% 

Olher continents J 
South America ' 
Asia (Japan, India) " 
Africa * 
Australia * 
Near East * 

Other porij of North America 4 
Mexico 1 
Canada 2 
Other 1 

Islands 3 
Hawaii 2 
Soulh Sens (Tahiti, Samoa, etc.} * 
Puerto Hico * 
Other Islands 1 

Other comments 55 
I'd stay home 9 
I'd travel (no details specified) 5 
Take a trip by air 2 
Take a trip by sea 1 
Take a trip by auto 3 
Take a trip by other modes I 
Go hunting, fishing 9 
Co to the mountains 3 
Go to the seashore 0 
I won't have a vacation 1 
Other answers 11 

Not ascertained 4 

Total 100% 

Travel in the United States and Travel in Foreign Countries 

As just discussed, travel in foreign countries plays a much'larger role in people's fantasies 
about travel than in their aspirations for the immediate future, while the reverse is true for 
domestic travel. A further comparison of domestic and foreign travel can be made by analysis 
of the way in w h i c h people completed two sentences: "Traveling in the United States is . . . , 
and "Traveling in foreign countries is . . .". The replies are shown in Table 24. 

Positive comments about travel in the United States were made by 81 per cent of a l l 
respondents, and negative comments, by 13 per cent. Positive comments about foreign travel 
were made by only 61 per cent, and negative comments, by 29 per cent. What is the nature 
of these negative comments? There is more tendency for people to say that foreign travel is 
expensive; 9 per cent make this comment about foreign travel, compared to 6 per cent about 
travel in the Uni ted States. This result is hardly surprising, since foreign travel is in fact more 
expensive than travel in the United States. 
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T h e p r i n c i p a l d i f f e r e n c e i n t h e rep l ies , h o w e v e r , is i n n e g a t i v e c o m m e n t s w h i c h d o n o t 
r e f e r t o cost. O n l y 2 per c e n t c o m m e n t t h a t t r a v e l i n t h e U n i t e d States is d i f f i c u l t o r dangerous . 
E l e v e n pe r cen t , h o w e v e r , g i v e as t h e i r f i r s t assoc ia t ion w i t h t r a v e l i n f o r e i g n c o u n t r i e s e i t h e r 
d i f f i c u l t y o r danger , a n d to these s h o u l d be a d d e d 2 pe r c e n t w h o r e s p o n d t h a t f o r e i g n t r a v e l 
is " f o r o t h e r p e o p l e " or " n o t f o r m e . " T h e obstacles t o f o r e i g n t r a v e l a re n o t a l l financial. 

T h e r e are also p r o n o u n c e d d i f f e r e n c e s i n t h e p o s i t i v e c o m m e n t s p e o p l e m a k e . Peop le 
are m o r e l i k e l y t o say t h a t t r a v e l i n f o r e i g n c o u n t r i e s is f a s c i n a t i n g o r i n t e r e s t i n g , m o r e l i k e l y 
t o say t h a t i t is s t i m u l a t i n g , e x c i t i n g , o r a d v e n t u r o u s , a n d m o r e l i k e l y t o say t h a t i t is a n e w 
exper ience or d i f f e r e n t . O n e gets t h e f e e l i n g t h a t p e o p l e are a roused b y t h e i dea o f f o r e i g n 
t r a v e l a n d s t i m u l a t e d b y i t , b u t n e e d n o t find i t r e l a x i n g . 

T h i s i n t e r p r e t a t i o n is s u p p o r t e d b y t h e d i s t r i b u t i o n o f answers a m o n g t h e o t h e r ca tegor ies . 
T w e n t y - n i n e pe r cen t o f the c o m m e n t s a b o u t t r a v e l i n t h e U n i t e d States a re t o t h e e f f e c t t h a t 
i t is w o n d e r f u l , p leasant , or a j o y . O n l y 13 p e r cen t o f the c o m m e n t s a b o u t f o r e i g n t r a v e l f a l l 
i n t h i s c a t e g o r y . F o u r p e r cen t c o m m e n t t h a t t r a v e l i n the U n i t e d States is c o m f o r t a b l e or 

Tabla 24 

Sentence Complet ion* on Travel ing in the Uni ted States 
a n d in Foreign Countries 

Par Cant of A l l Adu l t s 

"Traveling i n the United States is:" 

Total positive comments S i % 
Fascinsting, interesting 11 
Stimulating, exciting, adventurous 2 
Entertaining, f u n , 9 
A new experience, different 1 
Educational, broadening 9 
Cheaper 1 
Comfortable, easy, convenient 4 
Seeing what your homeland is like, best 

place to travel 2 
Wonderful , nice, pleasant, a joy 29 
Is for me, is what I've done 1 
The thing to do first 1 
OK, all right, good (lukewarm reaction) .... 3 
Other positive comments 8 

Total negative comments J3 

Expensive 6 
Diff icul t 1 
Tiresome, dul l , fatiguing 2 
Dangerous 1 

Other negative comments 3 

Not ascertained 6 

"Traveling in foreign countries is" 

Total positive comments 61% 
Fascinating, interesting , 14 
Stimulating, exciting, adventurous 7 
Entertaining, f u n 5 
A new experience, different 4 
Educational, broadening 13 
Cheaper , 1 
Comfortable, easy, convenient " 
Seeing what your homeland is like, best 

place to travel * 
Wonderful , nice, pleasant, joy 13 

Other positive comments , 4 

Total negative comments , 29 
Expensive 9 
Dif f icu l t 5 
Tiresome, du l l , fatiguing 1 
Dangerous 5 
Dangerous because of language difficulties 1 
For other people, not for me 2 
Other negative comments , 8 

Not ascertained 10 

Total 

•Less than 0.5 per cent 

100% Total 100% 
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easy, b u t h a r d l y anyone g ives as his first r e ac t i on t o f o r e i g n t r a v e l t h a t i t is c o m f o r t a b l e -
People are m u c h m o r e r e l a x e d a b o u t t h e i dea o f t r a v e l i n g i n the U n i t e d States t h a n a b o u t 
t r a v e l i n f o r e i g n coun t r i e s . 

T h e r e a re p o s i t i v e forces w h i c h t e n d t o m a k e f o r e i g n t r a v e l a t t r a c t i v e , a n d these i n c l u d e 
m o t i v e s a d d i t i o n a l to those o f c u r i o s i t y a n d the des i re f o r n e w exper ience . T h i r t e e n pe r c e n t 
g i v e as t h e i r f i r s t r e a c t i o n t h a t t r a v e l i n f o r e i g n coun t r i e s is e d u c a t i o n a l a n d b r o a d e n i n g . T h e 
same c o m m e n t is m a d e a b o u t t r a v e l i n t h e U n i t e d States b y a s o m e w h a t sma l l e r g r o u p , 9 p e r 
cen t o f t h e p o p u l a t i o n . 

F««l ings about Tr lp t to Europt 

B y f a r t h e largest g r o u p o f A m e r i c a n s w h o have been overseas or w h o w o u l d l i k e to g o 
overseas t h i n k i n t e r m s o f t r a v e l t o E u r o p e , as t h e p r e c e d i n g analys is has s h o w n . T w o i t ems 
w e r e i n c l u d e d i n t h e l i s t o f sentence c o m p l e t i o n s i n t e n d e d t o e x p l o r e spec i f i ca l l y m o t i v e s f o r 
g o i n g t o E u r o p e a n d reasons f o r n o t g o i n g to E u r o p e . T h e i t ems w e r e as f o l l o w s : " M r . a n d 
M r s . S m i t h w e n t t o E u r o p e because . . .", a n d " M r . a n d M r s . B r o w n were o f f e r e d an expense-
f r e e t r i p t o E u r o p e b u t t h e y d o n ' t w a n t t o go because . . . " T h e l a t t e r sentence f r a g m e n t was 
so ph rased as t o a v o i d answers t o the e f f e c t t h a t p e o p l e d o n o t go t o E u r o p e because i t costs 
too m u c h . O n th is p o i n t t h e r e l a t i o n b e t w e e n i n c o m e a n d f o r e i g n t r a v e l , discussed i n C h a p t e r 
I I I , te l ls m o r e a b o u t the ex t en t t o w h i c h cost is a b a r r i e r to t r a v e l t h a n c o u l d be l e a r n e d f r o m 
a sentence c o m p l e t i o n . 

T h e m o t i v e f o r g o i n g t o E u r o p e m o s t f r e q u e n t l y a t t r i b u t e d to " M r . a n d . M r s . S m i t h " is a 
desire t o go s igh t - see ing ( T a b l e 2 5 ) . A f e w p e o p l e m e n t i o n spec i f i c places or types o f places 
w h i c h the Smi th s m i g h t des i re t o see, b u t mos t o f t h e c o m m e n t s m e n t i o n s ight -see ing i n r a t h e r 
gene ra l t e rms . N i n e pe r c e n t say the S m i t h s w a n t to g o because t h e y have never been the re , 
w h i c h i m p l i e s t h e same g e n e r a l c u r i o s i t y . A cons ide rab le g r o u p , 13 pe r cent , m e n t i o n t h e 
desire t o have a g o o d t i m e or t o have a v a c a t i o n . A n o t h e r g r o u p of n e a r l y e q u a l size r e f e r t o 
pe r sona l t ies t o f r i e n d s o r r e l a t i ve s a b r o a d , o r t o in teres t i n places w h e r e m e m b e r s o f t h e 
f a m i l y have been a t some t i m e . 

M o t i v e s o f c o n s p i c u o u s c o n s u m p t i o n are m e n t i o n e d b y 6 per cent . T h e Smi ths w e n t t o 
E u r o p e , t h e y say, because t h e y c o u l d a f f o r d i t , a n d w a n t e d peop le t o k n o w t h a t t h e y c o u l d . 

A n o t h e r g r o u p i n t e r p r e t t h e S m i t h s ' b e h a v i o r i n t e rms o f a gene ra l desire to t r a v e l . These 
peop le , 8 pe r cent o f a l l a d u l t s , say t h a t the Smi th s w e n t to E u r o p e because t h e y l i k e t o t r a v e l 
or l i k e t o t ake l o n g t r i p s . 

A l t o g e t h e r , t h e n , peop le m e n t i o n f i v e p r i n c i p a l m o t i v e s f o r E u r o p e a n t r a v e l ; c u r i o s i t y 
o r a des i re t o s ight-see; des i re t o have a g o o d t i m e ; pe r sona l ties; consp icuous c o n s u m p t i o n ; 
a n d a gene ra l d e s i r e t o t r a v e l . 

T h e reasons f o r n o t g o i n g t o E u r o p e d i v i d e a b o u t e v e n l y i n t o reasons f o r n o t w a n t i n g t o 
go a n d reasons f o r n o t g o i n g even t h o u g h one w o u l d l i k e t o People m a y n o t w a n t t o go t o 
E u r o p e because t h e y do n o t l i k e t o l eave h o m e . T h e a t t r a c t i o n s o f h o m e are n u m e r o u s a n d 
v a r i e d ; t h e y are m e n t i o n e d b y over h a l f o f those w h o c i t e reasons w h y M r . a n d M r s . B r o w n 
d o n o t w a n t t o go t o E u r o p e . T h e o thers i n c l u d e 7 per cen t w h o m e n t i o n f ea r o f the sea or o f 
f l y i n g . T o these p e o p l e , t h e t r i p across t h e ocean i t s e l f carr ies c o n n o t a t i o n s o f f ea r . 

T h e obstacles t o t r a v e l t o E u r o p e are s i m i l a r t o t h e obstacles t o t r a v e l in gene ra l f o u n d 
i n ea r l i e r s tudies . A p a r t f r o m m o n e y , w h i c h was r u l e d out b y t h e f o r m o f the ques t i on , the 
m a j o r obstacles are h e a l t h , i n c l u d i n g feebleness associated w i t h age, a n d c h i l d r e n o r a g e d 
d e p e n d e n t s . Some p e o p l e also m e n t i o n d i f f i c u l t y i n g e t t i n g e n o u g h t i m e , e i the r because M r . 
B r o w n c a n n o t l eave h i s j o b or f o r some o t h e r reason. 
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Some 6 p e r cen t o f t h e respondents c a n n o t i m a g i n e w h y a n y o n e w o u l d t u r n d o w n a f r e e 
t r i p t o E u r o p e . T o t h e m , the a t t r a c t i o n o f a t r i p t o E u r o p e is so p o w e r f u l t h a t t h e B r o w n s 
m u s t be "c razy" . . 

Table 25 

Sentence Complet ions on Go ing , ( J Europe 
Per Cent of A l l A d u l t s 

"Mr. and Mr*. Smith went to Europe because:" 

To go sight-seeing; to travel around 23% 

To see the World's Fair in Brussels 2 

To see historic places 1 

To see how other people live 2 

To see Europe, or a particular country in 
Europe ,. , 2 

Visit friends, relatives 8 

Visit someone in the service; see where their 
boy fought 1 

To see where their own ancestors lived 1 

Other people go; the Joneses went 3 

They can afford i l (want to show they can); 

they have the money , 8 

Have a good time, have a vacation 13 

They lilte to travel, take long trips 8 

Travel is broadening, educational, interesting 2 

They have never been there 9 

Other comments , 14 

Not ascertained 5 

Total 100% 

"Mr. and Mrs. Brown were offered an expense-free 
trip to Europe, but ihey don't want to go because" 
Obstacles other than money prevent them: .... 38% 

They are in poor health 5 
They are too old, feeble 3 
Someone in the family is sick, old 4 
They have children they don't want to leave 

or lake 11 
They have family they don't want to leave 

or take 4 
They have other obligations at home 7 
They do not have the time 2 
M r Brown might lose his job 2 

They don't want to go 31 
They don't like to leave home for various 

reasons 20 
They are afraid of the sea. of flying 7 
I t is too far from home 2 
They want to see the U.S. first 2 

They are crazy, nuts, silly 6 
Other comments 17 
Not ascertained 8 

Total 100% 

A n a d d i t i o n a l i t e m was asked a b o u t w h a t p e o p l e w o u l d l i k e t o d o i n E u r o p e . T h e 
i n c o m p l e t e sentence reads: " I f I w e r e i n E u r o p e t h e t h i n g I ' d l i k e mos t t o d o is . . ." T h i s 
p h r a s i n g is s u c h t h a t i t s h o u l d l ead t o s p e c i f i c s t a tements o f t h i n g s p e o p l e w o u l d l i k e t o d o . 
Neve r the l e s s , 2 5 pe r c e n t o f a l l r e sponden t s a n s w e r e d i n gene ra l t e r m s t h a t t h e y w o u l d g o 
s igh t - see ing or t r a v e l a r o u n d ( T a b l e 2 6 ) . T h i s r e su l t is r e m i n i s c e n t o f t h e g e n e r a l des i re t o 
go s i gh t - s ee ing a t t r i b u t e d t o M r . a n d M r s . S m i t h . A desire t o see p a r t i c u l a r c o u n t r i e s or par t s 
o f p a r t i c u l a r coun t r i e s is s ta ted b y 29 pe r c e n t o f a l l respondents . O n c e aga in , F r a n c e a n d 
I t a l y are t h e mos t p o p u l a r des t ina t ions , i n t h a t o rde r . 

A n o t h e r g r o u p o f 16 per ' cen t m e n t i o n f a i r l y spec i f i c ob j ec t i ve s , w h i c h v a r y f r o m t h e 
desires t o a t t e n d the W o r l d ' s F a i r i n Brussels t o t h e w i s h t o see h o w o t h e r p e o p l e l i v e , 

N i n e p e r cen t o f a l l r espondents say t h a t i f t h e y w e r e i n E u r o p e w h a t t h e y w o u l d l i k e 
m o s t t o d o is t o h u r r y back h o m e , These p e o p l e a re at t h e o p p o s i t e e x t r e m e f r o m the 6 pe r 
c e n t w h o c a n n o t t h i n k o f a n y reason w h y someone w o u l d t u r n d o w n a f r e e t r i p t o E u r o p e . 
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Table 26 

Sentence Completions on W h a t People W o u l d Like to Do in Europe 
Per Cent o f A l l Adu l t s 

"// I were in Europe the thing I'd like matt to do it:" 

Co sight-seeing, travel around 25% 

See something in particular • 

See the World's Fair 2 

Sec historic places — 2 

See a specific sight (Ei f fe l Tower, museum), cathedrals, etc.) 6 

Go to concerts, festivals, other events (be a spectator at some activity) .. I 

See how olher people live • 1 

Visit friends, relatives —•> 2 

See where my own ancestors lived I 

Have a good time, learn a language, attend school, visit someone now in the service, see 
where my boy fought (died) 1 

See particular countries (or parts of countries) , 29 

France 10 

Italy 6 

Switzerland 4 

Great Britain 8 

Germany 2 

Spain, Austria , * 

Europe in general; other parts of Europe 4 

Don't know what I 'd want to do , 3 

Return home, hurry back to the good old U.S.A 9 

Other comments 9 

Not ascertained 9 

Total 100% 

*Le« than 0.5 per cent 

Travel by A u t o and Trave l by Plane 

T w o f i n a l s e n t e n c e c o m p l e t i o n s are o f a r a t h e r d i f f e r e n t character . T h e y r e f e r to t r a v e l b y 
a u t o m o b i l e a n d b y p l a n e . " A u t o m o b i l e t r i p s are . . . " a n d , "Plane t r i p s are . . . " 

O f t h e c o m m e n t s a b o u t t r i p s b y au to , 58 pe r c e n t w e r e pos i t i ve a n d 39 pe r cen t , n e g a t i v e 
( T a b l e 2 7 ) . O f t h e c o m m e n t s a b o u t t r i p s b y air , 50 p e r cen t w e r e pos i t i ve , a n d 37 p e r cent , 
nega t ive . T h a t m a n y p e o p l e w o u l d make n e g a t i v e c o m m e n t s a b o u t a i r was t o b e e x p e c t e d i n 
t h e l i g h t o f t h e r e s u l t s o f ea r l i e r surveys. T h e f r e q u e n t n e g a t i v e c o m m e n t s a b o u t a u t o m o b i l e s 

Travel by A u t o and Trave l by Plane 

T w o f i n a l s e n t e n c e c o m p l e t i o n s are o f a r a t h e r d i f f e r e n t character . T h e y ref 
a u t o m o b i l e a n d b y p l a n e . " A u t o m o b i l e t r i p s are . . . " a n d , "Plane t r i p s are . . .' 

O f t h e c o m m e n t s a b o u t t r i p s b y au to , 58 pe r c e n t w e r e pos i t i ve a n d 39 pe r 
( T a b l e 2 7 ) . O f t h e c o m m e n t s a b o u t t r i p s b y air , 50 p e r cen t w e r e pos i t i ve , an> 
nega t ive . T h a t m a n y p e o p l e w o u l d make n e g a t i v e c o m m e n t s a b o u t a i r was t o 1 
t h e l i g h t o f t h e r e s u l t s o f ea r l i e r surveys. T h e f r e q u e n t n e g a t i v e c o m m e n t s abou 
c a m e as m o r e o f a su rp r i s e -
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O f a l l r e sponden t s , one i n f i v e c o m m e n t s t h a t au to t r i p s are t i r e some, f a t i g u i n g , o r d u l l . 
These p e o p l e seem to b e r a the r b o r e d w i t h t r a v e l b y a u t o . O n l y one pe r c e n t m a k e s i m i l a r 
c o m m e n t s a b o u t t r a v e l b y a i r . 

O f t h e o t h e r n e g a t i v e c o m m e n t s a b o u t a u t o m o b i l e t r a v e l , t h e m o s t f r e q u e n t a re t h a t i t is 
expens ive a n d t h a t i t is dangerous , each m e n t i o n e d b y 6 pe r cen t o f a l l a d u l t s . P e o p l e r e f e r 
t o p lane t r i p s as expens ive as o f t e n as t h e y d o t o au to t r i p s . T h e mos t f r e q u e n t n e g a t i v e 
c o m m e n t a b o u t p l a n e t r a v e l is t h a t i t is dange rous , f r i g h t e n i n g , o r r o u g h , m e n t i o n e d b y 14 
p e r cent . N o d o u b t m a n y o f t h e 8 pe r c e n t w h o s i m p l y say p l a n e t r a v e l "is n o t f o r m e " a re also 
r e a c t i n g t o t h e p e r c e i v e d d a n g e r o f a i r t r a v e l . 

T h e p o s i t i v e c o m m e n t s a b o u t t r a v e l b y a u t o are o f a r e l axed cha rac t e r r e m i n i s c e n t o f 
t h e p o s i t i v e c o m m e n t s a b o u t t r a v e l i n t h e U n i t e d States. T h e most t y p i c a l r e m a r k is t h a t a u t o 
t r a v e l is w o n d e r f u l , n i ce , o r p leasant . F e w p e o p l e ( o n l y I pe r c e n t ) t h i n k o f i t as e x c i t i n g , 
b u t 7 pe r c e n t t h i n k o f i t as f u n . 

T h e p o s i t i v e c o m m e n t s a b o u t a i r t r a v e l are d i f f e r e n t . O n l y h a l f as m a n y p e o p l e say i t is 
w o n d e r f u l , n i ce , o r p leasant . F i v e per c e n t r e f e r t o i t as s t i m u l a t i n g , e x c i t i n g or a d v e n t u r o u s . 
O n l y 2 pe r c e n t say t h a t i t is f u n . T h e la rges t g r o u p , 20 p e r cen t , say t h a t p l a n e t r i p s a re fas t . 

T h e gene ra l impre s s ion a b o u t a u t o m o b i l e t r a v e l w h i c h emerges is t h a t most p e o p l e l i k e 
i t , a n d t e n d to find i t e n j o y a b l e . A s u b s t a n t i a l m i n o r i t y , h o w e v e r , f i n d i t d u l l , a n d a f e w f e e l 
i t is expens ive or dange rous . Plane t r a v e l , w h i c h n e a r l y t h r e e peop le o u t o f f o u r n e v e r have 
e x p e r i e n c e d , is also seen as e n j o y a b l e b y a n u m b e r o f p e o p l e , b u t t h e r e is a lso a t e n d e n c y to 
t h i n k o f i t as s t i m u l a t i n g or a d v e n t u r o u s . A c o n s i d e r a b l e g r o u p t h i n k first o f p l a n e t r a v e l i n 
t e r m s o f d a n g e r or f e a r ; a s m a l l e r n u m b e r t h i n k first o f the expense. 

Toble 27 

Santence Complet ions on A u t o m o b i l e and Plana Tr ip* 
Per Cant o f A l l A d u I t t 

"Automobile trips ore" 
Positive comments 58% 

Fascinating, interesting, educational 2 
Stimulating, exciting, adventurous I 
Entertaining, f u n 7 
Cheaper 2 
Comfortable, relaxing 2 
Convenient 3 
Wonderful, nice, pleasant, a joy 26 
All right (lukewarm reaction) '4 
Other positive comments 11 

Negative comments , 39 
Expensive 6 
Difficult 2 
Tiresome, fatiguing, du l l 20 
Dangerous 6 

Other negative comments , 5 
1 have never been in one " 
Other comments , 1 
Not ascertained 2 

Total 

* Less than 0.5 per cent 
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"Plane (rip* ore." 

Positive comments 50% 
Fascinating, interesting, educational 1 
Stimulating, exciting, adventurous 5 
Entertaining, fun 2 
Cheaper * 
Comfortable, good service 2 
Convenient 2 
Wonderful, nice, pleasant, a joy 13 
Fast 20 
Other positive comments 5 

Negative comments 37 
Expensive , 7 
Diff icul t 1 
Tiresome, fatiguing, dull 1 
Dangerous, frightening, rough 14 
Not for me; for other people 8 
Other negative comments 6 

I have never been on one 7 
Other comments 2 
Not ascertained 4 

. 100% 100% Tota 



VACATION TRAVEL V 

O n e sec t ion o f t h i s survey was d e v o t e d to people 's vaca t i on t r a v e l . Ques t ions w e r e asked 
a b o u t w h e t h e r p e o p l e have ever t a k e n a v a c a t i o n t r i p and a b o u t w h e t h e r t h e y expect t o t ake 
one i n the next t w e l v e mon ths . T h e answers to these quest ions have some in te res t i n t h e i r o w n 
right. T h e y w e r e m a i n l y i n t e n d e d , h o w e v e r , to lead t o discussion o f va r i ous aspects o f vaca
t i o n t r a v e l . I n p a r t i c u l a r , p e o p l e w e r e asked a series o f quest ions a b o u t t h e i r p lans f o r t h e i r 
nex t t r i p c o v e r i n g such top ics as w h e r e t h e y w i l l go, w h e n t h e y expec t to go a n d w h a t c h o i c e 
t h e y have as to t h e t i m i n g o f t h e i r v a c a t i o n t r i p , m e t h o d o f t r a n s p o r t a t i o n t h e y p l a n t o use, 
a n d h o w t h e y p l a n t o p a y f o r t h e t r i p . I n f o r m a t i o n about t h e t y p e o f l o d g i n g w h i c h t h e y 
expec t t o use f o r th is t r i p was also o b t a i n e d a n d is discussed i n C h a p t e r V I . 

Vaca t ion Travel Experience and Income 

W h e n asked i f h e has ever t aken a v a c a t i o n t r i p t o a p o i n t 100 m i l e s o r m o r e a w a y , a b o u t 
one a d u l t i n f o u r r e p l i e d t h a t h e n e v e r has ( T a b l e 2 8 ) . O f course, i t is q u i t e poss ible t h a t h e 
has t r a v e l e d t h a t d i s t ance or f a r t h e r f o r o t h e r reasons. 

T h e p r o p o r t i o n o f adu l t s w h o h a v e t a k e n a v a c a t i o n t r i p a t some t i m e i n t h e i r l ives var ies 
w i t h i n c o m e , as one m i g h t a n t i c i p a t e . O f those w i t h incomes u n d e r $3,000, 80 per c e n t h a v e 
t a k e n such a t r i p ; o f those w i t h i ncomes f r o m $3,000 t o $4,999, 74 p e r c e n t have t aken such a 
t r i p ; a n d o f those w i t h incomes o f $5,000 t o $7,499, 88 per c e n t have t a k e n a v a c a t i o n t r i p . 
O v e r 90 pe r c e n t o f those i n t h e t o p i n c o m e g r o u p ($7 ,500 o r o v e r ) have t aken a v a c a t i o n 
t r i p t o a d e s t i n a t i o n a t least 100 m i l e s a w a y . 

Table 28 

Proportion of Adult Population 

Family Income 

Under 13,000- $5,000- $7,500 
Experience With Vacation Travel" All $3,000 4,999 7,499 and over 

Has taken a vacation tnp 77% 60% 74% 88% 93% 

Never has taken a vacation trip 23 40 25 12 7 

Not ascertained • • 1 * « 

100% 100% 100% 100% 100% 

•Less than 0,5 per cent 
" T h e question wai: "Have you ever taken a vacation trip to a place 100 miles or more away?" 

Choice o f Dest inat ion 

Peop le w h o say t h e y have ever t a k e n a v a c a t i o n t r i p w e r e asked , " W h e n y o u take a 
v a c a t i o n t r i p , w h a t d o y o u cons ider i n d e c i d i n g w h e r e to go?" T h e rep l i e s , w h i l e t h e y d o n o t 
p e r m i t a c o m p l e t e ana ly s i s o f c h o i c e o f d e s t i n a t i o n , g i v e some i n s i g h t i n t o people ' s t h i n k i n g 
o n the s u b j e c t . T h e l a rges t g r o u p , 35 pe r cen t , say t h e y take i n t o a c c o u n t t h e i r c o n n e c t i o n s 
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w i t h o t h e r p e o p l e i n s e l e c t i n g t h e i r d e s t i n a t i o n ( T a b l e 2 9 ) . M o s t o f t h e re fe rences i n t h e 
i n t e r v i e w s are t o re la t ives w h o m peop le v i s i t . A second l a r g e g r o u p , 17 p e r cent , t r y t o select 
a d e s t i n a t i o n w h e r e they c a n go s ight -see ing . O t h e r spec i f i c a c t i v i t i e s a re m e n t i o n e d b y 13 
p e r cen t , o f w h o m t h e l a rges t g r o u p ( 6 pe r c e n t ) select a d e s t i n a t i o n w h e r e t h e y c a n g o 
h u n t i n g or fishing. 

A l l v a c a t i o n t r ips m u s t b e ca r r i ed o u t , o f course, w i t h i n t h e l i m i t s o f t i m e a n d m o n e y 
a v a i l a b l e t o the peop le c o n c e r n e d . T h i r t e e n p e r c e n t s p e c i f i c a l l y m e n t i o n cost o r p r i ces as a 
f a c t o r in c h o i c e o f d e s t i n a t i o n . F o u r pe r cent e x p l i c i t l y m e n t i o n t h e t i m e a v a i l a b l e t o t h e m as 
a f a c t o r . 

Table 29 

Factors in Deciding Where 
to Co on a Vacation Trip" 

Per Cent of All Adults 
Who Have Ever Taken a Vacation Trip* 

Activities: 30% 

Hunt ing , fishing 6% 

Sight-seeing 17 

Other activities 7 

Habit 3 

People 35 

Cost 13 

Time 4 

A place we can enjoy 11 

Other factors 22 

Not ascertained 5 

"Adds to more than 100% because oF multiple answers. 

" T h e question waj : "When you take a vacation trip, what do you consider in deciding where to go?" 

O f t h e r e m a i n i n g c o m m e n t s m a n y are d i f f i c u l t to c l a s s i fy i n a n y s i m p l e sys t em o f cate
gor ies . A n idea o f h o w some p e o p l e t a l k a b o u t t h e t o p i c m a y b e g a i n e d f r o m t h e f o l l o w i n g 
q u o t a t i o n s : 

County Register - age 52, $5000-5999, Tennessee 
" I w a n t to ge t some p lace w h e r e p e o p l e can ' t f i n d m e . " 

Wife of Office Worker - age 25 , $7500-9999, New York Staie 
" I h a v e n ' t been o n a v a c a t i o n s ince ou r h o n e y m o o n . I ' d l i k e t o g o w h e r e there 's 
s o m e t h i n g i n t e r e s t i n g to see a n d n i ce w e a t h e r , t oo . " 

Foreman — age 36, $6000-7499, Minnesota 
" W e usua l ly go o u t t o the f a r m . W e just p i c k u p a n d go . W e d o n ' t p l a n ou r vaca t ions . " 

Wife of Farmer - age 22, $1000-1999, South Dakota 
" I f w e have r e l a t ives w e v i s i t t h e m so w e d o n ' t h ave t o p a y f o r a m o t e l . A l s o w e go 
s o m e p lace w h e r e w e k n o w someone w h o c a n s h o w us t h e s ights ." 
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Mechanical Engineer — age 48, $6000-7499, New Jersey 

" I l i k e to g o s o m e w h e r e w h e r e I can get a w a y f r o m d a i l y r o u t i n e , b u t I ' m h a p p y t o 
get back." 

Wife of Construction Worker - age 38, $7500-9999, North Carolina 

" I a lways cons ide r t h e h e a t a n d w a n t t o go to a coo l p l a c e . " 

Wife of Dry Cleaning Manager — age 38, $7500-9999, South Carolina 

" W e cons ider the c h i l d r e n a n d - w h a t they w o u l d e n j o y a l o n g w i t h the v a c a t i o n b e i n g 
e d u c a t i o n a l a n d e n j o y a b l e . " 

W i f e of Steel Worker - age 29, $4000-4999, Pennsylvania 

" W e g o v i s i t i n g r e l a t ives . " 

Wife of Tool Maker - age 55, $4000-4999, St. Louis, Missouri 

" W e l i k e scenery." 

Tool and Die Leader - age 42, $5000-5999, Michigan 

" W e r e n t a co t t age o n a l a k e . " 

Railroad Telegrapher - age 37, $7500-9999, Iowa 

" W e go m o s U y t o w h e r e o u r re la t ives are." 

Peop le w e r e also asked i n t h i s sequence w h e t h e r t h e y a lways go t o the same p lace w h e n 
t h e y t ake a v a c a t i o n t r i p , O f a d u l t s w h o have ever t aken a v a c a t i o n t r i p , 25 per cen t say t h e y 
d o a l w a y s go t o t h e same p l a c e ( T a b l e 8 0 ) . T h e most i m p o r t a n t f a c t o r w h i c h tends t o keep 
p e o p l e g o i n g back t o t h e same p l a c e is t h e i r connec t ions w i t h re la t ives a n d o the r p e o p l e . O f 
those w h o m e n t i o n p e o p l e as a f a c t o r i n cho ice o f d e s t i n a t i o n , a b o u t h a l f a lways g o t o t h e 
same p lace . O n the o t h e r h a n d , o f those whose m a i n c o n s i d e r a t i o n is s ight -see ing , h a r d l y a n y 
k e e p g o i n g t o t h e same p lace . 

Table 30 

Per Cent of Adult* Mentioning 
Different Factor* in Deciding Where to Co 

Activities A Place 
Whether Always Co All Hunting, Sight- We Can 
to the Same Place Adults Cost Time futhing teeing Other Habit People Enjoy Other 

Always goes to 
same place 25% 15% 7% 25% 3% 23% 90% 46% 9% 12% 

Coes to the same 
place and also to 
new places 2 1 * 1 I 4 3 2 3 2 

Does not go to 
same place 6 1 70 82 64 92 89 7 43 79 71 
Not ascertained 12 14 11 10 4 4 * 9 •) 15 

Total 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 

•Less than 0.5 per cent 
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T h e des t i na t i ons p e o p l e p l a n t o v i s i t t h i s year o n t h e i r v a c a t i o n t r i p s w e r e c o v e r e d as p a r t 
o f a series o f ques t ions a b o u t v a c a t i o n p lans w h i c h is d e s c r i b e d b e l o w . O f those p l a n n i n g a 
t r i p , 8 1 p e r cen t have i n m i n d spec i f i c de s t i na t i ons i n t h e U n i t e d States ( T a b l e 3 1 ) . T h e 
t h r ee l e a d i n g states, F l o r i d a , C a l i f o r n i a , a n d N e w Y o r k , a c c o u n t f o r 22 o f t h e 8 1 p e r cent . I t 
is i n t e r e s t i n g t o c o m p a r e these answers t o t h e sentence c o m p l e t i o n i t e m discussed i n t h e p r e 
c e d i n g c h a p t e r . W h e n peop le w e r e c o m p l e t i n g t h e sentence a b o u t " m y c h o i c e o f a n y p l a c e 
i n t h e w h o l e w o r l d I ' d l i k e t o see", 28 pe r cen t m e n t i o n e d de s t i na t i ons i n t h e U n i t e d States, 
o f w h o m h a l f m e n t i o n e d one o f these t h r ee states. W h e n c o m p l e t i n g t h e sentence, " I f I c o u l d 
p i c k t h e w a y t o spend m y v a c a t i o n th i s year" , 34 pe r c e n t m e n t i o n e d spec i f i c de s t i na t i ons i n 
the U n i t e d States, o f w h o m h a l f also m e n t i o n e d one o f these states. I n t a l k i n g a b o u t a c t u a l 
p lans , as jus t n o t e d , n e a r l y e v e r y o n e w i t h a spec i f i c d e s t i n a t i o n i n m i n d p l a n s to g o s o m e w h e r e 
i n t h e U n i t e d States, b u t o n l y a b o u t one i n f o u r o f these p e o p l e a c t u a l l y p l a n s t o g o t o one o f 
these t h r e e states. 

Table 31 

Where People Expect to Go 
on Their Next Vacation Per Cent of Adults Planning a Trip 

Destinations in the U.S. 81% 

Florida 10% 

California 7 

New York 5 

Michigan 4 

Minnesota 3 

Maine 3 

Pennsylvania 3 

Other states (Each 2 per cent or less) * 46 

Foreign destinations 7 

Canada 5 

Europe 1 

Other 1 

Not ascertained 12 

Total 100% 

'Includes "District of Columbia" 

Plans f o r a Vacat ion Tr ip This Year 

A l t h o u g h t h r ee a d u l t s o u t o f f o u r have a t some t i m e t aken a v a c a t i o n t r i p , t h e p r o p o r 
t i o n w h o are c o n s i d e r i n g one i n t h e nex t t w e l v e m o n t h s is m u c h sma l l e r . F o r t y - t h r e e pe r c e n t 
say t h e y a re t h i n k i n g o f such a t r i p , i n c l u d i n g 28 pe r c e n t w h o say t h e y d e f i n i t e l y p l a n t o go , 
10 pe r c e n t w h o p r o b a b l y w i l l , a n d 5 pe r c e n t w h o are u n d e c i d e d ( T a b l e 3 2 ) . 

T h e r e is a close c o n n e c t i o n b e t w e e n h i s i n c o m e a n d the p r o b a b i l i t y t h a t an i n d i v i d u a l 
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is p l a n n i n g to t ake a v a c a t i o n t r i p . O f those f r o m f a m i l i e s w i t h incomes b e l o w $3,000, o n l y 23 
p e r cen t are t h i n k i n g a b o u t a v a c a t i o n t r i p , w h i l e o f those f r o m f a m i l i e s w i t h i n c o m e s o v e r 
$7,500, 7 0 p e r c e n t are p l a n n i n g a t r i p . I t s h o u l d n o t b e assumed tha t a l l o f the p e o p l e w h o 
are p l a n n i n g a t r i p w i l l i n f a c t t a k e a t r i p , a n d some o f those n o t ye t t h i n k i n g abou t a t r i p n o 
d o u b t w i l l t ake one . T h e d a t a represent a measure o f t h e plans i n people ' s m i n d s a t t h e 
p e r i o d o f i n t e r v i e w , i n June 1958. 

Table 32 

Proportion of Adult Population 

Family Income 

Plans for Taking a Vacation Trip 
in the Next Twelve Months* A f l 

Under 
$3,000 

$3,000-
4,999 

J5.000-
7,499 

$7,500 
and ooer 

Definitely 28% 12% 23% 3 6 % 49% 

Probably 10 5 11 10 18 

Undecided 5 6 4 4 5 

W i l l not take a t r ip 56 78 61 49 29 

Not ascertained 1 1 1 1 1 

Total 100% 100% 100% 100% 100% 

"The question was. "Do you expect to take a vacation trip in the next twelve months? ( I f "yes" or "maybe"), Do you 
think you definitely wi l l go, you probably wil l , or are you undecided?" 

T h e phrase "a v a c a t i o n t r i p " m a y m e a n d i f f e r e n t t h i n g s t o d i f f e r e n t p e o p l e . E i g h t y p e r 
cen t o f t h e p e o p l e w h o r e p o r t t h a t t h e y are p l a n n i n g a v a c a t i o n t r i p have i n m i n d a t r i p o f a 
w e e k or m o r e ( T a b l e 3 3 ) . I n o t h e r w o r d s , 3 4 pe r cen t o f a l l adul t s s t a t ed t h a t t h e y w e r e 
p l a n n i n g a v a c a t i o n t r i p o f a w e e k or m o r e d u r i n g t h e nex t t w e l v e m o n t h s , w h i l e 9 pe r c e n t 
c o n t e m p l a t e a t r i p o f less t h a n a week , o u t o f t h e 43 pe r cen t w h o p l a n some k i n d o f a v a c a t i o n 
t r i p . O f those w h o a r e p l a n n i n g a t r i p , 16 pe r cen t p l a n t o b e a w a y m o r e t h a n t w o w e e k s b u t 
n o t over a m o n t h . E i g h t pe r c e n t p l a n t o be a w a y over one m o n t h . I n a l l p r o b a b i l i t y t r i p s o f 
t h i s l e n g t h are p l a n n e d f a r t h e r i n advance t h a n the t r i p s o f less t h a n one w e e k . 

Table 33 

Length of Time People Expect 
To Be Away on Next Vacation Trip Per Cent of Adults Planning a Trip 

Less than a week 18% 

7-10 days 25 

11-14 days 31 

15 days-one month 16 

Over one month 8 

Not ascertained 1 

100% 
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Advance Travel Planning and Vacat ion Tims F lex ib i l i ty 

H o w f a r i n advance d o p e o p l e a c t u a l l y p l a n t h e i r t r ips? T h i s q u e s t i o n c a n n o t b e a n 
swered i n f u l l w i t h t h e da t a f r o m the p resen t su rvey , b u t some i n d i c a t i o n s are a v a i l a b l e . 
People w e r e asked i n w h a t m o n t h t h e y expec t t o s t a r t t h e i r t r i p . H o w m a n y i n M a y a n d June 
1958 w e r e p l a n n i n g t r i p s l a te r t h a n the s u m m e r o f 1958? 

Of t hose p l a n n i n g a t r i p , t h r ee ou t o f f o u r h a d i n m i n d a t r i p w h i c h w o u l d b e g i n b e f o r e 
the first o f S e p t e m b e r ( T a b l e 3 4 ) . T w e n t y - t w o p e r c e n t h a d i n m i n d a t r i p t o b e g i n l a te r 
t h a n that , i n c l u d i n g 17 p e r cen t w h o expec t ed t o leave at some t i m e i n t h e f o u r m o n t h p e r i o d 
f r o m S e p t e m b e r t h r o u g h D e c e m b e r . O n l y 4 pe r cen t o f those p l a n n i n g a t r i p w e r e t h i n k i n g o f 
one w h i c h w o u l d b e g i n i n t h e f o u r m o n t h p e r i o d J a n u a r y t h r o u g h A p r i l o f t h e f o l l o w i n g year . 

People w e r e asked w h e t h e r t h e y have any choice as t o w h e n t h e y t ake t h e i r next v a c a t i o n 
t r i p . O f those p l a n n i n g a t r i p , a b o u t h a l f ( 4 7 per c e n t ) sa id t h e y d i d h a v e a cho i ce , w h i l e 
a b o u t t w o o u t o f ten say t h e y have some c h o i c e b u t no t c o m p l e t e f r e e d o m , a n d th ree o u t o f 
ten r e p o r t t h a t they d o n o t have a choice . F r o m the p o i n t o f v i e w o f peop le i n t h e t r a v e l i ndus 
t r y w h o w o u l d l i k e t o i n d u c e p e o p l e t o change the dates o f t h e i r vaca t ions , these results m a y 
be m o d e r a t e l y e n c o u r a g i n g . M o s t peop le w h o p l a n a v a c a t i o n t r i p d o have t h e f r e e d o m t o 
change t h e dates to some ex ten t a t least, p r o v i d e d t h e y c a n be p e r s u a d e d t o d o so. 

People w h o have a cho ice i n f a c t n o w p l a n to take t h e i r vaca t i on t r i p s at a b o u t t h e same 
dates as those w h o d o n o t have a cho ice . O f those w i t h a cho ice , 74 p e r c e n t w i l l leave b e f o r e 
Sep t ember 1 ; o f those w i l l i no cho ice , 75 pe r cen t w i l l l eave b e f o r e S e p t e m b e r 1 . ( T h e d i f f e r 
ence o f o n e p e r c e n t is, o f course, easi ly a t t r i b u t a b l e to s a m p l i n g e r r o r . ) 

Table 34 

Per Cent of Adults Planning a Trip 

Whether a Choice of When 
To Take Their Vacations 

When People Expect to 
Start Their Vacations All Has a Choice Limited Choice Has no Choice 

May — June 1858 18% 20% 15% 18% 

July — August 1958 55 54 54 57 

Sept. - Oct. 1958 12 16 n 6 

Nov. - Dec. 1958 5 4 5 8 

Jan. - Feb. 1959 3 1 4 4 

March — A p r i l 1959 1 1 1 2 

May or June 1959 1 • 1 1 

Not ascertained 5 4 9 8 

Total 100% 100% 100% 100% 

Per Cent of Adults Planning a Tr ip 100% 47% 2 1 % 29% 

O f t hose p e o p l e w h o say t h e i r c h o i c e is l i m i t e d or t h a t t h e y have n o cho i ce , m a n y m e n 
t i o n e d t h e f a c t o r t h a t res t r ic ts t h e i r f r e e d o m . T w o - t h i r d s o f t h e c o m m e n t s r e f e r r e d to t h e j o b 
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o f the head o f the f a m i l y or o f some o t h e r m e m b e r o f the f a m i l y w h o is w o r k i n g . I f t w o 
people are w o r k i n g , i t m a y be a p r o b l e m f o r b o t h to ge t a w a y f r o m t h e i r w o r k a t the same 
t i m e . T h e o the r p r o m i n e n t f a c t o r w h i c h l i m i t s p e o p l e s cho ice o f vaca t i on is the t i m i n g o f 
school vaca t ions . F o u r t e e n per c e n t o f a l l c o m m e n t s r e f e r r e d to c h i l d r e n i n schoo l . 

Table 35 

Factors Limiting Choice of Vacation Time Per Cent of Factors Mentioned 

Job (of some member of family) 68% 

Children in school 14 

Weather at preferred vacation place 1 

Other factors 17 

Total 100% 

T h e n a t u r e o f a person's o c c u p a t i o n m i g h t reasonably be expec ted to be r e l a t e d t o 
w h e t h e r he has a c h o i c e as to w h e n he takes a v a c a t i o n . W h i l e t h i s p r o p o s i t i o n m a y b e t r u e 
i f jobs a re a n a l y z e d i n d e t a i l , as a s t a t ement about d i f f e r ences a m o n g b r o a d o c c u p a t i o n g r o u p s 
i t is l a rge ly i n c o r r e c t . R e t i r e d p e o p l e are m o r e l i k e l y to have a f r e e cho ice as to w h e n they 
take a v a c a t i o n t r i p ( T a b l e 3 6 ) . Fami l i e s whose h e a d is a l abore r or service w o r k e r seem t o 

Table 36 

Per Cenl of Adults Panning a Vacation Trip 

Occujtation of Family Head 

Extent of Choice of 
Time Vacation is Taken 

All 
Occupations 

Professional, Sclf-Employed, 
Technical Managers Clerical 

Has a choice 48% 48% 48% 5 6 % 

Has limited choice 21 26 26 20 

Has no choice 20 24 24 22 

Not ascertained 2 2 2 2 

Total 100% 100% 100% 100% 

Extent of Choice of 
Time Vacation is Taken (cont.) 

Sales 
Personnel Craftsmen 

Laborers, 
Service 
Workers Housewives Retired 

Has a choice 54% 47% 27% 54% 8 3 % 

Has limited choice 17 16 28 17 14 

Has no choice 29 36 38 21 3 

Not ascertained * 1 7 8 ° 

Total 100% 100% 100% 100% 100% 

*Lcis than 0.5 per cent 
Note: Answers from 30 adults from families where the head was a farmer, student or unemployed are not included 

because they constituted bases too small for analysis. 
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be less l i k e l y t h a n o t h e r f a m i l i e s to have an u n r e s t r i c t e d choice . O t h e r w i s e f a m i l i e s i n w h i c h 
the head is i n one o c c u p a t i o n a re abou t as l i k e l y t o have t h e i r cho ice o f w h e n t h e y t ake t h e i r 
t r i p as f a m i l i e s w h o s e head is i n ano the r t y p e o f w o r k . T h e b i g d i f f e r e n c e b e t w e e n p e o p l e 
o f d i f f e r e n t soc io -economic status seems t o be i n w h e t h e r t h e y take a t r i p r a t h e r t h a n i n t h e i r 
f r e e d o m as t o w h e n t h e y take i t . 

Choosing the Mode of Travel 

O f those p l a n n i n g a vaca t i on t r i p in t h e nex t t w e l v e m o n t h s , n e a r l y a l l seemed t o k n o w i n 
M a y a n d June 1958 b y w h a t m o d e o f t r a v e l t h e y i n t e n d e d t o reach t h e i r d e s t i n a t i o n . O v e r 
80 p e r c e n t expec ted t o go b y a u t o m o b i l e ( T a b l e 3 7 ) . T h e p l a n n e d c h o i c e o f m o d e o f 
t r a v e l , h o w e v e r , depends on t h e d i s t ance to t h e d e s t i n a t i o n . O f those w h o expec t to go t o 
des t ina t ions u n d e r 3 0 0 mi l e s a w a y , h a i d l y any p l a n t o fly. O f those w h o expec t t o g o to p o i n t s 
1,000-1999 mi l e s a w a y , 11 per cen t expect t o fly; a n d o f those w h o expec t t o g o t o po in t s o v e r 
2,000 mi les a w a y , a b o u t a q u a r t e r expect t o fly. T h e p r o p o r t i o n w h o expec t t o go b y t r a i n is 
l o w f o r the dis tances u n d e r 200 mi les , r emains a b o u t 5 or 6 pe r cent f o r d i s tances i n t h e b r o a d 
range 200 t o 1,999 mi l e s , b u t goes t o 1 3 % f o r t h e longes t t r i p s . A m o n g t h e c o m m o n car
r iers , bus t r a v e l is most f r e q u e n t f o r the shortest t r i p s , a n d least, f o r the longes t . R e l a t i v e l y 
speak ing , t h e a u t o is i n the wors t c o m p e t i t i v e p o s i t i o n f o r t h e longes t t r i p s . T h e p r o p o r t i o n 
w h o p l a n t o go b y ca r f a l l s o f f f o r t r ips o v e r 1,000 mi le s . 

Table 37 

Per Cent of Adults Planning a Vacation Trip 

Distance to Vacation Destination (miles) 

Choice of Mode wo 200- 300- 500- 1000- 2000 or 
of Travel All rn 299 499 999 1999 more 

Air 5% * * 1% 3% 1 1 % 26% 

Rail 6 3 8 5 5 6 13 

Bus 3 8 3 4 5 3 • 
Auto 82 91 90 86 84 78 40 

Two or more modes 2 • • 2 2 2 4 

Other 1 • 1 • • * 15 

Not ascertained 1 • • 2 1 • 2 

Total 100% 100% 100% 100% 100% 100% 100% 

'Less than 0.5 per cent 

T h e p l a n n e d cho ice o f m o d e is also i n f l u e n c e d b y the n u m b e r o f p e o p l e w h o are expec ted 
t o go . -Of those w h o expect t o have n o c o m p a n i o n , o n l y one i n f o u r expects t o d r i v e . O f those 
w h o expec t one c o m p a n i o n , t h r ee o u t o f f o u r expec t t o d r i v e . O f the p e o p l e w h o w i l l go i n 
l a rge r pa r t i es , 90 per cen t o r m o r e p l a n to g o b y a u t o m o b i l e ( T a b l e 3 8 ) . 

Paying f o r the Next Vacat ion Tr ip 

H o w d o p e o p l e expec t to p a y f o r t h e i r t r ips? T h o s e w h o expect to g o b y a i r , r a i l , o r bus 
w e r e asked : " W i l l y o u p a y cash f o r y o u r t i c k e t , o r use a plan w h e r e y o u p a y f o r i t l a t e r so 
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Table 38 

Per Cent of Adults Planning a Vacation Trip 

Number of Companions 

Choice of Mode 
of Travel AH None One Two Three Four 

5 or 
more 

Air 5% 1 1 % 8% • 1 % 4 % 5% 2% 

Rail 6 24 8 2 3 3 2 

Bus 3 23 1 3 1 1 V 

Auto 82 24 78 01 90 91 98 

Two or mori! modes 2 3 3 2 1 • • 

Other 1 13 3 • • • • 

Not .iscertaincd 1 2 1 1 1 • • 
Total 100% 100% 100% 100% 100% 100% 100% 

* Lest thiin 0.5 per cent 

m u c h a m o n t h ? " T h e d i s t r i b u t i o n o f answers appears i n T a b l e 39 . T h e resul ts are s t r i k i n g : 
n o b o d y i n t h e s a m p l e sa id he w a s p l a n n i n g t o use a p a y l a t e r p l a n . N o d o u b t a l a r g e r s ample 
w o u l d have t u r n e d u p a f e w peop le , b u t the p r o p o r t i o n i n t h e p o p u l a t i o n m u s t b e v e r y 
s m a l l . I t is poss ib l e , o f course, t h a t some of t h e p e o p l e n o t n o w p l a n n i n g t o use t h i s m e t h o d 
w i l l i n f a c t d o so. T h e best p o t e n t i a l cus tomers f o r the p a y la ter p lans m a y be those w h o d o 
n o t p l a n t h e i r t r i p s w e l l i n advance . 

Table 39 

Plans for Paying Per Cent of Adults Planning to 
for Vacation Trip Take a Trip by Air, Rail, or Bus 

Pay cash 87% 

Use pay later plan — 

Not ascertained 13 

Total 100% 

H o w d o p e o p l e i n t e n d t o raise the m o n e y ? A l l o f those w h o expect t o t ake a v a c a t i o n 
t r i p w e r e asked : " H o w d o y o u expect t o p a y f o r t h i s t r i p . . . w i l l y o u save u p m o n e y spec ia l ly , 
or use o t h e r s av ings , o r p a y f o r i t o u t o f y o u r i n c o m e , or w h a t ? " H a l f expect s i m p l y t o p a y f o r 
t h e t r i p o u t o f i n c o m e ( T a b l e 4 0 ) . T h i s resul t is cons is tent w i t h the finding t h a t t h e p r o p o r 
t i o n o f the p o p u l a t i o n w h o p l a n to t ake a vaca t i on t r i p is m u c h h i g h e r i n t h e m i d d l e a n d u p p e r 
i n c o m e g r o u p s t h a n a m o n g those whose incomes a re sma l l e r . T o p a y f o r a t r i p o f a n y l e n g t h 
o u t o f c u r r e n t i n c o m e requ i res e i the i s t r i c t e c o n o m y or a f a i r l y subs t an t i a l i n c o m e . 
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O n e f a m i l y i n f o u r expects t o save u p m o n e y spec ia l ly f o r the t r i p A n o t h e r g r o u p w h i c h 
is a lmos t as l a r g e expects to m a k e use o f o the r savings, t h a t is, o f m o n e y not saved u p s p e c i a l l y 
f o r this t r i p . 

Table 40 

Plans for Paying Percent of Adults 
for Vacation Trip Planning a Vacation Trip* * 

Save up money specially 24% 

Use olher savings 19 

Pay for i t out o f income 54 

Borrow, pay on installment plan I 

Use a windfal l • 

Someone else w i l l pay; prize, g i f t , etc. 2 

Not ascertained 5 

'Less than 0.5 percent 
**Adds to more than 100 per cent because of multiple answers 
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LODGINGS VI 

O n e sec t ion o f the q u e s t i o n n a i r e i n t ins survey was d e v o t e d to a b r i e f e x p l o r a t i o n o f 
people ' s exper i ence w i t h d i f f e r e n t types o f l odg ings a n d t h e i r p re fe rences a m o n g t h e m . Ques
t ions w e r e also asked a b o u t t h e l o d g i n g s peop le p l a n f o r t h e i r n e x t v a c a t i o n . 

Experience W i t h Di f f e ren t Types of Lodgings 

O f a l l adu l t s , abou t 59 pe r c e n t have at some t i m e i n the i r l ives s tayed o v e r n i g h t i n a 
m o t o r c o u r t o r m o t e l , 56 pe r c e n t have s t a y e d i n a ho te l , a n d 24 pe r cen t i n a t o u r i s t h o m e 
( T a b l e 4 1 ) . Some peop le , o f course , h a v e s t ayed i n m o r e t h a n one t y p e o f l o d g i n g . A m o n g 
t h e m , t h e largest g r o u p , a q u a r t e r o f a l l adu l t s , are those w h o have s t ayed i n a h o t e l a n d also 
h a v e s t ayed i n a m o t o r cour t , A b o u t o n e a d u l t i n f ive has s t ayed i n a l l th ree types o f l o d g i n g , 
h o t e l , m o t e l , a n d t o u r i s t h o m e . O n e o u t o f f o u r , howeve r , has n o t s tayed i n a n y one o f the 
th ree . 

T h e h i g h e r t h e income o f t h e f a m i l y to w h i c h an a d u l t be longs , the b roade r h i s expe
r i e n c e w i t h d i f f e r e n t types o f l o d g i n g s . A b o u t h a l f o f the a d u l t s f r o m f ami l i e s w i t h i ncomes 
b e l o w $3000 have n o t s t ayed i n a n y o f t h e types o f l o d g i n g s t u d i e d , b u t o n l y 5 pe r cen t o f 
those w i t h i n c o m e s over $7,500 have s t a y e d i n n o n e o f t h e m . T h e p r o p o r t i o n w h o h a v e s t a y e d 
i n a h o t e l rises f r o m 37 per c e n t of those w i t h incomes b e l o w $3000 t o 79 pe r cen t o f those 
w i t h i ncomes o v e r $7,500, T h e p r o p o r t i o n w h o have s tayed at a t o u r i s t h o m e rises f r o m 17 pe r 
cen t t o 35 pe r c e n t over the s ame i n c o m e range . T h e p r o p o r t i o n w h o have s t ayed i n a m o t o r 
court rises horn 3 2 p e r cen t t o 8 6 p e r cen t . 

Table 41 

Proportion of Adult Population 

Family Income 

Types of Lodging Under $3,000- 35,000- $7,500 
People Have Ever Used A« $3,000 4,999 7,499 and ooer 

Hotel only 10% 12% 12% 10% 6% 
Tourist only 1 2 1 I # 

Motor court only 13 7 17 15 12 
Hotel and tourist home 2 2 2 3 1 
Hotel and motor court 25 12 23 30 40 
Tourist and motor court 2 2 1 3 2 
Has stayed in all three 19 11 16 20 32 
Has stayed in none of these 24 47 24 16 5 
Not ascertained 4 5 4 2 2 

Total 100% 100% 100% 100% 100% 

Per Cent of Adults 
Who Have Used 

Hotels 56% 37% 53% 63% 79% 
Tourist homes 24 17 20 27 35 
Motor courts 59 32 57 68 86 

* Less than 0.5 per cent 
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Peop le w i t h exper i ence w i t h m o r e t h a n o n e t y p e o f l o d g i n g w e r e asked w h i c h t h e y 
e n j o y e d m o s t . O n l y a b o u t h a l f o f t h e a d u l t p o p u l a t i o n have s t a y e d i n t w o o r m o r e t y p e s o f 
l o d g i n g , a n d o f these a f e w expressed no cho ice , so tha t o n l y 45 pe r c e n t a c t u a l l y s t a t ed w h i c h 
t y p e o f l o d g i n g t h e y e n j o y e d mos t . O f t h e '45 pe r cen t , 36 pe r c e n t sa id t h e y e n j o y e d m o s t 
s t a y i n g i n a m o t o r c o u r t o r m o t e l , w h i l e 8 pe r cen t said, a h o t e l , a n d o n l y one p e r cen t a 
t o u r i s t h o m e ( T a b l e 4 2 ) . T h e s e results are i n f l u e n c e d , h o w e v e r , b y t h e p r o p o r t i o n o f the 
p o p u l a t i o n w h o have s t ayed i n each t y p e o f l o d g i n g . T h e f a i r e s t c o m p a r i s o n is pe rhaps t h a t 
m a d e b y a d u l t s w h o have h a d exper i ence w i t h a l l t h r ee t y p e s o f a c c o m m o d a t i o n . O f these, 
7 3 p e r c e n t p r e f e r a m o t o r c o u r t o r m o t e l , w h i l e 16 pe r c e n t e n j o y m o s t a h o t e l , a n d o n l y 3 p e r 
cen t , a t o u r i s t h o m e . T h e r e can be l i t t l e q u e s t i o n tha t mos t p e o p l e p r e f e r m o t e l s . 

Table 42 

Per Cent of Adults Who Have Used 

Tourist Home 
Types of Lodging 
Enjoyed Most 

All 
Adults 

Hotel and 
Tourist Home 

Hotel and 
Motor Court 

and Motor 
Court 

Stayed In 
AU Three 

Hotel 8% 5 8 f t 15% - 18% 

Tourist home 1 30 7 3 

Motor court 36 8 76 87 73 

No preference, don't know 3 4 8 3 6 

Has not stayed i n two of above, 
preference not asked 51 — - - -
Not ascertained 1 1 3 2 

Total 100% 100% 100% 100% 100% 

*Lexs than 0.5 percent 

Responden t s w e r e asked t o g i v e some i n d i c a t i o n o f t h e reasons f o r t h e i r p re fe rences , a n d 
m a n y o f t h e m d i d so. T h e d i s t r i b u t i o n o f c o m m e n t s is s h o w n i n T a b l e 43 . S ince t h e ques
t i o n w a s a s k e d i n t e rms o f w h a t p e o p l e e n j o y e d , f e w discussed p r i c e . O f t h e f a v o r a b l e c o m 
m e n t s a b o u t m o t e l s , t h e la rges t g r o u p r e f e r t o t h e p h y s i c a l a r r a n g e m e n t s . Peop le l i k e t h e easy 
access t o t h e s l eep ing qua r t e r s f r o m t h e i r a u t o m o b i l e s People also c o m m e n t f a v o r a b l y a b o u t 
t h e se rv ice at mote l s , a n d a b o u t t h e c o m p a r a t i v e l y r e l axed a n d i n f o r m a l a t m o s p h e r e . T h e 
q u e s t i o n s equence was n o t des igned t o e l u c i d a t e u n f a v o r a b l e c o m m e n t s , a n d f e w w e r e made . 

T h e p e o p l e w h o c o m m e n t e d f a v o r a b l y a b o u t hote ls w e r e mos t l i k e l y t o speak i n t e rms o f 
se rv ice . F e w p e o p l e m e n t i o n e d a r e l a x e d a t m o s p h e r e as a f a v o r a b l e c h a r a c t e r i s t i c o f hote ls . 
Peop le t e n d t o t h i n k o f hote ls as t h e m o s t f o r m a l o f t h e t h r ee types o f l o d g i n g . 

T h e g r e a t advan tage o f t o u r i s t homes c o m p a r e d to t h e o t h e r t y p e s o f l o d g i n g i n t h e eyes 

o f t h e s m a l l g r o u p w h o p r e f e r t h e m is t h e i r less f o r m a l , m o r e r e l a x e d a t m o s p h e r e ( T a b l e 4 3 ) . 
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Table 43 

Par Cent of Adults Who Have Used 

About About Tourist About 
Comments about Types of Lodging Enjoyed Most Hotels" Homes" Motels** 

Favorable: 

Cheaper 

Cood physical arrangement 

Relaxed atmosphere 

Better service 

Other favorable comments 

t/n/dooroo/e: 

More expensive 

Poor physical arrangement 

More formal; less homelike 

Poor service 

Other unfavorable comments 

Not ascertained 

"Less than 0 5 per cent 
* 'Adds to more than 100 per cent because of multiple answers 

Quotations f r o m some of the respondents may indicate how people talk about the differ
ent types of lodging: 

Electrical engineer —age 28, single, income $6000-7499, New York State, has stayed in 

hotels, tourist homes, motels — 

"Motels are most convenient for parking a n d unloading the car, Y o u also get more 

m o d e m accommodat ions than in a hotel." 

Wife of service station attendant — age 44, income $3000-3999, Missouri, has stayed.in hotels 
and motels — 

"You usual ly pu l l r ight up to the door of a motel and go in. Y o u don't have to go 
through a lobby. It's more convenient to unload r ight at the door a n d load back up." 

Wife of florist — age 46, income $10,000-14,999, Missouri, has stayed in hotels and motels — 

"The atmosphere in a motel is a little more l ike home, more private." 

Crane operator in steel mill — age 58, income $5000-5999, Colorado, has stayed in motels and 
hotels — 

"Motels are located on the h ighway and it seems so easy to stop there." 

Wife of truck mechanic — age 50, income $6000-7499, Connecticut, has stayed in motels, 
hotels and tourist homes — 

"You get m o r e pr ivacy in a motel and you can leave early in the morning." 

Railroad employee ~ age 40, income $4000-4999, California, has stayed in hotels and motels — 

" I f we c a n afford it, a hotel seems like more of a change." 

4 % 7% 8% 

16 19 49 

5 56 24 

36 4 32 

41 15 25 

1 

4 4 

2 

2 

4 ' 2 

4 18 1 
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Widow - age 79, income $2000-2999, Pennsylvania, has stayed in hotels and tourist homes -

" Y o u ge t g o o d service a n d g o o d mea l s a t a h o t e l . Y o u mee t l o t s o f n i c e p e o p l e t o 
t a l k t o . " 

Accountant — age 28, income $4000-4999, two children, New Jersey, has stayed in hotels, 
tourist homes, motels — 

" M o t e l s are v e r y c o n v e n i e n t w i t h c h i l d r e n . I t ' s easy f o r t h e m to p l a y ou tdoo r s . " 

Widow - age 40, income $7500-9999, Ohio, has stayed in hotels, motels -

" I f y o u w a n t to shop or see the t o w n , s tay a t a h o t e l , b u t a m o t e l i f y o u a re jus t t r a v e l 
i n g t h r o u g h . " 

Toolmaker — age 28, income $7500-9999, New Jersey, has stayed in tourist homes, motels -

" I l i k e a t o u r i s t h o m e because y o u ge t f o o d there so i t ' s c o n v e n i e n t . " 

Supervisor at manufacturing plant — age 44, income $7500-9999, Ohio, has stayed in hotels, 
motels, tourist homes — 

" T h e r e is m o r e p r i v a c y i n a m o t e l — n o b e l l h o p s b o t h e r i n g y o u . " 

Social worker — age 48, income $7500-9999, Connecticut, has stayed in hotels, tourist homes, 
motels — 

" H o t e l s are q u i e t , c e n t r a l l y l o c a t e d , a n d y o u can g e n e r a l l y get a g o o d m e a l . " 

Wife of crane operator — age 28, income $5000-5999, Kentucky, has stayed in hotels, motels, 
tourist homes — 

" I n t h e East , t o u r i s t homes a re be t t e r , i n t h e W e s t , mo te l s . U p E a s t t o u r i s t homes a re 
so f r i e n d l y . A H y o u see is m o t e l s o u t W e s t . " 

Machine operator —age 28, income $3000-3999, Connecticut, has stayed in hotels, motels, 
tourist homes — 

" I n a h o t e l y o u d o n ' t l ack f o r n o t h i n g . Just p i c k u p t h e t e l e p h o n e f o r e v e r y t h i n g y o u 
n e e d . " 

Lodging on the Next Vocat ion Tr ip 

People w h o expec t t o take a v a c a t i o n t r i p i n t h e nex t t w e l v e m o n t h s w e r e a sked t o discuss 
t h e i r p lans i n some d e t a i l , as discussed i n C h a p t e r V . A m o n g o t h e r t h ings , t h e y w e r e asked i n 
w h a t t y p e o f l o d g i n g t h e y expec t ed t o spend t h e n i g h t s a w a y f r o m h o m e , i n ho te l s , m o t e l s , 
w i t h r e l a t i ves , i n t h e i r o w n v a c a t i o n h o m e , o r w h a t . Some peop le , o f course, expec t t o m a k e 
use o f m o r e t h a n one t y p e o f l o d g i n g . T h e m o s t p o p u l a r a re t h e mote l s . O f a l l those p l a n n i n g 
a v a c a t i o n t r i p , 4 5 p e r cen t expect t o s p e n d one or m o r e n i g h t s i n a m o t e l ( T a b l e 4 4 ) . T h e 
n e x t m o s t c o m m o n p l a n is t o s tay w i t h a r e l a t i v e . T h i r t y - s e v e n pe r c e n t e xpe c t t o spend at least 
one n i g h t i n t h e h o m e o f a r e l a t i ve . T h i r t e e n pe r cen t p l a n to stay in a h o t e l . 
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The length of time people expect to be away on their vacation trip is related to the type 
of lodging they expect to use. The most pronounced differences are between those who expect 
to be away over a month and those who expect to be gone for a shorter time. The group who 
expect to be gone for a month or more, however, is relatively small, amounting to about one 
in twelve of those who plan a vacation trip. Of this group, 14 per cent expect to stay in their 
own vacation home, compared to 2 per cent of those who will be gone for shorter periods. 
Of those who expect to be gone over a month, only 27 per cent plan to stay with relatives, 
while of those who will be away less than a week, 45 per cent have this intention. Finally, of 
those who will be away over a month, 24 per cent expect to stay in a hotel nt some time while 
they are away, compared to only 12 per cent of those who will be away for shorter periods. 

Of those who plan a vacation trip, 5 per cent expect to go camping. Of those who will be 
gone over a month, however, less than one per cent plan to camp. 

Table 44 

Per Cent of Adults Planning Vacation Trip 

Length of Time Expect to be Away 

Types of Lodging 
Planned for Next 
Vacation Trip All Adults" 

Less than 
a week' * 7-10 days'" 

11 days to 
2 weeks' * 

15 days to 
a month" 

Over a 
month" 

Hotels 13% 12% 12% 12% 14% 24% 

Tourist home 1 * * 1 1 2 

Trailer 1 2 1 1 • 4 

Motor court 45 33 48 46 54 37 

With relatives 37 45 37 33 38 27 

Own vacation home 3 1 1 2 2 14 

Rent vacation home 8 4 6 8 6 2 

Camping 5 4 5 8 4 • 
Other 6 8 3 7 8 12 

Not ascertained 5 4 2 8 7 A 

'Less than 0.5 percent 
* 'Adds to more than 100 per cent because of multiple answers 
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CAR RENTALS VII 

How many people ever have rented a "drive-it-yourself" automobile? Who are they? In 
an attempt to obtain some information on these topics a brief sequence of questions was asked 
of all adults in this survey 

Altogether, 7 per cent of all adults reported that at some time they have rented an auto
mobile on this basis. As might be expected, more people in the upper income groups have 
rented a car. Of those with incomes over $7500,16 per cent report renting a car at some time, 
compared to only 3 per cent of the adults in the income group below $3000. 

Table 45 

Experience with 
Drive-It-Yourself 
Autos All 

Proportion of Adult Population 

Family Income 
Under $3,000 $3,000-4,999 $5,000-7,499 $7.500 and ooer 

Has rented 7% 3% 3% 8% 18% 
Has not rented 92 95 95 92 83 
Not ascertained 1 2 2 * 1 

Total 10096 100% 100% 100% 100% 

* Less than 0.5 per cent 

More people report that they have rented a car on personal trips than on business trips. 
Four per cent of all adults say that they have rented a car for use on personal trips only, while 
only one per cent have rented a car for both business and personal trips, and 2 per cent for use 
only on business trips. The overlap between the two types of users is thus rather small. It is 
not apparently true that most users began with renting a car for business purposes, became 
accustomed to the practice, and began renting for personal use, too. There probably are such 
people, but they are at most about one out of five of those who have ever rented a car for 
personal use. The fact that business users of rented cars are a relatively small group of people 
does not imply that they account for a correspondingly small share of the car rental business. 
It is probable that the people who rent cars for business purposes do so much more frequently 
than those who rent cars for personal trips. 

Table 46 

Purpose of Renting Drive-lt-Yourself Autos Per Cent of All Adults 

Used on business trips only 
Used on personal trips only 
Used on both 
Not ascertained 
Never rented a car 

2% 
4 
1 
• 

98 

100% 

* Less than 0 5 per cent 
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APPENDIX A 

SAMPLING ERRORS 
and Interview Bases for Text Tables 

Table A 
A p p r o x i m a t e Sampling Errors of Percentages* 

For "Per In t e rv i ew" Responses 
(Expressed in Percentages) 

Reported 
Percentage 

Number of Interviews 
Reported 
Percentage 4200 3000 2000 1500 1000 700 500 400 300 200 100 

1.5 1.8 2.2 2.6 3.2 3.8 4.5 5.0 5.8 7.1 10.0 
50 

2.6 2.9 3.4 3.9 4.6 5.3 6.1 6.7 7.6 9.1 12.7 

30 or 70 
1.4 1.7 2.0 2.4 2.9 3.5 4.1 4.6 5.3 8.5 9.2 

30 or 70 
2.3 2.7 3.2 3.5 4.2 4.8 5.9 8.1 8.9 8.4 11.6 

1.2 1.5 1.8 2.1 2.5 3.0 3,8 4.0 4.6 5.7 8.0 
SO or 80 

2.0 2.3 2.8 3.1 3.7 4.2 4.9 5.3 6 0 7.3 10.2 

o.e 1.1 1.3 1.5 1.9 2.3 2.7 3.0 3.5 4.2 6.0 
10 or 90 

1.5 1.8 2.1 2.3 2,8 3.2 3.8 4.0 4.5 5.5 7.8 

0.7 0.8 1.0 1.1 1.4 1.6 1.9 2.2 2.5 3.1 4.4 
5 or 95 

1.1 1.3 1.5 1.7 2.0 2.3 2.7 2.9 3.3 4.0 5.5 

'The sampling error measures the sampling variability, that ii, the variations that might occur by chance because only 
a sample of the population is surveyed. For matt items the chances are 95 in 100 that the value being estimated (the 
percentage of spending units possessing a given attribute) lies within a rmge MjuaJ to the reported percentages plus 
or minus the sampling error. 

Two estimates of the sampling error are presented for each cell. The lower values are based on the standard error for
mula for simple random samples. The higher values are based on extensive computations of individual sampling errors 
carried out on National Travel Market Survey data, and allow for the departures from simple random sampling in the 
Survey design such as stratification and clustering. 

The sampling error does not measure the total error involved in specific survey estimates since it does not include non-
response ana reporting errors. 
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Table B 

Sampl ing Errors o f Di f fe rences ' 
For "Per I n t e r v i e w " Responses 

(Expressed i n Percentage!) 

Size of 
Subgroup 2000 

Size of Subgroup 
Size of 

Subgroup 2000 1500 1000 700 500 300 200 JOO 

For percentages from about 3S% to 65% 

2000 3.2-4.9 3.4-5 2 3.9-5.7 4.4-6.3 5.0-7.0 6.2-8.3 7.4-9.8 10.2-13.2 
1500 3.7-5.5 4.1-6.0 4.6-6.5 5.2-7.2 8.3-8.4 7.5-9.9 10.9-13.3 
1000 4.5-6.5 4.9-7.0 5.5-7.6 6.6-8.9 7.8-10.2 10.5-13.5 

700 5.4-7.4 5.9-8.0 8.9-9.2 8.0-10.5 10.7-13.8 
500 8.3-8.8 7.2-9.7 8.4-110 11.0-14.1 
300 8.2-10.7 9.1-11.9 11.5-14.8 
200 10.0-12.9 12.2-15.7 
100 14.1-18.0 

For percentages around 20% and 80% 

2000 2.5-3.9 2.7-4.1 3.1-4.6 3.5-5.0 4 .0-5 6 5.0-6.6 5.0-8.0 8.2-10.8 
1500 2.9-4.4 3.3-1.8 3.7-5.2 4.1-5.8 5.1-6.7 6.0-7.9 8.2-10.6 
1000 3.6-5.2 3.9-5.8 4.4-6.1 5.3-7.1 6.2-8.2 8.4-10.8 

700 4.3-8.0 4.7-6,4 5 5-7.4 6.4-8.4 8.8-11.0 
500 5.1-6.8 5.8-7.8 6.7-8.8 S.5-11.3 
300 8.5-8.6 7.3-9.5 9.2-11.8 
200 8.0-10.3 9.8-12.6 
100 11.3-14.4 

For percentages around 10% and80% 

2000 1.0-2.9 2.1-3.1 2.3-3.4 2.8-3.8 3.0-4.2 3.7-5.0 4.5-5.9 8.1-7.9 

ISOO 2.2-3.3 2.4-3.8 2.7-3.9 3.1-4.3 3.8-5.0 4.5-6.0 6.2-8.0 
1000 2.7-3.9 3.0-4.2 3.3-4.8 3.9-5.3 4.7-6.1 6.3-8.1 

700 3.2-4.5 3.5-i.S 4.1-5.5 4.8-6.3 6.4-8.3 
500 3.8-5.1 4.3-5.8 5.0-6.6 6.6-8.5 

300 4.9-6.4 5,5-7.1 6.9-8.9 
200 6.0-7.7 7.3-9.4 
100 8.5-10.8 

For percentages around 5% and 95% 

2000 1.4-2.1 1.5-2.3 1.7-2.5 1.9-2.7 2.2-3.0 2.7-3.8 3.2-4.3 
J500 1.8-2.4 1.8-2,6 2.0-2.9 2.2-3.1 2.8-3.7 3.3-4.3 
1000 1.9-2.8 2.1-3.0 2.4-3.3 2.9-3.9 3.4-4.4 

700 2.3-3.2 2.6-3.5 3.0-4.0 3.5-4.6 
500 2.8-3.7 3.1-4.2 3.6-1.8 
300 3.6-1,7 4.0-5.2 
200 4.4-5.6 

"The values shown are the difference) required for significance (95 per cent probability) in comparisons of percentages 
derived from two different subgroups of the National Travel Market Survey. Two values — low and high — are given 
for each cell. See note to Table A. 
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INTERVIEW BASES FOR TEXT TABLES 

T A B L E 

1 Travel Survey, 1955 8,485 interviews 
Travel Survey, 1957 3,149 interviews 
Travel Survey, 1958 1.456 interviews 

2 All adults 1,456 interviews 
Adults from families with incomes of: 

Under $3,000 384 interviews 
$3,000-4,999 376 interviews 
$5,000-7,499 350 interviews 
$7,500 and over 288 interviews 

3 Travel Survey, 1955 8,485 interviews 
Travel Survey, 1956 5,255 interviews 
Travel Survey, 1957 3,149 interviews 
Travel Survey, 1958 1,456 interviews 

4 All adults 1,456 interviews 

5 Adults who have flown 426 interviews 
Adults who took an air trip "last year" 130 interviews 
Adults who did not take an air trip 'last year" 289 interviews 

6 Adults who have flown 425 interviews 
Adults who like flying high 143 interviews 
Adults to whom height makes no difference 206 interviews 
Adults who don't like flying high 53 interviews 

7 Number of comments given 205 comments 

8 Number of comments given 157 comments 

9 Travel Survey, 1957 1,493 interviews 
Travel Survey, 1958 1,456 interviews 

10 All adults 1,456 interviews 
Adults who would like or accept jet travel 615 interviews 
Adults who would not like jet travel 733 interviews 

11 All adults , 1,456 interviews 
Adults who have taken an air trip 426 interviews 
Adults who have never taken an air trip 1,019 interviews 

12 All adults 1,456 interviews 
Adults from families with incomes of: 

Under $3,000 384 interviews 
$3,000-4,999 376 interviews 
$5,000-7,499 350 interviews 
$7,500 and over 288 interviews 

13 All adults 1,456 interviews 
Adults with grade school education or less . . . . . . . . 491 interviews 
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INTERVIEW BASES FOR TEXT TABLES (cont.) 

T A B L E 

Adults, high school educated 694 interviews 
Adults, college educated 253 interviews 

14 All adults 1,456 interviews 
Adults, age 18-34 401 interviews 
Adults, age 35-44 388 interviews 
Adults, age 45-64 464 interviews 
Adults, 65 and over 195 interviews 

15 All adults 1,456 interviews 
Men 645 interviews 
Women 808 interviews 

16 All adults 1,456 interviews 
Adults who would like or accept jet travel 615 interviews 
Adults who would not like jet travel 733 interviews 

17 All adults 1,456 interviews 

18 All adults - 1,456 interviews 

19 All adults 1,456 interviews 

20 All adults 1,456 interviews 

21 Adults who have traveled overseas 301 interviews 

22 All adults 1,456 interviews 
Adults from families with incomes of: 

Under $3,000 384 interviews 
$3,000-4,999 376 interviews 
$5,000-7,499 350 interviews 
$7,500 and over 288 interviews 

23 All adults 1,456 interviews 

24 All adults 1,456 interviews 

25 All adults 1,456 interviews 

26 All adults 1,456 interviews 

27 All adults 1,456 interviews 

28 All adults 1,456 interviews 
Adults from families with incomes of: 

Under $3,000 384 interviews 
$3,000-4,999 376 interviews 
$5,000-7,499 350 interviews 
$7,500 and over 288 interviews 

29 Adults who have ever taken a vacation trip 1,126 interviews 
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INTERVIEW BASES FOR TEXT TABLES (cont.) 

T A B L E 

30 Adults who have ever taken a vacation trip 1,112 interviews 
Adults mentioning: 

Cost 148 interviews 
Tjme 44 interviews 
Hunting, fishing 73 interviews 
Sight-seeing 186 interviews 
Other activities 74 interviews 
Habit 29 interviews 
p e 0 p ] e 387 interviews 
"A Place We Can Enjoy" 119 interviews 

Other factors 2 4 1 interviews 

31 Adults planning a vacation trip 626 interviews 

32 All adults 1,456 interviews 
Adults from families with incomes of: 

Under $3,000 384 interviews 
$3,000-4,999 376 interviews 
$5,000-7,499 350 interviews 
$7,500 and over 288 interviews 

33 Adults planning a vacation trip 626 interviews 

34 Adults planning a vacation trip 626 interviews 
Adults having a choice of vacation time 297 interviews 
Adults having limited choice of vacation time 134 interviews 
Adults having no choice of vacation time 180 interviews 

35 Number of factors mentioned 236 factors 

36 Adults planning a vacation trip 626 interviews 
Adults from families where occupation of family head is: 

Professional, technical 89 interviews 
Self-employed, managers 107 interviews 
Clerical 45 interviews 
Sales Personnel 35 interviews 
Craftsmen 202 interviews 
Laborers, Service Workers 55 interviews 
Housewives 2 4 interviews 
Retired • 30 interviews 

37 Adults planning a vacation trip 617 interviews 
Distance to vacation destination: 

100-199 miles 95 interviews 
200-299 miles 78 interviews 
300-499 miles I l l interviews 
500-999 miles 101 interviews 
1,000-1,999 miles 103 interviews 
2,000 or more miles 46 interviews 
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INTERVIEW BASES FOR TEXT TABLES (cont.) 

T A B L E 

38 Adults planning a vacation trip 828 interviews 
Adults with the following number of companions: 

None 38 interviews 
One 198 interviews 
Two 119 interviews 
Three 131 interviews 
Four 85 interviews 
Five or more 45 interviews 

39 Adults planning vacation trip by air, rail, or bus I l l interviews 

40 Adults planning a vacation trip 626 interviews 

41 All adults 1,456 interviews 
Adults from families with incomes of: 

Under $3,000 384 interviews 
$3,000-4,999 376 interviews 
$5,000-7,499 350 interviews 
$7,500 and over 288 interviews 

42 All adults 1,456 interviews 
Adults who have used: 

Hotel and Tourist Home 26 interviews 
Hotel and Motor Court 368 interviews 
Tourist Home and Motor Court 30 interviews 
AH Three Types of Lodging 283 interviews 

43 Adults who have used and commented on: 
Hotels 165 interviews 
Tourist Homes 27 interviews 
Motor Courts 569 interviews 

44 Adults planning a vacation trip 626 interviews 
Adults who expect to be away. 

Less than a week 121 interviews 
7-10 days 155 interviews 
11 days to 2 weeks 194 interviews 
15 days to a month 103 interviews 
Over a month 49 interviews 

45 All adults 1,456 interviews 
Adults from families with incomes of: 

Under $3,000 384 interviews 
$3,000-4,999. . .' 376 interviews 
$5,000-7,499 . 350 interviews 
$7,500 and over 288 interviews 

46 All adults 1,456 interviews 

50 



APPENDIX B 

THE QUESTIONNAIRE 
SPRING OMNIBUS SURVEY 

Survey Research Center, University of Michigan 

TRAVEL QUESTIONS 

1. Have you ever taken a vacation trip to a place 100 miles or more away? O Yes • No 

( I F Y E S ) 
la . When you take a vacation trip what do you consider in deciding where to go? 

( I F N O T C L E A R ) 

lb . Do you always go to the same place?. 

2. We're interested in what types of lodgings people have used. Have you ever stayed 
overnight — 

2a. in a hotel? • Yes • No 

2b. in a tourist home? • Yes • No 

2c. at a motor court or motel? • Yes • No 

// has used two or more of abooe: 

2d. Which of these types of lodging do you enjoy staying in most? 

2e. Why?. 

3. Have you ever rented a "drive-it-yourself" automobile? • Yes D No 

( I F Y E S ) 
3a. Were you traveling on business or for personal reasons or have you rented cars on 

both kinds of trips? 

• Used on business trips only • Used on personal trips only 

• Used on both business and personal trips 
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4. Have you ever traveled overseas? • Yes • No 

( I F Y E S ) 
4a. What parts of the world have you visited — 

Europe? • Yes • No South America? • Yes • No 

Asia? • Yes • No Australia? • Yes • No 

Africa? • Yes • No Other parts of the • Yes • No 
world? (Where?). 

( I F R IS A MAN) 

4b. Were you overseas as a civilian or were you in the armed forces? 

• R is a woman • R is a man — overseas in armed forces only 

• R is a man — overseas as a civilian (only) 

• R is a man — overseas both in armed forces and as civilian 

5. Now I'm going to read you some sentences that we've started. We'd like you to give us a 
few words to finish the sentences. Don't bother to think over your answers, just say what 
occurs to you, 

a. Mr. and Mrs. Smith want to 50 to Europe because 

b. Mr. and Mrs. Brown were offered an expense-free trip to Europe but they don't want 

to p\a because 

c. Traveling in foreign countries is 

d. Tf T had mv choice of nnv place in the whole world T'd like to see. T'H PYI to 

e. If I were: in Europe the thing T would most like to do is 

f. Travr-ling in rh<> TJnirpH States is 

P . Automobile tripe are 

h. Plane trips are 
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i. If I could pick the way to spend my vacation this year I would 

• Do you expect to take a vacation trip in the next twelve months?. 

( I F Y E S OR M A Y B E ) 

a. Do you think you definitely will go, you probably will, or are you undecided? 

• definitely • probably • undecided 

b. How long do you expect to be away? • 1-2 days • 3-6 days • 7-10 days 

• 11 days to 2 weeks • 15 days to a month • over a month 

c. In what month do you expect to start your trip? • May • June • July • Aug 

• Sept • Oct • Nov • Dec • Jan • Feb • March • April • May 1959 

d. Some people can't get away from home except at a particular time while other people 

have a choice as to when they take their vacation trip. How about you? 

e. Will you go by air, rail, bus, auto, or what? 

( I F BY AIR, R A I L , OR B U S ) 

f- Will you pay cash for your ticket, or use a plan where you pay for it later so much a 
month? 

• pay cash • pay later plan 

g. How many people will go besides yourself? 

h. Where do you expect to go? (town and state) 

i. About how far is that from here? . 

j . In what type of lodging do you expect to spend the nights away from home — in hotels, 

motels, with relatives, in your own vacation home, or what? 

k. How do you expect to pay foT this trip — will you save up money specially, or use other 

savings, or pay for it out of your income, or what? 
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7. H a v e y o u ever taken any trip to a place 100 miles or more a w a y by a i r ? • Yes • N o 

( I F Y E S ) 

8. Some people say that the higher a p lane goes the better they l ike it, w h i l e others don't 

like to fly high. H o w do you feel? , 

8a. W h y is t h a t ? _ : 

9. Some people say that the faster a p lane flies the better they l ike it, w h i l e others don't 

l ike to fly fast. H o w do y o u feel? , 

9a . W h y do you say so? 

10. D i d you take any air trips to places 100 miles or more a w a y in the last twelve months? 
• Y e s • No 

I F T O O K A I R T R I P I N L A S T T W E L V E M O N T H S 

10a. H o w m a n y ? . 

10b. H o w m a n y of your air trips w e r e on first class flights? 

I F T O O K 1 S T C L A S S F L I G H T S 

10c. H o w many of these w e r e business trips in connection w i t h your w o r k ? 

lOd. A n d how often d i d you go b y air coach? , 

I F T O O K C O A C H F L I G H T S 

lOe. H o w m a n y of these w e r e business trips in connect ion w i t h your work? , 

11. As you probably know, there are plans for regular use of jet planes for passenger service. 

H o w w o u l d you feel about trave l ing in a jet p lane? , 

11a. H o w long do you think it w i l l be before the airlines begin using jet p lanes for 

c a r r y i n g passengers? , 

12. I n your opinion w i l l jet planes be safer than the k ind of p lane they are using now, not as 

safe, or w h a t ? 

12a. W h a t do you have in m i n d ? 

12b. A n y t h i n g else? 
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INTRODUCTION 

This r e p o r t presents the f i n d i n g s o f the 1959-60 National Travel 

Market Survey conducted by the Survey Research Center of The Un i v e r s i t y 

o f Michigan. The survey i s the f i f t h i n a series o f National Travel 

Market Surveys begun i n 1955. Sponsors of the present survey were the 

Boeing A i r p l a n e Company, General E l e c t r i c Company, General Motors Corpora

t i o n , The Port o f New York A u t h o r i t y , and United A i r l i n e s . 

Purpose 

The f i r s t purpose of the survey was to measure trends over time 

i n common c a r r i e r t r a v e l and p a r t i c u l a r l y i n a i r t r a v e l . Aggregate data 

are a v a i l a b l e from other sources showing changes i n the number of revenue 

passengers c a r r i e d or i n revenue passenger miles. Only surveys w i t h 

representative samples o f the population can t e l l us to what extent ob

served changes over time represent changes i n the number of people t r a v e l 

ing by a p a r t i c u l a r mode and i n how f a r they are caused by changes i n the 

number of t r i p s per t r a v e l e r . Survey data can also reveal what kinds o f 

t r a v e l e r s (young or o l d , middle or upper income) and what kinds of t r i p s 

(business, vacation) account f o r the changes i n volume of t r a f f i c . For 

t h i s trend a n a l y s i s , questions asked i n e a r l i e r surveys were repeated i n 

i d e n t i c a l form. New Information was c o l l e c t e d about overseas t r a v e l e r s 

as a f i r s t step toward tre n d studies f o r t h a t market. 

The second purpose of the survey was to analyze the choice between 

modes o f t r a n s p o r t a t i o n . This choice may be influenced by socio-economic 

and l o c a t i o n a l c h a r a c t e r i s t i c s o f Che t r a v e l e r , by his f e l t needs and 
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preferences, and by c h a r a c t e r i s t i c s of the t r i p i t s e l f . The survey vas 

designed t o throw some l i g h t on a l l these dimensions of the choice process. 

For the f i r s t time i n t h i s series o f stu d i e s , p a r t i c u l a r a t t e n t i o n was 

given to the choice between the f a m i l y car and the a i r p l a n e f o r long

distance t r i p s . 

The Sample 

The data on which t h i s r e p o r t i s based were c o l l e c t e d l n two 

stages. I n January-February 1960, inte r v i e w s were conducted w i t h about 

3000 spending u n i t s as pa r t of the Survey Research Center's annual Survey 

o f Consumer Finances. Information was obtained about the a i r t r a v e l o f 

a l l a d u l t s i n the household, regardless of what a d u l t was the respondent. 

The ssme questions were repeated i n October-November 1960 i n a study i n 

cl u d i n g 1400 f a m i l i e s . Again information was c o l l e c t e d f o r each a d u l t 

i n the f a m i l y . Since the two surveys are based on the same sampling and 

i n t e r v i e w i n g procedures, the two samples can be combined to form a larger 

sample and reduce sampling e r r o r . The two surveys y i e l d i n f o r m a t i o n f o r 

approximately 8400 a d u l t s . I n each case the a i r t r a v e l data r e l a t e t o 

the twelve months preceding the survey. This a i r t r a v e l i n f o r m a t i o n i s 

presented on a per a d u l t basis. 

The October-November 1960 survey contained, i n a d d i t i o n to the 

a i r t r a v e l questions, i n q u i r i e s about recent r a i l and bus t r i p s , long

distance auto t r i p s and f a c t o r s r e l e v a n t t o the choice'between modes of 

t r a n s p o r t a t i o n . This i n f o r m a t i o n was obtained only f o r the respondent. 

Hence these data are based on a smaller sample of about 1400 cases and 

are presented on a per respondent basis. I n the October-November 1960 
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survey, husband and w i f e were a l t e r n a t e l y predeslgnated SB respondents; 

where the Head was not married, he (or she) was automatically the respon

dent. Relatives l n the household (grown c h i l d r e n , widowed parents, etc.) 

had no chance o f being selected as respondents. 

The sampling method employed by the Survey Research Center Is 

known as m u l t i - s t a g e area sampling. For each of the two surveys the same 

66 primary sampling u n i t s were selected ( u s u a l l y counties or groups of 

c o u n t i e s ) , i n c l u d i n g 12 o f the l a r g e s t metropolitan areas and 54 other 

sampling u n i t s selected by p r o b a b i l i t y methods from a l l the nonmetro-

p o l i t a n counties i n the country. W i t h i n the selected primary sampling 

areas c i t i e s , towns, or open country segments were selected, then c i t y 

blocks, and f i n a l l y d w e l l i n g u n i t s , always by a process of random choice. 

The sample thus selected represents a cross-section of p r i v a t e d w e l l i n g 

u n i t s I n the c o n t i n e n t a l United States. I t excludes the i n s t i t u t i o n a l 

p opulation, t r a n s i e n t s , and most m i l i t a r y personnel. Of a l l households 

designated f o r an i n t e r v i e w I n the two surveys, 84 per cent were i n f a c t 

s u c cessfully Interviewed. 

S t a f f 

The Survey Research Center's studies are a cooperative under

t a k i n g by a group of people. The Survey Research Center i s a d i v i s i o n of 

the I n s t i t u t e f o r Social Research o f the U n i v e r s i t y of Michigan. The 

I n s t i t u t e i s under the d i r e c t i o n o f Rensis L i k e r t , while the d i r e c t o r of 

the Center i s Angus Campbell. This study was c a r r i e d out I n the Economic 

Behavior Program o f the Center, George Katona, D i r e c t o r . The Center's 
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f i e l d s t a f f I s headed by Charles Cannell and the sampling section by 

L e s l i e Ktsh. John B. Lansing was responsible f o r the planning and design 

of t h i s study. The analysis was c a r r i e d out and t h i s r e p o r t w r i t t e n by 

Eva Mueller and Thomas Lorimer 
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CHAPTER I 

TRENDS IN COMMON CARRIER TRAVEL, 1955-60 

The p r o p o r t i o n o f American adults who take one or more common 

c a r r i e r t r i p s I n t h e course o f a year has not increased I n the past three 

years. I t remains r e l a t i v e l y small - only s l i g h t l y over 20 per cent. -'' 

These f i n d i n g s are best explained by the gresc p o p u l a r i t y o f the automobile 
2/ 

as a mode o f t r a v e l . I n I960" about twice as many people took a long d i s 

tance t r i p ( t o a place more than 500 miles away) by auto as took a long 

distance t r i p by s i r , r a i l and bus combined. I f shorter t r i p s were included 

i n the comparison, the predominance of automobile t r a v e l would be more 

s t r i k i n g s t i l l . - ' 

Among the common c a r r i e r s , there has been growth i n the past f i v e 

years i n the p r o p o r t i o n o f people t r a v e l i n g by a i r , while the proportion 

t r a v e l i n g by r a i l has declined and t h a t t r a v e l i n g by bus remained approximately 

unchanged. I n 1960 f o r the f i r s t time, the data show more people taki n g a 

common c a r r i e r t r i p by a i r than by e i t h e r r a i l or bus. I n t h i s chapter we s h a l l 

be concerned only w i t h trends I n common c a r r i e r t r a v e l . Later chapters w i l l deal 

w i t h the fa c t o r s which a f f e c t the choice between various modes of t r a n s p o r t a t i o n , 

i n c l u d i n g Che automobile. 

1/ A common c a r r i e r t r i p i s defined here as a t r i p 100 miles or more 
mvty by a i r , r a i l , or bus. 

2/ 1960 in t e r v i e w s vere taken i n October-November 1960 and r e l a t e t o 
the previous twelve months. 

3/ See John B. Lansing, The Travel Market 1957. Survey Research Center, 
U n i v e r s i t y o f Michigan, p. 3. 
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Table 1 compare* the p r o p o r t i o n of adults who took a common c a r r i e r 

t r i p I n 1957 and 1960 w i t h i n major income groups. The t a b l e shows small 

declines i n common c a r r i e r t r a v e l I n f i v e out of the s i x income groups. These 

downward changes are not s t a t i s t i c a l l y s i g n i f i c a n t , but we are safe i n conclu

ding that the p r o p o r t i o n of people who t r a v e l by common c a r r i e r has not r i s e n 

i n recent years. 

Table 1 also shows a pronounced r e l a t i o n s h i p between Income and the 

l i k e l i h o o d o f common c a r r i e r t r a v e l , w i t h f a m i l i e s i n the upper income brackets 

much more l i k e l y t o t r a v e l by common c a r r i e r than others. Since more people 

s h i f t e d I n t o the higher income brackets between 1957 and I960, one might have 

expected a r i s e l n common c a r r i e r t r a v e l on that account alone. The f i n d i n g 

t h a t no r i s e l n common c a r r i e r t r a v e l occurred under these circumstances p o i n t s 

to the need f o r c a r e f u l study o f people's preferences between the various modes 
4/ 

of t r a n s p o r t a t i o n . I t should be added however that the 1957" data r e l a t e t o a 

period o f b e t t e r business conditions than the 1960 data. To some extent cy

c l i c a l f a c t o r s may be obscuring longer run trends, when the two years are 

compared. 

Table 2 presents the trend l n a i r t r a v e l , and shows t h a t the pro

p o r t i o n o f people t r a v e l i n g by a i r has grown i n the l a s t f i v e years. Yet the 

growth i n p a r t i c i p a t i o n vao greater between 1955 and 1957 than i n the f o l l o w i n g 

three years. I n f a c t . I f changes w i t h i n Income groups are examined, we f i n d f o r 

the past three years no s i g n i f i c a n t increase i n the percentage of a i r t r a v e l e r s 

i n any group and small declines i n seve r a l . I t follows t h a t the modest r i s e 

i n the p r o p o r t i o n of a i r t r a v e l e r s during the past three years i s a t t r i b u t a b l e 

4/ 1957 Interviews r e l a t e to the twelve months p r i o r to Hay-June and 
November-December 1957. 
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Table 1 

Use o f Common Carr i e r by Family Income 
(per cent of a l l respondents) 

Family Income 
Under 

Use of Common A l l Incomes $3000 $3000-4999 $5000-7499 
C a r r i e r 1957 1960 1957 1960 1957 1960 1957 1960 

Took one or more common 
c a r r i e r t r i p s i n " l a s t 
12 months" 1/ 22.7X 21.2X 18X 15X 19X 18X 20X 21X 

Took no common c a r r i e r 
t r i p i n " l a s t 12 
months" 1/ 77.0 77.4 82 83 81 81 79 78 

Hot ascertained 0.3 1.4 * 2 * 1 1 1 

T o t a l 100.OX 100.OX 100X 100X 100X 100X 100X 100X 

Number of respondents (2849) (1413) (766) (355) (763) (306) (756) (367) 

Family Income 

$7500-9999 
$10,000 

-14.999 
$15,000 

and over 
Use of Common C a r r i e r 1957 1960 1957 1960 1957 1960 

Took one or more common c a r r i e r 
t r i p s i n " l a s t 12 months" 1/ 32X 17X 4IX 39X 63X 55X 

Took no common c a r r i e r t r i p 
i n " l a s t 12 months" 1/ 68 82 59 61 37 39 

Hot ascertained * 1 * * * 6 

T o t a l 100X 100X 100X 100X 100X 100X 

Number of respondents (256) (163) (140) (119) (62) (49) 

* Less than 0.5 per cent. 

1/ The " l a s t 12 months" r e f e r s t o the 12-month period preceeding each aurvey. 
The 1957 i n t e r v i e w s were taken i n Hay-June and November-December 1957. 
The 1960 i n t e r v i e w s were taken i n October-November 1960. 



Table 2 

Use o f A i r by Family Income 
(per cent o f a l l a d u l t s ) 

Family Income 
A l l Incomes Under $3000 $3000 - 4999 $3000 - 7499 

Use of A i r 1955 1957 1959-60 1955 1957 1959-60 1955 1957 1959-60 1955 1957 1959-60 

Took an a i r t r i p 6.7X 8. ex 9.2X 21 41 2X 4Z 5X • 5X BX 9X 7X 

For business purposes 1.9 2.3 3.0 * 1 * 1 1 1 2 2 2 
For aoa-buslness purposes 4.4 5.7 5.5 2 3 2 3 4 4 5 6 5 
For both purposes 0.4 0.8 0.7 * * * * * * 1 1 * 

Did not take an a i r t r i p 91.0 90.4 90.5 96 96 98 94 94 95 90 91 93 
Hot ascertained 2.3 0.8 0.3 2 * * 2 1 * 2 * * 

T o t a l 100.01 100.OX 100.OX 100X 100X 100X 100X 100X 100X 100X 100X 100X 
Number of adults (8485) (3149) (8329) (2252) (837) (1743) (2658) (836) (1732) (1990) (829) (2309) 

Family Income 
$7500 - 9999 $10.000 - 14.999 $15,000 and over 

Use of A i r 1955 1957 1959-60 1955 1957 1959-60 1955 1957 1959-60 

>ok an a i r t r i p 12X 19X 10X 23X 22X 21X 40* 45X 45X 

For business purposes 4 7 4 7 7 9 11 13 15 
For non-business purposes 7 10 6 15 12 10 24 21 23 
For both purposes 1 2 * 1 3 2 5 11 7 

Did not take an a i r t r i p 86 81 90 73 74 79 58 54 55 
Not ascertained 2 * * 4 4 * 2 1 * 

T o t a l 
Number of adults 

100X 100X 100X 100X 100X 100X 100X 100X 100X 
(709) (284) (1093) (389) (166) (919) (257) (71) (399) 
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e n t i r e l y to the upward s h i f t i n the income d i s t r i b u t i o n ( i . e . the greater number 

of f a m i l i e s i n the higher income b r a c k e t s ) . The data also suggest t h a t the 
5/ 

r i s e i n the past three years vas confined t o business t r a v e l . 

So f a r ve have measured frequency of s i r t r a v e l by the p r o p o r t i o n 

of people t a k i n g one or more a i r t r i p s during the previous 12 months. A 

second Important measure i s the number of t r i p s taken. For people who t r a v e l 

f r e q u e n t l y , i t i s d i f f i c u l t t o r e c a l l t h e i r number of t r i p s w i t h accuracy. 

The data on number of t r i p s t h e r e f o r e should not be read too c l o s e l y . Xf there 

i s some bias l a the data, we may assume that I t i s i n the sane d i r e c t i o n and 

s i m i l a r i n magnitude from one survey t o the next, as long as i d e n t i c a l questions 

and survey methods are employed. Hence the trend l n number o f t r i p s i s of 

i n t e r e s t . 

Table 3 in d i c a t e s t h a t l n the past three years the number of a i r 

t r i p s per a i r t r a v e l e r has increased more sharply than the number of a i r t r a v e l e r s ^ ' 

The number of a i r t r i p s per t r a v e l e r rose from 2.7 i n 1955 and 1957 t o 3.3 i n 

1960, a r i s e o f about 20 per cent.—' This r i s e seems t o have occurred p r i m a r i l y 

5/ I n a d d i t i o n , o f course, a i r t r a v e l has grown because of the growth 
l n the population. 

6/ I n t h i s report and i n the tables the word " t r i p " denotes a round-
t r i p , unless otherwise i n d i c a t e d . 

7/ The data regarding number of t r i p s exclude i n d i v i d u a l s who took 60 
or more a i r t r i p s during the year. The reason f o r t h i s exclusion I s 
that sample surveya o f the general population are not a s a t i s f a c t o r y 
method o f estimating the frequency o f t r i p s taken by very frequent 
t r a v e l e r s . A very small number of these i n d i v i d u a l s may make a 
s u b s t a n t i a l d i f f e r e n c e i n an estimate of the mean number o f t r i p s per 
t r a v e l e r . The preceeding estimates, th e r e f o r e , should be understood 
as r e f e r r i n g to those business a i r t r a v e l e r s who take no more than 
59 a i r t r i p s a year, no more than an average o f one a i r t r i p per week. 
A c t u a l l y there were only 2 such frequent f l i e r s among the 8329 
i n d i v i d u a l s studied. 
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Table 3 

Humber of A i r Tripe Per Traveler and Per A d u l t , by Family Income 

Number of A i r T r i p s Per 
A i r Traveler 

Family Income 1955 1957 1959-60 

Under 93000 0.87 1.21 1.68 
$3000 - 3999 1.36 1.80 1.62 
$4000 - 4999 2.26 3.95 1.36 
$5000 - 5999 2.98 1.97 1.87 
$6000 - 7499 2.17 2.05 2.24 
$7500 - 9999 1.99 2.82 2.87 
$10,000 - 14,999 3.98 3.17 3.36 
$15,000 and over 4.31 3.97 5.71 

Humber of a i r t r i p s per t r a v e l e r 2.65 2.72 3.26 

Number of A i r T r i p s Per 
Adult 2/ 

Family Income 1955 1957 1959-60 

Under $3000 0.02 0.05 0.04 
$3000 - 3999 0.04 0.09 0.08 
$4000 - 4999 0.09 0.10 0.07 
$5000 - 5999 0.17 0.14 0.09 
$6000 - 7499 0.21 0.21 0.17 
$7500 - 9999 0.24 0.54 0.28 
$10,000 - 14,999 0.93 0.68 0.68 
$15,000 and over 1.80 1.84 2.46 

Humber of a i r t r i p s per adul t 0.18 0.24 0.29 

Humber of cases (8485) (3149) (8329) 

1/ Number of t r i p s l n past twelve months reported by a l l a d u l t s I n survey 
d i v i d e d by number of adul t s who t r a v e l e d by a i r i n past 12 months. 

2/ Humber of t r i p s i n past twelve months reported by a l l adults l n survey 
d i v i d e d by number of a d u l t s . 
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among people w i t h incomes o f $10,000 or more. The lower pert of Table 3 shows 

the trend l n the number o f a i r t r i p s per ad u l t since 1955. These f i g u r e s 

r e f l e c t the combined efEect of the growing p r o p o r t i o n o f people who t r a v e l 

by a i r and the greater number of t r i p s per a i r t r a v e l e r . The two tendencies 

together have made f o r « sharp increase I n the number o f a i r t r i p s par sdulc. 

I t i s i n s t r u c t i v e t o compare data on Che number of revenue passengers 

c a r r i e d by the t o t a l scheduled a i r l i n e industry and the number of Crips per 

ad u l t (as estimated by the survey) times the number of a d u l t s . The two sets 

of data should show s i m i l a r trends, although they are only roughly comparable. 

The number o f revenue passengers c a r r i e d rose by about 20 per cent i n the 3 

years from 1956-1957 t o 1959-1960. The number of a i r t r i p s per adult (Table 3) 

also rose by 20; i n a d d i t i o n the a d u l t population grew by about 3 per cent. 

For the whole 5-year p e r i o d 1954-1955 to 1959-1960 the comparison i s somewhat 

less s a t i s f a c t o r y . The number of revenue passengers c a r r i e d rose by about 

45 per cent. The number o f t r i p s per adult shows a sharper r i s e ; I t went up 

about 60 per cent and the a d u l t population about 5 per cent. However, "begin

ning i n 1957 revenue passengers c a r r i e d were reported on a basis which y i e l d e d 
8/ 

s l i g h t l y lower f i g u r e s than the basis used I n p r i o r y e a r s . " - I n any case, 

both sets of data show a sharper r i s e f o r the two years 1954-1955 to 1956-1957 

than f o r the three f o l l o w i n g years. 

On the basis o f the survey data one may summarise the trend over the 

past f i v e years by saying chat from 1955-1957 the growth of a i r t r a v e l was due 

l a r g e l y t o r i s i n g p a r t i c i p a t i o n I n a i r t r a v e l , while the number o f t r i p s per 

t r a v e l e r increased l i t t l e . From 1957-1960 growth was due p r i m a r i l y t o the 

8/ See A i r t r a n s p o r t Facts and Figures 1961, A v i a t i o n Week, hay 1, 1961, 
page 94. 
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fact that some t r a v e l e r s took store t r i p s , e i t h e r because they r e l i e d to a 
greater extent on a i r t r a v e l f o r most of t h e i r t r i p e , or because Improving a i r 
t r a v e l f a c i l i t i e s stimulated the amount o f t r a v e l , p a r t i c u l a r l y business 
t r a v e l . The r i s e i n the p r o p o r t i o n of people who t r a v e l by a i r was of lesser 
Importance i n the past three years. 

Table 4 shows the trend i n the d i s t r i b u t i o n o f a i r t r a v e l between 

income groups. I n 1959-60 nearly t w o - t h i r d s of a l l a i r t r i p s were made by 

people w i t h Incomes of $10,000 or more. By comparison, 16 per cent of adults 

have f a m i l y incomes o f $10,000 or more. I t also appears that the concentration 

of a i r t r a v e l i n the upper Income groups has been increasing i n recent years. 

The survey data I n d i c a t e that those a i r t r a v e l e r s who are t a k i n g a greater 

'number of t r i p s per year are p r i m a r i l y people w i t h incomes o f $10,000 or over. 

Table 5 suggests that only a small p a r t o f the growth i n the number 

of a i r t r a v e l e r s i n the past three years represents a s h i f t from r a i l to a i r 

t r a v e l . The p r o p o r t i o n of adults who took a r a i l t r i p i n the year p r i o r t o 

the survey declined from 11 per cent i n 1957 to 9 per cent l n 1960. The drop 

was l i m i t e d , however, to non-business t r a v e l e r s , w h i l e the growth l n a i r t r a v e l 

was p r i m a r i l y i n the business category. Bus t r a v e l also declined from 1957 

to 1960, but again the decline i s l n non-business t r a v e l e r s . The survey d i d 

not c o l l e c t data on number of r a i l and bus t r i p s . 

Two explanations f o r the recent drop l n non-business r a i l and bus 

t r a v e l e r s suggest themselves. The drop may r e f l e c t the lack of buoyancy i n 

consumer spending which also a f f e c t e d sales of cars and major household 

appliances. That i s , i t may be due t o the 1958 recession and the f a i l u r e o f 

the economy to su s t a i n a vigorous expansion i n 1959-1960. Secondly, the drop 

may be due to Increasing competition of automobile t r a v e l - wider car ownership 

and b e t t e r roads. Quite l i k e l y , both fMctora were of some importance. 
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Table 4 

D i s t r i b u t i o n o f Adulta and of A i r Trlpa by Family Income 

D i s t r i b u t i o n o f A l l Adults 

Family Income 1955 1957 1959-60 

Under $3000 26.61 26.61 21.31 
83000 - 3999 16.1 13.3 9.7 
34000 - 4999 15.3 13.3 11.1 
35000 - 5999 12.9 13.7 13.1 
$6000 - 7499 10.6 12.6 14.6 
$7500 - 9999 8.3 9.0 13.1 
$10,000 - 14,999 4.5 5.3 11.0 
$15,000 and over 2.9 2.2 4.8 
Not ascertained 2.8 4.0 1.3 

T o t a l 100.01 100.01 100.01 

Number o f a d u l t s (8485) (3149) (8329) 

D i s t r i b u t i o n o f A l l A i r T r i o s 

Family Income 1955 1957 1959-60 

Under $3000 2.51 5.21 2.81 
$3000 - 3999 3.8 4.7 2.6 
$4000 - 4999 7.2 10.3 2.6 
$5000 - 5999 11.6 7.7 4.2 
$6000 - 7499 12.1 10.9 8.5 
$7500 - 9999 10.7 19.8 12.6 
$10,000 - 14,999 22.5 14.8 25.7 
$15,000 and over 28.2 16.5 40.0 
Not ascertained 1.4 10.1 1.0 

T o t a l 100.01 100.01 100.01 

Number o f a i r t r i p s (1573) (769) (2452) 
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Table 5 

Use of Ra t i and Bus 
(per cent of a l l a d u l t s ) 

A l l Adults 

Use of R a i l 

Took one or more r a i l t r i p s 
i n " l a s t 12 months" 

For business purposes 
For non-business purposes 
For both purposes 

Did not take a r a i l t r i p 

Not ascertained 

T o t a l 

Humber of a d u l t s 

1955 

10.5% 

1.7 
8.5 
0.3 

87.2 

2.3 

100.01 

(8485) 

1957 

11.21 

1.9 
9.0 
0.3 

88.0 

0.8 

100.01 

(3149) 

1960 

8.71 

1.8 
6.5 
0.4 

89.6 

0.7 

100.01 

(H13) 

Use of Bus 

Took one or more bus t r i p s 
i n " l a s t 12 months" 

For business purposes 
For non-business purposes 
For both purposes 

Did not take a bus t r i p 

Not ascertained 

T o t a l 

Number of a d u l t s 

6.61 

0.6 
5.9 
0.1 

90.2 

3.2 

100.01 

(8485) 

9.61 

1.2 
8.2 
0.2 

89.4 

1.0 

100.01 

(3149) 

7.11 

0.8 
6.1 
0.2 

92.3 

0.6 

100.01 

(1413) 
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CHAPTER XI 

COMMON CARRIER TRAVEL IN 1960 

The o b j e c t i v e o f the present chapter l a t o i n v e s t i g a t e some of the 

c h a r a c t e r i s t i c s o f common c a r r i e r t r a v e l as of 1960. This i n q u i r y has three 

p a r t s . F i r s t , the segment of the population who took common c a r r i e r t r i p s I s 

i d e n t i f i e d by e c o l o g i c a l , demographic, and socio-economic c h a r a c t e r i s t i c s . 

Second, c h a r a c t e r i s t i c s o f the respondent's most recent t r i p by any common 

c a r r i e r mode are examined for possible i m p l i c a t i o n s about the choice of mode. 

F i n a l l y , there i s an analysis o f the r e l a t i o n s h i p between the mode a c t u a l l y 

taken and the a l t e r n a t i v e mode people reported they considered t a k i n g . Such 

an a n a l y s i s may be suggestive o f possible reasons f o r the choice of various 

modes of t r a v e l . 

Who Took Common Carr i e r T r i p s i n 1960? 

Geographic l o c a t i o n as measured by region and place of residence 

shows some a s s o c i a t i o n w i t h the l i k e l i h o o d that a respondent has taken a 

common c a r r i e r t r i p d u r i n g the past 12 months. As Indicated i n Table 6, 

residents o f the West took a common c a r r i e r t r i p somewhat more f r e q u e n t l y then 

people l a the South; the Northeast and the North Central regions are l n on 

intermediate p o s i t i o n . Also, a d u l t s who l i v e i n the West are more l i k e l y 

to have taken a t r i p by a i r i n the past twelve months than people i n any 

other p a r t o f the country. R a i l t r a v e l i s most c h a r a c t e r i s t i c o f those who 

l i v e i n the Northeast and North Central regions. 
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Table 6 

Use of Connon C a r r i e r s during Che Past Twelve 
Months by Region and Place o f Residence. I960 

(per cent o f a l l respondents) 

Common C a r r i e r s 
Used i n Past Year 

Took a common c a r r i e r t r i p ' 1/ 
A l l 

22X 

Region 

Northeast 

20X 

North 
Central 

23X 

West 

26X 

South 

18X 

A i r 
R a i l 
Bus 

9 
10 
6 

9 
12 
7 

13 
7 
9 

Took NO common c a r r i e r t r i p 77 79 75 72 81 

Not ascertained whether took 
a t r i p by any common c a r r i e r 

T o t a l 
Number of respondents 

100X 
(1413) 

100X 
(344) 

100X 
(403) 

100X 100X 
(195) (471) 

Common 
Car r i e r s Used 

Place o f Residence 

12 Largest 
Met r o p o l i t a n 
C i t i e s 

Other 
C i t i e s 
o f 50,000 
and Over 

Suburban 
Areas 

Adjacent 
Areas 

Ou t l y i n g 
Areas 

Took a common 
c a r r i e r t r i p -' 27X 22X 24X 15X 19X 

A i r 
R a i l 
Bus 

10 
12 
8 

12 
a 
9 

15 
10 
6 

Took NO common 
c a r r i e r t r i p 71 77 74 85 80 

Not ascertained whether 
took, a t r i p by any 
common c a r r i e r 2 

T o t a l 100X 
Humber of respondents (200) 

100X 
(202) 

100X 
(407) 

100X 
(262) 

100X 
(341) 

* Less than 0.5 per cent. 
,1/ The p r o p o r t i o n t a k i n g a common c a r r i e r t r i p i s smaller than the sum of the 

three modes, because some respondents took t r i p s by more than one mode of 
common c a r r i e r i n 1960. 
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Place o f residence I s defined l n t h i s report l n terms of the 
distance a l o c a l i t y I s from a place of 50,000 population or more. There are 
f i v e categories: the 12 large s t metropolitan c i t i e s ( a l l major a i r and r a i l 
c e n t e r s ) , other c i t i e s o f 50,000 and over, the suburban areas immediately 
surrounding the c i t i e s , "adjacent areas" which go from the suburbs to a 
distance o f 50 mile s , and the " o u t l y i n g areas" which are at least 50 miles 
from a c i t y of 50,000. I n d i v i d u a l s who l i v e i n c e n t r a l c i t i e s and suburban 
areas are more l i k e l y to take common c a r r i e r t r i p s than those i n the adjacent 
and o u t l y i n g areas, and they also t r a v e l by a i r more f r e q u e n t l y . The d i f 
ferences may be due to the fa c t that businessmen and professional people (who, 
as we s h a l l see, hsve a p a r t i c u l a r l y high frequency of common c a r r i e r t r a v e l ) 
are concentrated i n the urban and suburban areas. Proximity to a i r p o r t s and 
major r a i l centers also would seem to be a f a c t o r involved here. 

The demographic v a r i a b l e s o f sex and age do not appear t o be s i g n i 

f i c a n t i n determining the l i k e l i h o o d of common c a r r i e r t r a v e l , except f o r some 

dec l i n e l n the 65 and over age group (Table 7 ) . Hen are more l i k e l y t o take 

t r i p s by a i r than by r a i l and le a s t l i k e l y t o go by bus. Among women the 

pr o p o r t i o n using each mode i s about equal. 

As shown i n Chapter I (Table 1 ) , the percentage of adults who took 

a common c a r r i e r t r i p l n 1960 i s s i m i l a r f o r a l l Income groups up to the 

$10,000 l e v e l and then r i s e s sharply. Tsbls 8 shows that modes of transporta

t i o n also d i f f e r between income groups. A i r t r a v e l assumes Increasing impor

tance as f a m i l y income r i s e s , but many people i n the top income brackets take 

r a i l as w e l l as a i r t r i p s . Bus t r a v e l i s most frequent among those w i t h family 

incomes under $3000. 
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Table 7 

Use o f Common C a r r i e r Purina the_Paat Twelve Months by Sex and Age. 1960 
(per cent o f a l l respondents) 

Sex 

Common C a r r i e r s Used I n Past Year 

Took, a common c a r r i e r t r i e r " ' 

A i r 
R a i l 
Bus 

Took HO common c a r r i e r t r i p 

Hot ascertained whether took 
a t r i p by any common c a r r i e r 

Male 

211 
11 
S 
5 

78 

Female 

22% 

8 
9 
9 

76 

2 

To t a l 

Humber of respondents 

100X 

(618) 

100X 

(793) 

Common Ca r r i e r s Used 

Ave 

18-24 25-44 45-64 65 and over 
1/ 

Took a common c a r r i e r t r i p " 25X 21X 23X 18X 

A i r 7 11 11 5 
R a i l 13 7 9 7 
Bus 8 5 9 9 

Took HO common c a r r i e r t r i p 72 78 76 80 

Hot ascertained whether took 
a t r i p by any common c a r r i e r 3 1 1 2 

To t a l 100X 100X 100X 100X 

Humber of respondents (99) (589) (507) (205) 

1/ The p r o p o r t i o n t a k i n g • common c a r r i e r t r i p i s smaller thsn the sum 
~ o f the three modes because some respondents took t r i p s by more than 

one mode o f common c a r r i e r i n 1960. 
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Table 8 

Use of Common Ca r r i e r s During che Fast Twelve 
Months by Family Income and Occupation. 1960 

(per cent o f a l l respondents) 

Family Income 
Common C a r r i e r s 
Used i n Past Year 

Under 
$3000 

$3000 
-4999 

$5000 
-7499 

$7500 
-9999 

$10,000 
-14.999 

$15,000 
and over 

Took a common c a r r i e r t r i p ^ ' 151 181 211 171 391 551 

A i r 2 5 9 8 31 43 
R a i l 5 8 8 8 13 24 
Bus 10 7 6 5 7 6 

Took HO common c a r r i e r t r i p 83 81 78 82 61 39 

Hot ascertained whether took 
a t r i p by any common c a r r i e r 2 1 1 1 * 6 

T o t a l 1001 1001 1001 1001 1001 1001 
Humber of respondents (355) (306) (367) (163) (119) (49) 

CousDon 
Ca r r i e r s Used 
Took a common. . 
c a r r i e r t r i p — 

A i r 
R a i l 
Bus 

Took HO common 
c a r r i e r t r i p 

Occupation of Respondent 
Housewives, 

Managers, Self- Students, 
O f f i c i a l s employed C l e r i c a l , Craftsmen, Retired and 
(not s e l f - Business- Sales Foremen, not l n 

" Workers 

Profes
sions;!, 
Technical employed) Operatives labor f o r c e 

461 
27 
20 
11 

53 
Hot ascertained whether 
took a t r i p by any 
common c a r r i e r 1 

T o t a l 1001 
Humber of respondents (101) 

351 
25 
24 
* 

65 

1001 
(51) 

231 291 
10 
9 
6 

16 
9 

11 

76 71 

1001 
(68) 

1001 
(160) 

12% 

86 

1001 
(225) 

191 

79 

1001 
(591) 

* Less than 0.5 per cent. 
If The p r o p o r t i o n t a k i n g a c a r r i e r t r i p i s smaller than the sum o f the 

three modes because some respondents took t r i p s by more than one mode of 
common c a r r i e r i n 1960. 
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Occupation i s associated s i g n i f i c a n t l y w i t h the l i k e l i h o o d o f 

common c a r r i e r t r a v e l . A higher p r o p o r t i o n of white c o l l a r workers took a 

t r i p i n 1960 than of a d u l t s i n blue c o l l a r occupations. The d i s t i n c t i o n 

between self-employed and not self-employed businessmen i s important i n 

exp l a i n i n g the p r o b a b i l i t y o f common c a r r i e r t r a v e l . Only about one quarter 

of the self-employed businessmen took a common c a r r i e r t r i p as compared w i t h 

35 per cent o f the businessmen who worked f o r someone else. 

C h a r a c t e r i s t i c s of Host Recent Common C a r r i e r T r i p 

The 22 per cent of people who took a common c a r r i e r t r i p o f 100 

miles or more l n 1960 were questioned about some o f the c h a r a c t e r i s t i c s o f 

t h e i r most recent common c a r r i e r t r i p . We f i n d t h a t 37 per cent o f most 

recent t r i p s were made by a i r , 34 per cent by r a i l , and 28 per cent by bus. 

I t should be noted at t h i s p o i n t t h a t a cross-section o f "most recent t r i p s " 

i s not the same as a cross-section of a l l t r i p s . I f a respondent takes one 

vacation t r i p a year, h i s t r i p I s included w i t h c e r t a i n t y ; i f a respondent 

takes 20 business t r i p s a year, each t r i p has only one chance i n 20 o f 

being s t u d i e d . I n other words, the kinds o f t r i p s made by people who are 

frequent t r a v e l e r s have less weight among most recent t r i p s than among.all 

t r i p s . This c h a r a c t e r i s t i c o f the data does not I n v a l i d a t e the comparisons 

between the three modes presented below. 

We s h a l l now examine three c h a r a c t e r i s t i c s o f the most recent common 

c a r r i e r t r i p - distance, d u r a t i o n , and purpose of t r i p . The o b j e c t i v e o f t h i s 

analysis i s t o see t o what extent these three variables e x p l a i n choice o f 

mode of t r a n s p o r t a t i o n . 
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Distance: The association between distance and mode of common 

c a r r i e r t r a v e l I s shown i n Table 9. C l e a r l y , a i r t r i p s tend t o be long

distance t r i p s , while bus t r i p s tend to be short-distance t r i p s . Seventy 

per cent o f a i r t r i p s were t o a place 500 miles or more from home; by con

t r a s t , t w o - t h i r d s o f bus t r i p s covered a distance of less thsn 300 m i l e s . 

The d i s t r i b u t i o n o f r a i l r o a d t r i p s by distance was the some as the d i s t r i b u 

t i o n o f a l l common c a r r i e r t r i p s . I n other words, r a i l r o a d s are used f o r 

both long and short t r i p s . When the r e l a t i o n between mode of t r a n s p o r t a t i o n 

and distance i s examined w i t h i n income groups, the number of users of each 

mode w i t h i n incase groups i s small. I t i s s o f f i c i e n t t o summarise the 

find i n g s by saying t h a t the same r e l a t i o n between mode and distance appears 

l n each income group. One reason why middle and lower Income people go by 

a i r less o f t e n than people w i t h incomes of $7500 and over i s t h a t a somewhat 

higher p r o p o r t i o n o f t h e i r most recent t r i p s were to a place less than 300 

miles away. I t should be noted however t h a t distance t r a v e l e d does not 

bear a strong r e l a t i o n t o income l e v e l . 

Duration: A question about time away from home was asked o n l y o f a i r 

and r a i l t r a v e l e r s , not of bus t r a v e l e r s . S u r p r i s i n g l y , the d u r a t i o n o f 

the t r i p d i d n o t vary between the two modes of t r a n s p o r t a t i o n , i n s p i t e of 

the d i f f e r e n c e i n distance (Table 10). Apparently, long-distance t r i p s tend 

to be taken by a i r i n order t o reduce the time away; whil e r a i l t r i p s , although 

shorter than a i r t r i p s , are undertaken under less time pressure. 
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Table 9 

Distance of Moat Recent Common C a r r i e r T r i p s by Mode Peed. 1960 
( d i s t r i b u t i o n of most recent t r i p s ) 

A l l Families 

Distance of Host Recent T r i p A l l C a r r i e r s A i r R a i l Bus 

100 - 199 miles 181 61 151 361 
200 - 299 miles 16 4 19 28 
300 - 399 miles 7 5 7 9 
400 - 499 miles 10 13 11 7 
500 - 699 miles 10 10 13 7 
700 - 999 miles 8 12 7 4 
1000 - 1499 miles 12 19 12 4 
1500 miles and over 17 29 14 4 
Hot ascertained 2 2 2 1 

T o t a l 1001 1001 1001 1001 

Humber of t r l p s ^ ' (361) (137) (123) (101) 

Families w i t h Incomes o f $7500 and Over 

Distance of Host Recent T r i p A l l C a r r i e r s A i r R a i l Bus 

100 - 199 miles 141 61 151 401 
200 - 299 miles 12 4 20 25 
300 - 399 miles 7 6 10 5 
400 - 499 miles 15 15 17 10 
500 - 699 miles 10 10 15 5 
700 - 999 miles 8 12 2 5 
1000 - 1499 miles 14 19 7 5 
1500 miles and over 18 25 12 5 
Not ascertained 2 3 2 * 

T o t a l 1001 1001 1001 1001 

Number of t r i p s (133) (72) (41) (20) 

* Less than 0.5 per cent. 

1/ The 361 t r i p s were taken by 309 respondents. F i f t y - t w o respondents 
took a t r i p by more than one mode of common c a r r i e r t r a v e l during 
the l a s t twelve months. 
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Table 10 

Duration o f Mont Recent Common C a r r i e r T r i p by Mode Used. 1960 
( d i s t r i b u t i o n o f most recent t r i p s ) 

Duration A l l A i r R a i l 

Back same day 31 31 31 
1 day up t o 3 22 19 24 
3 days up t o 7 26 26 26 
7 days up t o 10 13 14 11 
10 days up to 21 17 18 16 
21 days up to 35 12 14 10 
35 days or more 5 4 7 
Not ascertained 2 2 3 

T o t a l 1001 1001 1001 

Number o f t r i p s (260) (137) (123) 

Purpose: Table 11 shovs the r e l a t i o n s h i p between purpose and mode 

of t r a v e l . A higher p r o p o r t i o n o f a i r t r i p s are business t r i p s than of r a i l 

and bus t r i p s . Three-fourths of the people who took t h e i r most recent t r i p 

by r a i l , and 85 per cent o f those who went by bus, were on a vacation or 

personal business (going t o a wedding, v i s i t i n g a s i c k r e l a t i v e , e t c . ) . For 

those who took t h e i r most recent t r i p by a i r the corresponding f i g u r e i s only 

60 per cent. Again the r e l a t i o n s h i p was examined w i t h i n income groups and 

the same tendencies appeared w i t h i n each Income group. Needless t o say, there 

i s a greater frequency o f business t r a v e l - f o r a l l three modes - i n the higher 

income groups ($7500 and over) than i n the lower. Hence the most recent t r i p 

i s less l i k e l y t o have been a vacation or personal business t r i p i n the top 

income brac k e t s . The greater predominance of business t r a v e l i s c l e a r l y a 

major reason f o r the more frequent choice of airplanes by upper income 

t r a v e l e r s . 



- 20 -

Table 11 

Purpose of Moat Recent Common C a r r i e r T r i p by Mode Uaed. 1960 
( d i s t r i b u t i o n of most recent t r i p s ) 

A l l Families 

Purpose o f T r i p A l l C a r r i e r s A i r R a i l Bus 

Business o n l y 24% 36% 2 1 % 10% 
Vacation o n l y 52 40 57 60 
Personal o n l y 18 15 17 24 
Business and vacation 2 2 3 3 
Business and personal 1 1 1 * 
Vacation and personal 2 4 1 * 
Not ascertained 1 2 * 3 

T o t a l 100% 100% 100% 100% 

Number of t r i p s (361) (137) (123) (101) 

Families w i t h Incomes o f $7500 and Over 

Purpose of T r i p A l l C a r r i e r s A i r R a i l Bus 

B u s i n e s s ^ 41% 46% 4 1 % 25% 
2/ 

Vacation^' 41 36 44 50 

Personal 15 14 15 20 

Not ascertained 3 4 * 5 

T o t a l 100% 100% 100% 100% 

Number of t r i p s (133) (72) (41) (20) 

* Less than 0.5 per cent. 

1/ Includes a l l those who mentioned two purposes one of which was business 

2/ Includes those who mentioned vacation and personal. 
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A l t e r n a t i v e Mode Considered 

I n order t o l e a r n more about the choice between various modes o f 

t r a n s p o r t a t i o n , a v a r i a n t of the f o l l o w i n g question was asked of a l l respond

ents who had taken a common c a r r i e r t r i p : " I f you had not gone by . . . ( a i r ) . . . , 

which would you have probably gone by -- ( a i r ) , r a i l , bus, or auto?" The 

question again r e f e r s t o the most recent common c a r r i e r t r i p , but auto i s 

mentioned here as a possible a l t e r n a t i v e . Since l i t t l e i s known about the 

dec i s i o n process, the question was designed p r i m a r i l y t o get a notion o f the 

a l t e r n a t i v e s considered. I f , for example, we can e s t a b l i s h that the automobile 

i s a major a l t e r n a t i v e f o r a l l three modes of common c a r r i e r t r a v e l , then 

our choice problem i s more s p e c i f i c and can be i n v e s t i g a t e d f u r t h e r on that 

basis. I t should be kept l n mind, however, that the answers to such an 

" i f f y " question are at best suggestive. Some respondents may not have con

sidered any a l t e r n a t i v e ; others may mention the a l t e r n a t i v e which they consider 

most appropriate l n r e t r o s p e c t , and t h i s may not be the a l t e r n a t i v e which 

was most prominent at the de c i s i o n making p o i n t . 

Table 12 p o i n t s to the strong competition o f f e r e d co the common 

c a r r i e r s by the f a m i l y car. For 43 per cent o f "most recent common c a r r i e r 

t r i p s " the auto, rather than another common c a r r i e r , WSB the preferred a l t e r n a t i v e 

mode of t r a v e l . Both the auto and the r a i l r o a d are frequ e n t l y considered 

a l t e r n a t i v e s t o a i r t r a v e l . While 37 per cent of most recent common c a r r i e r 

t r i p s were made by a i r , i n only 12 per cent of cases was a i r mentioned as 

the best a l t e r n a t i v e . The auto i s the most f r e q u e n t l y mentioned a l t e r n a t i v e 

mode f o r r a i l and bus t r i p s . 
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Table 12 

A l t e r n a t i v e Mode Considered f o r Moat Recent Common C a r r i e r T r i p . 1960 
( d i s t r i b u t i o n o f moat recent t r i p s ) 

A l t e r n a t i v e Mode Considered A l l C a r r i e r s A i r R a i l Bus 

A i r 12X 29% 8X 
R a i l 23 39% 31 
Bus 11 9 23 
Auto 43 37 42 54 
Ship 3 4 
Hot ascertained 8 11 6 7 

To t a l 100% 100% 100% 100X 

Humber of t r i p s (361) (137) (123) (101) 

Per cent of t r i p s 37% 34% 28X 

The question was: " I f you had not gone by . . . ( a i r ) . . . , which would you 
probably have gone by -- ( a i r ) , r a i l , bus, or auto?" 

A breakdown of the data by business and non-business t r i p s (Table 

13) i n d i c a t e s t h a t the preference f o r one's own car i s stronger f o r non

business than f o r business t r a v e l . The auto was r e f e r r e d t o as the a l t e r n a 

t i v e mode f o r 35 per cent of common c a r r i e r business t r i p s and 46 per cent 

o f non-business t r i p s . Where the most recent common c a r r i e r t r i p was a 

business t r i p , a i r was the actual mode used i n 54 per cent of cases and the 

pre f e r r e d a l t e r n a t i v e i n another 17 per cent. For buainess a i r t r a v e l , r a i l 

was the most f r e q u e n t l y mentioned a l t e r n a t i v e . For non-business t r i p s , a i r 

was used i n 32 per cent of cases and considered as the a l t e r n a t i v e i n only 

10 per cent of cases. 

Distance i s another f a c t o r which has an important bearing on the 

respondent's choice of a l t e r n a t i v e s . Table 14 shows t h a t the auto i s by f a r 
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Table 13 

Alternative Mode Considered tor Business and Non-Business Trips. I960 
(distribution of most recent t r i p s ) 

Business Trips 

Alternative Hode Considered A l l Carriers Air R a i l 

A i r 171 48% 
R a i l 39 57% 
Auto 35 31 42 
Bus 4 4 7 
Hot ascertained 5 8 3 

Total 1001 100% 100% 

Number of t r i p s (96) (52) (3D a/) 

Non-Business Trips 

Alternative Hode Considered A l l Carriers Air R a i l Bus 

Air 10% 22% 8% 
R a i l 18 27% 27 
Auto 46 40 41 57 
Bus 14 12 29 
Ship 2 7 
Not ascertained 10 14 8 8 

Total 100% 100% 100% 100% 

Number of t r i p s (259) (82) (92) (85) 

1/ Number of cases i n s u f f i c i e n t . 
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Table 14 

Alternative Mode Considered by Pittance of Tri o 
(distribution of most recent t r i p s ) 

Total 
Number of t r i p s 

Alternative Mode Considered A l l Carriers A i r R a i l Bus 

Less than 500 miles 

Air 9% 20% 5% 
R a i l 18 26% 27 
Auto 61 66 58 61 
Bus 7 5 17 
Not ascertained 5 3 5 7 

Total 1001 100% 100% 100% 
Number of tri p s (183) (38) (64) (61) 

A i r 17% 38% 
R a i l 31 53% 
Auto 32 33 25 
Bus 18 14 33 
Not ascertained 2 4 

Total 100% 100% 100% 1, 
Number of t r i p s (65) (30) (24) d l ' 

-1000 miles sod 

Air 14% 40% 
R a i l 29 40% 
Auto 20 21 24 
Bus 14 9 27 
Ship 6 9 
Not ascertained 17 21 9 

, 
100% 

(107) 
100% 
(66) 

100% 
(33) 

* Less than 0.5 per cent. 

1/ Number of cases i n s u f f i c i e n t . 



- 25 -

the most acceptable alternative to a i r , r a i l , and bus - i f the t r i p i s to a 

place less than 500 miles away. (S l i g h t l y over half of most recent t r i p s 

covered a distance of les s than 500 miles.) Yet many present users of 

common ca r r i e r s seem to be reluctant to spend more than a day driving to 

their destination. For t r i p s between 500 and 1000 miles r a i l and auto were 

mentioned with equal frequency; for s t i l l longer t r i p s r a i l predominates. 

For a l l a i r t r i p s i n excess of 500 miles r a i l i s the preferred alternative. 

Income also has some Influence on the alternative mode considered, 

although the income differences r e f l e c t primarily differences i n purpose and 

distance of t r i p . A i r not only l a more frequently used by people with family 

Incomes over S7500 than by others; i t also i s more frequently considered as 

the best a l t e r n a t i v e . Furthermore, mention of the car as an alternative mode 

i s l e s s frequent among upper Income people than among others. 

* * * 

I n summary, i t appears that choosing the airplane as a means of 

transportation i s c h a r a c t e r i s t i c of upper income trave l e r s , business travelers, 

and people undertaking long-distance t r i p s . By contrast, bus travelers are 

most frequently lower income people, going a distance of les s than 300 miles, 

and traveling on vacations or personal business. Railroad travelers do not 

d i f f e r s i g n i f i c a n t l y from a cross-section of a l l travelers, nor do the 

c h a r a c t e r i s t i c s of railroad t r i p s d i f f e r much from the ch a r a c t e r i s t i c s of 

a l l most recent common c a r r i e r t r i p s . That i s , railroads are used by a l l 

kinds of tr a v e l e r s and for a l l kinds of t r i p s . 
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The family's own automobile seems to have strong attractions as 

an alternative to a l l three modes of transportation, pa r t i c u l a r l y for d i s 

tances of less than 500 miles and for non-business t r i p s . The decline over 

the past three years i n the proportion of people traveling by railroad and 

bus (noted in Chapter I ) appears to be due, in part at least, to competi

tion by the automobile for vacation and shorter distance t r a v e l . The growth 

in a i r t r a v e l , on the other hand, may r e f l e c t an increasing volume of 

business and long-distance t r a v e l . 
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CHAPTER I I I 

AIR TRAVEL IN 1959-60 

This chapter has two primary objectives. The f i r s t i s to examine 

the relationship between c e r t a i n socio-economic characteristics of the adult 

population and a i r travel during 1959-60. Information about these r e l a t i o n 

ships may f a c i l i t a t e projections of a i r travel into the future. A description 

of actual a i r t r a v e l experience ln 1960 - attributes of the most recent a i r 

t r i p and attitudes toward the t r i p - constitutes the second purpose of the 

chapter. Of s p e c i a l interest here are the characteristics of the a i r t r i p 

which may account for the choice of plane as a mode of t r a v e l . 

1/ 
Socio-Economic Factors Associated with A i r Travel 

A number of socio-economic c h a r a c t e r i s t i c s of the adult population 
V 

are related to whether or not an adult took an a i r t r i p in 1959-60. The 

relationships between a i r t r a v e l and these factors are investigated below. 

1/ For a multivariate analysis of the factors associated with non
business a i r travel in 1955 see John B. Lansing and Dwight M. Blood, 
"A Cross-Sectional Analysis of Non-Business Air Travel," Journal 
of the American S t a t i s t i c a l Association, 1958, pp. 928-47. 

2/ The expression 1959-60 refers to the 12 months period preceeding 
the survey. About two-thirds of the interviews were conducted in 
January-February 1960 and relate to calendar year 1959. The 
remaining third were obtained in October-November 1960 and r e l a t e 
to the previous 12 months. The interviews are combined ln the f i r s t 
section of this chapter In order to Increase sample s i z e and obtain 
more r e l i a b l e estimates of relationships. The data used in the 
second section were obtained only in F a l l 1960. 
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Table IS 

Air Travel During 1959-60 by Experience with A i r Travel Prior to 1959-60 
(per cent of a l l adults) 

Air Travel A l l 

Took one or more a i r t r i p s 
i n year prior to survey 9.2% 

For business purposes (only) 3.0 
For non-business purposes (only) 5.5 
Took both business and non

business t r i p s 0.7 

Did not take an a i r t r i p 
in previous year 90.5 

Hot ascertained 0.3 

Total 100.01 

Humber of adults (8329) 

* Less than 0.5 per cent. 

Prior Experience with Air 
Travel 

Hod Taken 
One or More 
Air Trips 

291 

10 
16 

70 

1 

1001 

(2149) 

Had Never 
Taken An 
A i r Trip 

21 

98 

* 

1001 

(6158) 

Prior experience with a i r travel: There i s a s t r i k i n g r e l a t i o n 

between prior experience with a i r travel and the probability that an individual 

w i l l take an a i r t r i p during the year. As shown in Table 15, of those adults 

who had taken at least one a i r t r i p in the i r l i v e s prior to 1959, 29 per cent 

took an a i r t r i p during 1959-60. However, only 2 per cent of those who had 

never taken an a i r t r i p prior to 1959 took an a i r t r i p during 1959-60. Looking 

at the figurea the other way around, only about 18 per cent of 1959-60 a i r 

travelers were taking their f i r s t a i r t r i p during the year under study. 
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Family Income: The probability that an individual takes an a i r 
t r i p r i s e s v l t h income. I n 1959-60 adults i n the income class $10,000 and 
over, who comprised only 16 per cent of the adult population, made up 49 per 
cent of the a i r travelers and took 66 per cent of a l l the a i r tr i p s (Table 
16 and Chapter I , Table 4 ) . The 42 per cent of adults l n the income range 
under $5000 contained 17 per cent of the a i r travelers and accounted for only 
8 per cent of the a i r t r i p s taken. 

Business a i r travelers are more concentrated ln the higher income 

groups than non-business a i r travelers. Table 16 shows that 75 per cent of 

the business a i r travelers were in the income range $7500 and over, while only 

54 per cent of non-business travelers had Income of that s l s e . The phenomenon 

of a i r travel for both business and non-business purposes I s p r a c t i c a l l y 

unique to adults with high incomes. 

Humber of tr i p s per a i r traveler: Table 17 shows that business a i r 

travel i s much more repetitive than non-business a i r travel. In 1959-60, 58 

per cent of the business a i r travelers took only one or two a i r t r i p s compared 

with 86 per cent of the non-business a i r travelers. The 58 per cent of business 

a i r travelers with one or two t r i p s accounted for only 14 per cent of business 

a i r t r i p s , while the 86 per cent of the non-business travelers with one or two 

t r i p s accounted for 60 per cent of the non-business s i r t r i p s . At the other 

extreme, 27 per cent of the business a i r travelers took five or more business 

t r i p s . The frequent business a i r t rsvelers took 77 per cent of a l l business 

t r i p s . Only 4 per cent of non-business a i r travelers took 5 or more t r i p s , 

accounting for 21 per cent of non-business a i r t r i p s . The mean number of business 

a i r t r i p s per business traveler was 5.5 or more than three times the mean number 

of non-business a l t t r i p s per non-business traveler. 
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Table 16 

Income Distribution of Those Who Took Air Trips In 1959-60 
(percentage distribution of adults who took one or more a i r t r i p s ) 

Distribution of a i r travelers 

Family Income 

Distribution 
of a l l Air 
Travelers 

Who Took 
Business 
Trip Only 

Who Took 
Non-Business 
Trip Only 

Who 
Took 
Both 

Under $1000 11 * * * 
$1000 - 1999 2 11 31 * 
$2000 - 2999 3 * 4 21 

$3000 - 3999 5 3 7 5 

$4000 - 4999 6 3 8 3 

$5000 - 5999 8 7 9 2 

$6000 - 7499 12 11 15 3 

$7500 - 9999 14 18 14 6 

$10,000 - 14,999 25 32 20 33 

$15,000 and over 24 25 20 46 

Total 1001 1001 1001 1001 

Number of adults (769) (248) (448) (63) 

Per cent of 
a i r travelers 341 581 81 

* Less than 0 .5 per cent. 
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Table 17 

Number of Business and Non-Business Air Trips in 1959-60^' 
(percentage distribution of a i r trips and travelers) 

Purpose of Air Trip 

Number of » , 2/ Business -
2/ 

Non-Business -

A i r Trips 
Taken 

Distribution 
of Travelers 

Distribution 
of Trips 

Distribution 
of Travelers 

Distribution 
of Trips 

1 40% 7% 70% 41% 

2 18 7 16 19 

3 8 4 7 13 

4 7 5 3 6 

5 - 9 13 15 3 9 

10 - 19 7 15 1 7 

20 - 29 4 16 * 5 

30 - 39 1 10 * * 

40 and over 2 21 * * 

Total 1001 
Total number of 

travelers (300)- • 
Total number 

of t r i p s 
Mean number of 

tr i p s / t r a v e l e r 

1001 

4/ 

(1663)*' 

5.5 

100% 

( 4 9 4 ) ^ 

100% 

(836) 

1.7 

* Less than 0.3 per cent. 

1/ The total number of a i r t r i p s shown in this table I s 2499. This number 
d i f f e r s from the 2452 a i r t r i p s shown in other tables because data on 
number of BUSINESS tr i p s was coded even i f the respondent could NOT 
r e c a l l the t o t a l number of tri p s he took. 

2/ I f an adult took both business and non-business t r i p s , the number of 
tr i p s of each kind are included In the appropriate columns of the table. 

3/ Excludes a few travelers for whom the NUMBER OP TRIPS was not ascertained. 

4/ Excludes t r i p s by two individuals who reported 98 or more t r i p s . 



- 32 -

Looking, at the market ae a whole, the approximately 40 per cent 

of a i r travelers who took business t r i p s accounted for two-thirds of a l l 

a i r t r i p s . More important, 11 per cent of a l l a i r travelers were people 

who cook 5 or more business t r i p s ; these 11 per cent of travelers (1 per cent 

of the adult population) took approximately half of a l l a i r t r i p s in 1959-60."' 

Interaction between l i f e cycle stage and family income: The 

Importance of family Income as a determinant of whether or not an individual 

Cook a non-business a i r t r i p in 1959-60 d i f f e r s by stage in the l i f e cycle. 

For young adults without children, Table 18 shows that Income la a r e l a t i v e l y 

unimportant determinant of a i r t r a v e l . Over the Income range from 33000-15,000, 

the proportion of this group who Cook at least one non-business a i r t r i p 

varies very l i t t l e . The proportion who took a non-business a i r t r i p i s 

higher for incomes of $15,000 and over, but the proportion of young adults 

at t h i s Income l e v e l i s very small and their importance in the market aa a 

whole Is minor. The proportion of married adults with children who took a 

non-business a i r t r i p i s very small for incomes under $7500. I t r i s e s rapidly 

with Income i n the range $7500 and over. In this substantial segment of the 

population, about three out of ten adults in the income group $15,000 and over 

took at least one non-buslnees a i r t r i p during 1959-60. The Income effect on 

non-business a i r tr a v e l for the older adults resembles that for the younger 

adults without children. 

3/ See Footnote l_lt Chapcer I . 
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Table 18 

Non-Business A i r Travel by Income and L i f e Cycle Stage. 1959-60 
(per cent of a l l adults) 

Family Income 
Under S3000 $5000 $ 7500 $10,000 $15,000 

A l l $3000 -4999 -7499 -9999 -14.999 and Over 

Young, single adults; young, married, no c h i l d r e n ^ 

Took at least one non
business a i r t r i p 10X 4X 9X 1GX 81 131 321 

Did not 90 96 91 90 92 87 68 

Total 100% 1001 1001 1001 1001 100X 100X 

Number of adults (1398) (300) (295) (348) (201) (179) (65) 

Married adults with children 

Took at least one non
business a i r t r i p 51 IX 21 21 51 10X 31X 

Old not 95 99 98 98 95 90 69 

Total 100X 100X 100X 100X 100X 100X 100X 

Number of adults (4049) (490) (861) (1357) (622) (480) (202) 

Older, married adults with no children; older,—' 
single adults 

Took at least one non
business a i r t r i p 71 21 51 71 6X 15X 28X 

Did not 93 98 95 93 94 85 72 

Total 100X 100X 100X 100X 100X 100X 100X 

Number of adulta (2809) (967) (562) (582) (262) (254) (130) 

1/ The word "young" i n this c l a s s i f i c a t i o n means under 45 years old; the 
word "older" refers to people of 45 and over. 
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Occupation: Table 19 shows a str i k i n g concentration of a i r travel 

among the professionals and the salaried managers and o f f i c i a l s who comprise 

10 per cent of the adult population ln the sample. Adults i n these occupation 

groups made up s l i g h t l y more than 30 per cent of the a i r travelers and took 

more than 50 per cent of a l l the a i r t r i p s l n 1959-60. An interesting difference 

among occupation categories i s that between businessmen (and a r t i s a n s ) who 

work for themselves end those who work for someone else. Although approximately 

the same proportion of adults f a l l into these two categories, the self-employed 

took 7 per cent of the a i r t r i p s while the salaried group took 26 per cent. 

Blue c o l l a r workers and those who are not in the labor force are r e l a t i v e l y 

infrequent a i r travelers. 

Age: Table 20 i l l u s t r a t e s the importance of age of adult as a 

factor i n predicting a i r t r a v e l . More than 80 per cent of the a i r t r i p s taken 

In 1959-60 were taken by adults between the ages of 25 and 55. This group 

of adults makes up about 63 per cent of the population. 
4/ 

A i r travel history within aae groups: - Another way to c l a r i f y 

the relationship between age and a i r travel i s to examine the a i r travel 

history of adults according to the i r Age at the time of the survey. This 

approach i s taken i n Table 21. One might expect that those in the oldest age 

group would have had the most opportunity to take sn a i r t r i p , so that those 

aged 65 and over would be more l i k e l y to have taken an a i r t r i p at some time 

4/ This section i s reproduced verbatim from the Interim Report on the 
1960 Rational Travel Market Survey by John B. Lansing. However, a l l 
figures, tables, and the Chart have been revised to include the data 
from the October-November 1960 survey, since the combined data from 
the two surveys provide more r e l i a b l e estimates than the data from 
the f i r s t survey alone. 
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Table 19 

Air Travel by Occupation of Adult in 1959-60 
(percentage distribution of adults, travelera and tr i p s ) 

Occupation of Adult 

Professional, technical . 

Managers and o f f i c i a l s 
(not self-employed) 

Self-employed business
men and artisans 

C l e r i c a l and sales workers 

Craftsmen, foremen, operatives, 
laborers, service workers 

Distribution Distribution Distribution 
of Adults of A i r Travelers of Air T r i p s 

Partners 
1/ Housewives, widows, retired" 

Armed forces, students, occupa
tion H. A., unemployed 

7X 

4 

12 

29 

3 

37 

201 

12 

8 

20 

11 

1 

24 

27X 

26 

7 

16 

8 

* 

13 

Total 

Number of adults 

Number of a i r t r a v e l e r s " 

Number of s i r t r i p s 

2/ 

100X 

(8329) 

100X 

(752) 

100X 

(2452) 

* Less than 0.5 per cent. 

1/ Includes a few students ln the F a l l 1960 data. 

2/ Excludes two individuals who reported over 98 tr i p s and 15 travelers 
for whom the number of t r i p s was not ascertained. 
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Table 20 

Air Travel by Age of Adult In 1959-60 
(percentage distribution of adults, travelers and t r i p s ) 

Distribution Distribution Distribution 
Age of Adult of Adults of Air Travelers of Air Trips 

18 - 24 121 11X 6X 

25 - 34 21 20 19 

35 - 44 22 25 40 

45 - 54 20 24 25 

55 - 64 12 12 7 

65 and over 12 7 3 

Wot ascertained 1 1 * 

Total 100X 100X 100X 

Humber of adults (8329) 

Humber of a i r t r a v e l e r s ^ (752) 

Number of a i r t r i p s (2452) 

* Less than 0.5 per cent. 

1/ Excludes two individuals who reported over 98 tr i p s and 15 travelers 
for whom the number of t r i p s was not ascertained. 
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Table 21 

Air Travel History by Age In 1959-60 
(per cent of a l l adults) 

Age of Adult at Time of Survey 
A l l 65 and 
Adults 16-24 25-34 35-44 45-54 55-64 Over 

Have ever taken 
an a i r t r i p 2 81 221 341 321 301 261 161 

Year of f i r s t a i r t r i p : 
Before 1940 2 * * 2 4 4 2 
1940-1945 4 1 3 10 6 4 1 
1946-1949 4 * 6 5 4 4 2 
1950-1955 9 7 16 8 7 8 6 
1956-1958 6 9 6 5 6 4 4 
1959-1960 2 4 2 1 2 2 1 

Year of f i r s t a i r t r i p 
not ascertained 1 1 1 1 1 * * 
Have never taken 
an a i r t r i p 72 78 66 68 70 74 84 

Total 1001 1001 1001 1001 1001 1001 1001 

Number of adults (8329) (969) (1767) (1837) (1636) (1030) (1039) 

* Leas than 0.5 per cent. 

The questions were: "Hsve you ever taken a t r i p to a place 100 or more miles 
away by a i r ? I n what year did you f i r s t take an a i r 
t r i p ? " 

in their l i v e s than those in the younger age groups. This expectation i s the 

reverse of the f a c t s . Only about one adult in aix of those aged 65 and over 

has ever taken an a i r t r i p . Of those in the age group 25 to 34, however, 

34 per cent have token an a i r t r i p . 
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The proportion of adults talcing t h e i r f i r s t a i r t r i p during 1959-60 
was highest for the age group 18 to 24. Of those in this age group, 4 per cent 
took their f i r s t a i r t r i p during the year, compared to shout 2 per cent of 
those aged 25 to 64. Of those aged 65 and above only one per cent took their 
f i r s t s i r t r i p during 1959-60. 

The proportion of adults who had taken their f i r s t a i r t r i p at 

different dates i s also shown in Table 21. These data r e l y on the memory of 

the respondeat. I t seems reasonable to assume that bla memory on this matter 

i s at le a s t approximately correct. Some allowance should be made i n inter

preting the data, however, for the p o s s i b i l i t y that people's recollections 

of when they and the i r wives or husbands f i r s t traveled by a i r are not exact. 

Another way to examine the differences among the age groups i s to 

compare the a i r travel history of different age groups at the same dates in 

their l i v e s . In order to do this i t i s necessary to take account of the fact 

that adults aged 65 and over i n 1960 were born approximately in the year 1890. 

Tbose individuals whose 70th birthday came i n 1960, of course, were born in 

1890, while those aged 65-69 were born a l i t t l e l a t e r and those aged over 70 

were born a l i t t l e e a r l i e r . The year 1890 may be taken as an approximate 

birth date for this age c l a s s . In the same way as the f i r s t approximation, 

those now aged 55 to 64 were born ln 1900, those aged 45 to 54 were born in 

1910, and so forth. I t i s then possible to organize the data in Table 21 to 

show the proportion, for example, of the cohort of 1890 who had taken an a i r 

t r i p at different times in their l i v e s . For instance, 2 per cent of this cohort 

had taken an a i r t r i p by 1940, that i s , by the time they had reached the age of 

50. An additional 1 per cent, making * total of 3 per cent, had taken their 
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f i r s t * i r t r i p in the next five year period or by the tine they were approxi

mately 55. I t i s possible, proceeding in this manner, to construct for this 

cohort a graph showing the cumulative proportion who had taken an a i r t r i p 

at each age. This type of calculation has been carried out for each of the 

s i x cohorts shown l n Table 21 and the result s are plotted ln the accompanlng 

graph (Chart 1). 

The shape of this graph i s strongly influenced by the fact that few 

people took a i r t r i p s before 1940. I t would be possible to assume that a l l 

a i r travel began i n 1935, and, on the assumption, to star t the li n e for the 

1890 cohort, for example, at the age of 45, which i s the age that they would 

have reached by 1935. 

The graph shows the very rapid rate of acquiring experience as an 

a i r traveler c h a r a c t e r i s t i c of the younger cohorts. I t i s p a r t i c u l a r l y 

s t r i k i n g to note again that the 1930 cohort, aged 30 in 1960, has already 

attained a higher proportion of experienced a i r travelers than any of the 

other cohorts. Note also the rapid race of increase for the cohort of 1940. 

The fact that 4 per cent of this cohort took their f i r s t a i r t r i p in 1959-60 

has been mentioned already. In this graph this finding i s shown in the form 

of a very steep r i s e for that cohort ln the l a s t segment of the curve. A 

considerably larger proportion of the 1940 cohort had taken an a i r t r i p at 

age 20 than of the 1930 cohort when they were at that age. Of the 1920 

cohort only about 2 per cent had taken an a i r t r i p at age 20. The e a r l i e r 

cohorts, of course, had l i t t l e or no chance to travel by a i r before they 

turned 20. 

I t i s tempting to speculate that the curves shown in the graph w i l l 

continue to r i s e l n the same rapid fashion that they have to date. I f that 

speculation proves accurate, i t i s clear that the proportion of the total popu

lation who have taken an a i r t r i p w i l l r i s e dramatically l a the coming decade. 
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Characteristics of A i r Trips in 1960 

We s h a l l now analyze some char a c t e r i s t i c s of a i r tr i p s and attitudes 

toward a i r tr a v e l as they may throw light on the choice of a i r as a mode of 

t r a v e l . The data refer to the respondent's most recent t r i p during the past 

12 months. Since only 9.2 per cent of adults took an a i r t r i p l n the 12 months 

prior to the survey, and since the questions now examined were asked only in 

October-November 1960, the number of cases i s small - 137 a i r travelers. The 

analysis i s exploratory and must be followed by more extensive i n v e s t i g a t i o n s . 

I h p articular, future studies should be extended to compere ch a r a c t e r i s t i c s 

of a i r t r i p s and attitudes of a i r travelers with cases where an alternative 

mode of transportation was chosen. The remainder of this chapter relates to 

a l l most recent a i r t r i p s . I n Chapter IV some comparisons w i l l be made between 

recent long-distance a i r and auto t r i p s . 

Origin of t r i p and journey to airport: Table 22 shows the origin 

of a i r t r i p s , both for the outbound t r i p and the return Journey. Most out

bound t r i p s originate at the respondent's home. The small number which 

originate elsewhere (usually the o f f i c e ) are primarily business t r i p s . The 

return t r i p originates most frequently at a hotel, but in a substantial number 

of cases at a friend's or r e l a t i v e ' s home, a business o f f i c e , a school or 

college, etc. When examining these data, i t should be kept in mind that 

"most recent t r i p s " are not a cross-section of a l l t r i p s ; r e p e titive business 

t r i p s are c l e a r l y under-represented. 

The hypothesis that the decision to travel by a i r i s related to 

distance to the airport proved f r u i t f u l . Table 23 shows the relationship 

between distance of t r i p and the respondent's estimate of the length of time 

i t took to t r a v e l to and from the airport - both for outbound and return t r i p s . 
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Table 22 

Purpose of Moat Recent A i r Trip by Origin of Trip. I960 
(dis t r i b u t i o n of respondents Mho took an a i r t r i p during the l a s t 12 Months) 

Purpose of Air Trip 

B u s i n e s s ^ 

V a c a t i o n ^ 

Personal 

Hot ascertained 

Origin of Outgoing Trip 

A l l Hone Office and Other 

381 351 551 

45 47 36 

15 17 9 

2 1 * 

Total 

Humber of respondents 

100% 

(137) 

1001 

(112) 

1001 

(22) 

Purpose of Air Trip 

Business-^ 

V a c a t i o n ^ 

Personal 

Hot ascertained 

A l l 

401 

43 

14 

3 

Origin of Return Trip 

Hotel Elsewhere 

481 321 

43 43 

8 25 

1 * 

Total 

Humber of respondents 

1001 1001 

(65) 

1001 

(44) 

* Less than 0.5 per cent. 

\J Includes respondents who mentioned two purposes one of which was business. 

2/ Includes respondents who mentioned vacation and personal. 

3/ Excludes 22 respondents whose most recent a i r t r i p was a one-way t r i p . 
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Table 23 

Time Required for Airport Trip* by Distance of Trip. 1960 
(distribution of respondents who took 
an a i r t r i p during the l a s t 12 months) 

Outgoing Trip Times" 

Both airport t r i p s l e s s than % hour 
At least one airport t r i p 

took % - 1 hour 
At least one airport t r i p 

took 1 - 2 hours 
At least one airport t r i p 

took 2 hours or more 
Hot ascertained 

Total 

Humber of respondents 

Distance of Trip 

Under 1000 miles 
A l l 1000 miles and over 

121 181 61 

32 35 30 

34 40 30 

19 6 32 
3 1 2 

1001 1001 1001 

(137) (68) (66) 

Distance of Trip 

Under 1000 miles 
Return Trip Times A l l 1000 miles and over 

Both airport t r i p s l e s s than % hour 81 141 21 
At least one airport t r i p 

took % - 1 hour 35 36 37 
At leaat one airport t r i p 

took 1 - 2 hours 36 36 35 
At least one airport t r i p 

took 2 hours or more 15 9 22 
Hot ascertained 6 5 4 

Total 1001 1001 1001 

Humber of respondents ( I 1 3 > f - (58) (54) 

y C l a s s i f i e d by longer t r i p . 

2/ Excludes 22 respondents whose most recent a i r t r i p was a one-way t r i p . 
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He find chat a higher proportion of t r i p s exceeding 1000 mileG than of shorter 

t r i p s were associated with time-consuming t r i p s to and from the a i r p o r t . I n 

other words, i f a long t r i p to or from the airport i s required, the decision 

to travel by plane hinges on the distance of the t r i p . For very long distance 

t r i p s the time-consuming t r i p to or from the airport i s tolerated; for shorter 

distances i t may lead to a decision to go by some other mode of transportation. 

The origin of the t r i p - home, off i c e , hotel - seems Co bear no 

r e l a t i o n Co the amount of time needed for the t r i p to and from the airport. 

The airport t r i p also was related to the traveler's place of residence. I t 

seems to be shortest for people l i v i n g ln c i t i e s with over 50,000 population 

other than the twelve largest metropolitan areas. The twelve largest c i t i e s 

and suburban areas follow. As one might expect, the t r i p to and from the 

airport i s longest for people residing I n the adjacent and outlying areas. 

The data suggest that the rate of growth of a i r travel in the future 

for shorter and medium distance journeys i s dependent on the construction of 

airports and roads which minimise the time required to get to and from the 

airport. 

Nature of business t r i p : Because of the great importance of business 

t r i p s for the a i r t r a v e l market, two additional questions were asked of people 

whose most recent t r i p was a business t r i p : "Were you attending a convention, 

or meeting with a group of people, or j u s t talking to one person, or did you 

have several appointments?" and "How long did you spend at your meeting or 

appointments altogether - was I t l e s s than an hour, about an hour, two or 

three hours, half a day, a day, or more than a day?" The objective of these 

questions was to see to what extent business t r i p s are undertaken for b r i e f 

conferences or to see one or two persons. The notion was that new communication 



- 45 -

systems, such as telephones with screens where the other party can be seen, 
could eventually replace the airplane t r i p on such occasions. 

Table 24 shows that most business travelers meet with a group of 

people or have several appointments. Attending a convention i s also of some 

Importance. Business t r i p s very seldom are undertaken Just to see one person. 

This holds for a i r as well as r a i l t r i p s . Table 25 shows that i n most cases 

business travelers require a day or more for the business that led to the t r i p . 

Less than 10 per cent of travelers said that their meetings lasted less than 3% 

hours. Again t h i s holds for s i r and r a i l t r i p s . The data suggest then that 

very few business t r i p s are of the kind that are l i k e l y to be replaced by new 

telephone communication systems. The figures were also examined by distance 

of t r i p . Although the number of cases i s small, the same findings seem to 

emerge for long and short t r i p s . 

D i s l i k e s about moat recent a i r t r i p : Obstacles to a i r travel may 

also be examined by asking people d i r e c t l y what they disliked about thei r 

most recent a i r t r i p . The questions here were: "While you were traveling, 

what did you l i k e least about the t r i p ! Was there anything (else) that was 

unpleasant in any way?" Forty per cent of recent a i r travelers could not 

mention any d i s l i k e s , while 55 per cent offered some c r i t i c i s m . I t i s i n d i 

cative of the favorable attitudes toward flying on the part of a i r travelers 

that only 14 per cent of them voiced more than one complaint in spite of the 

"anything e l s e " probe. 

Table 26 shows that the t r i p to and from the airport was mentioned 

as something d i s l i k e d by only 9 per cent of travelers. Delays at the airport 

i t s e l f ( i n take off and a r r i v a l , changing planes, waiting for baggage) were 

c r i t i c i z e d twice as often - by 18 per cent. These latter occurrences are 
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Table 24 

Kinds of Appointments on Moat Recent Business Trio. 1960 
(dist r i b u t i o n of respondents whose most recent a i r and 
r a i l t r i p s i n the l a s t 12 months was a business t r i p ) 

A l l Business 
Appointments Travelers Ai r R a i l 

Talked to one person 2X 4X * 
Attended a convention 12 10 15X 
Met with a group of people 30 33 27 
Several appointments 26 21 35 
Combination 8 11 * 
Not ascertained 22 21 23 

Total 100X 100X 100X 

Number of respondents (77) (52) (26) 

* Less than 0.5 per cent. 

Table 25 

Time Spent at Appointments on Most Recent Business Trip. 1960 

A i l Business 
Time Spent at Appointments Travelers Air R a i l 

under 34 hours 8% 6X 11X 

3% hours to 6 hours 7 8 4 

6 hours to 12 hours 18 13 27 

12 hours and over 58 60 54 

Not ascertained 9 13 4 

Total 100X 100X 100X 

Number of respondents (77) (52) (26) 
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Table 26 

Dislik e s About Moat Recent Air Trip. I960 
(per cent of respondents who took an 
a i r t r i p during the last 12 months) 

A l l Recent 
D i s l i k e s A i r Travelers 

Characteristics of Trip to and from airport 9X 

Length of time t r i p took 3 
Other unpleasant ch a r a c t e r i s t i c s 6 

Characteristics of experiences at the airport 18 

Delay in change of planes 4 
Waiting for luggage after a r r i v a l 1 
Delay in take-off and/or a r r i v a l 9 
Other unpleasant experiences 4 

Characteristics of the f l i g h t 42 

Landing and taking off 4 
Bad weather 7 
Poor aervlce on f l i g h t 4 
Plane t r i p took too long 4 
Plane was too noisy 4 
Other unpleasant ch a r a c t e r i s t i c s of flight 19 

HO d i s l i k e * 40 

Hot ascertained 5 

Total ** 

Number of respondents (137) 

** The " t o t a l " i s more than 100 per cent because a single respondent may 
have d i s l i k e d more than one thing about his most recent a i r t r i p . 

The question was: "While you were traveling what did you l i k e least about 
the t r i p ? " 
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usually unexpected. Time consumed going to and from the airport on the other 

hand, i s known in advance, and may lead to the decision not to tra v e l by a i r 

at a l l ( i n t h i s case the question was of course not asked). The most frequent 

complaints concerned the fl i g h t i t s e l f - weather, service, landing and take 

off, noise, the meal served (or not served), temperature, a snoring neighbor, 

boredom, e t c . 

The kinds and frequency of d i s l i k e s were examined by length of t r i p 

and age and sex of travelers. The proportion of travelers expressing no 

d i s l i k e s at a l l seems to be somewhat higher among young people than among 

older people and also somewhat higher among long-distance travelers than 

among those taking shorter t r i p s . Ho clear differences in types of complaints 

are perceptible between these groups. 

Cost considerations: Although one might suspect that cost I s an 

obstacle to flying, the question about d i s l i k e s was not worded (or intended) 

to bring forth the argument that flying i s expensive. Rather, af t e r the 

question on alternative modes considered, people were asked d i r e c t l y : "Was 

i t cheaper or more expensive for you to travel by a i r ? " About 30 per cent of 

people reported that flyin g was l e s s expensive than the alternative mode 

considered (usually auto or r a i l ) and 40 per cent that i t was more expensive; 

the rest for the most part saw no clear difference (Table 27). People who had 

considered the auto as an alternative were somewhat more l i k e l y to see the a i r 

t r i p as more expensive than those who were making a comparison with the railroad. 

In response to the further question - "How important to you was the difference 

i n cost?" - only 9 per cent answered "important," and these were almost ex

cl u s i v e l y people for whom flying was les s expensive. Those who did fee l that 

flying was more expansive reported in almost every instance that the added 
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table 27 

Attitude Toward Cost of Moat Recent A i r Trip. I960 
(distribution of respondents who took 
an a i r t r i p during the l a s t 12 months) 

Alternative 
Mode Considered 

Perceived Cost (compared . , 

with alternative considered) A l l - ' R a i l Auto 

Air t r i p cheaper 301 321 271 

Air t r i p costs about the same 14 20 14 
Air t r i p more expensive 41 40 55 

2/ 

Not ascertained— 15 8 4 

Total 1001 1001 1001 

Importance of Cost 

Important 91 101 41 

Unimportant 39 42 51 

Very unimportant 26 28 24 

Not ascertained 26 20 21 

Total 1001 1001 1001 

Number of respondents (137) (53) (49) 
1/ Includes a few respondents who mentioned other alternative modes of 

transport such as bus or ship. 

2/ Includes cases where the question was not answered because the business 
paid for the t r i p ; many other business travelers did make s cost comparison. 

The questions were: " I f you had not traveled by a i r , which would you have 
probably gone by - r a i l , bus, or auto?" "Was i t cheaper 
or more expensive for you to travel by a i r ? " "How 
important to you was the difference in cost?" 
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cost van of l i t t l e or no consequence to them, regardless of whether they were 

business or vacation travelers. As one might expect, the response that coat 

differences are important increased somewhat with length of t r i p ( i . e . with 

the amount of money involved). I n b r i e f , there i s no evidence that most a i r 

travelers f e e l that f l y i n g i s expensive or that cost i s salient as a d i s 

advantage (outbalanced by other advantages). At the same time, i t i s l i k e l y 

that cost considerations would have loomed larger i f the same questions had 

been asked of people who decided not to go by a i r . 

Time saved: Table 28 suggests that to most a i r t r a v e l e r s time, 

in contrast to cost, i s a major consideration. About three-fourths of a i r 

travelers reported that they saved more than 6 hours by flying and nearly 

half reported that they saved a day or more. Those who made a comparison with 

the automobile were more l i k e l y to feel that they saved a small amount of 

time, since the car was considered as an alternative mode primarily for 

shorter t r i p s . About 60 per cent of s i r travelers said that the time saved 

was Important or very important to them. For the majority of those who 

replied "unimportant" the time ssving was small. The time-saving estimates, 

jus t l i k e the cost comparisons, have of course a large subjective element. 

The tentative conclusion that may be drawn from a comparison of Tables 27 

and 28 i s that a i r travelers are more conscious of time differences than of 

cost differences. 

* * * 
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Table 28 

Attitude Toverd Time Saved on Moat Recent A i r Trip. 1960 
(distribution of respondents who took 
an a i r t r i p during the l a s t 12 months) 

Alternative 
Mode Considered 

Perceived Amount of Time Saved 
(compared with alternative considered) 

Less than 3 hours 
3 hours up to 6 
6 hours up to 12 
12 hours up to 24 
1 day up to 3 days 
3 days or more 
Not ascertained 

A l l 

5X 
9 
16 
12 
22 
22 
14 

1/ R a i l 

4% 
4 
15 
17 
24 
17 
19 

Auto 

10X 
21 
21 
10 
18 
18 
2 

Total 1001 100X 100X 

Importance of Saving Time 

Very important 
Important 
Unimportant 
Not ascertained 

35X 
23 
36 
6 

34X 
36 
30 
* 

31X 
14 
51 
4 

Total 

Number of respondents 

100X 

(137) 

100X 

(53) 

100X 

(49) 

Less than 0.5 per cent. 

1/ Includes a few respondents who mentioned other alternative modes of 
transport such as bus or ship. 

The questions were; " I f you hod not traveled by a i r , which would you have 
probably gone by - r a i l , bus, or auto?" "How much 
time do you think you saved by traveling by a i r ? " 
"How Important to you was i t to save time7" 
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This chapter may be summarized b r i e f l y by enumerating some of the 

factors which were found to be associated with airplane travel: Host important 

among these factors are income and occupation. Those with income over $10,000, 

salaried businessmen, and professional people are responsible for a large 

proportion of a l l a i r t r i p s . Those i n the middle age brackets are somewhat 

more frequent' f l i e r s than the youngest and oldest age groups, i n spite of the 

fact that i n the lower and middle Income groups having children seems to be an 

obstacle to a i r t r a v e l . The probability that a person of a given age w i l l make 

an a i r t r i p has been moving upward over time as the frequency of previous 

experience with a i r t r a v e l has r i s e n from one cohort to the next. A i r travel 

i s much more frequent among those who have previously flown than among previous 

non-fliers. A long t r i p to or from the airport seems to be a deterrent to 

flying for shorter t r i p s . 

Recent a i r travelers are more l i k e l y to complain about delays at 

the airport than about time consumed in getting to and from the airport but 

the most frequent complaints are related to c h a r a c t e r i s t i c s of the t r i p 

i t s e l f . F i n a l l y , there were some indications that people are more conscious 

of time than of cost differences when they compare a i r travel with alternative 

modes of transportation. The data on attitudes toward a i r travel l n this 

section are however limited l n that comparable data for people who chose an 

alternative mode of transportation are not available. 
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CHAPTER IV 

THE CHOICE BETWEEN AIR AND AUTO TRAVEL FOR LONG-DISTANCE TRIPS 

The f u t u r e trend o f a i r t r a v e l i s g r e a t l y dependent on popular 

preferences between f l y i n g and going by f a m i l y car. That automobile t r a v e l 

i s very popular i n present-day America hardly requires documentation. 

The automobile i s not only the most common means of t r a v e l , but ve have 

seen t h a t i t i s also the most f r e q u e n t l y considered a l t e r n a t i v e t o the 

common c a r r i e r s . For shorter t r i p s , say up t o 500 miles, the automobile 

o f f e r s obvious conveniences. More i n t e r e s t i n g i s an analysis of the 

fac t o r s a f f e c t i n g the choice between the automobile and other modes of 

t r a v e l , p a r t i c u l a r l y a i r , f o r t r i p s o f 500 miles or more (one way). This 

i s the problem w i t h which the present Chapter i s concerned. 

The Chapter has three sections. The f i r s t section w i l l examine 

how many people and what kinds of people have ever taken an auto t r i p t o 

a place 500 m i l e s or more away. We s h a l l a l s o look a t the a t t i t u d e s o f 

these people toward long-distance auto t r i p s . The second section w i l l be 

concerned w i t h the f a c t o r s which a f f e c t e d the choice between a i r , r a i l , 

and auto f o r long-distance t r i p s i n the previous twelve months. Such 

f a c t o r s as d i s t a n c e , d u r a t i o n , purpose of t r i p , number of t r a v e l e r s and cost 

w i l l be considered, as w e l l as people's perceptions o f the advantages and 

disadvantages o f auto as compared w i t h plane t r a v e l . The t h i r d section I s 

c l e a r l y s p e c u l a t i v e . I t v i s u a l i z e s the p o s s i b i l i t y o f innovations i n the 

automobile which would g r e a t l y enhance the speed and convenience o f 
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auto t r a v e l . People's reactions to such an Innovation are studied w i t h the 

aim of assessing I t s present appeal and the firmness o f current preferences.-^' 

Long-Distance Auto Travel 

A considerable m a j o r i t y of American ad u l t s have taken an automobile 

t r i p to a place 500 miles or more away at sometime i n t h e i r l i f e . I n r e 

ply t o the question - "Have you ever taken an auto t r i p to a place 500 

miles or more away?" - s i x out of ten people gave an a f f i r m a t i v e r e p l y . 

About eig h t out of ten automobile owners have taken a long-distance auto 

t r i p (and o f course some non-owners have made such t r i p s w i t h f r i e n d s or 

r e l a t i v e s ) . 

Table 29 shows t h a t the p r o b a b i l i t y that an i n d i v i d u a l has ever 

taken a long-distance auto t r i p v a r i e s between economic and demographic 

groups l n the population; but the t s b l e a l s o i l l u s t r a t e s the high l e v e l of 

experience w i t h long-distance automobile t r a v e l throughout the a d u l t popula

t i o n . The p r o p o r t i o n of a d u l t s who have ever taken a long-distance auto 

t r i p r i s e s sharply w i t h income and education; i t i s 44 per cent among people 

w i t h Incomes under $3000 and reaches 86 per cent f o r those w i t h incomes 

over $15,000. S i m i l a r l y , I t v a r i e s from 55 per cent among laborers and 

service workers to 86 per cent among p r o f e s s i o n a l and t e c h n i c a l people. 

Differences between age groups and between fami l y groups c l a s s i f i e d by stage 

l n the l i f e cycle are smaller. I n most such groups between 60 and 70 per 

cent of a d u l t s have traveled to s place 500 miles or more away by car; the 

one s i g n i f i c a n t exception are people over 65 where the p r o p o r t i o n i s below 

50 per cent. The p r o p o r t i o n of long-distance auto t r a v e l e r s i s only 

1/ The p a r t i c u l a r innovation considered was of i n t e r e s t to one of 
the sponsors of the survey. 
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Table 29 

Proportion o f a d u l t s Mho Have Ever Taken a Long-
Distance Auto T r i p by Demographic C h a r a c t e r i s t i c s , 1960 

(per cent o f respondents i n each group) 

Have Taken a 
Long-Distance 
Auto T r i p 

ALL 62% 

Family Income 

Under $3000 44 
$3000 - 4999 56 
$5000 - 7499 70 
$7500 - 9999 74 
$10,000 - 14,999 81 
$15,000 and over 86 

Education o f Head 

Grade school 41 
Some high school 65 
Completed high school 67 
Some college 82 
Has co l l e g e degree 89 

Occupation of Respondent 

Pr o f e s s i o n a l , t e c h n i c a l 86 
Managers, o f f i c i a l s (not self-employed) 78 
Self-employed businessmen 78 
C l e r i c a l , sales workers 73 
Craftsmen, foremen, operatives 58 
Laborers, service workers 55 
Not i n labor f o r c e (housewives, r e t i r e d , etc.) 56 

Age of Respondent 

18 - 24 67 
25 - 44 68 
45 - 64 61 
65 and over 47 

(continued on next page) 
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Table 29 (cont.) 

Have Taken a 
Long-Distance 
Auto T r i p 

L i f e Cycle Stage 

Young- , si n g l e 72% 
Young, married, no c h i l d r e n 70 
Young, married, c h i l d r e n 67 
Older-^, married, c h i l d r e n 57 
Older, married, no c h i l d r e n 61 
Older, s i n g l e 52 

Sex 

Male 65 
Female 60 

Place of Residence 

Central c i t y 
12 larg e s t m e t r o p o l i t a n areas 47 
other c i t i e s of 50,000 or over 66 

Suburban areas 69 
Adjacent areas 63 
Out l y i n g areas 61 

Region 

Northeast 48 
North Central 68 
West 73 
South 63 

1/ "Young" means under 45 years of age; and "o l d e r " means 45 and 
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s l i g h t l y higher among men than among women. Breakdowns by place of 

residence and r e g i o n i n d i c a t e chat l n the most congested areas - the large 

metropolitan centers and the Northeastern region - fewer people have made 

a long-diBtance auto t r i p than i n other areas of the country. These are 

also the areas t h a t have a below-average l e v e l o f automobile ownership. 

I n a l l , Table 29 i l l u s t r a t e s that i t I s i n c o r r e c t to assume t h a t 

long-distance auto t r a v e l e r s are middle income people, w h i l e a i r t r a v e l e r s 

are upper income people. The same d e s c r i p t i o n characterizes long-distance 

auto and a i r t r a v e l e r s . Both are found most f r e q u e n t l y i n the younger or 

middle age groups, among the upper Income and education groups, businessmen 

and p r o f e s s i o n a l people. These groups are the frequent t r a v e l e r s and they 

are most o f t e n faced w i t h the choice between a i r and auto t r a v e l . I n a l l 

income groups the p r o p o r t i o n o f people who have ever made a long-distance 

auto t r i p exceeds the p r o p o r t i o n who have ever flown. However, experience 

w i t h a i r t r a v e l declines more sharply i n the lower Income groups than ex

perience w i t h long-distance auto t r a v e l . 

A t t i t u d i n a l data suggest that f o r most Americans long auto t r i p s 

are an enjoyable experience, rather than something t o l e r a t e d f o r the sake 

of economy i n t r a v e l . I n r e p l y to the question - " I n general, how do you 

l i k e long automobile t r i p s ? Why?" - twice as many people expressed favorable 

a t t i t u d e s as expressed unfavorable a t t i t u d e s . The question was asked of 

a l l people who had ever taken a long-distance auto t r i p , and was purposely 

unstructured, a l l o w i n g the respondent maximum freedom i n d e s c r i b i n g ad

vantages and disadvantages of long-distance auto t r a v e l . The lower p a r t 

of Table 30 shows the kinds of things people l i k e and d i s l i k e about auto 

t r a v e l . The most frequent argument i n favor of auto t r a v e l I s that one 

can see things along the way or t h a t one can stop to go sightseeing. 
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Table 30 

A t t i t u d e s Toward Long-Distance Auto T r i p s , 1960 
(per cent of respondents who have ever taken an 
auto t r i p to a place 500 miles or more away) 

A l l Long-Distance 
A t t i t u d e Toward Long Auto T r i p s Auto Travelers 

Likes long auto t r i p s 47% 
Q u a l i f i e d l i k i n g f o r long auto t r i p s 15 
Uncertain; depends 5 
Q u a l i f i e d d i s l i k i n g f o r long auto t r i p s 4 
D i s l i k e s long auto t r i p s 23 
Not ascertained 6 

Total 100% 
Number of respondents (878) 

Reasons For L i k i n g or D i s l i k i n g Long Auto T r i p s 

Advantages o f auto t r a v e l * 

Being able t o see t h i n g s , sightseeing 27 
F l e x i b l e schedule 12 
Relaxing 5 
Lik e t o t r a v e l , d r i v e 6 
Other explanations (cheap, convenient) 6 

Disadvantages of auto t r a v e l * 

D i s l i k e d r i v i n g f o r a long time 16 
D r i v i n g i s dangerous and nerve-racking 4 
'.Tastes time L 
Other explanations 7 

Number of respondents (878) 

* Some respondents gave no explanation except to say t h a t they do, or 
do n o t , enjoy auto t r a v e l . 

The question was: " I n general, how do you l i k e long automobile t r i p s . V.' 
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Another commonly mentioned advantage i s t h a t d r i v i n g allows f o r a f l e x i b l e 

schedule: one can stop and s t a r t when one fe e l s l i k e i t or when the 

c h i l d r e n get r e s t l e s s . Some people argue t h a t automobile t r a v e l i s r e s t f u l 

because one can plan the day as one pleases. On the other hand, when 

speaking o f disadvantages, people most o f t e n r e f e r to the tediousness o f 

d r i v i n g or s i t t i n g i n the car f o r long periods. These people say t h a t 

d r i v i n g f o r a long time I s tiresome, boring or uncomfortable. 

People who reported they sometimes or u s u a l l y do the d r i v i n g on 

long auto t r i p s were asked the a d d i t i o n a l question - "How do you f e e l about 

d r i v i n g a car several hundred miles i n one day, do you enjoy i t or d i s l i k e 

I t ? " Although one might suspect t h a t such a question would b r i n g f o r t h 

many expressions o f d i s l i k e , the data again show a predominance o f favorable 

responses. About 40 per cent of d r i v e r s answered without any q u a l i f i c a t i o n s 

t h a t they l i k e d r i v i n g several hundred miles I n one day; another 17 per cent 

expressed q u a l i f i e d l i k i n g . As might be expected, there i s a very high 

c o r r e l a t i o n between l i k i n g to d r i v e and enjoying a long-distance auto t r i p . 

Comparisons of Long Auto and Plane Trips 

So f a r we have looked at long-distance auto t r a v e l i n a r a t h e r 

general way, w i t h o u t focusing on a s p e c i f i c t r i p . This section w i l l i n v e s t i 

gate the f a c t o r s i n f l u e n c i n g the choice between auto and plane t r a v e l w i t h 

reference to a s p e c i f i c recent t r i p . While 62 per cent of American a d u l t s 

have ever taken an auto t r i p t o a place a t least 500 miles away, only 22 per 

cent of a d u l t s had done so I n the twelve months preceding the survey. These 

22 per cent of respondents were questioned about t h e i r most recent long

distance auto t r i p . Since these questions were asked only i n the F a l l 1960 

survey, we are again dealing w i t h a r e l a t i v e l y small number of cases. 
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Although the survey did not determine the p r o p o r t i o n o f adul t s 

who took an a i r t r i p o f 500 miles or more i n the previous twelve months, 

i t i s c l e a r t h a t the pr o p o r t i o n of long-distance a i r t r a v e l e r s i s much 

smaller than 22 per cent. I t was shown e a r l i e r t h a t only 9.2 per cent o f 

adult s took any kind of an a i r t r i p i n 1959-60 and only 70 per cent o f the 

most recent a i r t r i p s were to a place 500 miles or more away (Tables 2 and 

9 ) . However, since m u l t i p l e a i r t r i p s are common, some people whose most 

recent s i r t r i p was short may also have made a longer a i r t r i p . We are 

safe then i n estimating t h a t 7 to 8 per cent o f adul t s took a long-distance 

a i r t r i p i n the year p r i o r to the survey compared w i t h 22 per cent who took 

a long-distance auto t r i p . I t I s l i k e l y t h a t long-distance a i r t r a v e l i s 

more r e p e t i t i v e than long-distance auto t r a v e l . I f t h i s assumption i s 

c o r r e c t , the predominance of long-distance auto over long-distance a i r 

t r a v e l i s smaller l n terms o f t r i p s than i n terms o f t r a v e l e r s . ^ 

The group of a i r t r a v e l e r s whose most recent a i r t r i p was to a 

place 500 miles o r more away provides us not only w i t h a small number of 

esses ( i . e . , 96) f o r study; i t also excludes, as was j u s t pointed out, some 

cases where the most recent t r i p was short but other longer t r i p s were made 

i n the past twelve months. Nevertheless some comparisons are made between 

long a i r and auto t r i p s , since there i s no reason to assume t h a t the 

omitted long-distance a i r t r i p s d i f f e r s y s t e m a t i c a l l y from those a v a i l a b l e 

f o r study. Needless to say, the f i g u r e s i n the f o l l o w i n g t a b l e s are i n d i 

c a t i v e only o f orders o f magnitude. 

2/ The Census Bureau estimated i n 1957 t h a t 69 per cent of t r i p s to 
a place a t le a s t 500 miles away were made by auto, the remaining 
31 per cent by common c a r r i e r . See U. S. Department of Commerce, 
Bureau of the Census, Travel Survey - 1957. p, 12. 
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Among the 22 per cent of adults who took a long-distance auto t r i p 

i n the previous twelve months, 45 per cent were experienced a i r t r a v e l e r s ; 

among the 78 per cent of a d u l t s who had not taken a long-distance auto t r i p , 

only about 20 per cent were experienced a i r t r a v e l e r s . That i s , we f i n d 

again t h a t long-distance auto and a i r t r a v e l e r s are to a large extent the 

same people. What then are the c h a r a c t e r i s t i c s o f the t r i p which determine 

t h e i r choice of mode on a p a r t i c u l a r occasion? 

Table 31 shows t h a t the plane has i t s greatest appeal f o r very 

long t r i p s - those of 1000 miles or more. Over two-t h i r d s of a i r t r i p s 

( l n excess of 500 miles) as compared w i t h 40 per cent o f auto t r i p s ( i n 

excess of 500 miles) were t o a place 1000 miles or more away. Time away 

from home was s i m i l a r f o r the two modes of t r a n s p o r t a t i o n . Apparently the 

longer average distance o f a i r t r i p s was Just about balanced by the greater 

speed of t r a n s p o r t a t i o n . 

Table 32 reveals a second Important d i f f e r e n c e between long

distance a i r and auto t r i p s - the number of fam i l y members going on the 

t r i p . A f o u r t h o f both kinds of t r i p 6 were husband-wife t r i p s . About 40 

per cent of a i r t r i p s were made by the respondent alone and another 10 per 

cent i n the company of a business associate only. By c o n t r a s t , a n e g l i g i b l e 

p r o p o r t i o n of auto t r i p s were made by the respondent alone or w i t h s busi

ness associate. On the other hand, 45 per cent o f long-dlitance auto t r i p s 

included c h i l d r e n , but less than 15 per cent of long-distance a i r t r i p s . 

These d i f f e r e n c e s suggest t h a t cost may be an important consideration i n 

the d ecision to take a long-distance t r i p by car rather than by a i r . The 

a v a i l a b i l i t y of a second d r i v e r may be another f a c t o r involved here. 
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Table 31 

Distance ana Duration of Most Recent Long-Dlstance T r i p by Mode. 1960 
( d i s t r i b u t i o n o f respondents Mho took a t r i p by each mode 
during the l a s t 12 months t o o piece 500 miles or more away) 

Distance of T r i p A i r Auto 

500 - 699 miles 147. 34% 

700 - 999 miles 17 23 

1000 - 1499 miles 27 23 

1500 miles and over 42 18 

Not ascertained * 2 

To t a l 100% 100% 

Number of respondents (96) (317) 

Time Away 

Up t o 3 days 97. 4% 

3 days up to 7 25 25 

7 days up to 10 I 8 21 

10 days up to 21 23 29 

21 days up to 35 1 8 1 3 

35 days or more 6 5 

Not ascertained 1 3 

T o t a l 100% 100% 

Number of respondents (96) (317) 

* Less than 0.5 per cent. 
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Table 32 

Company on Moat Recent Long-Distance T r i p , 1960 

( d i s t r i b u t i o n o f respondents who took a t r i p by each mode 
during the l a s t 12 months to a place 500 miles or more away) 

Company on T r i p A i r Auto 

Had company on t r i p 55% 95% 

Spouse only 23 26 
Spouse and c h i l d r e n only 5 34 
Re l a t i v e ( s ) only 4 9 
Friend(s) only 5 6 
Business a s s o c i a t e ( s ) only 10 1 
Other combinations i n c l u d i n g c h i l d r e n 8 11 
Other combinations excluding c h i l d r e n * 3 

Went alone 42 4 

Not ascertained 3 1 

Total 100% 100% 
Number of respondents (96) (317) 

* Less than 0.5 per cent. 

Table 33 poin t s to a t h i r d d i f f e r e n c e between long-distance a i r 

and auto t r i p s : A higher proportion o f a i r than of auto t r i p s are business 

t r i p s ; a very l a r g e p r o p o r t i o n of long-distance auto t r i p s are vacation 

t r i p s . We found i n Chapter I I I (Tables 24 and 25) that few common c a r r i e r 

business t r i p s a r e undertaken t o see Just one person or f o r meetings l a s t 

ing less than 6 hours. This f i n d i n g applies equally to long-distance a i r 

and auto t r i p s undertaken f o r business purposes (Table 34). 

Having compared a t t r i b u t e s o f a i r and auto t r i p s , we may now ask 

how people perceive the advantages and disadvantages of auto as compared 

w i t h a i r t r a v e l . Before making t h i s comparison, people who had taken a 
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Table 33 

Purpose of Most Recent Long-Pistance T r i p . 1960 
( d i s t r i b u t i o n of respondents who took a t r i p by each mode 

du r i n g the l a s t 12 months t o a place 500 miles or more away) 

Purpose of T r i p A i r Auto 

Business^/ 36% g% 
2/ 

Vacation^' 46 78 

Personal 17 13 

Not ascertained 1 1 

T o t a l 100% 100% 

Number of respondents (96) (317) 

1/ Includes respondents who mentioned two purposes one of which was 
business. 

2/ Includes respondents who mentioned vacation and personal, 

long-distance auto t r i p l n the previous twelve months were asked - "Did 

you consider t a k i n g t h i s t r i p by a i r ? " Only 8 per cent o f auto t r a v e l e r s 

answered i n the a f f i r m a t i v e . I n other words, almost a l l recent long

distance auto t r a v e l e r s had a d e c i s i v e preference f o r t r a v e l i n g by car. 

What advantages o f auto- t r a v e l were most responsible f o r t h i s 

preference? I n r e p l y to the question - "What would you say are the ad

vantages o f going by car r a t h e r than by plane f o r a t r i p l i k e t h i s one?" -

everybody r e a d i l y mentioned some advantage and h a l f of a l l people mentioned 

two or more. I n r e p l y to the f u r t h e r question - "While you were t r a v e l i n g , 

what did you l i k e l e a s t about the auto t r i p ? " - on e - t h i r d of people could 

not t h i n k o f anything they d i d not l i k e , and only a t h i r d o f the remaining 
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Table 34 

KindG of Appointments and Time Spent at 
Appointments on Host Recent Business T r i p s . 1960 

( d i s t r i b u t i o n o f respondents whose most recent long-distance 
a i r and auto t r i p s i n the l a s t 12 months was a business t r i p ) 

Appointments 

Talked to one person 

Attended a convention 

Met w i t h a group of people 

Several appointments 

Combination 

Not ascertained 

T o t a l 

Number of respondents 

A l l A i r Auto 

8% 3% 17X 

12 5 21 

18 25 8 

25 25 25 

15 17 12 

22 25 17 

100% 100% 100% 

(60) (36) (24) 

Time Spent a t Appointments 

Under 3% hours 

34 t o 6 hours 

6 to 12 hours 

12 hours and over 

Not ascertained 

T o t a l 

Number of respondents 

3% 37. 4% 

7 8 4 

18 12 29 

55 58 50 

17 19 13 

100% 100% 100% 

(60) (36) (24) 
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people mentioned more then one disadvantage. S t i l l , the data i n d i c a t e t h a t 

70 per cent of long-distance auto t r a v e l e r s saw both good poi n t s and bad 

p o i n t s i n going by car. 

Table 35 shows that four advantages of auto t r a v e l were f r e q u e n t l y 

r e f e r r e d t o . They are, i n order o f importance: (1) Freedom ( i n arranging 

one's time and/or r o u t e ) , (2) economy, (3) being able to see the scenery 

and s p e c i a l s i g h t s , and (4) having the car at one's d e s t i n a t i o n . The ad

vantages c i t e d were examined by distance and purpose of t r i p , f a m i l y income 

and l i f e c y c l e stage of the respondent, but only a few d i f f e r e n c e s emerged. 

The f i r s t advantage - freedom - was mentioned much more o f t e n l n connection 

w i t h vacation than w i t h business or personal t r i p s . The same was t r u e of 

being able to see th i n g s on the way. Economy reasons were given w i t h 

p a r t i c u l a r frequency by young couples w i t h c h i l d r e n , people t r a v e l i n g on 

personal business, and those making a t r i p of more than 1000 m i l e s . 

I n t e r e s t i n g l y , economy waa mentioned w i t h about equal frequency l n a l l 

major Income groups. 

When speaking of advantages of sueo t r a v e l , two special probes 

were added regarding cost on the supposition that some people might be r e 

l u c t a n t to r e f e r spontaneously to economy: "Was i t cheaper or more expen

sive f o r you t o t r a v e l by auto than i t would have been by plane?" ( I f any 

d i f f e r e n c e l n cost) How Important to you was the d i f f e r e n c e i n cost?" 

Eight out o f every ten recent long-distance auto t r a v e l e r s r e p l i e d that 

t r a v e l i n g by car was cheaper and only 7 per cent said that i t was more 

expensive; the r e s t were uncertain or thought there was no d i f f e r e n c e f o r 

t h e i r t r i p . More than h a l f of those who f e l t t h a t going by car was cheaper 

said t h a t the cost d i f f e r e n c e was important to them. The cost d i f f e r e n c e was 

unimportant p r i m a r i l y t o people on business t r i p s and to those t r a v e l i n g 

w i thout c h i l d r e n . We may r e c a l l here that only three out of ten recent plane 
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Table 35 

Advantages of Going by Car Rather Than Plane For 
Most Recent Long-Distance Auto T r i p by Purpose of T r i p . 1960 

( d i s t r i b u t i o n of respondents who took an auto t r i p t o a 
place 500 miles or more away dur i n g the l a s t 12 months) 

Purpose of T r i p 

Advantages of Going by Car A l l Business^ V a c a t i o n ^ Personal 

Freedom 54% 45% 60% 28% 

of time 27 12 31 14 
of route 27 33 29 14 

Economy 32 33 30 40 

Can see more and b e t t e r from a car 22 5 25 18 

Have car a t d e s t i n a t i o n 11 8 12 9 

Comfort w h i l e t r a v e l i n g 8 17 7 7 

Can take belongings 8 * 7 14 

Plane not a v a i l a b l e 

f o r p a r t i c u l a r t r i p 4 18 3 7 

Not ascertained 4 * 3 9 

To t a l ** ** ** ** 

Number of respondents (317) (24) (248) (43) 

* Less than 0.5 per cent. 

** The " t o t a l " I s more than 100% because a s i n g l e respondent may have 
mentioned more than one advantage of going by car. 

1/ Includes respondents who mentioned two purposes one of which was 
business. 

2/ Includes respondents who mentioned vacation and personal. 

The question was: "what would you say are the advantages of going by car 
ra t h e r than by plane f o r a t r i p l i k e t h i s one?" 
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t r a v e l e r s thought plane t r a v e l was cheaper than the a l t e r n a t i v e mode 

considered, and only 9 per cent of plane t r a v e l e r s said t h a t cost d i f f e r 

ences were important to them (Table 27). I n other words, economy consid

erations a r e much more Important- to auto than t o plane t r a v e l e r s . 

When asked about things they d i s l i k e d about t h e i r most recent 

long-distance auto t r i p , a t h i r d of people spoke of bad d r i v i n g c onditions 

(Table 36). Mentioned f r e q u e n t l y were such thlngB aa bad weather, i c y or 

snowy pavements, heavy t r a f f i c , and poor roads. Another 20 per cent o f 

people s a i d that long car cri p s are t i r i n g , and 8 per cent complained about 

Inadequate overnight accomodations and restaurants along the road. Only 5 

per cent s a i d that auto t r a v e l was too time-consuming. 

A t t i t u d e s Toward the " S e l f - D r i v i n g " Automobile 

One o f the c h i e f problems i n assessing f u t u r e trends l n the t r a v e l 

market i s the p o s s i b i l i t y of t e c h n o l o g i c a l innovations which may g r e a t l y 

enhance t h e advantages of one or another mode o f t r a n s p o r t a t i o n . I n l a t e 

1957 and mid-1958, p r i o r t o the I n t r o d u c t i o n o f Jet a i r c r a f t I n commercial 

passenger se r v i c e , the Survey Research Center studied people's reactions 

t o the idea o f j e t t r a v e l . A m a j o r i t y o f those who had ever flown and o f 

those who were p o t e n t i a l a i r t r a v e l e r s (men, upper Income people, c o l l e g e 

graduates) said they would l i k e or would accept j e t travel.3./ This f i n d i n g 

foreshadowed the favorable p u b l i c r e a c t i o n Co j e t s when they were l a t e r 

introduced. 

The 1960 survey experimented w i t h a few questions regarding a 

p o t e n t i a l i n n o v a t i o n i n the automobile, described to the respondent as a 

3/ John B. Lansing. The Trave l Market, 1958, Survey Research Center, 
U n i v e r s i t y of Michigan, 1958, pp. 12-17. 
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Table 36 

D i s l i k e s About Long-Distance Auto Travel by Distance of the T r i p . 1960 
( d i s t r i b u t i o n o f respondents who took an auto t r i p to a 
place 500 miles or more away during the l a s t 12 months) 

D i s l i k e s About Auto T r i p 

D r i v i n g conditions 

Heather c o n d i t i o n s 
Road conditions 
T r a f f i c c onditions 
Other 

Scenery or r o u t e d u l l 
or monotonous 

NO mention of d i s l i k e s 

Not ascertained 

A l l 

31% 

13 
5 
6 
7 

2 

30 

2 

Distance o f T r i p 

500-699 
Miles 

32% 

13 
4 

Inconveniences while t r a v e l i n g 42 41 

Long t r i p t i r i n g 20 
Children tiresome 5 
T r i p took too much time 5 
Other inconveniences 12 

Inadequate f a c i l i t i e s (accommo
dat i o n s , r e s t a u r a n t s , etc.) 8 

14 

6 
13 

3 

27 

2 

700-999 
Miles 

30% 

15 
6 
1 
8 

37 

21 
4 
2 
10 

2 

29 

6 

1000 Miles 
and Over 

30% 

12 
5 
6 
7 

47 

25 
2 
5 

15 

10 

2 

32 

2 

T o t a l 

Number o f respondents (317) (110) 
** 

(72) 
** 
(130) 

** The " t o t a l " I s more than 100 per cent because a s i n g l e respondent may 
have mentioned more than one d i s l i k e about the auto t r i p . 

The question was: "While you were t r a v e l i n g , what did you l i k e l e a s t about 
the auto t r i p ? " 
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car capable of d r i v i n g i t s e l f . I n t e r v i e w e r s were provided w i t h the f o l l o w 
i n g d e s c r i p t i o n t o be used when the respondent requested a d d i t i o n a l i n f o r 
mation: 

"The Auto-Control system consists of a system of cablea l a i d 
i n the pavement of the t u r n p i k e , and a device i n the car. 
The guidance cable i n the center of the l i n e guides or steers 
the car, and provides a means f o r measuring the speed of the 
car. Another cable c o n t r o l s the speed of the automatic 
vehicles f o r safe spacing. The system also provides f o r 
stopping the car i f there i s an obstacle i n the lane." 

Reactions to the s e l f - d r i v i n g car may be i n f e r r e d i n d i r e c t l y by 

reviewing how t h i s innovation would a l t e r the advantages and disadvantages 

of auto t r a v e l . The p i c t u r e i s mixed. The s e l f - d r i v i n g car could a l l e v i a t e 

some of the disadvantages a t t r i b u t e d to long-dlBtance auto t r a v e l . I t 

could make such t r a v e l less t i r i n g , less time-consuming, and could make 

poor weather or d r i v i n g c onditions less annoying. However, the f a s t e r 

s e l f - d r i v i n g car might also d i m i n i s h some advantages which people now see 

i n auto t r a v e l . The freedom and f l e x i b i l i t y o f auto t r a v e l might be l i m i t e d 

t o some extent, and the enjoyment of the scenery and s i g h t s along the way 

might be reduced. There I s also the p o s s i b i l i t y that t r a v e l by such a 

device might be more expensive. 

Direct reactions to the s e l f - d r i v i n g car were obtained by f i r s t 

asking those people who hsd ever taken an auto t r i p t o a place 500 miles 

or more away - " I f you were going t o a place 500 miles away and could go 

by car or plane j u s t as you pleased, which would you p r e f e r ? " I t should 

be noted t h a t t h i s question was asked before any mention of the s e l f -

d r i v i n g car. About h a l f of the people questioned said they would go by 

car, a t h i r d expressed a preference f o r going by plane, and some people 

gave "depends" answers. These r e s u l t s again underline the great p o p u l a r i t y 



- 71 -

of the automobile f o r long-distance t r a v e l . The next question introduced 

the s e l f - d r i v i n g car: "Suppose t h a t they invented something so that your 

car would d r i v e i t s e l f - on a t r i p to a place 500 miles away, would you 

r a t h e r r i d e i n your car w h i l e i t drove i t s e l f o r go by airplane?" 

Table 37 shows no enthusiasm f o r the s e l f - d r i v i n g car. On the 

c o n t r a r y , the p r o p o r t i o n of people who would go by car decreases s l i g h t l y 

at the thought o f the s e l f - d r i v i n g car, the proportion choosing the plane 

r i s e s s l i g h t l y . These small o v e r - a l l changes are brought about by l a r g e r 

i n t e r n a l s h i f t s , as i s indicated I n the lower part of Table 37. Twelve 

per cent o f people o r i g i n a l l y preferred the car, but were so uneasy about 

the s e l f - d r i v i n g device t h a t they voted f o r the a i r p l a n e r a t h e r than the 

s e l f - d r i v i n g car. On the other hand, 9 per cent o f people o r i g i n a l l y chose 

the plane and switched t o the s e l f - d r i v i n g car i n r e p l y to the second ques

t i o n . 

No socio-economic d i f f e r e n c e s are d i s c e r n i b l e between those who 

changed t h e i r preference and those who repeated t h e i r o r i g i n a l choice, 

except w i t h respect t o age. People i n the 25-44 age group s h i f t e d t o the 

s e l f - d r i v i n g car somewhat more frequ e n t l y than older people. There i s 

some evidence from other studies t h a t younger people are p a r t i c u l a r l y r e 

c e p t i v e t o innovations. Readiness to switch t o the s e l f - d r i v i n g car i n 

the 25-44 year o l d group may also r e f l e c t l i f e cycle stage, i . e . , the ad

vantages of auto t r a v e l when c h i l d r e n are taken on a t r i p . 

The s e l f - d r i v i n g car i n 1961, i n contrast to the j e t plane i n 

1957-58, i s remote from what people have a c t u a l l y experienced or are able 

to imagine. We should assume that i n people's minds t h i s innovation i s 
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Table 37 

Reactions t o S e l f - D r i v i n g Car, 1960 
( d i s t r i b u t i o n o f respondents who have ever taken 
an auto t r i p t o a place 500 miles or more away) 

Mode 

Car 

Plane 

Depends 

Hot ascertained 

O r i g i n a l 
Preference^' 

51% 

33 

10 

6 

Preference A f t e r 
Mention o f S e l f -
D r i v i n g Car 1' 

48% 

38 

14 

T o t a l 

Number of respondents 

100% 

(878) 

100% 

(878) 

Preference A f t e r Mention 
o f Self-Driving, Car 

O r i g i n a l Preference: Car Plane Not ascertained A l l 

Car 33.6 12.1 5.1 50.8 

Plane 8,7 22.0 2.3 33.0 

Depends 4.9 3.4 1.6 9.9 

Not ascertained 0.6 0.7 5.0 6.3 

A l l 47.8 38.2. 14.0 100.0% 

1/ The question was: " I f you were going to a place 500 miles away and 
could go by car or plane j u s t as you pleased, 
which would you p r e f e r ? " 

27 The question was: "Suppose t h a t they invented something so t h a t your 
car would d r i v e i t s e l f - on a t r i p to a place 500 
miles away, would you ra t h e r r i d e i n your car whil e 
i t drove i t s e l f or go by ai r p l a n e ? " 
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separated from r e a l i t y by a much greater gap than was the j e t plane i n 

1957-58. The survey data i n d i c a t e t h a t much preparation and demonstration 

i s needed before people can s e r i o u s l y evaluate the advantages or disad

vantages o f such a car f o r t h e i r own use. Lacking knowledge about the car, 

a low l e v e l o f acceptance i s to be expected. 

A f t e r choosing between the s e l f - d r i v i n g car and the a i r p l a n e , 

people were asked to explain the reasons f o r t h e i r choice. Table 38 shows 

the kinds o f reasons given, tabulated separately f o r four groups of people: 
i 

(1) those who p r e f e r r e d the car o r i g i n a l l y and again chose the car a f t e r 

hearing about the s e l f - d r i v i n g device, (2) those who pref e r r e d the plane 

i n both cases, (3) those who switched from car to plane a f t e r hearing about 

the device, (4) those who switched from the ai r p l a n e t o the s e l f - d r i v i n g 

car. 

Those who chose the car both times seldom r e f e r r e d to the s e l f -

d r i v i n g device. The m a j o r i t y repeated previously mentioned arguments f o r 

wanting t o t r a v e l by car. Their answers give some a d d i t i o n a l i n s i g h t s i n t o 

the p o p u l a r i t y o f long-distance auto t r a v e l . Nearly h a l f of these people 

stated c l e a r l y t h a t they prefer t o t r a v e l by car because they have negative 

f e e l i n g s about plane t r a v e l . Another large group spoke of p o s i t i v e ad

vantages of car t r a v e l - being able to see the scenery, freedom o f route 

and schedule, economy, and having the car at the d e s t i n a t i o n . S i m i l a r l y 

most plane t r a v e l e r s simply r e s t a t e d t h e i r reasons f o r p r e f e r r i n g a i r t r a v e l . 

Over h a l f o f those who chose the plane both times mentioned speed as the 

reason f o r t h e i r preference. A smaller group argued that plane t r a v e l i s 

less t i r i n g than auto t r a v e l , or simply t h a t they l i k e to f l y . A f o u r t h 

of t h i s group expressed d i s t r u s t o f the s e l f - d r i v i n g device. 
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Table 38 

Reasons f o r Reactlong to S e l f - D r l v l n f t Car, 1960 
( d i s t r i b u t i o n o f a l l respondents who have ever taken 

an auto t r i p to a place 500 miles or more away) 

Preference 

Reasons f o r P r e f e r r i n g Car A l l 

Device r e l a t e d responses 

Device would make 

Car Plane Switched Switched 
Beth Both from Car from Plane 
Times Times to Plane t o Car 

t r i p less t i r i n g 3X 4X * * 14X 
Other explanations 5 7 * * 22 

n-device r e l a t e d responses 

Don't l i k e f l y i n g 18 47 IX IX 10 
Sightseeing 17 32 1 1 27 
Freedom of time and of route 8 14 * I 18 
Economy 2 4 * 1 9 
Have car at d e s t i n a t i o n 4 5 * * 11 
Other explanations 9 18 * 1 17 

Reasons f o r P r e f e r r i n g Plane 

Device r e l a t e d responses 

D i s t r u s t device 5 * 7 14 * 
Don't l i k e idea of 
d r i v e r l e s s car 5 * 5 29 1 

Hiss d r i v i n g own car 4 * 4 18 * 
Other explanations 7 1 8 31 * 

Non-device r e l a t e d responses 

Speed, time saving 15 * 55 8 2 
L i k e plane t r a v e l 2 * 11 * * 
Comfort 5 * 19 1 2 
Don't l i k e car t r a v e l 2 * 7 1 * 
Other explanations 6 * 24 3 1 

T o t a l ** ** #* ** ** 
Number of respondents (87B) (295) (193) (106) (78) 

* Less than 0.5 per cent. 

** The " t o t a l " i s more than 100 per cent because some respondents gave 
more than one reason. 
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I t was p r i m a r i l y among the group who switched t h e i r preference 

a f t e r hearing about the device t h a t s p e c i f i c reactions to the device were 

voiced. The most frequent favorable r e a c t i o n t o the device was t h a t i t 

would make auto t r a v e l l e s s t i r i n g . Some were of the opinion that i t would 

make auto t r a v e l safer. Others observed t h a t i t would give the d r i v e r a 

chance to enjoy the scenery. On the negative s i d e , the most common r e a c t i o n 

was one of d i s t r u s t . People expressed o u t r i g h t s k e p t i c i s m or simply said 

t h a t they don't l i k e the idea of, a d r i v e r l e s s car. Some others thought 

they would miss d r i v i n g t h e i r car. People's reactions can be conveyed best 

by quoting some of our respondents. 

FAVORABLE COMMENTS: 

" I would l i k e t o go by car. X would l i k e being d r i v e n as that 
would take the monotony out of d r i v i n g f o r me." (31 year old 
newspaper p r i n t e r ) 

"A gadget l i k e t h a t would make auto t r a v e l s a f e r . " (Semi-retired 
r e a l estate broker, age 62) 

"Seems l i k e a r e s t f u l way of t r a v e l i n g I n s a f e t y . " (Wife o f a 
f a c t o r y worker, age 30, mother of s i x c h i l d r e n ) 

" I t must be n i c e to see the scenery and not have t o worry about 
the d r i v i n g . " (Housewife, age 33) 

" I t ' s cheaper, you see more of the countryside, and I enjoy a car 
t r i p when i t I s n ' t work." (Restaurant owner, age 58) 

"Not n e a r l y the s t r a i n i f the car drove I t s e l f . " (Housewife, age 39, 
mother of three c h i l d r e n ) 

" I f you d i d not have to d r i v e you could r e a l l y slghtsee. Also you 
wouldn't have t o worry about poor d r i v e r s . " (Wife o f an a i r c r a f t 
f l i g h t Inspector, age 39) 

"You'd have no w o r r i e s . You could enjoy the scenery without having 
t o watch the guy i n f r o n t of you and the guy back of you." (Manager 
of wholesale drug company, age 26) 

" I t seems you can enjoy the r i d e and see the scenery b e t t e r . " 
(Butcher's w i f e , age 24) 

"Sounds l i k e a good idea so that the d r i v e r could also enjoy the 
t r i p . " (Shipping c l e r k , age 32) 
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UNFAVORABLE COMMENTS: 

" I would t r a v e l by a i r p l a n e - l o t s o f things could go wrong i f a 
car drove I t s e l f . " (30 year o l d w i f e of a farmer) 

"Go by plane - l e t someone else take the r e s p o n s i b i l i t y i f you are 
j u s t going to r i d e . " (Wife of an A i r Force l i e u t e n a n t ) 

" I l i k e to be behind the wheel and make the t u r n s . I don't want 
something d r i v i n g my car f o r me." (Receiving c l e r k a t a heavy 
machinery sales company, age 33) 

"1 don't t r u s t those mechanical gadgets." (Clerk, age 27) 

" I enjoy d r i v i n g and the device would take the fun out of i t . " 
(Wife o f a professi o n a l g o l f e r , age 42) 

" I j u s t wouldn't t r u s t a car t o d r i v e I t s e l f . " ( J a n i t o r , age 42) 

"Well, t h i s would take away the fun of d r i v i n g , and i f you are 
n o t going to be i n c o n t r o l o f the machine you may as w e l l make 
the t r i p as short as poss i b l e . " (Graduate student, age 23) 

" I t ' d take the joy out o f d r i v i n g . You can't stop and enjoy the 
scenery." (Machinist, age 39) 

" I ' d have t o know t h a t the t h i n g t h a t makes the car go was awful 
safe." (Well d r i l l e r ' s w i f e , age 50) 

" I don't t r u s t the method. Mechanical things may break down, 
then f a t a l . " (Gas company employee, age 58) 

* * * * 

The f a c t o r s leading t o the choice o f the family car f o r long

distance t r i p s may now be summarised b r i e f l y . The car i s considered 

p a r t i c u l a r l y s u i t a b l e f o r vacation t r a v e l and f o r t r i p s which include 

c h i l d r e n . The opportunity to see the s i g h t s along the way and f l e x i b i l i t y 

of route and time schedule are the two major a t t r a c t i o n s o f the automobile 

on such occasions. These two advantages are not l i k e l y to be matched by 
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Che ai r p l a n e i n Che foreseeable f u t u r e . Another important reason for 

p r e f e r r i n g the automobile for vacation and personal t r a v e l i s economy. 

Conceivably changes i n r a t e s , p a r t i c u l a r l y f o r wives and c h i l d r e n , may 

i n the f u t u r e a l t e r the share of vacation and personal business t r a v e l now 

going to the car. Having the car s t one's d e s t i n a t i o n seems t o be a less 

s a l i e n t c o n s i d e r a t i o n ; here again any f u t u r e changes i n car r e n t a l costs 

may make some d i f f e r e n c e . F i n a l l y , i t appears t h a t many people t r a v e l 
4/ 

by car because they don't l i k e or are a f r a i d o f f l y i n g , " This reason 

f o r auto t r a v e l i s l i k e l y to diminish i n importance i n the future as the 

younger generation w i t h favorable a t t i t u d e s toward f l y i n g g radually out

numbers the old e r generation I n the t r a v e l market. 

The a i r p l a n e i s considered most appropriate f o r business t r a v e l 

and f o r very long t r i p s (those o f 1000 miles or more). I t i s also p r e f e r r e d 

on occasions when one f a m i l y member i s t r a v e l i n g alone and would have t o 

do a l l the d r i v i n g (probably economy considerations also cease to favor 

the car i n t h i s case). The notions t h a t a i r t r a v e l i s less t i r i n g and 

th a t i t saves time also seem t o be prominent I n the minds of many a i r 

t r a v e l e r s . 

See Table 38 above; also John B. Lansing, The Travel Market. 1957, 
Survey Research Center, U n i v e r s i t y o f Michigan, pp. 88-98. 
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CHAPTER V 

OVERSEAS TRAVEL 

An Important segment of the t r a v e l market Is the market Cor overseas 

t r a v e l . Overseas t r i p s exclude those t o places on Che North American con

t i n e n t , t h a t i s , t o Canada or Mexico. T r i p s t o the Caribbean and Hawaii are 

considered overseas t r i p s . A short sequence of questions on overseas t r a v e l 

l n 1959-60 and on overseas t r a v e l h i s t o r y were included l n the present survey. 

This chapter presents an analysis o f these two t o p i c s . 

Overseas Travel i n 1959-60 

The p r o p o r t i o n o f the adu l t population who go overseas i s small. 

I n 1959-60, 1 per cent per year of a l l a d u l t s went overseas (Table 39). 

Suggestive information was obtained w i t h regard t o the mode and des

t i n a t i o n o f overseas t r a v e l . These data are i n d i c a t i v e only o f approximate 

orders of magnitude because Che study Included only 81 adults who went over

seas i n 1959-60. I t seems t h a t abouC two-th i r d s o f che adults who d i d go 

overseas went by plane, while the r e s t went by ship. S l i g h t l y more than 

h a l f o f the a d u l t s who went overseas went to areas outside Europe, such 

as Hawaii and South America. 

The present study i s b e t t e r s u i t e d t o i n v e s t i g a t i n g the problem of 

what determines the p r o b a b i l i t y that an i n d i v i d u a l w i l l take a t least one 

overseas t r i p . I t seems reasonable to expect that previous experience w i t h 

overseas t r a v e l , family income, and stage i n the l i f e cycle may be f a c t o r s 

associated w i t h overseas t r a v e l i n 1959-60. 
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Table 39 

Overaeaa Travel by P r i o r Experience With Overseas Travel. 1959-60 
(per cent o f a l l a d u l t s ) 

P r i o r Experience w i t h 
Overseas Travel 
Had taken an Had not taken 

Overaeaa Trav e l A l l overseas t r i p an overseas t r i p 

Took an overseas t r i p 1.0X 11.91 0.41 
Did HOT take an overseas t r i p - 99.0 88.1 99.6 

Tota l 100-OX 100.OX 100.OX 
Number of a d u l t s (8329) (487) (7848) 

1/ Includes a few adu l t s f o r whom i t was not ascertained whether they took 
an overseas t r i p . 

The question was: "Did you go overseas during the l a s t 12 monthsT" 

Previous experience w i t h overseas t r a v e l : Table 39 showa t h a t 

most o f the people who took an overseas t r i p i n 1959-60 had previous 

experience w i t h overseas t r s v e l . 

About 12 per cent of the experienced overseas t r a v e l e r s took an 

overseas t r i p i n 1959-60. Less than one-half o f one per cent of the people 

who had not pr e v i o u s l y taken an overseas t r i p took such a t r i p d u r i n g the 

some p e r i o d . This means t h a t about a t h i r d o f the 1959-60 overseas t r a v e l e r s 

were t a k i n g t h e i r f i r s t overseas t r i p at the time. Experience w i t h overseas 

t r a v e l seems t o s t i m u l a t e the a p p e t i t e f o r f u r t h e r t r i p s . Also there i s 

probably an income e f f e c t here I n t h a t overseas t r a v e l e r s are high income 

people who can a f f o r d t o take a number of overseas t r i p s . 

Family income: As shown i n Table 40, the p r o b a b i l i t y t h a t an 

i n d i v i d u a l w i l l take an overseas t r i p i s s t r o n g l y r e l s t e d to h i s income. 

About 8 per cent of che i n d i v i d u a l s i n the Income class 315,000 and over cook 
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Table 40 

Overseas Travel by Family Income. 1959-60 
(per cent o f a l l a d u l t s ) 

Family Income 
Under $3000 $5000 $7500 $10,000 $15,000 

Overseas Tra v e l A l l $3000 -4999 -7499 -9999 -14.999 and Over 
Took an overseas Crip IX * * IX IX 2% 8X 
Did NOT cake an . 

overseas t r l p ^ ' 99 100 100 99 99 98 92 

T o t a l 100X 100X 100X 100X 100X 100X 100X 
Number of a d u l t s (8329) (1773) (1732) (2309) (1093) (919) (399) 

* Less than 0.5 per cent. 

1/ Includes a few adults f or whom I t was not ascertained whether they 
took an overseas t r i p . 

an overseas c r i p i n 1959-60. Only about 2 per cent of che a d u l t s i n the $10,000 

Co $15,000 income bracket took an overseas t r i p during the same per i o d . The 

p r o p o r t i o n who wenC overseas l a 1 per cent or less l n a l l o f Che income classes 

below $10,000 a year. 

L i f e cycle stage: I f an adu l t i s s i n g l e or married w i t h no c h i l d r e n , 

age seems to make l i t t l e d i f f e r e n c e I n whether or not he i s l i k e l y to take 

an overseas t r i p . The greateat frequency of overaeaa Cravel i s found among 

couples without c h i l d r e n (Table 4 1 ) , regardless o f age. Two per cent o f such 

couples both under and over 45 went overseas i n 1959-60. Among s i n g l e adults 

i n both age groups about one per cent a year went overseas. Among married 

adu l t s w i t h c h i l d r e n , the chances o f overseas Cravel r i s e somewhat w i t h 

age. C h i l d r e n seem to i n h i b i t younger couples from t r a v e l i n g overseas. 

Also, these younger adults have not yet reached Cheir peak earning capacity. 

Of the older a d u l t s w i t h c h i l d r e n , one per cent went overseas i n 1959-60. 
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Table 41 

Overaeaa Travel by L i f e Cycle Stage. 1959-60 
(per cent o f a l l a d u l t s ) 

L i f e Cycle Stage 
Young, Young, Older, Older, 

Young, H a r r i e d , H a r r i e d , H a r r i e d , H a r r i e d , Older, 
Overseas Trav e l A l l Single Ho C h i l d r e n C h i l d r e n C h i l d r e n Ho Children Single 

Took an over
seas t r i p IX IX 2X * IX 2X IX 

Did HOT take anw 
overseas t r i p - 99 99 98 100 99 98 99 

T o t a l 100X 100X 100X 100X 100X 100X 100X 
Number 

of sdulta (8329) (870) (528) (2396) (1653) (1788) (918) 

* Less than 0.5 per cent. 
1_/ Includes a few ad u l t s f o r whom i t was not ascertained whether they took an 

overseas t r i p . 

Overseas Trav e l H i s t o r y 

An i n v e s t i g a t i o n o f the r e l a t i o n s h i p s between overseas t r a v e l h i s t o r y 

and the two v a r i a b l e s , f a m i l y income and age of the a d u l t , i s presented below. 

Family income: I n view o f the high p o s i t i v e c o r r e l a t i o n between 

famil y income and t a k i n g an overseas t r i p i n 1959-60, i t would be reasonable 

to expect a s i m i l a r c o r r e l a t i o n between fami l y income and ever having taken 

an overaeas t r i p . Table 42 shows t h a t 6 per cent o f a l l a d u l t s have ever token 

on overseas t r i p , exclusive o f t r a v e l l n the Armed Forces. The expectation 

of a high p o s i t i v e c o r r e l a t i o n between f a m i l y income and ever having taken an 

overaeas t r i p i s borne out by the data. The p r o p o r t i o n of the ad u l t popu

l a t i o n who have ever been overseas r i s e s slowly from 3.4 per cent t o 6.1 per 
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Table 42 

Overaeaa T r a v e l H i s t o r y by Family Income. 1959-60 
(per cent of a l l adults) 

Family Income 
Year of f i r s t Under $3000 $5000 $7500 $10,000 $15,000 
overseas c r i p A l l $3000 -4999 -7499 -9999 -14.999 and Over 

Have taken an 
overseas t r i p 6.IX 3.4X 3.6X 5.4X 6. IX 10.3X 22.61 

Before 1930 1.2 1.4 0.8 0.9 1.1 1.4 3.0 
1930-1934 0.2 0.3 0.3 0.1 0.2 0.4 0.5 
1935-1939 0.3 0.2 0.2 0.3 0.3 3.0 
1940-1944 0.3 0.1 0.2 0.7 0.6 1.0 
1945-1949 0.6 0.1 0.4 1.0 0.4 0.9 2.0 
1950-1954 1.3 0.4 0.8 1.3 1.2 2.6 3.5 
1955-19581' 1.7 0.9 0.6 1.5 2.0 3.2 7.3 
1959-1960 0.4 0-1 0.3 0.2 0.2 0.7 2.0 
Year N. A. 0.1 0.2 0.1 * * 0.2 0.3 

Have never taken 
an overseas t r i p 93.9 96.6 96.4 94.6 93.9 89.7 77.4 

T o t a l 100.OX 100.OX 100.OX 100.OX 100.OX 100.OX 100.OX 
Number of a d u l t s (8329) (1773) (1732) (2309) (1093) (919) (399) 

* Less than 0.05 per cent. 

1/ Includes s few people who took t h e i r f i r s t overseas t r i p I n 1959. 

The question was: " I n about what year d i d you f i r s t go overseas?" 

cent as Income increases from under $3000 t o $7500-10,000* Then the propor

t i o n r i s e s more sharply. Ten per cent of the adul t s i n the $10,000 t o $15,000 

income group have taken a t l e a s t one overseas t r i p a t some time l n t h e i r l i v e s . 

And i n the Income range o f $15,000 and over an even more sizeable p r o p o r t i o n -

23 per cent - o f the a d u l t s have taken an overseas t r i p . I n t h i s top income 

group 2 per cent took t h e i r f i r s t overseas t r i p i n 1959-60. 
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Table 43 

Overaeaa Travel History by Age. 1959-60 
(per cent of a l l adults) 

Age of Adult at Time of Survey 
Year of f i r s t 65 and 
overaeaa t r i o A l l 18-24 25-34 35-44 45-54 55-64 Over 

Have taken an 
overseas t r i p 6. IX 2.OX 5.8X 5.4X 7.2X 8.6X 7.4X 

Before 1930 1.2 * 0.1 0.5 1.2 2.7 3.8 
1930-1934 0.2 * 0.1 0.3 0.3 0.8 * 
1935-1939 0.3 0.1 0.1 0.5 0.5 0.3 0.6 
1940-1944 0.3 * 0.1 0.8 0.4 0.3 * 
1945-1949 0.6 * 0.8 0.5 0.9 0.4 0.7 
1950-1954 , 1.3 0.3 2.0 0.8 1.5 1.7 0.9 
1955-1958^' 1.7 1.2 2.3 1.7 1.6 1.6 0.9 
1959-1960 0.4 0.4 0.1 0.2 0.7 0.8 0.2 
Year K. A. 0.1 * 0.2 0.1 0.1 * 0.3 

Have never taken 
an overseas t r i p 93.9 98.0 94.2 94.6 92.8 91.4 92.6 

Total 100.OX 100.ox 100.OX 100.OX 100.OX 100.OX 100.OX 
Humber of adults (8329) (969) (1767) (1837) (1636) (1030) (1037) 

* Less than 0.05 per cent. 

1/ Includes a few people who took thei r f i r s t overseas t r i p l n 1959. 

Age of the adult: The data In Table 43 may be used to answer two 

questions. What proportion of adults at various ages i n 1959-60 have been 

overaeasT And, have there been any Important changes i n the proportion of 

adults at various ages who have been overseas? 

The proportion of adults in each age c l a s s who have taken at least 

one overseas t r i p during their l i f e r i s e s as age increase*. Only 2 per cent of 

those who are now 18 to 24 have taken an overseas t r i p . Between 5 and 6 per 

cent of those who are from 25 to 44 years of age have taken an overseas t r i p . 

More than 7 per cent of the adults over 45 have been abroad. 
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Two factors may explain these findings. One i s the accumulation 
of experience with age; the other i s the general r i s e i n overseas t r a v e l , 
which affects a l l age groups. The older adults have had more chance to 
experience overseas t r a v e l . Adults have been taking overseas t r i p s ever 
since the discovery of che continent, and Individuals now aged 65 and over 
may have taken t h e i r f i r s t overaeas t r i p at any time in their l i v e s . In fact, 
half of those now aged 65 and over who have been overseas cook their f i r s t 
overseas t r i p before 1930. Yet Table 43 also shows a sharp increase i n 
overseas travel since 1950. In the middle age brackets (35-64) about half 
of the adults who have been overseas took chelr f i r s t crip i n the l a s t 10 
years, suggesting chat middle aged and old people are participating i n the boom 
in overseas t r a v e l . 

The change in the proportion of adults at various ages who have 

been overseas i s I l l u s t r a t e d best by means of a cohort analysis. A cohort 

i s a group of adults born during a particular span of time. For example, 

the adults aged 18 to 24 in 1960 are the cohort of 1936-42. He use an 

average and c a l l t h is group the cohort of 1940. 

Chart I I shows the overseas travel experience of different cohorts. 

The steepness of each curve portrays the rate of increase ln the proportion 

of adults in that cohort who went overseas ac various ages. The proportion 

of overseas travelers seems Co Increase more rapidly i n the younger than In 

the older cohorts. By age 42, 3.8 per cent of the adults in the 1890 cohort, 

4.1 per cent of the 1900 cohort and 4.8 per cent of the cohort of 1910 had 

traveled overseas. 
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A second use of the chtrt I s to determine at what ages a given 

per cent of the adults i n various cohorts had taken an overseas t r i p . Four 

per cent of the cohort of 1930 had been overseas by the time the members 

had reached an average age of 23. The 4 per cent level was reached by 

the cohorts of 1920, 1910, 1900, and 1890 at age 33, 39, 40, and 44 

respectively. By the time the adults i n the 1930 cohort had reached the 

age 30 ( i n 1960), as many of them had been overseas as had members of the 

cohort of 1890 by age 59. 

I t I s both tempting and dangerous to extrapolate the curves for 

the younger cohorts. Ve can not predict what the future has in store for 

them, such as changes i n the cost and Bpeed of transportation and the 

nature of international relations. The data in the graph, however, do 

suggest a rapid increase in the coming decades in the proportion of the 

adult population who w i l l have had the experience of traveling overseas. 
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CHAPTER VT 

IMPLICATIONS FOR FUTURE RESEARCH 

The analysis of current developments in common c a r r i e r , and 

pa r t i c u l a r l y airplane, t r a v e l and the problem of projecting trends i s 

handicapped at present by a number of gaps ln our knowledge. I t i s 

appropriate therefore to conclude this report by setting forth the 

implications of this study for future research. 

F i r s t , the analysis of the 1959-60 and e a r l i e r Travel Market 

Surveys points to the problem of "concentration." A small proportion of 

a i r travelers account for a major share of a l l a i r t r i p s and also for a 

substantial share of r a i l t r i p s . These frequent travelers are concen

trated i n the upper income brackets and among professional people and 

salaried businessmen. Only a modest proportion of a cross-section of 

the population f a l l s into these c r u c i a l categories. Hence our Information 

about the tra v e l patterns of this v i t a l group i s based on a r e l a t i v e l y 

small number of cases. What i s needed I s a regular program of collecting 

data on the t r a v e l experience of upper income people. I f a series of travel 

questions were asked of these people in several surveys i n the course of 

a year, the data could be combined to yield a larger sample (and better 

representation) of that segment of the population. 

Secondly, trend analysis and the use of the travel data for 

projections are now handicapped by our i n a b i l i t y to distinguish between 

c y c l i c a l and s t r u c t u r a l changes in the travel market. The comparisons of 
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the 1955, 1957, and 1959-60 data c l e a r l y I l l u s t r a t e this problem. The 

year 1955 was one of excellent business conditions; the economy also 

operated at a high level l n the period covered by the 1957 survey (1956-

1957); but during much of the 1959-60 period the economy was i n a recession. 

I t i s hardly plausible to attribute the lack of growth during the past 3 

years i n the proportion of adults traveling by common c a r r i e r and in the 

proportion taking non-business a i r t r i p s to saturation in the tra v e l 

market. But we do not know whether these findings r e f l e c t the lower 

stage of the business cycle or a s h i f t i n preferences between the auto

mobile and other modes of transportation (say, due to better roads). 

To learn how c y c l i c a l factors affect business, vacation, and personal 

tra v e l , and possibly the choice between modes of transportation, we need 

to accumulate data regularly over a number of cycles. With better knowledge 

of the nature of c y c l i c a l influences, long term trends i n the travel 

market can be identified with greater confidence. 

Third, the series of Travel Market studies indicates that choice 

of mode of transportation i s partly determined by c h a r a c t e r i s t i c s of the 

traveler, for example his income, age, and previous t r a v e l experience. 

Notable progress has been made in u t i l i z i n g cross-sectional information 

about the r e l a t i o n between tr a v e l and c h a r a c t e r i s t i c s of travelers for 

forecasting purposes.-^ Yet the present study shows that choice of mode 

also depends to an important extent on the c h a r a c t e r i s t i c s of tr i p s -

1/ P a r t i c u l a r l y , The Port of New York Authority, Air Travel Fore
casting. 1965-1975. The Eno Foundation for Highway T r a f f i c 
Control (Baugatuck, Connecticut), 1957, 
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whether business or vacation (and I f so, what kind of vacation), distance, 
what family members go on the t r i p , how important i t i s to save time, 
etc. Unless we assume that the kinds of tr i p s taken are an unchanging 
function of the ch a r a c t e r i s t i c s of the traveler. I t appears that more 
information I s needed about c h a r a c t e r i s t i c s of t r i p s taken by American 
families under different conditions. The aim should be to identify (and, 
hopefully, project) changes over time ln the kinds of tr i p s taken. 

Fourth, the growth of the tra v e l market cannot be f u l l y under

stood, unleas we l i n k travel studies to other studies of consumer expen

ditures. Far too l i t t l e i s known about the amounts people spend on 

vacation and weekend tr i p s and how these amounts are related to Income 

and other fi n a n c i a l and demographic variables. I t i s important to learn 

how tra v e l f i t s into the consumer's budget. For example, under what 

conditions do people allocate money for vacations on a regular basis? 

Under what conditions i s travel an alternative to, say, buying a car or 

putting a new roof on the house? To what extent i s i t dependent on income 

increases, f i n a n c i a l windfalls, having a vacation with pay, or on optimis

t i c expectations? 

F i f t h , detailed studies of s p e c i f i c recent travel decisions could 

contribute to our knowledge of the decision making process. Survey tech

niques are capable of yielding answers to questions such as these: How 

did the family decide whether to take a vacation and where to go? What 

kinds of alt e r n a t i v e s were discussed? What considerations led to the 

particular choice made rather than some other? What were the views of 

different family members? How was mode of transportation decided upon? 

What other modes were considered? What were the advantages and disadvantages * . 
\ ' 
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of Che pa r t i c u l a r mode chosen? What information was obtained regarding 

Che t r i p and where? Who are the opinion leaders in the travel market? 

An intensive study of recent t r a v e l decisions would be a useful comple

ment to other studies, even i f based on a r e l a t i v e l y small sample. 

F i n a l l y , we have reason to assume that certain psychological or 

att i t u d i n o l variables influence the kinds of t r i p s taken and the mode of 

tra v e l . The scudy of attitudes, preferences, and the individual and 

soc i a l needa which travel i s supposed to s a t i s f y should be extended. 

Attitudes toward different kinds of t r i p s and modes of tra v e l should be 

measured for a l l travelers and potential travelers with the aim of linking 

attitudes and preferences to the kinds of tr i p s taken and to mode of trans

portation. Attitudes and preferences are l i k e l y to change over time. 

Hence periodic measurements of attitudes and preferences would contribute 

to our understanding of incipient changes in the travel market. 

The l a s t point may be i l l u s t r a t e d by ra i s i n g the following question: 

Has ,the country, and the world, become smaller i n the minds of the American 

people, so that what a few years ago was considered a long t r i p i s now 

seen as a short t r i p ? Zn other words, do number of miles, cost, or traveling 

time by plane ( j e t ) determine whether people decide on a t r i p to a distant or 

near-by point? The Increase of tra v e l to Europe seems to indicate that 

traveling time has become a relevant consideration for some people. Detailed 

studies about different people's perceptions of the si z e of the United States 

and the world might furnish clues to future t r a v e l trends. 



- 93 -

APPENDIX A 

THE QUESTIONNAIRE 

The study was conducted Ln two stages. The questionnaire 

for the second set of interviews taken ln October-November of 1960 i s 

reproduced below. Only the questions on page 94 were Included in the 

f i r s t wave of Interviews taken in January-February 1960. 
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We'd like to know how much traveling people do by plane, train, auto and bus? 

r i . INTERVIEWER: ENTER EACH ADULT. 
CHECK (t/) R. 

I . HEAD I I . I I I . 

ASK T2-T12 FOR EACH ADULT IN THIS FAMILY UNIT 

E2. Have you (he) ever traveled over
seas either by ship or by plane--
NOT counting travel in the armed 
forces* 

1 YES t 
[ No"| (Skip to T7) 

1 YES 1 

1 M O 1 (Skip to rO 
| YES | 
[NO J (Skip Co T7) 

T3. In about vhat year old you 
(he) f i r s t go overseas? 

Year Year Year 

T4. Did you (he) go overseas during 
the last twelve months? 

1 Y E S 1 

1 NO I (Skip to T7) 

1 YES | 

( HO I (Skip to T7) 
( ~ Y E T | 

1 NQ f (Skip CO T7) 

15. Did you (he) go to Europe 
or some other part of the 
world? 

1 Europe 1 
1 Other 1 

1 Europe 1 

1 Other 1 
| Europe I 
1 Other 1 

16. Did you (he) cross the 
ocean by ship or by plane? 
(IF BOTH CHECK BOTH) 

1 Ship | 
I Plane l(Skip to T8) 

1 Ship | 
I Plane I f S k i p to TB) 

1 Ship [ 
1 Plane I f S k i p to t 

T7. Have you (he) ever taken a trip 
to a place 100 or more miles 
away by AIR? 

1 Y E S 1 

1 NO I (Skip to TL3) 

[ YES 1 

f MO I (Skip co T13) 

1 YES | 

fwo") (Skip to T13 

T8. In about what year did you 
(he) f i r s t take an air trip? 

Year Year Year 

T 9 . During the last twelve months, 
did you (he) cake any air tripe 
to places 100 miles or more away, 
on COMMERCIAL OR PUBLIC AIRLINES? 

1 Y E S 1 

| MO | (Skip to T13) 

| YES | 

1 NO I (Skip to T13) 

lYESl 

l_H0j (Skip to T I ; 

HO. How many air trips on commercial 
airlines did you (he) take during 
thfc last twelve months—COUNTING 
A ROUND TRIP AS ONE TRIP? 

(number 
of trips) 

(number 
of trips) 

(number 
of trips; 

T i l . How many of these trips were 
business t r i p s — I mean trips in 
connection with your (his) work? 

(number 
of trips) 

(number 
of trips) 

(number 
of trips 

T12. Bid you (he) cake any trip* by 
company plane in the last 
twelve months? 

| YES | 1 YES 1 

r w i 

T Y E S 1 

Hibl 

T13. INTERVIEWER: REPEAT SEQUENCE SO A COLUMN IS COMPLETED FOR EACH ADULT IN THIS FAMILY UNIT. 
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RESPONDENT TOOK AN AIR TRIP IN LAST 12 MONTHS, CO TO TU BBLOH: OTHERWISE CO TO T36, PAGE 18 

ASK QUESTIONS T14 - T35 ABOUT RESPONDENT'S MOST RECENT AIR TRIP IN LAST 12 MONTHS 

i. When did you take your nost recent trip on a 
commercial airline to a place 100 or more mile* auay? (Month & Year) 

}. What was the most dlstanc 
place you reached on that trip* , (Town & State) 

i. How far la that from here? (Miles) HOP-1991 |200-299| 1300-399} H00-499| 

1500-599| [600-6991 fr00-999l H000-1499) 11500 and over) 

'. Who went with you? 

i. How long were you away? [Back sane cay) ll day up to 3| |3 days up to 71 

b days up to 10! I l l days up to 2l| j21 days up to 35} 136 days or morel 

). What was the purpose of thia trip? 

(IF TRIP IN T20. Were you attending a convention, or meeting with a group of people, 
CONNECTION or just talking to one person, or did you have several appointments? 
WITH R's 
WORK) 

T21. HOW long did you spend at your meeting or appointment* ALTOGETHER--
was It . less than an hour, about an hour, two or three hours, half a 
day, a day, or more than one day? 

When you started on the trip, did you leave for the airport from your home, your office, 
or where? 

E f f l c e ) )3ther 

How long did i t take you to get to the alrporL" 

(30-44 mln.l |45-59 mln.l 

frjnder 15 minutes! |l5-29 mini! 

1 hour 2 hours] 
up to - up to S 

|3 hours] 
lup to 3 

After you got off the plane, how long did i t take to get where you wanted to go? 

[Under 15 minutes! 115-29 min.l 00-44 minT] 145-59 minTI ll hour up to 2] 

[2 hours up to 3~| B hours up to 5l Is hours or morel 
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115. COMIHC BACX. did you start for the airport from a hotel, an office, or where? 

|Hotel| bfflcel bther [One-way air trlp| <Skip to T29] 

T26. How long did I t take to get to the airport? [Under 15 minutesi 115-29 mlnTI 

J30-44 min.) )45-59 mln.| 1 hour I hours 3 hours 5 hours 
up to 2 JP to 3 Jp to 5 ar more 

T27. When you got off the plane, did you go to your home, office, or where? 

bfficel bther 

T28. How long did It cake to get there from the airport? [Under 15 minutes" 

[30-44 mini 145-59 mini 

|l5-29 mlnTI 

1 hour 
UP to ; 

2 hours 
up to 31 

3 hours 5 hours 
up to 5 or more 

T29, While you were traveling, what did you like least about the trip? 

T30. Has there anything (else) that was unpleasant ln any way? 

T31. I f you had not traveled by air, which would you probably have gone b y - r a i l , bus, or auto? 

iRaill [iusl |Auto| lShip| 

T32. How auch time do you think you saved by traveling by air? 

T33. How Important to you was I t to save time? 

T34. Was i t cheaper or more expensive for you to travel by air? 

(If ANY T35. How Important to you was the difference ln cost? 
DIFFERENCE 
IN COST) 

ASK Q. T36 OP ALL RESPONDENTS 

T36. DURING THE LAST TWELVE MONTHS, have you taken a trip by TRAIH to a place 100 miles 
or more away? 

£es| £o|(SKIP TO T45) 
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37. When did you Cake your most recent train 
trip to a place 100 or nor* miles away? (Month & Year) 

38. What was the moat distant 

place you reached on that trip? (Town & State) 

'39. How far la that from here? (Miles) 1100-1991 1200-2991 000-399] |400-499| 

liOO-1991 1600-6991 1700-9991 11000-14991 Il500 and over! 

40. How long ware you away? Ifiack same day| [l day up to 3| [3 days up to 7| 

|7 days up to 10j 111 days up to 2ll (21 days UP to 3Sl j36 days or morel 

•ttl. What was the purpose ol the trip? 

(IP TRIP IN T42. Were you attending a convention, or meeting with a group of people, or 
C0NNECTI0H Just talking to one person, or did you have several appointments? 
WITH R's 
WORK) 

T43. How long did you spend at your meeting or appointments ALTOGETHER--
was i t leas than an hour, about an hour, two or three hours, half 
a day, a day, or more than one day? 

C44. I f you had not gone by r a i l , which would you have probably g° n e by--alr, bus, or auto? 

|Air1 gui) Uuto) , , 

ASK C T45 OF ALL RESPONDENTS 

T45. Have you ever taken an AUTO trip to a place 300 idles or more away? 

£es) go)(SKIP TO T67) 

:46. DURING THE LAST TWELVE MONTHS, have you taken an AUTO trip to a place 500 milea or 
more away? 

lies] ©SKIP TO T61) 

:47, When did you take your stoat recent auto 
trip to a place 500 milea or more away? (Month & Year) 

[48. What was the most distant 
place you reached on that trip? (Town & State) 
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149. How far l a that from hareT (Milea) 

[50O-5991 1600-6991 1700-9991 |1000-1499| llSOO and over! 

T50. Who went with you? 

T51. How long were you away? [Back same day) ll day up to 3l 13 days up to 7| 

17 daya up to 10] 111 daya up to 2ll 121 days up to 35| 136 daya or morel 

T52. What was the purpose of tha t r i p ? 

( I F TRIP IN T53. Ware you attending a convention, or meeting with a group of people, or 
CONNECTION Just talking to one person, or did you have several appointments? 
WITH R's 
WORK) 

T54, How long did you spend at your meeting or appointments ALTOGETHER--
was i t leas than an hour, about an hour, two or three hours, half 
a day, a day, or more than one day? 

T55. Did you consider taking th i s c r i p by a i r ? fccsl frfo] 

T56. What would you say are the ADVANTAGES OF GOING BY CAR rather than by plane for P t r i p 
l i k e t h i s one? (Anything e l s e ? ) 

T57. Was I t cheaper or more expensive for you to travel by AUTO than I t would have been by plan 

( I F ANY T58. How important to you was the difference i n coat? 
DIFFERENCE 
IN COST) , 

T59. While you were traveling, what did you l i k e l e a s t about the auto t r i p ? 

T60. Was there anything ( e l s e ) about t h i s t r i p that was unpleasant Ln any way? 
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61. IH GENERAL, how do you like long automobile trips? Why? 

62. Do YOU ever do the driving on long auto tripi? [Yes] fjoj(SKIP TO T64) 

S3. How do YOU feel about driving a car several hundred mile* In one day, do you enjoy i t or 
dlllike It? 

64. I f you were going to a place 500 milea away and could go by car or plane Juat as you 
pleased, which would you prefer? 

65. Suppose that they invented something so that your car would drive ltself--on a trip to a 
place 500 miles away, would you rather ride in your car while i t drove itself or go' by 
airplane? 

66. Why 1* that? (Anything else?) 

ASK Q. T67 OF ALL RESPONDENTS 

|67. DURING THE LAST TWELVE MONTHS, have you taken a trip by BUS to a place 100 miles or 
more away? 

(Tesl go](SKIF TO Q. PI, PAGE 22) 

Ji8. When did you take your most recent 
bus trip to a place 10O miles or more away? (Month & Year) 

k9. What was the most distant 
place you reached on that trip? (Town & State) 

fO. How far is that from here? (Miles) |100-1991 |200-299) |300-399| 1400-4991 

1500-5991 1600-6991 [700-9991 |1000-1499| 11500 and over! 

1. What was the purpose of the trip? 

.TV' ~ 
2̂. I f you had not gone by bus, which would you probably have gone by—air, r a i l , or auto? 

[Air) frnlll kutol ' • 
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APPENDIX B 

SAMPLING ERRORS 

Properly conducted sample Interview surveys yield useful estimates 

but they do not yi e l d exact values. Errors arise from several sources: 

sampling, non-response, reporting and processing. Each source of error may 

be important in evaluating the accuracy of information. The present discussion 

i s limited to sampling errors. 

Sample s t a t i s t i c s r e f l e c t the random variations a r i s i n g from in t e r 

viewing only a fraction of the population. The distribution of individuals 

selected for a sample w i l l usually d i f f e r by An unknown amount from that of the 

population from which the sample i s drawn. The value which would have been 

obtained i f the entire population had been designated to be interviewed by the 

same survey procedures w i l l be referred to as the population value. I f different 

samples were used under the same survey conditions, some of the estimates 

would be larger than the population value and some would be smaller. The sampling 

error i s a measure of the chance deviation of a sample s t a t i s t i c from the 

corresponding population value. The sampling error does not measure the actual 

error of a par t i c u l a r sample estimate; rather, i t leads to statements in terms 

of confidence Intervals that are correct l n a specified proportion of cases in 

the long run. Each statement declares that the range of the sampling error 

on either side of the sample estimate includes the population value. 
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"Sampling error" as used here i s to be interpreted as two standard 
errors; i t I s the range, on either side of the sample estimate, chosen frequently 
in s o c i a l research i n order to obtain the 95 per cent " l e v e l of confidence". 
I f one requires a greater degree of confidence than t h i s , a wider range than 
two standard errors should be used. On the other hand, most of the time the 
actual error of sampling w i l l be less than the sampling error defined above; i n 
about 68 cases of every 100 the population value can be expected to l i e 
within a range of one-half the sampling error (one standard error) of the 
sample estimates. 

Por example, the survey estimate that 9.2 per cent of a l l adults 

took one or more a i r t r i p s in 1959-60 i s subject to a sampling error of about 

1.2 percentage points (see Appendix Table 1 ) . Thus, the statement that the 

population value i s within the range of 8.0 to 10.4 has about 95 in 100 

chances of being correct. 

Sampling errors themselves are products of the sampling processes 

and are subject to the effects of random fluctuations. Therefore, a range, 

rather than a single value, has been used in the tables which follow. The 

upper limits are based on computations of data from e a r l i e r t r a v e l surveys. 

They are not averages but values on the high or conservative side. The 

smaller values were computed by use of the formula for simple random samples 

which can be viewed as the lower bound to the Survey's sampling errors. 

Appendix Tables 1 and 2 are appropriate for use where the under

lying data are on a "per adult" basis, that i s , when the result s for each 

adult in a family are presented Individually. For tables on a "per 
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respondent" or "per interview" b a i l s the sampling errors are smaller. 

Appendix Tables 3 and 4 show sampling errors applicable to data on a "per 

interview" basis. 

Appendix Tables 1 and 3 show approximate sampling errors of per

centages when individual percentages are considered separately. Appendix 

Tables 2 and 4 show approximate sampling errors of differences between two 

percentages. I f two subgroups of the population are compared for which 

the population value i s in fact identical, differences greater than sampling 

error w i l l be observed in 5 cases out of LOO. Conversely, i f the difference 

between two percentages exceeds the sampling error of differences, the 

chances are that the population values dif f e r In the indicated direction. 



Appendli Table 1: Approximate Sampling Errors of Percentages for "Per Adult" Responses 
(expreaaed in percentages) 

Reported Number of Adults 
Percentage 8500 5500 4200 3000 2500 2000 1500 1000 700 500 400 300 200 100 

1.1 1.3 1.5 1.8 2.0 2.2 2.6 3.2 3.8 4.5 5.0 5.8 7.1 10.0 
50 

2.9 3.2 3.5 4.0 4.2 4.7 5.3 6.2 7.3 8.6 9.6 11.0 13.4 18.8 

1.0 1.2 1.4 1.7 1.8 2.0 2.4 2.9 3.5 4.1 4.6 5.3 6.5 9.2 
30 ox 70 

2.6 3.0 3.2 3.6 3.9 4.3 4.8 5.7 6.7 7.9 8.8 10.1 12.3 17.2 

0.9 1.1 1.2 1.5 1.6 1.8 2.1 2.5 3.0 3.6 4.0 4.6 5.7 8.0 
20 or 80 

2.3 2.6 2.8 3.2 3.4 3.7 4.2 5.0 5.9 6.9 7.6 8.a 10.7 15.0 

0.7 0.8 0.9 1.1 1.2 1.3 1.5 1.9 2.3 2.7 3.0 3.5 4.2 6.0 
10 or 90 

1.7 1.9 2.1 2.4 2.5 2.8 3.2 3.7 4.4 5.2 5.7 6.6 8.1 11.3 

0.5 0.6 0.7 0.8 0.9 1.0 1.1 1.4 1.6 1.9 2.2 2.5 3.1 4.4 
5 or 95 

1.3 1.4 1.5 1.7 1.8 2.0 2.3 2.7 3.2 3.7 4.2 4.8 5.9 8.2 

0.2 0.3 0.3 0.4 0.4 0.4 0.5 0.6 0.8 0.9 1.0 1.2 1.4 2.0 
1 or 99 

0.6 0.6 0.7 0.8 0.8 0.9 1.0 1.2 1.4 1.7 1.9 2.1 2.7 1.7 



Appendix Table t- Sampling Errora of Differences for "per Adult" Responses 
(expressed ln percentages) 

Size of Size of Subgroup 
Subgroup 8000 5000 4000 2000 1500 1250 1000 700 500 300 200 100 

For percentage* around 351 and 651 

8000 1.6-4.1 1.8-4.4 1.9-4.6 2.5-5.5 2.8-6.0 3.0-6.4 3.4-6.9 3.9-7.9 4.6-9.1 5.9-11.4 7.1-13.7 10.1-19.0 
5000 2.0-4.7 2.1-4.9 2.6-5.7 2.9-6.2 3.2-6.6 3.5-7.1 4.0-8.1 4.7-9.2 5.9-11.5 7.2-13.8 10.1-19.1 
4000 2.2-5.1 2.7-5.9 3.0-6.4 3.2-6.7 3.5-7.2 4.1-8.2 4.7-9.3 6.0-11.6 7.2-13.9 10.1-19.2 
2000 3.2-6.6 3.4-7.0 3.6-7.4 3.9-7.8 4.4-8.7 5.0-9.8 6.2-11.9 7.4-14.2 10.2-19.4 
1300 3.6-7.4 3.8-7.7 4.1-8.2 4.6-9.1 3.2-10.1 6.3-12.2 7.5-14.4 10.3-19.6 
1250 4.0-8.0 4.2-8.5 4.7-9.3 5.3-10.3 6.4-12.4 7.6-14.6 10.4-19.7 
1000 4.5-8.9 4.9-9.7 5.5-10.6 6.6-12.7 7.8-14.8 10.5-19.9 
700 5.4-10.4 5.9-11.3 6.9-13.2 8.0-15.3 10.7-20.2 
500 6.3-12.2 7.2-14.0 8.4-15.9 11.0-20.7 
300 8.2-15.6 9.1-17:3 LI.5-21.8 
200 10.0-18.9 12.2-23.1 
100 14.1-26.6 

For percentage* around 201 and 80% 

8000 1.3-3.3 1.4-3.5 1.5-3.7 2.0-4.4 2.3-4.8 2.4-5.1 2.7-5.5 3.2-6.3 3.7-7.3 4.7-9.1 5.7-11.0 8.0-15.2 
5000 1.6-3.8 1.7-3.9 2.1-4.6 2.4-5.0 2.5-5.3 2.8-5.7 3.2-6.4 3.8-7.4 4.8-9.2 5.8-11.1 8.1-15.3 
4000 1.8-4.1 2.2-4.7 2.4-5.1 2.6-5.4 2.6-5.8 3.3-6.6 3.8-7.5 4.8-9.3 5.8-11.1 8.1-15.4 
2000 2.5-5.3 2.7-5.6 2.9-5.9 3.1-6.2 3.5-7.0 4.0-7.8 5.0-9.5 5.9-11.4 8.2-15.5 
1500 2.9-5.9 3.1-6.2 3.3-6.5 3.7-7.2 4.1-8.1 5.1-9.8 6.0-11.5 8.2-15.7 
1250 3.2-6.4 3.4-6.8 3.8-7.4 4.2-8.2 5.1-9.9 6.1-11.7 8.3-15.8 
1000 3.6-7.1 3.9-7.7 4.4-8.5 5.3-10.2 6.2-11.8 8.4-15.9 
700 4.3-8.3 4.7-9.0 5.5-10.6 6.4-12.2 8.6-16.2 
500 5.1-9.8 5.8-11.2 6.7-12.7 8.8-16.6 
300 6.5-12.5 7.3-13.8 9.2-17.4 
200 8.0-15.1 9.8-18.5 
100 11.3-21.3 



For percentages around I OS and 90S 

8000 0.9-2.5 1.1-2.7 1.2-2.8 1.5-3.3 1.7-3.6 1.8-3.8 2.0-4.1 2.4-4.7 2.8-5.4 3.5-6.8 4.3-8.2 
5000 1.2-2.8 1.3-2.9 1.6-3,4 1.8-3.7 1.9-3.9 2.1-4.2 2.4-4.8 2.8-5.5 3.6-6.9 4.3-8.3 _ 
4000 1.3-3.0 1.6-3.5 1.8-3.B 1.9-4.0 2.1-4.3 2.5-4.9 2.8-5.6 3.6-7.0 4.4-8.3 --—-— 2000 1.9-4.0 2.1-4.2 2,2-4.4 2.3-4.7 2.6-5.2 3.0-5.9 3.7-7.1 4.5-8.5 
L50O 2.2-4.5 2,3-4.6 2.4-4.9 2.7-5.4 3.1-6.1 3.8-7.3 4.5-8.6 
1250 2.4-4.8 2.5-5.1 2.8-5.6 3.2-6.2 3.9-7.4 4.6-8.8 
1000 2.7-5.3 3.0-5.8 3.3-6.4 3.9-7.6 4.7-8.9 
700 3.2-6.2 3.5-6.8 4.1-7.9 4.8-9.2 ——.— 500 3.8-7.3 4.3-8.4 5.0-9.5 
500 4.9-9.4 5.5-10.4 
200 6.0-11.3 

For percentages around 51 and 95% 

8000 0.7-1.8 0.8-1.9 0.8-2.0 1.1-2.4 1.2-2.6 1.3-2.8 1.5-3.0 1.7-3.4 2.0-4.0 2.6-4.9 3.1-6.0 
5000 0.9-2.1 0.9-2,1 1.2-2.5 1.3-2.7 1.4-2.9 1.5-3.1 1.8-3.5 2.0-4.0 2.6-5.0 3.1-6.0 
4000 1.0-2.2 1.2-2.6 1.3-2.8 1.4-2.9 1.5-3.1 1.8-3.6 2.1-4,1 2.6-5.1 3.2-6.1 --—-— 2000 1.4-2.9 1.5-3.1 1.6-3.2 1.7-3.4 1.9-3.8 2.2-4.3 2.7-5.2 3.2-6.2 ---1500 1.6-3.2 1.7-3.4 1.8-3.6 2.0-3.9 2.2-4.4 2.8-5.3 3.3-6.3 
1250 1.7-3.5 1.8-3.7 2.1-4.1 2.3-4.5 2.8-5.4 3.3-6.4 — 1000 1.9-3.9 2.1-4.2 2.4-4.6 2.9-5.5 3.4-6.5 
700 2.3-4.5 2.6-4:9 3.0-5.8 3.5-6.7 
500 2.8-5.3 3.1-6.1 3.6-6.9 
300 3.6-6.8 4.0-7.5 
200 4.4-8.2 



Appendix Table 3: Approximate Sampling, Errors of Percentage* for "Per Interview" Responses 
(expressed In percentages) 

Reported Humber of Interviews 

Percentage 4200 3000 2000 1500 1000 700 500 400 300 200 100 

1.5 l.B 2.2 2.6 3.2 3.8 4.5 5.0 5.8 7.1 10.0 
50 

2.6 2.9 3.4 3.9 4.6 5.3 6.1 6.7 7.6 9.1 12,7 

1.4 1.7 2.0 2.4 2.9 3.5 4.1 4.6 5.3 6.5 9.2 
30 or 70 

2.3 2.7 3.2 3.5 4.2 4.8 5.6 6.1 6.9 8.4 11.6 

1.2 1.5 1.8 2.1 2.5 3.0 3.6 4.0 4.6 5.7 8.0 
20 or 80 

2.0 2.3 2.8 3.1 3.7 4.2 4.9 5.3 6.0 7.3 10.2 

0.9 1.1 1.3 1.5 1.9 2.3 2.7 3.0 3.5 4.2 6.0 
10 or 90 

1.5 1.8. 2.1 2.3 2.8 3.2 3.6 4.0 4.5 5.5 7.6 

0.7 0.8 1.0 1,1 1.4 1.6 1.9 2.2 2.5 3.1 4.4 
5 or 95 

1.1 1.3 1.5 1.7 - 2.0 2,3 2.7 2.9 3.3 4.0 5.5 



Appendix Table 4: Sampling Errors of Diffcrencea for "Per Interviev" Responses 
(expressed in percentages) 

S i t e of Site of Subgroup 

Subgroup 2000 1500 1000 700 500 300 200 100 

For percentages from about 35X to 65X 

2000 3.2-4.9 3.4-5.2 3.9-5.7 4.4-6.3 5.0-7.0 6.2-8.3 7.4-9.8 10.2-13.2 
1500 3.7-5.5 4.1-6.0 4.6-6.5 5.2-7.2 6.3-8.4 7.5-9.9 10.3-13.3 
1000 4.5-6.5 4.9-7.0 5.5-7.6 6.6-8.9 7.8-10.2 10.5-13.5 
700 5.4-7.4 5.9-8.0 6.9-9.2 8.0-10.5 10.7-13.8 
500 6.3-8.6 7.2-9.7 8.4-11.0 11.0-14.1 
300 8.2-10.7 9.1-11.9 11.5-14.8 
200 10.0-12.9 12.2-15.7 
100 14.1-18.0 

For percentages around 20X and SOX 

2000 2.5-3.9 2.7-4.1 3.1-4.6 3.5-5.0 4.0-5.6 5.0-6.6 5.9-7.8 8.2-10.6 
1500 2.9-4.4 3.3-4.8 3.7-5.2 4.1-5.8 5.1-6.7 6.0-7.9 8.2-10.6 
1000 3.6-5.2 3.9-5.6 4.4-6.1 5.3-7.1 6.2-8.2 8.4-10.8 
700 4.3-6.0 4.7-6.4 5.5-7.4 6.4-8.4 8.6-11.0 
500 5.1-6.8 5.8-7.8 6.7-8.8 8.8-11.3 
300 6.5-8.6 7,3-9.5 9.2-11.8 
200 8.0-10.3 9.8-12.6 
100 11.3-14.4 



For percentages around 101 and 90X 

2000 1.9-2.9 2.1-3.1 2.3-3.4 2.6-3.8 3.0-4.2 3.7-5.0 4.5-5.9 6.1-7.9 
1500 2.2-3.3 2.4-3.6 2.7-3.9 3.1-4.3 3.8-5.0 4.5-6.0 6.2-8.0 
1000 2.7-3.9 3.0-4.2 3.3-4.6 3.9-5.3 4.7-6.1 6.3-8.1 
700 3.2-4.5 3.5-4.8 4.1-5.5 4.8-6.3 6.4-8.3 
500 3.8-5.1 4.3-5.8 5.0-6.6 . 6.6-8.5 
300 4.9-6.4 5.5-7.1 6.9-8.9 
200 6.0-7.7 7.3-9.4 
100 8.5-10.8 

For percentages around 51 and 95% 

2000 1.4-2.1 1.5-2.3 1.7-2.5 1.9-2.7 2.2-3.0 2.7-3.6 3.2-4.3 
1500 1.6-2.4 1.8-2.6 2.0-2.9 2.2-3.1 2.8-3.7 3.3-4.3 
1000 1.9-2.8 2.1-3.0 2.4-3.3 2.9-3.9 3.4-4.4 
700 2.3-3.2 2.6-3.5 3.0-4.0 3.5-4.6 
500 2.6-3.7 3.1-4.2 3.6-4.8 
300 3.6-4.7 4.0-5.2 
200 4.4-5.6 

-J 
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P r e f a c e 

T h i s r e p o r t c o n t i n u e s the s e r i e s o f n a t i o n a l t r a v e l market survey:, 

begun i n 1955 by the Survey R e s e a r c h Center o f the U n i v e r s i t y o f Michigan. 

The 1961-1962 Survey c o n s i s t e d o f t h r e e p a r t s : a wave oE I n t e r v i e w s i n the 

s p r i n g o f 1962, a second wave o f i n t e r v i e w s w i t h new respondents i n the f a l l 

o f 1962, and telephone r e i n t e r v i e w s w i t h frequent t r a v e l e r s c o v e r i n g the 

p e r i o d o f about three months between the s p r i n g i n t e r v i e w s and the r e i n t e r 

v iews i n August 1962. T h i s r e p o r t covers the r e s u l t s from a l l three waves 

of i n t e r v i e w s . 

Sponsors o f t h e 1961-1962 Survey 

The f o l l o w i n g o r g a n i z a t i o n s a r e sponsors of t h i s survey: 

F e d e r a l A v i a t i o n Agency 
G e n e r a l Motors C o r p o r s t i o n 
The Greyhound C o r p o r a t i o n 
The H e r t E C o r p o r a t i o n 
The P o r t o f New York A u t h o r i t y 
Time, The Weekly Newsmagszine 

The Sample 

T h i s r e p o r t i s based p r i m a r i l y on 1299 i n t e r v i e w s t a k e n between May 3 

and June 10, 1962, and 1352 i n t e r v i e w s taken between November 7 and 

December 15, 1962, or a t o t a l of 2651 i n t e r v i e w s . I n t h e s e i n t e r v i e w s i n f o r 

m a tion was o b t a i n e d about the t r a v e l of 5329 a d u l t s . The o v e r a l l response 

r a t e was 80 p e r c e n t . The sample was s e l e c t e d i n such a manner as to con

s t i t u t e a s t r i c t p r o b a b i l i t y sample of a l l f a m i l i e s i n the U n i t ed S t a t e s 

l i v i n g i n p r i v a t e d w e l l i n g u n i t s . The techniques used a r e based on known 

p r o b a b i l i t i e s o f s e l e c t i o n a t e v e r y stage i n the sampling p r o c e s s down to 

the s e l e c t i o n o f the f a m i l y to be i n t e r v i e w e d . W i t h i n the f a m i l y the respon-
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dent was d e s i g n a t e d a s e i t h e r the head of the f a m i l y or the w i f e of the head 

on a random b a s i s . I n f o r m a t i o n about the frequency o f t r a v e l was c o l l e c t e d 

w i t h r e g a r d to the t r a v e l of a l l members o f the f a m i l y r e g a r d l e s s o f which 

a d u l t was t h e respondent. 

R e i n t e r v l e w s by telephone were taken w i t h 224 f a m i l i e s . The f a m i l i e s 

to be r e i n c e r v i e w e d i n t h i s manner were s e l e c t e d from those f a m i l i e s r e p o r t 

i n g t e n or more t r i p s by any mode of t r a n s p o r t a t i o n i n the s p r i n g wave. Of 

295 f a m i l i e s meeting t h i s c r i t e r i o n , 11 per cent had no phone, and f o r an 

a d d i t i o n a l 7 per c e n t the phone number was r e f u s e d or not o b t a i n e d f o r some 

o t h e r r e a s o n . Of 212 f a m i l i e s f o r which a telephone r e i n t e r v i e w c o u l d be 

attempted, about 93 per cent were s u c c e s s f u l l y r e i n t e r v i e w e d . 

The S t a f f 

T h i s study was c a r r i e d out by the s t a f f o f the Survey R e s e a r c h C e n t e r , 

a d i v i s i o n of the I n s t i t u t e f o r S o c i a l R e s e a r c h of the U n i v e r s i t y of 

Michigan. The I n s t i t u t e I s under che d i r e c t o r s h i p of R e n s i s L i k e r t w h i l e 

the D i r e c t o r of the C e n t e r i s Angus Campbell. T h i s Study wss c a r r i e d out i n 

the economic b e h a v i o r program o f the C e n t e r , George Katona, D i r e c t o r . The 

C e n t e r ' s F i e l d S t a f f i s under the d i r e c t i o n of C h a r l e s C a n n e l l , w h i l e the 

D i r e c t o r o f Sampling i s L e s l i e K i s h . F o r t h i s p r o j e c t , study d e s i g n , a n s l y -

s i s , and r e p o r t w r i t i n g were the r e s p o n s i b i l i t y o f John B. L a n s i n g a s s i s t e d 

by W i l l i a m Lsdd and Nancy B a r t h , The t y p i n g f o r photographic r e p r o d u c t i o n 

was done by V e i n s Blood and Sandra Berman. 

T h i s R e p o r t 

T h i s r e p o r t supercedes an e a r l i e r r e p o r t e n t i t l e d I n t e r i m Report on the 

1961-1962 N a t i o n a l T r a v e l Market Survey. The c o n t e n t s of t h a t r e p o r t a r e 

r e p e a t e d h e r e , and t h i s r e p o r t f o l l o w s the o u t l i n e o f the e a r l i e r r e p o r t . 

The p r e s e n t r e p o r t , however, i s based on the f u l l satnpLe from the two main 



waves of d a t a c o l l e c t i o n and a l a o I n c l u d e s the r e s u l t s of the telephone r e -

i n t e r v i e w s . The p r e s e n t r e p o r t i s , t h e r e f o r e , much more e x t e n s i v e , c o n t a i n 

i n g more than t w i c e a s many t a b l e s as the I n t e r i m Report. 
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I . Summary 

A t t i t u d e s toward t r a v e l 

I t they were free t o spend t h e i r vacation as they chose nearly nine out 

of ten Americans would t r a v e l . The most popular d e s t i n a t i o n s are F l o r i d a 

and C a l i f o r n i a . 

People who t r a v e l a l o t are regarded as f o r t u n a t e , wealthy, and w e l l -

informed. 

People stay home, f i n a n c i a l reasons being set aside, on account of 

c h i l d r e n , o l d age, poor h e a l t h , and i n a b i l i t y t o get away from a j o b or 

other r e s p o n s i b i l i t i e s . A m i n o r i t y have no desire to t r a v e l . 

A t t i t u d e s toward d i f f e r e n t modes of t r a v e l 

I n the p o p u l a t i o n as a whole more people react favorably t o t r a v e l by 

auto than to t r a v e l by plane or bus. 

Among frequent t r a v e l e r s , however, reactions to a i r t r a v e l are more 

favorable. A p l u r a l i t y of those who took 16 or more t r i p s l a s t year t h i n k 

of a i r as the "best way t o t r a v e l " . 

Reactions t o bus t r a v e l are most favorable among the infrequent trave

l e r s and l e a s t favorable among those who t r a v e l very fr e q u e n t l y . 

Use of d i f f e r e n t modes 

I n the year p r i o r t o the survey, which corresponds roughly to the year 

from the middle o f 1961 to the middle of 1962, 11 per cent of a l l a d u l t s took 

at l e a s t one a i r t r i p t o a place 100 miles away; 7 per cent, a r a i l t r i p ; 8 

per cent, a bus t r i p ; and 64 per cent, an auto t r i p . 

Of the people who t r a v e l by a i r on business, 40 per cent take only one 

business a i r t r i p a year, and 16 per cent, only two t r i p s . Six per cent, 

however, t r a v e l very, fre q u e n t l y and report 16 or more business a i r t r i p s a 

year. There are fewer Erequent business t r a v e l e r s by r a i l and bus. 
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People who Cake a non-business auto t r i p o f t e n take several such t r i p s . 

High income people are frequent t r a v e l e r s by a i r , by auto, and by r a i l . 

Low income people are more l i k e l y than high income people t o t r a v e l by bua, 

however. 

People over 65 are less l i k e l y t o t r a v e l by auto or by a i r than the r e s t 

of the population. People of t h i s age, however, o f t e n t r a v e l by r a i l and by 

bus. 

People who l i v e I n the New York area are more l i k e l y t o take at l e a s t 

one t r i p I n a year by a i r or r a i l than those l i v i n g i n other p a r t s of the 

country. New YorkerB are, i f anything, somewhat less l i k e l y t o t r a v e l by 

bus, but they are much less l i k e l y t o take an auto t r i p than other Americans. 

There are s u b s t a n t i a l d i f f e r e n c e s i n t r a v e l h a b i t s among people i n d i f f e r e n t 

parts of the New York area. 

Choice o f mode of t r a v e l 

The choice between a i r and auto f o r a non-business t r i p t o s place 500 

miles or more away depends h e a v i l y on how many people were i n the p a r t y , and, 

thus, on which method of t r a v e l would have been cheapest. I t also depends 

on people's p r i o r experience as a i r t r a v e l e r s . 

Experience »s an a i r t r a v e l e r 

Whether people are experienced a i r t r a v e l e r a depends both on t h e i r age 

and t h e i r income. People i n the age range 25-34 already have reached a l e v e l 

of over 44 per cent experienced f l y e r s , the highest f o r any age group. About 

two t h i r d s of those w i t h Incomes over $15,000 are experienced a i r t r a v e l e r s . 

Use of rented automobiles 

Frequent t r a v e l e r s are much more l i k e l y to have rented a car at some 

time than are infrequent t r a v e l e r s . People who r e n t cars are also more f r e 

quent among the high income groups and the younger age groups. People who 
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own no car are Infre q u e n t r e n t e r s o f cars. 

Superhighways 

D r i v i n g a car on a modern express highway i s an experience which has 

been enjoyed by more men than women and by more young people than old 

people. 

Most people r e p o r t t h a t they d r i v e 60 to 70 m.p.h. on a superhighway or 

th a t they d r i v e a t the posted speed l i m i t . 

Reactions t o speed are determined by age, sex, and income. High Income 

people are less l i k e l y t o d i s l i k e speed than people i n the middle or lower 

income groups. 

A i r fares and a i r safety 

Reactions t o reduced plane fares d i f f e r among segments of the popula

t i o n . Those most l i k e l y t o say t h a t reduced fares would lead them t o t r a v e l 

more are those who t r a v e l f r e q u e n t l y , those already experienced as a i r 

t r a v e l e r s , and those already p o s i t i v e l y disposed toward a i r t r a v e l . The 

f a c t that experience i s r e l a t e d to reactions t o reduced fares suggests t h a t 

a gradual increase may be t a k i n g place i n p r i c e e l a s t i c i t y as the proportion 

who are experienced slowly r i s e s . 

The people who are best informed about the improvement I n a i r safety 

are those who are younger, have a high l e v e l o f education, and themselves 

have taken at l e a s t one a i r t r i p . 

Knowledge o f the work of the federa l government on a i r safety i s great

est among those i n the upper income groups and upper education l e v e l s , and 

those who have taken at l e a s t one a i r t r i p . 

Package tours 

About 6 per cent of the population have ever taken a package tour. Peo-
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ple i n the upper income groups are more l i k e l y than those i n the middle or 

lower Income groups to have taken a t o u r . 

Reactions t o tours by those who have taken them are favorable. Only a 

m i n o r i t y o f one i n ten or less r e p o r t t h a t they d i d not l i k e the t o u r . Peo

ple l i k e d the freedom from worry and r e s p o n s i b i l i t y . 
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I I . A t t i t u d e s and Motives 

To the student of the t r a v e l market there are two basic questions w i t h 

regard to people's a t t i t u d e s and motives: what are the motives for t r a v e l 

i n general and what are the motives which lead people to choose one method 

of t r a n s p o r t a t i o n r a t h e r than another? The two sections of t h i s chapter 

correspond t o these two problems. 

A. Motives f o r t r a v e l 

As the American economy grows and incomes r i s e i n f u t u r e years, consu

mers w i l l have e x t r a money to spend. What w i l l they do w i t h i t ? One way to 

f i n d out i s to ask them d i r e c t l y what they would do i f they had some e x t r a 

money, but answers t o questions of t h i s type should not be taken l i t e r a l l y . 

They sre l i k e l y t o contain elements o f fantasy or w i s h f u l t h i n k i n g . They 

are also l i k e l y t o be influenced by the context i n which the question i s 

asked. 

The s e n s i t i v i t y of t h i s type of question to i t s context was brought home 

to the i n v e s t i g a t o r s i n t h i s study. The series of questions on t r a v e l i n 

the Spring Omnibus Survey appeared on s page that was headed "Travel". The 

f i r s t item was a sentence completion question which read as f o l l o w s : " I f I 

had an extra month's income to spend I would ... ". Many o f the i n t e r v i e w 

ers took the heading to i n d i c a t e t h a t they should introduce t h i s s e r i e s of 

questions w i t h some such phrsse as: "Now I have some questions to ask you 

about t r a v e l . " I t i s perhaps not s u r p r i s i n g , t h e r e f o r e , t h a t 22 per cent of 

respondents mentioned spending the e x t r a income on t r i p s or vacations. 

I n a more n e u t r a l context i n an e a r l i e r part of the Interview a very 

s i m i l a r question had been asked. I t followed questions about expenditures 

f o r durable goods, housing, r e c r e a t i o n , and hobbies, and also vacations and 

t r a v e l . The immediately p r i o r question had t o do w i t h expenditures I n the 
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preceding twelve months compared to average expenditures. I n t h i s context 

about 6 per cent of respondents r e p l i e d t h a t they would spend the money from 

an extra week's income on a t r i p or vacation, (Table I I - 1 , second column.) 

I n the f a l l wave of interviews the d i f f i c u l t y i n questionnaire construc

t i o n was removed. The r e s u l t s of the sentence completion question concern

ing an e x t r a month's income from c h i 3 wave of inte r v i e w s appear i n the f i r s t 

column of Tsble I I - l . I n t h i s context the p r o p o r t i o n who mention spending 

the e x t r a income on a t r i p or vacation l a 14 per cent, or twice as many as 

gave t h i s answer to the d i r e c t question i n the e a r l i e r Interview. I n gener

a l the sentence completion seems to c a l l f o r t h fewer responses concerning 

such respectable uses of money as saving i d and spending i t f o r food. I t i s 

i n t e r e s t i n g t h a t the corresponding Increase comes I n t r i p s and vacations and 

not i n mentions of cars or dursbles and not i n references t o l u x u r i e s , 

l i q u o r , o r having a good time. 

I t would be posaible to i n t e r p r e t the d i f f e r e n c e i n r e s u l t s i n terme of 

the d i f f e r e n c e i n time between pay f o r an e x t r a month and pay f o r an e x t r a 

week. But i t I s possible t o save a week's or a month's income w i t h equal 

ease, and, hence, d i f f i c u l t to ex p l a i n i n termB of the d i f f e r e n t time periods 
suggested the d i f f e r e n c e l n the p r o p o r t i o n who mention saving the money. 

There I s much competition f o r the consumer's d o l l a r . The f a c t t h a t the 

pr o p o r t i o n who mention a t r i p or vacation I s about aa high as t h a t mention

i n g cars or durable goods, or a d d i t i o n s and r e p a i r s t o the home i n response 

to the d i r e c t question seems to i n d i c a t e the existence o£ a s u b s t a n t i a l po

t e n t i a l demand f o r t r a v e l . The increase i n the pr o p o r t i o n who mention t r i p s 

and vacations when there i s more o p p o r t u n i t y f o r spontaneous answers also 

suggests t h a t people are i n t e r e s t e d i n more traveL. 

The next sentence respondents were asked t o complete was more s p e c i f i c . 

They were asked to complete a sentence beginning: " I f I could pick the way 



TABLE I I - l 

USE OF EXTRA INCOME 
(Percentage d i s t r i b u t i o n o f respondents) 

Uee of the extra money Extra month's Income Extra week's income 
Repay debts 12 13 
Save i t 23 k2 

Invest i t _3 _2 
Spend i t ii£ 1+0 
On durable goods or a car 8 

lh 
7 

On a t r i p or vacation 
8 
lh 6 

On hobbies 1 1 
On food, necessities 7 12 
On add i t i o n s and rep a i r s t o the house 5 " 6 
On l u x u r i e s ; having a apod, time; l i q u o r 1 2 
Other t h i n g s ; "many t h i n g s " k k 
Not ascertained on what 9 2 

Give I t away (donations, helo t o r e l a t i v e s ) _6 _1 
Not ascertained T 2 

T o t a l 100 100 

Number o f respondents 1352 1299 

a Based on the f a l l , 19^2, wave of Interviews. The sentence completion question asked waE; " I f I had an 
ext r a month's income to spend I would..." 

1 1 Based on the'spring, 1962., wave o f int e r v i e w s . The question was: "Suppose you had some extra money -
say, an amount equal to one week's wages or salary (income) - what would you do wi t h t h i s money?" 
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t o spend my vacation t h i s year ... ". This item was repeated from the 1958 

Survey and Che answers i n the two years are compared i n Table 11-2. There 

was no change i n r e p l i e s between the years beyond what one would expect from 

sampling f l u c t u a t i o n . Answers to t h i s question also i n d i c a t e a s u b s t a n t i a l 

p o t e n t i a l demand f o r t r a v e l . Only one person i n ten says, i f he could pick 

the way t o spend h i s v a c a t i o n , he would stay home. The l a r g e s t group of 

Americans would l i k e t o spend t h e i r vacations t o u r i n g the United States or 

v i s i t i n g some d e s t i n a t i o n i n t h i s country. The states which are moat popu

l a r as d e s t i n a t i o n s continue to be C a l i f o r n i a and F l o r i d a . 

What are the motives which lead people t o t r a v e l ? An i n d i r e c t way of 

approaching t h i s problem i s t o ask respondents to characterize people who 

t r a v e l a great deal. The answers are shown i n Table I I - 3 . People who t r a 

v e l a l o t are much more l i k e l y to be described i n a favorable than an un

favorable manner. The most frequent p o s i t i v e response i s t h a t such people 

are lucky or happy, an answer which t e l l s us simply t h a t t r a v e l i n g a l o t i s 

pleasant hut gives few clues why t h i s i s so. The response t h a t such people 

are "wealthy" i s more i n t e r e s t i n g . I t i n d i c a t e s a tendency t o associate 

t r a v e l w i t h upper socio-economic s t a t u s , which, of course, i s something 

people value p o s i t i v e l y . There i s also a s u b s t a n t i a l number of responses to 

the e f f e c t t h a t people who t r a v e l are w e l l informed or I n t e r e s t i n g . There 

i s p r e s t i g e attached to s o p h i s t i c a t i o n , or being " i n the know", and t r a v e l 

i s e v i d e n t l y aeen as a way to a t t a i n t h i B type of r e c o g n i t i o n . 

About; one a d u l t i n ten gave a c l e a r negative c h a r a c t e r i z a t i o n of 

frequent t r a v e l e r s . Host of these responses are of a general character 

which do not i n d i c a t e what I t I s about t r a v e l t h a t I s valued ne g a t i v e l y . 

The most frequent s p e c i f i c negative response has t o do w i t h restlessness. 

One gets the impression t h a t people f e e l t h a t excessive t r a v e l i m p l i e s a 

k i n d of f a i l u r e to s d j u s t , an i n a b i l i t y t o make oneself happy l n h i s home. 
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TABLE I I - 2 

I F I C0U1D PICK THE WAY TO SPEND MY VACATION THIS YEAR 
(Percentage D i s t r i b u t i o n o f Respondents) 

1962 1958 
States s p e c i f i c a l l y mentioned 25 27 

C a l i f o r n i a 6 7 
F l o r i d a 7 7 
New York 1 3 
Other sta t e s 11 10 

D e s t i n a t i o n s i n the U.S. _2 _7 
Tour the West 1 1 
Tour the U.S. 1 2 
Other d e e t i n a t i o n s I n U.S. 7 k 

Europe _h _3-
Other Continents _ i _ i 

Other Parts o f North America. _3 _k 

Canada 2 2 
Mexico 1 1 
Other # 1 

Islands Jj. _ i 
Hawaii 3 2 
Other I s l a n d s 1 1 

Other Comments hi 51 
Take a t r i p by sea 1 1 
Take a t r i p by auto 1 3 
Go h u n t i n g , f i s h i n g , camping 8 9 
Go t o mountains 3 3 
Go t o Eeashore, r i v e r , lake 5 6 
I ' d stay home 11 9 
Other answers; I ' d t r a v e l (no d e t a i l s s p e c i f i e d ) 20 20 

Not ascer t a i n e d _5 J i 
T o t a l 100 100 
Number o f respondents* 1S99 1^56 

LeEs than one-half of one per cent. 
a Based on the spring, 1962 wave of interviews. 
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TABLE I I - 3 

PEOPLE WHO TRAVEL A LOT* 
(Percentage d i s t r i b u t i o n o f respondents) 

People who t r a v e l a l o t are: 
Lucky; happy 28 
Well-informed 11 
I n t e r e s t i n g 3 
Wealthy, can a f f o r d t o t r a v e l 14 
Unfortunate; unhappy 2 
Restless; nervous 4 
Crazy; st u p i d 3 
Other ( t o u r i s t s ) 23 
Don't know, no answer 12 

T o t a l 100 
Humber o f respondents 2651 

The question was: "People who t r a v e l a l o t are: ..." 
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A more d i r e c t approach to the question of why people do not t r a v e l was 

t o ask why "Hr. and Mrs. Brown" don't want to accept an expense free t o u r of 

the United States. (Table I I - 4 ) This question i s s p e c i f i c a l l y designed to 

b r i n g out reasons why someone might lack the desire t o t r a v e l . Perhaps the 

most i n t e r e s t i n g response i s t h a t Mr. and Mrs. Brown don't want t o t r a v e l 

because they are not adventurous or are a f r a i d to go f s r . This response, 

which implies t h a t t r a v e l i s f e l t to be r i s k y or hazardous i n some way, i s 

mentioned by only 3 per cent of the population. 

There are f i v e obstacles t o t r a v e l other than expense which are mention

ed: poor h e a l t h , o l d age, c h i l d r e n , i n a b i l i t y t o get away from a Job, and 

i n a b i l i t y to get away f o r non-Job reasons or competing plans. These f i v e ob

stacles imply t h a t Mr. and Mrs. Brown r e a l l y want to t r a v e l but are unable 

t o do so. They ar e i n contrast both to the idea t h a t t r a v e l i s r i s k y and to 

a preference f o r s t a y i n g home, which imply that Mr. and Mrs. Brown r e a l l y 

don't want to go on a t r i p . I t i s i n s t r u c t i v e t h a t so many more people men

t i o n these f i v e obstacles t o t r a v e l than mention a lack of desire to take 

t r i p s . I t should be kept i n mind t h a t the question was phrased i n terms of 

reasons why the "Browns" don't want to go. Here again we have evidence t h a t 

t r a v e l and t a k i n g t r i p s are p o s i t i v e l y valued by most people I n t h i s country. 

B. Choice of mode of t r s v e l 

I n order t o explore people's a t t i t u d e s toward d i f f e r e n t modes of t r a v e l , 

respondents were asked to complete sentences c h a r a c t e r i s i n g plane, bus, and 

auto t r a v e l . (Table 11-5) Looking f i r s t at the p r o p o r t i o n who give p o s i t i v e 

r a t h e r than negative comments, the automobile i s e a s i l y the most popular 

method of t r a n s p o r t a t i o n . A m a j o r i t y of the population give p o s i t i v e com

ments about the automobile but there i s a s u b s t a n t i a l m i n o r i t y , 37 per cent, 

who heve negative comments t o make about t r a v e l by auto. T r a v e l by bus loses 

the p o p u l a r i t y p o l l . There are more negative comments than p o s i t i v e comments 
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TABLE I I - I f 

REASONS FOR NOT ACCEPTING AN EXPENSE-FREE TOUR OF THE UNITED STATES8 

(Percentage D i s t r i b u t i o n o f Respondents) 

ObEtacleE t o t r a v e l other than expense 42 
Poor h e a l t h 8 
They are too o l d 8 
They have c h i l d r e n whom they don't want e i t h e r t o leave or t o take 11 
Cannot get away from j o b 5 
Cannot get away f o r non-Job reasons; they have other plans 10 

Lack o f desire t o t r a v e l 26 
Rather stay home 6 
Do not l i k e t r a v e l 9 
A f r a i d t o go f a r , not adventurous 3 
Crazy, nuta, s i l l y , s t u p i d 8 

Other 16 

Don't know, no answer, not ascertained l6 

T o t a l 100 

Number o f respondents' 3 1299 

a The question was: "Mr. and Mrs. Brown were o f f e r e d an expense-free t o u r 
of the United States but they don't want t o go because..." 

b Based on the s p r i n g , 1962 wave of i n t e r v i e w s . 
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TABLE I I - 5 

REACTIONS TO TRIPS BY PLANE, BUS, AND AUTO8 

(Percentage d i s t r i b u t i o n o f respondents) 

T r i p s are: Plane Bus Auto 
P o s i t i v e , e n t h u s i a s t i c 30 i§ 

Fascinating, educational 1 1 h 
E x c i t i n g , adventurous 3 * # 

Fun-, e n t e r t a i n i n g k 2 10 
Convenient, easy 1 1 1 
Comfortable, r e l a x i n g 1 1 1 
Nice, pleasant 17 11 31 
Other e n t h u s i a s t i c comments 3 2 h 

P o s i t i v e , m i l d l y favorable or without a f f e c t 17 19 _8 
A l l r i g h t , o.x. h 10 5 
Safe(r) * 2 » 
Cheap, p r a c t i c a l h 1 
Fast, quick 10 * * Other m i l d l y p o s i t i v e comments 3 3 2 

Negative comments 31 53 21 
D u l l , tiresome 1 16 10 
Dangerous 11 1 a 
Expensive 9 3 10 
T i r i n g , f a t i g u i n g * 5 6 
Strong general negative comment 
( h o r r i b l e , t e r r i b l e ) 2 13 2 
Other negative comment 14 15 5 

Other (don't know, no answer) _16 10 u 

T o t a l 100 100 100 

Number o f respondents 2651 2651 2651 

* 
Less than one-half o f one per cent. 

a The questions were: "Automobile t r i p s are... 
.; plane t r i p s are... 

bus t r i p s are....". 
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about bus c r a v e l , and t h i s i s the only method of t r a n s p o r t a t i o n f o r which 

the negative out-weigh the p o s i t i v e comments. Travel by plane f a l l s l n 

between, people make both p o s i t i v e and negative comments about i t i n approx

imately equal proportions. 

What i s d i s t i n c t i v e about a t t i t u d e s toward plane t r a v e l ? There i s a 

small group who t h i n k of plane t r i p s as e x c i t i n g or adventurous, which i s n 

good t h i n g , and there i s another group, somewhat l a r g e r , who t h i n k of plane 

t r i p s as dangerous, but almost nobody thinks of plane t r i p s as d u l l or bor

in g . These answers suggest t h a t f o r many people plane t r a v e l s t i l l has a 

new and dramatic character. 

What i s i t t h s t people don't l i k e about bu6 t r a v e l ? This type of ques

t i o n i s not calculated t o b r i n g out d e t a i l e d complaints. The larg e s t s i n g l e 

negative o b j e c t i o n i s t h a t bus t r i p s are d u l l or boring. Many people, how

ever, simply gave comments which i n d i c a t e a negative emotional response w i t h 

out i n d i c a t i n g the reason. There i s a small group who t h i n k of bus t r i p s as 

very I n t e r e s t i n g snd a considerable group who t h i n k of them as pleasant. 

The f a m i l i a r i t y of Americans w i t h automobile t r a v e l i s i n d i c a t e d by 

the frequency of the relaxed comment t h a t such t r i p s are " n i c e , pleasant". 

F a m i l i a r i t y may also lead to boredom. Ten per cent o f the respondents r e f e r 

to auto t r a v e l as d u l l . There are also negative comments about f a t i g u e , 

danger, and expense. 

Are people's a t t i t u d e s toward these three d i f f e r e n t modes of transpor

t a t i o n d i f f e r e n t depending on how f r e q u e n t l y they t r a v e l ? One might reason

ably expect such d i f f e r e n c e s , p a r t l y because of d i f f e r e n c e s i n socio-economic 

status associated w i t h t r a v e l , and p a r t l y because experience w i t h t r a v e l 

modes may Influence a t t i t u d e s d i r e c t l y . As shown i n Table 11-6, there are 

s u b s t a n t i a l d i f f e r e n c e s i n a t t i t u d e s between in f r e q u e n t and frequent t r a 

v e l e r s . A t t i t u d e s toward a i r t r a v e l are more unfavorable than favorable 

among those who take less than f i v e t r i p s a year. Among more frequent era-



TABLE I I - 6 

REACTIONS TO TRIPS BY PLANE, BUS, AMD AUTO BY FREQUENCY OF TRAVEL LAST YEAR 
(Percentage d i s t r i b u t i o n o f respondents) 

Number of t r i p s i n l a s t year 

Type o f r e a c t i o n 
Plane t r i p s 

P o s i t i v e 
M i l d l y p o s i t i v e 
Negative 
Other (no answer, 
don't know) 

T o t a l 

BUE t r i p s 
P o s i t i v e 
M i l d l y p o s i t i v e 
Negative 
Other (no answer, 
don't know) 

T o t a l 

Auto t r i p s 
P o s i t i v e 
M i l d l y p o s i t i v e 
Negative 
Other (no answer, 
don't know) 

T o t a l 

Number o f respondents 

A l l 
respondents 

30 
17 
37 

_16 
100 

18 
19 
53 

10 
100 

51 
8 

37 

4 

100 
2651 

No 
t r i p s 

23 
13 
45 

19 
100 

21 
24 
44 
11 
100 

45 
9 
39 
7 

100 
783 

1 t r i p 2-4 t r i p e 5-15 t r i p s 16 or more t r i p s 

27 
18 
38 

17 
100 

21 
22 
47 

10 
100 

52 
7 
36 
5 

100 
473 

30 
IB 
37 

15 
100 

18 
16 
57 
9 

loo 

57 
8 
33 
2 

100 
625 

38 
21 
26 

15 
100 

15 
14 
62 

9 
100 

54 
6 
38 
2 

100 
525 

40 
24 
26 
10 
100 

9 
14 
66 
11 
100 

50 
10 
36 
4 

100 
182 

Includes 63 respondents f o r whom number of t r i p s was not ascertained. 
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v e l e r a , p o s i t i v e comments about a i r are more frequent than negative. 

For bus t r a v e l the tendency i s I n the reverse d i r e c t i o n . Negative 

comments about the bus are more frequent among those who t r a v e l o f t e n than 

among thoBe who t r a v e l only o c c a s i o n a l l y or not at a l l . 

For auto t r a v e l the di f f e r e n c e s i n a t t i t u d e are not large. The frequen

cy of p o s i t i v e and negative comments i s about the same f o r those who took no 

t r i p s as f o r those who took many t r i p s . Favorable comments about auto t r a 

v e l seem t o be most frequent, and unfavorable comments l e a s t frequent, among 

those who take two t o four t r i p s a year. 

Another way of comparing d i f f e r e n t modes of t r a v e l i s by lo o k i n g at 

answers to the questions about the "best way t o t r a v e l " . (Table I I - 7 ) Once 

again the auto leads the l i s t , w i t h 40 per cent r e p o r t i n g t h a t the best way 

t o t r a v e l i s by car. I t i s perhaps s u r p r i s i n g t h a t t h i s p r o p o r t i o n i s not 

higher since the automobile i s responsible f o r such a very large p r o p o r t i o n 

of a c t u a l t r a v e l . The a i r p l a n e comes next, followed by the t r a i n , w i t h only 

5 per cent mentioning bus t r a v e l . 

These responses are shown separately by frequency of t r a v e l . The r e 

s u l t s are cons i s t e n t w i t h those Just reported i n Table I I - 6 . The frequent 

t r a v e l e r s are more l i k e l y than the i n f r e q u e n t t r a v e l e r s t o say t h a t the best 

way t o t r a v e l 1B by plane. Frequent t r a v e l e r s are less l i k e l y t o mention 

e i t h e r r a i l or bus. Mention of auto as the best way t o t r a v e l i s most l i k e l y 

among those who take a few t r i p s . These r e s u l t s are i n t e r e s t i n g i n t h a t they 

may suggest which population groups o f f e r the best o p p o r t u n i t y t o expand 

t r a v e l by each mode. They should be i n t e r p r e t e d together w i t h other data, 

however, such as the r e l a t i o n shown i n the f o l l o w i n g t a b l e s . 

The next four t a b l e s msy be considered J o i n t l y . Table I I - 8 through 11-11 

show r e a c t i o n s to auto t r i p s i n r e l a t i o n to automobile ownership, f a m i l y 

income, use of auto l a s t year, and the "best way t o t r a v e l " . For the popula

t i o n as s whole, h a l f respond p o s i t i v e l y to auto t r i p s , 8 per cent respond 



TABLE n-7 

BEST WAY TO TRAVEL BY FREfJJENCY OF TRAVEL LAST TEAR3 

(Percentage d i s t r i b u t i o n o f respondents) 

Humber o f t r i p s i n l a a t year 
A U 

Beet way t o t r a v e l respondents No t r i n B 1 t r i p 2-4 t r i p s 5-15 t r i p s l6 or more 
A i r 28 20 26 30 35 , 43 
R a i l l4 20 11 13 9 8 
BUB 5 9 6 3 2 1 
Ship 1 2 2 * 1 2 
Auto 4o 35 kk 44 42 35 
Other 2 5 3 2 1 3 
Don't know, 
not ascertained 10 9 8 8 10 8 

T o t a l 100 100 100 100 100 loo 

Number o f respondents 2651 783 473 625 525 182 

Less than one-half o f one per cent. 
The question was: "The best way t o t r a v e l i s . . ." 
Includes 63 respondents f o r whom number o f t r i p s wa6 not ascertained. 



TABLE I I - 8 

REACTIONS TO AUTO TRIPS BY CAR OWNERSHIP 
(Percentage d i s t r i b u t i o n o f respondents) 

Number o f cars owned 
Reaction t o 
auto t r i p s A l l respondents None One Two Three or more 
P o s i t i v e 51 kQ 53 51 53 
M i l d l y p o s i t i v e 8 9 7 7 7 
Negative 37 35 36 38 38 
Other (don't 

know, no answer) h 8 k h 2 

T o t a l 100 100 100 100 100 

Number o f respondents 2651 5°"2 1519 515 55 



TABLE I I - 9 

REACTIONS TO AUTO TRIPS BY FAMILY INCOME 
(Percentage d i s t r i b u t i o n o f respondents) 

Family income 

Reaction 
A l l 
respondents 

under 
$2000 

$2000 
-2999 

$3000 
-3999 

$4000 
-4999 

$5000 
-5999 

$6000 
-7499 

$7500 
-9999 

$10,000 
-14,999 

$15,000 
or Eore 

P o s i t i v e 51 45 53 . 48 54 50 58 49 52 52 
M i l d l y p o s i t i v e 8 10 9 4 7 8 6 8 9 7 
Negati ve 37 35 32 41 36 38 32 42 38 39 
Other (don't 
know, no answer) 10 6 T 3 4 4 1 1 2 

T o t a l 100 100 100 100 100 100 100 100 100 100 

Number of 
respondents 2651 364 222 225 288 321 386 348 262 120 

Includes 115 respondents f o r whom income was not ascertained. 



TABLE 11-10 

REACTIONS TO AUTO TRIPS BY USS OF AUTO LAST YEAR 
(Percentage d i s t r i b u t i o n o f respondents) 

Reactions 

Use of auto respondents 3 P o s i t i v e M i l d l y p o s i t i v e Negati-

Business t r i p e only 4 2 5 5 
Both business and 
non-business t r i p s 8 8 8 9 
Hon-business t r i p s only 53 60 47 49 
Ho auto t r i p s 35 30 40 37 

T o t a l 100 100 100 100 

Bumber of respondents 2651 1348 207 976 

B Includes 120 respondents f o r whom reactions were not ascertained. 



TABLE I I - l l 

REACTIONS TO AUTO TRIPS BY BEST WAY TO TRAVEL 
(Percentage distribution of respondents) 

Reactions t o auto t r i p s 
Best way 
t o t r a v e l 

A l l 
respondents P o s i t i v e M i l d l y p o s i t i v e Negative 

No answer, 
don't know 

A i r 28 2k 27 36 14 
R a i l 14 11 15 18 14 
BUG 5 3 5 7 6 
Ship 1 1 2 2 2 
Auto 4o 51 37 26 31 
Other 2 1 2 3 2 
Not ascertained 10 9 12 8 31 

T o t a l 100 100 100 100 100 

Number o f 
respondents 2651 1348 207 978 118 
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w i t h a m i l d l y p o s i t i v e comment, and about 37 per cent give e negative :e-

aponae. Since the great m a j o r i t y o f a l l t r i p s are known to be taken by auto

mobile, i t i s perhaps more s u r p r i s i n g t h a t 37 per cent give a negative r e 

sponse t o auto t r i p s than i t i s t h a t the m a j o r i t y give s p o s i t i v e r e a c t i o n . 

Ihere I s l i t t l e d i f f e r e n c e between those who own a car and those who do not 

own a car i n reactions t o auto t r i p s . The p r i n c i p a l d i f f e r e n c e I s t h a t those 

who do not own a car are most l i k e l y t o give a "don't know" answer. 

I t I s also notable t h a t there i s l i t t l e d i f f e r e n c e from one income group 

to the next i n r e a c t i o n t o auto t r i p s . The most pronounced trend i n the 

table i s the regular decline i n the "don't know" response w i t h r i s i n g income, 

a decline which i n d i c a t e s merely t h a t people of the upper income groups are 

more l i k e l y t o have some experience w i t h automobile t r a v e l and more l i k e l y , 

t h e r e f o r e , t o be able t o react t o i t . 

People who. responded p o s i t i v e l y t o auto t r i p s are somewhat more l i k e l y 

to have taken a non-business auto t r i p l a s t year than those who gave a m i l d l y 

p o s i t i v e or negative response. On the other hand, I f anything, negative r e 

sponses are associated w i t h use of automobile f o r business purposes. This 

l a s t r e s u l t i s consistent w i t h the e a r l i e r f i n d i n g t h a t those who t r a v e l very 

f r e q u e n t l y are somewhat less p o s i t i v e l y disposed toward the sutomobile than 

in f r e q u e n t t r a v e l e r s . 

Those whose reactions t o auto t r i p s were p o s i t i v e are also more l i k e l y 

to say t h a t the auto I s the best way t o t r a v e l than those whose reactions t o 

auto t r i p s were negative. This f i n d i n g i n d i c a t e s the consistency of the two 

a t t i t u d i n a l responses. Those who respond ne g a t i v e l y t o auto t r a v e l tend to 

t h i n k t h a t the best way t o t r a v e l i s by common c s r r i e r . As was previously 

shown, there i s a s u b s t a n t i a l m i n o r i t y of people at every income l e v e l who 

respond n e g a t i v e l y t o auto t r i p s . The hypothesis suggested by these f i n d i n g s 

I s t h a t the auto does not dominate the t r a v e l market simply because of an 

enormous enthusiasm f o r automobile t r a v e l on the p a r t o f everyone i n the pop

u l a t i o n . Other forces must be a t work. 
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The next three t a b l e s , Table H-12 through 11-14, show the reactions o f 

respondents t o plane t r i p s by fami l y income, by use of a i r l a s t year, and by 

responses to the sentence completion item concerning the best way to t r a v e l . 

P o s i t i v e responses t o plane t r i p s are found more frequ e n t l y a t the upper i n 

come l e v e l s than at the lower income l e v e l s . S i m i l a r l y , the p r o p o r t i o n g i v 

ing a negative comment about a i r t r a v e l f a l l s from about h a l f f o r those w i t h 

incomes under $2000 t o about a quarter f o r those w i t h Incomes of $15,000 or 

more. There I s aLso an understandable tendency f o r the don'c know responses 

t o f a l l as Income increases. 

Consistent w i t h the r e l a t i o n between income and reactions t o a i r t r a v e l 

i s the r e l a t i o n between use of a i r l a s t year and reactions t o a i r t r a v e l . 

Of those who gave a p o s i t i v e r e a c t i o n t o plane trip6, 21 per cent took an 

a i r t r i p l a s t year, compared t o only 3 per cent o f those who gave a negative 

response. This r e l a t i o n between reactions to plane t r i p s and use of a i r i s 

much more impressive than the ra t h e r modest r e l a t i o n s h i p ahown i n Table 11-10 

between r e a c t i o n s t o suto t r i p s snd use of auto. I t i s tempting but perhaps 

premature to i n f e r t h a t people navel by a i r because they have p o s i t i v e f e e l 

ings about a i r t r a v e l . More c a u t i o u s l y , i t may be said t h a t there does seem 

t o be a r e l a t i o n s h i p between p o s i t i v e f e e l i n g s toward s i r t r a v e l and using 

a i r but i t i s not c e r t a i n whether the a t t i t u d e i s a cause or an e f f e c t o f 

the t r a v e l behavior. 

The same tendency f o r people t o f e e l s t r o n g l y about a i r t r a v e l i s sug

gested by the r e l a t i o n s h i p between reactions to plane t r i p s and the way r e 

spondents f i l l e d out the sentence completion question concerning the best 

way t o t r a v e l . Of those who reacted p o s i t i v e l y to plane t r i p s , 56 per cent 

stated also t h a t the best way to t r a v e l i s by a i r ; o f those who reacted 

n e g a t i v e l y t o the item about plane t r i p s , only 11 per cent E a i d t h a t the 

best way to t r a v e l i s by a i r (Table 11-14). These two responses seem t o be 

much more c l o s e l y associated than the corresponding p a i r of responses w i t h 

respect t o auto t r i p s shown I n Table I I - l l , 



TABLE 11-12 

REACTIONS TO PLANE TRIPS BY FAMILY INCOME 
(Percentage distribution of respondents,) 

Family income 

Reactions 
A l l 

a 
respondents 

under 
$2000 

$2000 
-2999 

$3000 
-399? 

$4000 
-4999 

$5000 
-5999 

$6000 
-7499 

$7500 
-9999 

$10,000 
-14,999 

$15,000 
or more 

Positive 30 21 23 30 28 24 28 43 37 44 
Mildly positive 17 10 17 16 16 19 19 19 21 24 
Negative 37 51 43 35 39 37 36 28 29 25 
Other (don't know, 
no answer) 16 18 17 19 17 20 17 10 13 7 

Total 100 100 100 100 100 100 100 100 100 100 

Number of 
respondents 2651 364 222 225 288 321 386 348 262 120 

a Includes 115 respondents for whom income was not ascertained. 



TABLE 11-13 

REACTIONS TO PLANE TRIPS BY USE OF AIR LAST YEAR 
(Percentage d i s t r i b u t i o n o f respondents) 

Reactions 
A l l No answer, 

Use of a i r respondents P o s i t i v e M i l d l y p o s i t i v e Negative don't know 

Business c r i p s only 3 5 6 1 * 
Both business and 
non-business t r i p s 1 2 2 # # 

Non-business t r i p s only 7 Ik 10 2 2 
No a i r t r i p s 89 79 82 97 98 
T o t a l 100 100 100 100 100 
Number of respondents 2651 794 k6i 966 430 

Less than one-half of one per cent. 



TABLE 11-14 

REACTIONS TO PLANE TRIPS BY BEST WAY TO TRAVEL 
(Percentage distribution of respondents) 

Reactions to plane t r i p s 
Beet way 
to t r a v e l 

A l l 
re spondents Positive Mildly positive Negative 

No answer, 
don't know 

Air 28 56 31 11 13 
R a i l 14 6 12 21 16 
BUB 5 2 3 9 5 
Ship 1 1 1 2 1 
Auto 40 25 38 47 49 
Other 2 2 2 2 1 
Not ascertained 10 8 13 8 15 

Total 100 100 100 100 100 

Number of 
respondents 2651 794 461 966 430 



-29-

A f i n a l 9et of cables showa reactions to bus t r a v e l by family income, 

use of bus l a s t year, and the beat way t o t r a v e l , i n Tables 11-15 through 

11-17. Reactions t o bus t r a v e l , l i k e reactions t o plane t r i p s , are c o r r e l a t 

ed w i t h f a m i l y income, but the r e l a t i o n s h i p i s invert e d . The higher the 

family income the smaller the p r o p o r t i o n who react p o s i t i v e l y to bus t r a v e l 

and the l a r g e r the p r o p o r t i o n who react negatively. For those w i t h incomes 

under $2000, p o s i t i v e reactions are almost as frequent as negative resctions 

to the sentence completion item on bus Cravel. But at the other end of the 

incone d i s t r i b u t i o n , of those w i t h incomes w i t h $15,000 or more, negative r e 

sponses are about ten times as frequent as p o s i t i v e responses. 

I t should be noted, however, t h a t reactions to bus t r a v e l are not very 

h i g h l y c o r r e l a t e d w i t h the use of bus. Of those who responded p o s i t i v e l y t o 

t h i s item, 14 per cent took a bus t r i p l a s t yesr, while of those who respond

ed n e g a t i v e l y , 9 per cent took a bus t r i p . There does seem to be some r e l a 

t i o n s h i p here, but i t i s much more l i k e the r e l a t i o n s h i p between a t t i t u d e s 

toward auto t r a v e l and the use of suto than i t I s l i k e the r e l a t i o n s h i p be

tween the a t t i t u d e s toward a i r t r a v e l and use of a i r . I t may be t h a t a t t i 

tudes toward bus t r a v e l are less c l e a r l y formulated and less s t r o n g l y held 

than a t t i t u d e s toward a i r t r a v e l . 

R e l a t i v e l y few people t h i n k of the bus as the "best way t o t r a v e l " , but 

there i s a r e l a t i o n s h i p , as might be a n t i c i p a t e d , between r e a c t i n g p o s i t i v e l y 

to bus cravel and holding t h i s opinion. Of those who respond p o s i t i v e l y to 

the item on bus t r a v e l 13 per cent mention the bus as the best way t o t r a v e l , 

w h i l e of those- who respond negatively to bus t r i p s , only 1 per cent mention 

bus as the beat way t o t r a v e l . 



TABLE 11-15 

REACTIONS TO BUS TRAVEL BY FAMILY INCOME 
(Percentage distribution of respondents) 

Family income 

Reactions 
A l l 
respondents 

under 
$2000 

$2000 
-2999 

$3000 
-3999 

$4000 
-4999 

$5000 
-5999 

$6000 
-7499 

$7500 
-9999 

$10,000 
-14,999 

$15,000 
or more 

Positive 18 27 26 27 20 18 15 13 9 7 
Mildly positive 19 27 24 21 24 18 17 13 12 14 
Negative 53 31 hi 4o 50 52 60 66 68 70 
Other (don't know, 
no answer) 10 15 9 12 6 12 8 8 11 9 

Total 100 100 100 100 100 100 100 100 100 100 

Number of 
respondents 2651 364 222 225 288 321 386 348 262 120 

a Includes 115 respondents for whom income was not ascertained. 



TABLE II-16 

REACTIONS TO BUS TRAVEL BY USE OF BUS LAST YEAR 
(Percentage d i s t r i b u t i o n o f respondents) 

A l l 
Use of bus respondents P o s i t i v e 

Business t r i p s only 1 1 
Both business and 
non-buslneBg trlpB * 1 
Non-business, t r i p s only 8 12 
No buB t r i p s 91 86 

T o t a l 100 100 

Number of respondents 265I 486 

Reactions 
No answer, 

M i l d l y p o s i t i v e Negative don't know 

* 1 * 

* * ! 
10 8 5 
90 91 94 

100 100 100 
510 , 1380 275 

* 
Less than one-half o f one per cent. 



TABLE 11-17 

REACTIONS TO BUS TRAVEL BY BEST WAY TO TRAVEL 
(Percentage d i s t r i b u t i o n o f respondents) 

Reactiona t o bus t r i p s 
Best way A l l No answer, 
t o t r a v e l respondents P o s i t i v e M i l d l y p o s i t i v e Negative don't know 
A i r 28 17 20 37 21 
R a i l l U 19 18 11 11 
Bus 5 13 9 1 k 
Ship 1 1 1 1 2 
Auto 40 40 l«3 39 kl 

Other 2 2 3 2 2 
Not ascertained 10 8 9 9 19 

T o t a l 100 100 100 100 100 

Number o f 
respondents 2651 486 510 1380 275 
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I I I . Who Uses the D i f f e r e n t Modes of Transportation? 

What p r o p o r t i o n of the a d u l t population of t h i s country take a t r i p dur

i n g a twelve month period by each of the four p r i n c i p a l modes of t r a n s p o r t a 

tion? What p r o p o r t i o n use each mode f o r business reasons, f o r non-business 

reasons, and f o r both business and non-business reasons? This chapter l a 

devoted to the answers t o these questions. Estimates are presented showing 

breakdowns of the a d u l t population by the f o l l o w i n g c h a r a c t e r i s t i c s : p r i o r 

experience as an a i r t r a v e l e r , f a m i l y Income, education, occupation, age, 

f a m i l y l i f e c y c l e , s i r e of place of residence, distance from center of near

est m e t r o p o l i t a n area, type of neighborhood ( l o c a t i o n and density of neigh

borhood), r e g i o n , whether l i v e s i n New York area, and automobile ownership. 

A. P r o p o r t i o n t r a v e l i n g by each mode 

The p r o p o r t i o n of the a d u l t population t a k i n g at least one a i r t r i p was 

10.7 per cent f o r the twelve months ending at the time of i n t e r v i e w . This 

p r o p o r t i o n has increased s t e a d i l y since 1955 as i s shown by the f o l l o w i n g 

t a b u l a t i o n : 

P r oportion of Adults T r a v e l i n g by A i r 

Year of Survey Per cent of Adults T r a v e l i n g by A i r 

1955 6.7 

1956 7.Z 

1957 8.8 

1958 9,0 

1960 9.6 

1962 10.7 

The per cent of a d u l t s t a k i n g at l e a s t one r a i l t r i p was 7.4 per cent. 

This p r o p o r t i o n i s smaller than found i n e a r l i e r surveys as shown by the 
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f o l l o v i n g t a b u l a t i o n : 

P r oportion of Adults T r a v e l i n g by R a i l 

Year o f Survey Per cent of Adults T r a v e l i n g by R a i l 

1955 10.5 

1956 9.1 

1957 11.2 

1960 8.7 

1962 7.4 

During the year ending i n the month of the survey 8.5 per cent of the 

adult p o p u l a t i o n took a t l e a s t one bus t r i p t o a place 100 miles or more a-

way as shown by the f o l l o w i n g t a b u l a t i o n : 

P r o p o r t i o n of Adults T r a v e l i n g by Bus 

Year of Survey Per cent of Adults T r a v e l i n g by Bus 

1955 6.6 

1956 6.1 

1957 9.6 

1960 7.1 

1962 8.5 

Since 1955, thus, the per cent of the p o p u l a t i o n t a k i n g a t r i p t o a place 100 

miles or more away has increased. 

The p r o p o r t i o n of the a d u l t population who took at l e a s t one automobile 

t r i p was 64.0 per cent f o r the year. This p r o p o r t i o n also has Increased 

since 1955 as i s shown by the f o l l o w i n g t a b u l a t i o n : 

P r o p o r t i o n of Adults T r a v e l i n g by Auto 

Year of Survey Per cent of Adults T r a v e l i n g by Auto 

1955 57.2 

1956 48.2 

1957 61.0 

1962 64.0 
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The proportions t a k i n g business t r i p s only, taki n g both business and 

non-business t r i p s , and t a k i n g only non-business t r i p s sre shown i n Table 

I I I - l . 

B. Frequency of t r a v e l 

A frequency d i s t r i b u t i o n showing the number of t r i p s taken over a twelve 

month period i s shown i n Table I I I - 2 f o r those who took one or more t r i p s by 

each of the four modes. Those who took business t r i p s and those who took non

business t r i p s are shown separately. Of those who took at l e a s t one business 

t r i p by a i r to a place 100 miles or more away, f o r example, 40 per cent took 

one such t r i p , 16 per cent took two such t r i p s , and, at the other extreme, 3 

per cent reported 30 or more business t r i p s by a i r . I t i s u n l i k e l y t h a t peo

p l e can remember ex a c t l y large numbers of t r i p s , and, accordingly, estimates 

i n the upper range of the number of t r i p s should be treated w i t h c a u t i o n . 

There are a few people who take very large numbers of c r i p s by a i r and 

by auto on business. Those who t r a v e l by r a i l or bus on business are more 

l i k e l y t o take o n l y one or two business t r i p s by these modes. About two-

t h i r d s of those who take a non-business t r i p by one of the common c a r r i e r s 

take only one such t r i p by t h a t c a r r i e r . On the other hand those who take 

non-business t r i p s by auto are l i k e l y to take several such t r i p s . As pre

v i o u s l y i n d i c a t e d about 6 out of 10 adul t s took at l e a s t one non-business 

auto t r i p d u r i n g the year. W i t h i n t h i s group 14 per cent r e p o r t t h a t they 

took more than 10 non-business auto t r i p s t o places 100 miles or more away 

i n the course of a twelve month p e r i o d . 

C. Experience as an a i r t r a v e l e r 

Previous work has shown repeatedly t h a t there i s a powerful and p e r s i s 

t e n t r e l a t i o n s h i p between p r i o r experience aa an a i r t r a v e l e r and whether a 

person w i l l cake one or more a i r t r i p s during a subsequent period. This re

l a t i o n s h i p i s confirmed again by Table I I I - 3 where i t i s shown that o f those 



TABLE I I I - l 

USE OF AIR, RAIL, BUS AND AUTO LAST YEAR 
(Percentage d i s t r i b u t i o n o f a d u l t s ) 

Took one or more A i r 
t r i p e i n the l a s t year 10.7 
Business t r i p 6 only 3-2 
Business and non
business tripB 0.8 
Non-business t r i p s only 6.7 
Did not take one or 

more t r i p s l n the l a s t year 89-3 

T o t a l 100.0 

Number of a d u l t s 5329 

R a i l Bus Auto 
7.k 8-5 64.0 
1.2 0.6 3-2 

0.2 0-3 7.-1 
6.0 7-6 53-7 

92.6 91.5 36.0 

100.0 100.0 100.0 

5329 5329 5329 
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TABLE I I I - 2 

FREQUENCY OF TRAVEL BY EACH MODE LAST YEAR WITH 
BUSINESS AND NON-BUSINESS TRIPS SHOWN SEPARATELY 

(Percentage d i s t r i b u t i o n o f adul t s who took t r i p s l a s t year) 

Business t r i p s Mode used 
Number o f t r i p s A i r R a i l Bus Auto 

1 40 60 65 31 
2 16 12 15 i4 
3 9 8 6 8 
4 7 4 # 5 
5 3 * * 5 
6 k 4 6 
7 * # * •1 
8 2 1 3 
9 2 # * 1 

10-15 8 6 * 10 
16-29 3 * # 5 

30 or more 3 # 2 8 
Not ascertained 3 5 6 5 

T o t a l 100 100 100 100 
Number o f a d u l t s 215 77 47 569 

Non-business t r i p s 
Number o f t r i p s A i r 

1 65 
2 " l4 
3 6 
4 4 
5 1 
6 2 
7 * 
8 * 
9 * 

10-15 1 
16-29 * 

30 or more * 
Not ascertained 7 

To t a l 100 

Number o f a d u l t s 397 

Mode used 
R a i l Bus Auto 

70 65 31 
15 13 15 
4 6 13 
2 5 8 
1 1 6 
2 2 5 
# * 2 
1 1 2 
* * 1 
1 3 9 

* 3 
* # 2 
h 4 3 

100 100 100 
336 428 3250 

Less than one-half of one per cent. 



TABLE I I I - 3 

USE OF AIR, RAIL, BUS AND AUTO BY EXPERIENCE AS AN AIR TRAVELER 
(Percentage d i B t r i b u t i o n o f a d u l t s ) 

Use o f a i r 
Took one or more a i r t r i p s l a s t year 

For business reasons 
For non-business reasons 
For both business and non-business reasons 

Did not take any a i r t r i p s l a s t year 

T o t a l 

Use o f r a i l 
Took one or more r a i l t r i p s l a s t year 

For business reasons 
For non-business reasons 
For both business and non-business reasons 

Did not take any r a i l t r i p s l a s t year 

T o t a l 

Experience as an a i r t r a v e l e r 
Have taken Rave never taken 

A l l a d u l t s 8 an a i r t r i p an a i r t r i p 
11 26 _JS 
3 8 1 
7 16 2 
1 2 * 
89 7h 97 

100 100 100 

_7 12 _6 
1 3 1 
6 8 5 
* 1 * 
93 88 $k 

100 100 100 



TABLE I I I - 3 continued - USE OF AIR, RAIL, BUS AND AUTO BY EXPERIENCE AS AN AIR TRAVELER 

Use of bua 
Took one or more bus t r i p s l a s t year 

For business reasons 
For non-business reasons 
For both business and non-business reasons 

Did not take any bus t r i p s l a s t year 

T o t a l 

UBe o f auto 
Took one or more auto t r i p s l a s t year 

For business reasons 
For non-business reasons 
For both business and non-business reasons 

Did not take any auto trlpB l a s t year 

T o t a l 

Number o f adults 

Experience as an a i r t r a v e l e r 
Have taken Have never taken 

A l l a d u l t B 

-2 
1 

8 
# 

91 

100 

6k 

3 
5k 

7 

-£ 
100 

5329 

an a i r t r i p 
10 

1 

8 

1 

90 

100 

11 
5 

57 

13 

25 

100 

1676 

an a i r t r i p 
_8 

1 

7 
* 

92 

100 

58 
3 

51 

k 

100 

3586 

LeBS than one-half o f one per cent. 
Includes 67 a d u l t s f o r vham experience vas not ascertained. 
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who had taken an a i r t r i p a t the beginning of the year 26 per cent took one 

or more t r i p s during the year, w h i l e of those who had never taken an a i r 

t r i p , o nly 3 per cent took such a t r i p . 

People w i t h experience aa a i r t r a v e l e r s are also more l i k e l y than the 

general p o p u l a t i o n to use the other methods of t r a n s p o r t a t i o n . The d i f f e r e n 

ces are n o t as large as w i t h respect t o a i r t r a v e l , as might be expected, but 

I t remains tr u e t h a t experienced a i r t r a v e l e r s were twice as l i k e l y t o take 

one or more r a i l Crips aa those who d i d not have experience aa a i r t r a v e l e r s . 

For bus and auto the d i f f e r e n c e i s much smaller. These r e s u l t s suggest t h a t 

Chose who are experienced a i r t r a v e l e r s have a general tendency t o t r a v e l 

more than the r e s t of the population. A possible I n t e r p r e t a t i o n of the 

f i n d i n g i s t h a t some people have a p e r s i s t e n t tendency to t r a v e l f r e q u e n t l y 

and that they, t h e r e f o r e , become experienced a i r t r a v e l e r s . I t may also be 

tru e t h a t experience w i t h a i r t r a v e l leads to a more favorable general a t t i 

tude toward t r a v e l . 

D. Family income 

The frequency of t r a v e l by a l l modes combined l n the year p r i o r to i n 

terview i s shown by fam i l y income i n Table I I I - 4 . The r e s u l t s show a regular 

decrease i n the p r o p o r t i o n who took no t r i p s a t a l l as fa m i l y income increases. 

The decrease i s from 53 per cent of those under $2000 t o 9 per cent of those 

w i t h Income of $15,000 or more. Conversely, the p r o p o r t i o n who took sixteen 

or more t r i p s r i s e s from 2 per cent of chose w i t h income under $2000 t o 16 

per cent o f those i n the Income group $15,000 or more. Not only are high i n 

come people more l i k e l y to take at l e a s t one t r i p , but they are l i k e l y t o 

take repeated c r i p s . 

The p r o p o r t i o n of adults who Cook one or more t r i p s l s s t year by each 

mode f o r business reasons, non-business reasons, or both kinds of reasons 

appears i n Table I I I - 5 . The p r o p o r t i o n who took an a i r t r i p r i s e s r e g u l a r l y 

w i t h income, increasing sharply over an income of about $10,000 a year. The 



TABLE I I I - 4 

FREQUENCY OF TRAVEL BY ALL MODES LAST YEAR BY FAMILY INCOME 
(Percentage distribution of adults) 

Income groups 

Number 
of t r i p s 
No t r i p s 

^ a adults 
under 
$2000 

$2000 
-2999 

$3000 
-3999 

$4000 
-4999 

$5000 
-5999 

$6000 
-7499 

$7500 
-9999 

$10,000 
-14,999 

$15,000 
or more Number 

of t r i p s 
No t r i p s 31 53 47 41 40 30 23 21 16 9 
1 t r i p 18 19 17 19 19 20 20 17 14 8 

2-4 t r i p s 23 16 18 22 21 27 25 27 24 30 

5-15 t r i p s 19 8 13 12 13 16 20 26 31 32 

l6 or more t r i p s 6 2 3 3 4 5 8 7 12 16 

Not ascertained 3 2 2 3 3 2 4 2 3 5 

Total 100 100 100 100 100 100 100 100 100 100 

Number of adults 5329 573 407 438 566 662 800 764 600 28^ 

Includes 235 adults for whom income was not ascertained. 



TABLE I I I - 5 

USE OF AIR, RAIL, BUS AND AUTO BY FAMILY INCOME 
(Percentage d i s t r i b u t i o n o f a d u l t s ) 

Family Income 

Use of a i r 
m a adults 

under 
$2000 

$2000 
-2999 

$3000 
-3999 

$4000 
-4999 

$5000 
-5999 

$6ooo 
-7499 

$7500 
-9999 

$10,000 
-14,999 

$15,oc 
or ove 

Took one or more a i r 
t r i p s l a s t year 11 3 5 5 6 6 8 13 25 34 

For business reasons 3 » 1 2 l 2 6 9 8 
For non-business 
reasons 7 3 4 5 3 5 6 6 14 20 
For both business and 
non-business reasons 1 * * 1 * * 1 2 6 

Did not take an a i r 
t r i p l a s t year 89 97 95 95 94 94 92 87 75 66 

.Total 100 100 100 100 100 100 100 100 100 100 

Use of r a i l 
Took one or more r a i l 
t r i p s l a s t year 7 5 8 8 4 6 6 8 11 20 

For business reasons 1 1 1 l 1 1 2 7 
For non-bu6ines6 
reasons 6 5 7 8 3 5 5 7 8 13 
For both business and 
non-business reasons * * # # * * * 1 * 

Did not take a r a i l 
t r i p l a s t year 93 95 92 92 96 94 94 92 89 80 

T o t a l 100 100 100 100 100 100 100 100 100 100 



TABLE I I I - 5 continued, - USE OF AIR, RAIL, BUS AND AUTO BY FAMILY INCOME 

Family Income 

Use o f bus 
A H a 

adultsxz 
under 
$2000 

14 

$2000 
-2999 

$3000 
-3999 

$4ooo 
-4??9 

$5000 
-5999 

$6ooo 
-74-99 

$7500 
-9999 

$10,000 
-14,999 

$15,000 
or over 

Took one or more bus 
t r i p s l a s t year 9 

under 
$2000 

14 12 12 8 8 5 7 6 5 
For business reasons 1 1 1 1 * l * * 1 1 
For non-business 
reaBons 8 13 11 11 7 7 5 7 5 4 
For both business end 
non-business reaBons * # * * 1 * * * # * 

Did not take a bus 
t r i p l a s t year 91 86 88 88 92 92 95 93 94 95 

T o t a l 100 100 100 100 100 100 100 100 100 100 

Use o f auto 
Took one or more auto 
t r i p s l a s t year 64 40 46 55 57 66 72 74 12 

For business reasons 3 2 2 5 3 3 3 3 4 5 
For non-buBineflB 
reasons 54 35 4l 46 49 55 61 62 65 67 
For both business and 
non-business reasons 7 3 3 4 5 8 8 9 10 15 

Did not take an auto 
t r i p l a s t year 36 60 5* 45 43 28 26 21 13 

T o t a l 100 100 100 100 100 100 100 100 100 100 

Number o f a d u l t B 5329 573 407 438 566 662 800 764 6oo 284 

Less than one-half o f one per cent. 
Includes 235 a d u l t s f o r whom income was not ascertained. 
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use of r a i l reaches Cvo peaks, one i n the part of the income d i s t r i b u t i o n 

between $2000 and $4000 and one at the upper end of the income d i s t r i b u t i o n . 

The p r o p o r t i o n who took a bus t r i p i s highest at the lower end o f the income 

d i s t r i b u t i o n , below an income of about $4000. Comparison w i t h the r e s u l t s 

o f e a r l i e r surveys suggests t h a t l n Chat income range the p r o p o r t i o n using 

bus has been increasing i n the l a s t few years. The p r o p o r t i o n t a k i n g one or 

more auto t r i p s i n the course of a year tends to r i s e w i t h income, 

E. Education 

There i s , of course, a c o r r e l a t i o n between education and fa m i l y income. 

I t i s not s u r p r i s i n g , t h e r e f o r e , t o f i n d t h a t the r e l a t i o n between a person's 

education and h i s use of the four modes i s i n general the same l n shape as 

the r e l a t i o n between f a m i l y income and use of the four modes. An exception 

t o t h i s g e n e r a l i z a t i o n must be made f o r bus t r a v e l . The p r o p o r t i o n of those 

a t each education l e v e l who took a bus t r i p i s almost i d e n t i c a l . I f anything 

those w i t h higher education are more l i k e l y t o t r a v e l by bus. (Table I I I - 7 ) 

As noted above people at the lower income l e v e l s are more l i k e l y t o t r a v e l 

by bus than a t the higher Income l e v e l s . 

The data suggest, and other i n v e s t i g a t i o n s confirm, t h a t education does 

have an e f f e c t on t r a v e l independent of and incremental t o the e f f e c t of 

fam i l y income. For example-, compare the frequency of t r a v e l of those who 

have a college degree w i t h the t r a v e l of those w i t h an Income o f $15,000 or 

more. Of those w i t h a college degree, 15 per cent take s i x t e e n or more t r i p s 

a year which i s almost e x a c t l y the aame as 16 per cent of those w i t h incomes 

of $15,000 or more who take t h a t many t r i p s a year. The average Income of 

people w i t h college degrees, however, i s less than $15,000. 

F. Occupation 

The p r o p o r t i o n using each of the four modes by d i f f e r e n t occupation 

groups i s shown i n Table I I I - S . Those i n the high status occupations are 



TABLE I I I - 6 

FREQUENCY OF TRAVEL LAST YEAR BY EDUCATION OF ADULT 
(Percentage d i s t r i b u t i o n o f a d u l t s ) 

Education o f adul t 

Number 
o f t r i p s 

m a adults 

None, 
grade 
school 
(1-8) 

Some 
high 
school 

Some high 
school + 
non-
academic 

Completed 
high 
school 

Completed high 
school + 
non-
academic 

Some 
college 

Have 
college 
degree 

No t r i p s 31 49 38 20 26 18 18 12 
1 t r i p 
—, l , 

18 21 18 19 21 16 13 11 

t r i p s 23 18 2k 25 2? 29 25 25 
5 - 15 
t r i p s 19 8 Ik 26 18 26 29 34 
l6 or more 
t r i p s 6 2 3 8 6 9 11 15 
Not 
ascertained 2 _ 1 2 2 2 4 _2 
T o t a l 100 100 loo 100 100 100 100 100 
Number o f 
ad u l t s 5328 1409 809 203 1149 444 TOO 545 

a Includes 69 a d u l t s f o r whom education was not ascertained. 



TABLE I I I - T 

USE OF AIR, RAIL, BUS AND AUTO BY EDUCATION OF THIS ADULT 
(Percentage d i s t r i b u t i o n o f a d u l t s ) 

Education o f a d u l t 

Use o f a i r 
Took one or more a i r t r i p s 
l a s t year 

For business reasons 
For non-business reasons 
Both f o r business and non
business reasons 

Did not take an a i r t r i p 
l a s t year 

T o t a l 

Use o f r a i l 
Took one or more r a i l t r i p s 
l a s t year 

For business reasons 
For non-business reasons 
Both f o r business and non
business reasons 

Did not take a r a i l t r i p 
l a s t year 

T o t a l 

a d u l t s 

Completed 
Hone, Some high high 
grade Some school + Completed school + Have 
school high non- high non- Some college 
(1-8) school academic school academic college degree 

10.7 _2 _7 _9 11 21 35 
3-2 # 1 2 2 1 6 lh 

6.7 2 3 5 7 9 13 16 

0.8 # # * 1 2 5 

89-3 _96 93 _91 _89 J9 _65 

100.0 100 100 100 100 100 100 100 

_ L d _5 10 J_ _6 12 15 
1.2 * * 1 l 1 2 5 
6.0 k 5 9 6 5 10 8 

0.2 * * * * * •» 2 

92.6 Si 95 90 93 _9k _88 _8_5 

100.0 100 100 100 100 100 100 100 



TABLE I H - 7 continued - USE OF AIR, RAIL, BUS AND AUTO BY EDUCATION OF THIS ADULT 

Education o f adul t 

Use of bus 
Took one or more bus t r i p s 
l a s t year 

For business reasons 
For non-business reasons 
Both f o r business and non
business reasons 

Did not take a bus t r i p 
l a s t year 

Tota l 

Use of auto 
Took one or more auto t r i p e 
l a s t year 

For business reasons 
For non-business reasons 
Both f o r business and non
business reasons 

Did not take an auto t r i p 
l a s t year 

T o t a l 

Number of adult s 

None, Same high 
grade Some school + 

A l l school high non-
a d u l t s 8 (1-8) school academic 

Completed 
high 

Completed 6Chool + Have 
high non- Some college 
school academic college degree 

8-5 _8 _8 J3 _8 i i _9 _9 
0.6 * 1 1 l 1 * 1 
7-6 8 7 7 7 9 9 7 
0.3 # # •tt # l * 1 

92 92 92 92 _89 91 91 
100.0 100 100 100 100 100 100 100 

.63.8 hi 55 16 78 77 83 
3-2 2 2 5 3 3 5 6 
53-5 kl 53 6k 62 6k 59 56 
7-1 2 3 7 k 11 13 21 

36.2 55 Jt 2. 2k 31 22 23 17 
100.0 100 100 100 100 100 100 100 
5328 ikQB 809 203 111*9 kkk 700 5̂ 5 

Less than one-half o f one per cent. 
a Includes 70 adultB f o r whom education was not ascertained. 



TABLE I I I - 8 

USE OF AIR, RAIL, BUS AND AUTO BY OCCUPATION OF THIS ADULT 
(Percentage d i s t r i b u t i o n o f a d u l t s ) 

Occupation of a d u l t 

Use o f a i r 
Took one or more 
a i r t r i p s l a s t year 

For buBiness 
reasons 
For non-business 
reasons 
For both business 
and non-business 
reasons 

Did not take an a i r 
t r i p l a s t year 

Housewivea, Profess- Craftsmen, Laborers, Farmere, 
A l l r e t i r e d , i o n a l , Mana- S e l f - C l e r i c a l , foremen, service farm 
a d u l t s students t e c h n i c a l g e r l a l employed 6ales operatives workers managers 

T o t a l 

11 

3 
7 

100 
93 

100 

29 

15 

10 

71 
100 

38 

21 

11 

_62 
100 

±2 
10 

_6i 

100 

15 

k 

10 

_85 
100 

_25 
100 

97 
100 

100 

100 

Use of r a i l 
Took one or more r a i l 
t r i p s l a s t year 

For business 
reasons 
For non-business 
reasons 
For both business 
and non-business 
reasons 

Did not take a r a i l 
t r i p l a s t year 

T o t a l 

93 

100 

93 

100 

12 

5 
6 

12 

7 

5 

100 100 

10 

3 
7 

90 

100 

92 

100 

95 

100 

95 

100 

3 

97 

100 



Occupation of a d u l t 

Ofle o f bus 

Housewives, Profess- Craftsmen, Laborers, Farmers, 
A l l o r e t i r e d , i o n a l , Mana- Self- C l e r i c a l foremen, service farm 

t e c h n i c a l g e r l a l employed sales operatives workers managers adult s students 
Took one or more bus 
t r i p s l a s t year _9 _9 

For business 
reasons l # 
For non-busineBS 
reasons 8 9 
For both business 
and non-business 
reasonB * * 

Did not take a bus 
t r i p l a a t year 91 91 
T o t a l 100 100 

Use o f auto 
Took one or more auto 
t r i p s l a s t year 6Jl 6l 

For business 
reasons 3 1 
For non-busineea 
reasons 54 57 
For both business 
and non-business 
reasons 7 3 

Did not take an auto 
t r i p l a s t year 36 39 

T o t a l 100 100 

Humber of adult s 5329 2489 

_9 2_ 6 _9 6 10 _7 

2 2 * l 1 2 

7 3 4 9 5 9 5 

2 * •* # * * 

_2i 95 9h 91 94 90 93 
100 100 100 100 100 100 100 

11 12 74 lit 69 J2 55_ 

7 8 ' 12 6 3 3 5 

50 kk 42 59 6i 38 40 

22 27 20 9 5 2 10 

21 21 26 26 31 57 45 
100 100 100 100 100 100 100 

405 177 225 507 820 435 109 

Less than one-half o f one per cent. 
Includes 162 a d u l t s whose occupation was not ascertained. 
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more l i k e l y t o t r a v e l than those l n lower status occupations. 

The d i r e c t e f f e c t of occupation i s on business t r a v e l r a t h e r than on non

business t r a v e l . About 19 per cent of profess i o n a l and t e c h n i c a l workers 

took a business a i r t r i p compared t o only 5 per cent of c l e r i c a l and sales 

workers. Of a l l managerial workers 27 per cent took at le a s t one business 

a i r t r i p over the twelve month period, the highest percentage observed. Pro

f e s s i o n a l and managerial workers are also more l i k e l y t o t r a v e l by r a i l on 

business than members of other occupations. Pew members of any occupation 

group t r a v e l by bus on business. A l s r g e number of self-employed workers, 

32 per cent, t r a v e l by auto on business at le a s t once during a year. This 

percentage i s roughly s i m i l a r to the percentages of p r o f e s s i o n a l and manager

i a l workers who take business t r i p s by auto. 

G- ^ e . 

Half of the adul t s aged 65 or over took no t r i p and only 1 per cent took 

16 t r i p s o r more (Table 111-9). The most frequent t r a v e l e r s are those aged 

35-44. Of t h i s age group three out of four took at l e a s t one t r i p and 9 per 

cent took 16 or more t r i p s . 

The use of each of the four modes of t r a v e l i s r e l a t e d t o age, but the 

shape of the r e l a t i o n d i f f e r s (Table 111-10). People over 65 are only half 

as l i k e l y as those under 65 t o take at least one a i r t r i p I n a year. Auto 

t r a v e l also i s less common among people over 65; 44 per cent of them took an 

auto t r i p compared t o about t w o - t h i r d s of the r e s t of the population. The 

sge group most l i k e l y t o take an auto t r i p I s the group aged about 40. 

Tr a v e l by bus, however, i s le a s t frequent among those aged about 40 and 

most frequent f o r those aged 18-24. Of those over 65 about one i n ten took 

a bug t r i p ; the percentage i s i f anything higher than f o r the population ss 

a whole. R a i l t r a v e l has the same U-shaped r e l a t i o n t o age but the peak I s 

at about age 60. 



TABLE I I I -9 

FRE$ffiNCY OF TRAVEL BY ALL MODES IAST YEAR BY AGE OF ADULT 
(Percentage distribution of adults) 

Age of adult 
Number of t r i p s 
l a s t year ^ a adultb 18-24 25-34 35-44 45-54 55-64 65 and over 
No t r i p s 31 30 28 24 29 34 49 
1 t r i p 18 17 17 19 17 18 17 
2 - 4 t r i p s 23 24 24 26 24 23 18 
5 -15 t r i p s 19 19 21 20 20 IT 13 
16 or more t r i p s 6 6 7 9 7 6 1 
Not ascertained 3 4 3 2 3 2 2 

Total 100 100 100 100 100 100 100 
Number of adults 5328 720 1048 1149 990 708 691 

3 Includes 22 adults for whom age was not ascertained. 



TABLE 111-10 

USE OF AIR, RAIL, BUS, AND AUTO LAST YEAR BY AGE OF ADULT 
(Percentage d i s t r i b u t i o n o f a d u l t s ) 

Use o f a i r 
Took one or more a i r 
t r i p s l a s t year 

For business reasons 
For non-business reasons 
For both business and 
non-business reasons 

Did not take an a i r 
t r i p l a s t year 

Tota l 

A l l 
a d u l t s 

11 
3 
7 

M 

100 

18-24 

11 

_8£ 

100 

Age of a d u l t 

25-34 35-44 45-54 

12 
4 
7 

100 

13 
6 
6 

1 

100 

10 
4 
5 

90 
100 

55-64 

_9 
2 
6 

1 

91 
100 

65 and over 

_5 

5 

95 

100 

Use o f r a i l 
Took one or more r a i l 
t r i p s l a s t year 

For business reasons 
For non-business reasons 
For both business and 
non-business reasons 

Did not take a r a i l 
t r i p l a s t year 

T o t a l 

Jl 

100 

92 

100 

_5_ 
1 
4 

95 

100 

93 

100 

-23 

100 

11 
2 
9 

_89 

100 

92 

100 



TABLE I I I - 1 0 continued - USE OF AIR, RAIL, BUB AND AUTO LAST YEAR BY AGE OF ADULT 

Use of bus 
Took one or more bus 
t r i p B l a s t year 

For business reasons 
For non-buBiness reasons 
For both business and 
non-busineBB reasons 

Did not take a bus 
t r i p l a s t year 

T o t a l 

Use o f auto 
Took one or more auto 
t r i p s l a s t year 

For businese reasons 
For non-busineBB reasonB 
For both busineflB and 
non-busineBS reasons 

Did not take an auto 
t r i p l a s t year 

T o t a l 

Number of adul t s 

adulta 18-21* 

Age of a d u l t 

25-34 35-hit 45-54 55-64 65 and over 

_2 ±3. _ r _5 _Z 11 10 
1 1 1 1 # 1 * 
8 12 6 4 7 10 10 
* # * * * * * 

_2i J 7 93 _89 90 

100 100 100 100 100 100 100 

6£ 12 §1 60 44 

3 2 4 4 4 3 1 
54 57 56 58 55 52 41 

7 6 9 10 8 5 2 

_36 Jl _28 33 _40 _56 

100 100 100 100 100 100 100 

5328 720 1049 114° 990 708 690 

Less than one-half o f one per cent. 
a Includes 22 adultB f o r whom age vas not ascertained. 
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H. Stage I n the f a m i l y l i f e cycle 

The d i f f e r e n c e s i n t r a v e l behavior by stage i n the fami l y l i f e cycle 

are broadly s i m i l a r to the di f f e r e n c e s by age groups (T f tble I I I - 1 1 ) . The 

di f f e r e n c e s between l i f e cycle stages, however, tend to be greater. Young 

si n g l e people t r a v e l more by each of the common c a r r i e r s and less by auto 

than the young married people. As between older married couples and old e r 

s i n g l e people the most not i c e a b l e d i f f e r e n c e i s between t r a v e l by bus and 

t r a v e l by auto. Older couples without c h i l d r e n l i v i n g a t home are h a l f as 

l i k e l y to t r a v e l by bus as older a d u l t s who are s i n g l e ( t h a t i s , e i t h e r 

s i n g l e , widowed, separated, or divorced). Older married couples are much 

more l i k e l y t o t r a v e l by auto than o l d e r s i n g l e people, as one might expect. 

I . Slse of place of residence 

While 31 per cent o f a l l a d u l t s took no t r i p s i n the year p r i o r t o the 

survey, 51 per cent of the adult s i n c e n t r a l c i t i e s o f the 12 l a r g e s t metro

p o l i t a n areas took no t r i p s . These people are lesB l i k e l y t o t r a v e l than 

those I n any other place of residence. 

There i s a small group i n the suburbs w i t h p o p u l a t i o n under 2500 on the 

f r i n g e s o f the l a r g e s t m e t r o p o l i t a n areas who seem t o be low frequency t r a 

v e l e r s . T h e i r number i s so small t h a t the f i n d i n g i s not of great r e l i a b i l i t y 

or i n t e r e s t . Apart from them, the p r o p o r t i o n t a k i n g at le a s t one t r i p i s 

remarkably uniform i n other urban areas w i t h population from 2500 t o a m i l l i o n . 

I n the r u r a l areas the p r o p o r t i o n t a k i n g no t r i p s r i s e s t o about 36 per cent. 

The p r o p o r t i o n of frequent t r a v e l e r s i s also low i n the large c e n t r a l 

c i t i e s . Only 11 per cent of the adult s i n such areas take f i v e or more t r i p s . 

I n other urban areas the p r o p o r t i o n t a k i n g f i v e or more t r i p s i s i n the 

neighborhood of 30 per cent. I n r u r a l areas the p r o p o r t i o n t a k i n g f i v e or 

more t r i p s f a l l s again t o about 20 per cent. (Table I I I - 1 2 ) 

Since t r a v e l by automobile i s such a large p a r t o f t o t a l t r a v e l , one 

would expect the pro p o r t i o n t a k i n g one or more t r i p s by auto t o show the same 

general p a t t e r n as the p r o p o r t i o n t a k i n g any t r i p s . This expectation i s 



TABLE I I I - 1 1 

USE OF AIR, RAIL, BUS, AND AUTO LAST YEAR BY STAGE IN THE FAMILY LIFE CYCLE 
(Percentage distribution of adults interviewed i n the f a l l of 1962) 

Stage ln the family l i f e cycle 
Married with Over 45, married, 

A l l Young, Young, married, children, youngeBt no children Over 45, 
Use of a i r adults single no children Under 5 5-14 15^17 under 18 single Other 
Took one or more a i r 
t r i p s l e s t year 10-3 _8 13 11 12 _8 _6 

For business reasons 3-0 1 2 5 4 8 2 * * 
For non-business 
reasons 6.6 11 5 8 6 4 5 7 6 
For both business 
and non-buBiness 
reasons 0.7 2 1 * 1 # 1 * * 

Did not take an a i r 
t r i p lafit year 89.7 _86 92 _87 _8£ _88 92 _23 
Total 100.0 100 100 100 100 100 100 100 100 

Use of r a i l 
Took one or more r a i l 
t r i p s l a s t year 7-4 12 J_ _8 ± _2 10 * 

For business reasons 1.2 l * 1 2 4 1 1 * 
For non-business 
reasons 6.0 11 3 " 4 6 2 8 9 * For both business 
and non-business 
reasons 0.2 * * # * # * * 

Did not take a r a i l 
t r i p l a s t year 92-6 88. 97 95 92 _°4 _2i 90 100 

Total 100.0 100 100 100 100 100 100 100 100 



TABLE I I I - l l continued - USE OF AIR, RAIL, BUS-AND AUTO IAST YEAR BY STAGE IN THE FAMILY LIFE CYCLE 

Stage In the family l i f e cycle 
Married with Over 45, married. 

A l l Young, Young, married, children, youngest no children Over 45, 
Use of bus adults singly po children _ under 5 j-14 15-j J under J.8 single Other 
Took one or more huB 
t r i p s l a s t year 8.1 12 _7 n _7 15 12 

For businesa reasons 0.5 # 2 * * 3 # # * 
For non-business 
reaBons 7-3 11 5 7 6 8 7 14 12 
For both businesa 
and non-business 
reasons 0.3 1 * # * * # 1 # 

Did oot take a bus 
t r i p l a s t year 91.9 _88 93 _23 _?4 93 _85 88 
Total 100.0 100 100 100 100 100 100 100 100 

Use of auto 
Took one or more auto 
t r i p s l a s t year 64.2 58 74 68 76 77 61 41 i s 

For business reasons 2.9 2 6 4 3 1 4 1 ' * For non-business 
reasons 53-4 49 58 54 63 6i 52 37 41 
For both business 
and non-buBinesB 
reasons 7-9 7 10 10 10 15 5 3 4 

Did not take an auto 
t r i p l a s t year 35-8 4_2 26 J 2 _24 39 59 55 
Total 100.0 100 100 100 100 100 100 100 100 

Number of adults 2729 275 155 571 555 122 T10 270 51 

Less than one-half of one per cent. 



TABLE I I I - 12 
FREQUENCY OF TRAVEL LAST.YEAR BY SIZE OF PLACE OF RESIDENCE 

(Percentage d i s t r i b u t i o n o f a d u l t s ) 

Twelve l a r g e s t metropolitan areaa Other areas 
Suburbs Other Placee Places Rural 
2500- urban 2500- under p a r t s 

Suburbs 49,999 A l l C i t i e s p a r t s o f 49,999 not 2500 not o f Other 
Number o f A l l Central 50,000 & other other 50,000 metro i n metro i n metro metro r u r a l 
t r i p s a d u l t s c i t i e s + urban suburbs + areas areas areas areas areas 
No t r i p s 31 51 28 26 44 26 26 27 30 29 36 
1 t r i p 18 16 12 21 31 16 16 19 24 19 19 
2 - k 
t r i p s 23 20 30 26 16 24 24 23 25 27 22 
5 - 15 16 14 t r i p s 19 8 20 20 9 23 23 20 16 20 14 
l6 or more 
t r i p s 6 3 9 5 * 8 8 6 5 3 6 
Not 
ascertained 3 2 1 2 * _1 _£ * 2 

T o t a l 100 100 100 100 100 100 100 100 100 100 100 

Number o f 
ad u l t s 5326 580 161 713 64 1080 626 614 265 312 913 

LeBS than one-half of one per cent. 
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c o r r e c t . As shown i n Table 111-13, only 40 per cent of a d u l t s i n c e n t r a l 

c i t i e s took an auto t r i p l a s t year, compared t o 60 per cent or more i n 

other areas. The p r o p o r t i o n i n the r u r a l areas takin g an auto t r i p l a some

what less than t h a t l n most urban areas. 

The p a t t e r n f o r a i r t r a v e l is d i f f e r e n t . People l i v i n g i n the twelve 

larg e s t m e t r o p o l i t a n areas, even those i n the c e n t r a l c i t i e s , are more l i k e l y 

t o t r a v e l by a i r than thoae l i v i n g elsewhere. I n the large suburbs of the 

l a r g e s t m e t r o p o l i t a n areas 27 per cent of a l l adults took at l e a s t one a i r 

t r i p i n a one year period. The p r o p o r t i o n t a k i n g an a i r t r i p f a l l s o f f as 

one proceeds t o areas of lower pop u l a t i o n , and i s I n the range from 4 t o 7 

per cent i n places w i t h population of less than f i f t y thousand people. 

The p a t t e r n f o r r a i l t r a v e l i s remarkably s i m i l a r to t h a t f o r a i r t r a v e l 

except t h a t i n general the p r o p o r t i o n t a k i n g en a i r t r i p exceeds the propor

t i o n t a k i n g a r a i l t r i p . I n the small c i t i e s , townsand v i l l s g e s , however, 

the p r o p o r t i o n t a k i n g a r a i l t r i p i s l a r g e r than the p r o p o r t i o n t a k i n g an 

a i r t r i p . I t may be t h a t these places are b e t t e r served by the r a i l r o a d s 

than by the a i r l i n e s . 

Comparatively speaking, the s t r e n g t h of the bus l i n e s seems to be great

est i n the r u r a l areas. The p r o p o r t i o n t a k i n g at l e a s t one bus t r i p exceeds 

the p r o p o r t i o n t a k i n g a r a i l t r i p or a i r t r i p i n the small towns and r u r a l 

areas. I n the c i t i e s of f i f t y thousand population and above, exclusive of the 

twelve l a r g e s t c i t i e s , the p r o p o r t i o n t a k i n g a buB t r i p i s almost the same 

as the p r o p o r t i o n t a k i n g a r a i l or a i r t r i p . I t l a i n the suburbs of the 

l a r g e s t m e t r o p o l i t a n areas t h a t the p r o p o r t i o n t a k i n g a hus t r i p i s lowest i n 

comparison w i t h the p r o p o r t i o n t r a v e l i n g by a i r or r a i l . 

These r e s u l t s are consistent w i t h the e a r l i e r f i n d i n g s showing the r e 

l a t i o n between income and the use of the d i f f e r e n t modes of t r a n s p o r t a t i o n . 

The people who l i v e i n the suburbs of the l a r g e s t m e t r o p o l i t a n areas tend to 

have high incomes and they tend t o t r a v e l by a i r . The people who l i v e i n the 

r u r a l p a r t s of the country tend t o have lower incomes than those i n the sub-



TABLE HI-13 

USE OF AIR, RAIL, BUS AND AUTO BY SIZE OF PLACE OF RESIDENCE 
(Percentage d i s t r i b u t i o n o f a d u l t s ) 

Twelve l a r g e s t m e t r o p o l i t a n areas Other areas 
Suburbs Other Places Places Rural 
2500- urban 2500- under p a r t s 

Suburbs 49,999 A l l C i t i e s p a r t s 49,999 not 2500 not of Other 
Use of a i r A l l Central 50,000 8c other other 50,000 of metro i n metro i n metro metro r u r a l 
l a s t year adul t s c i t i e s + urban suburbs + areas areas areas areas areas 
Took one or 
more a i r t r i p s 10.7 12 27 18 _6 12 _9 _7 Jt _5 J. 

Business 3-2 2 6 4 3 5 3 2 1 2 2 
Non-business 6-7 9 20 13 3 6 5 5 3 3 4 
Both b u s i 
ness and 
non-business 0.8 1 1 1 * 1 1 » «• # # 

Took no 
a i r t r i p s 89-3 88 73 82 94 88 91 93 96 _94 
T o t a l 100.0 100 100 100 100 100 100 100 100 100 100 
Use o f r a i l 
l a s t year 7-4 _8 i l _9 # 10 _5 J. _6 _3 _5 

Business 1.2 l 1 1 # 2 * 2 # 1 1 
Non-business 6.0 7 15 8 8 5 7 6 2 4 
Both busi
ness and 
non-business 0.2 # 1 # * * * * * •» 

Took no 
a i r t r i p s 92.6 92 _83 100 _90 _2i _24 _2I 95 
T o t a l 100.0 100 100 100 100 100 100 100 100 100 100 



TABLE III - 1 3 continued - USE OF AIR, HAIL, BUS AND AUTO BY SIZE OF PIACE OF RESIDENCE 

Twelve l a r g e s t metropolitan areas Other areas 
Suburbs Other Places Places Rural 
2500- urban 2500- under p a r t s 

Suburb s h9,999 A l l C i t i e s parts 49,999 not 2500 not of Other 
Use o f bus A l l Central 50,000 &, other other 50,000 of metro i n metro i n metro metro r u r a l 
l a s t year adul t s c i t i e s + urban suburbs + areas areas areas areas areas 
Took one or 
more bus t r i p s 8.5 11 _5 11 _6 12 _9 10 _7 

Business 0.6 # * # 1 * 1 # 1 
Non-business 7.6 8 10 6 5 10 6 11 9 10 6 
Both busi
ness end 
non-business 0.3 * 1 # * * * •* * *< 

Took no 
bus t r i p s 91-5 92 89 9k 95 89 9k 88 91 90 93 
T o t a l 100.0 100 100 100 100 100 100 100 100 100 100 

Use o f auto 
l a s t year 63.8 1*0 63 68 56 69 72 a 63 68 61 

Business 3-2 1 3 1 3 h 3 k 2 3 5 
Non-business 53-5 38 56 63 51 5k 60 53 52 59 1*9 
Both b u s i 
ness and 
non-business 7.1 1 1* k 2 u 9 10 9 6 7 

Took no 
auto t r i p s 36.2 _6o -21 32 _kk ^ 1 _28 33 37 32 39 
T o t a l 100.0 100 100 100 100 100 100 100 100 100 100 
Number o f 
ad u l t s 5328 580 161 713 .6k 1080 626 61k 265 312 913 

LesB than one-half of one per cent. 
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urbs of the l a r g e s t c i t i e s , and they tend to t r a v e l by bus. There are also 

many low Income people i n the c e n t r a l c i t i e s o f the l a r g e s t m e t r o p o l i t a n 

areas, but these people do not seem to be p a r t i c u l a r l y l i k e l y t o t r a v e l by 

any of the common c a r r i e r s . 

J. Distance from center of m e t r o p o l i t a n area 

An a l t e r n a t i v e way of c l a s s i f y i n g locations w i t h i n m e t r o p o l i t a n areas 

I s by distance from a si n g l e p o i n t which i s taken as the center of the cen t r a l 

c i t y . This approach i s i l l u s t r a t e d i n Table 111-14. Only 22 per cent of 

those not l i v i n g i n a m e t r o p o l i t a n area took a common c a r r i e r t r i p , compared 

to 29 per cent i n the population as a whole. Within m e t r o p o l i t a n areas, 

about one t h i r d of those at each distance from the center of the c i t y up to 

ei g h t miles took a common c a r r i e r t r i p . There seems to be a peak I n the per

centage t a k i n g a common c a r r i e r t r i p among Chose who l i v e from ten to f i f t e e n 

miles o u t , who Include the frequent a i r t r a v e l e r s l i v i n g i n suburban areas. 

Of those l i v i n g over twenty-five miles out the p r o p o r t i o n t a k i n g a common 

c a r r i e r t r i p f a l l s o f f , and i s at the same l e v e l approximately as i n the 

par t s o f the country not i n stsndard metropolitan areas. 

K. Type of neighborhood 

Another system of c l a s s i f y i n g locations used i n Tables 111-15 through 

111-18, takes I n t o account both distance from the center of the c e n t r a l c i t y 

and density of population i n the neighborhood. Density of population i s 

o r d i n a r i l y thought of i n terms of population per square mile. Such s t a t i s t i c s 

are r e a d i l y a v a i l a b l e on s county basis. I n t h i s i n v e s t i g a t i o n , however, 

a measure of density was desired which would r e f e r to a much smaller area, 

the neighborhood. The method used was to ask the i n t e r v i e w e r t o note the 

type of s t r u c t u r e found i n the f i r s t three structures t o the r i g h t and to the 

l e f t o f the sample address. I f s i n g l e family houses and no other type of 

residences were found, the area was c l a s s i f i e d as low density. I f the seven 



TABLE H I - l 4 

WHETHER ANY ADULT IN THE FAMILY TOOK A COMMON CARRIER TRIP LAST YEAR 
BY DISTANCE FROM CENTER OF STANDARD METROPOLITAN AREA 

(Percentage d i s t r i b u t i o n o f respondents,) 

Whether any a d u l t Distance from center (miles) 
took a common 
c a r r i e r t r i p 

A l l 
respondents 

0-
£i2 

1.0-
1.9 

2.0-
3-9 

4.0-
5-9 

6.0-
7-9 

8.0-
9̂ 9 

10.0-
14.9 

15.0-
24.9 

25 or 
more 

Not i n a standard 
metro area 

One or more common 
c a r r i e r t r i p s taken 29 34 32 33 31 34 20 39 32 23 22 
No common c a r r i e r 
t r i p s taken 71 66 68 67 69 66 80 61 68 77 J 8 

T o t a l 100 100 100 100 100 100 100 100 100 100 100 

Number o f 
respondents 2651 100 166 292 287 171 107 285 269 149 825 



TABLE I I I - 15 
TYPE OF NEIGHBORHOOD BY USE OP AIR LAST YEAR 

(Percentage d i s t r i b u t i o n o f a d u l t s ) 

Use of a i r l a s t year 
Both 

Business business and 
Type o f A l l a i r t r i p s Non-busineBB non-business No a i r 
neighborhood a d u l t s only a i r t r i p s only a i r t r i p s t r i p s 
Low densit y 44 63 44 39 44 

Under 2 miles out 3 4 2 # 3 
2 - 5-9 miles 13 11 9 12 13 
6 -14.9 milea 14 30 21 20 14 
15 milea and over 14 18 12 7 14 

Medium density 15 _a 16 _9 15 
Under 2 miles out 4 2 1 2 4 
2-5-9 miles 5 2 7 2 5 
6 -14.9 mileB 4 2 5 5 4 
15 miles and over 2 2 3 * 2 

High density 8 10 20 32 7 
Under 2 miles out 3 2 3 7 3 
2-5.9 miles 3 4 9 15 2 
6 -14.9 mileB 2 4 7 8 2 
15 miles and over * * 1 2 # 

Other ( t r a i l e r s ) 2 2 2 * _2 
Not i n metro areas 30 16 18 18 31 
Not ascertained 1 1 2 1 

T o t a l 100 100 100 100 100 
Number o f adul t s 5326 169 356 4i 4760 

Less than one-half o f one p e r c e n t . 



TABLE I I I - 1 6 

TYPE OP NEIGHBORHOOD BY USE OF RAIL LAST YEAR 
(Percentage d i s t r i b u t i o n o f a d u l t s ) 

Use of r a i l l a s t year 
Type o f 
neighborhood 

A l l 
a d u l t s 

Business 
r a i l t r i p s 

Non-business 
only r a i l t r i p s only 

No r a i l 
t r i p s 

Low density kh k3 38 kk 
Under 2 miles out 3 6 3 3 
2-5-9 miles 13 k 12 13 
6 -ik.g miles Ik 18 12 Ik 
15 miles and over ik 15 11 Ik 

Medium density 15 lb. 22 15 
Under 2 milee out k 5 3 It 
2-5-9 miles 5 3 10 5 
6 -lk.9 milee k 3 7 k 
15 miles and over 2 3 2 2 

High density 8 l l f 13 8 
Under 2 milee out 3 5 3 3 
2-5.9 miles 3 7 k 3 
6 -14.9 miles 2 1 6 2 
15 miles and over * 1 * 

Other ( t r a i l e r s ) _2 _3 _2 
Not i n metro areas 30 26 25 30 
Not ascertained 1 * * 1 

T o t a l 100 100 100 100 

Number of adult s 5326 66 321 4927 

Less than one-half o f one per cent. 
a Includes 12 a d u l t s who took r a i l t r i p s f o r both business and non-busineBB reasons. 



TABLE I I I - 1 7 
TYPE OF NEIGHBORHOOD BY USE OF BUS LAST YEAR 

(Percentage d i s t r i b u t i o n o f a d u l t s ) 

Use of b u B l a s t year 
Type o f 
neighborhood 

W 1 a ad u l t s 
Business 
bus t r i p s only 

Non-buBinese 
bus t r i p s only 

No bus 
t r i p s 

Lov d e n s i t y 44 37 34 45 
Under 2 miles out 3 14 5 3 
2-5-9 milea 13 7 11 13 
6 -14.9 mileB 14 3 9 15 
15 miles end over 14 13 9 14 

Medium density 15 17 22 15 
Under 2 milea out 4 3 5 3 
2-5-9 miles 5 7 5 6 
6 -Ik.9 miles 4 * 5 4 
15 miles and over 2 7 2 2 

High densi t y _8 ± 11 _8 
Under 2 miles out 3 3 5 3 
2-5.9 miles 3 # 5 3 
6 -14.9 mileB 2 3 1 2 
15 miles and over * * * 

Other ( t r a i l e r s ) _2 13 _4 _2 
Not i n metro areas 30 33 30 
Not ascertained 1 * 1 * 

T o t a l 100 100 100 100 

Humber o f adul t s 5326 30 404 4878 

Less than one-half o f one per cent. 
Includes 14 a d u l t s who took bus t r i p s f o r both business and non-business reasons. 



TABLE IH-18 

TYPE OF NEIGHBORHOOD BY USE OF AUTO LAST YEAR 
(Percentage d i s t r i b u t i o n o f adulto) 

Use o f auto l a s t year 
Type o f 
neighborhood 

A l l 
a d u l t s 

Business 
auto t r i p s only 

Non-business 
auto t r i p s only 

Both business and 
non-business auto t r i p s 

No auto 
t r i p s 

low density 44 40 49 44 37 
Under 2 miles out 3 3 3 2 3 
2-5-9 miles 13 10 14 13 11 
6 -14-9 miles 14 14 18 15 10 
15 miles and over 14 13 14 14 13 

Medium densit y 15 13 14 10 18 
Under 2 miles out 4 4 3 5 3 
2-5.9 miles 5 4 4 3 8 
6 -14.9 miles 4 4 5 2 5 
15 miles and over 2 1 2 * 2 

High density 8 _4 6 _5 12 
Under 2 miles out 3 2 2 1 5 
2-5-9 miles 3 2 3 3 4 
6 -14,9 miles 2 * 1 1 3 
15 miles and over * * # * 

Other ( t r a i l e r s ) _2 _6 _2 _4 _2 

Not i n metro areas 30 37 28 3J 30 
Not ascertained 1 # 1 * 1 

T o t a l 100 100 100 100 100 

Number o f adult s 5326 172 2853 380 1914 

Less than one-half o f one per cent. 
Includes 7 a d u l t s f o r whom use of auto was not ascertained. 
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s t r u c t u r e B included two t o four family d w e l l i n g s , the area was c l a s s i f i e d as 

medium density. I f there were any apartment houses w i t h f i v e or more fami

l i e s , the area was c l a s s i f i e d as high d e n s i t y . 

About 70 per cent of the a d u l t population l i v e i n m e t r o p o l i t a n areas, 

and of these, 44 per cent l i v e i n low d e n s i t y neighborhoods, 15 per cent i n 

medium density neighborhoods, and 8 per cent i n high density neighborhoods. 

A i r t r a v e l e r s are d i s t r i b u t e d roughly I n the same manner as the a d u l t popula

t i o n as a whole. There seem to be d i f f e r e n c e s , however, between those who 

used a i r on business only and those who took non-business a i r t r i p s o n l y . 

The non-business a i r t r a v e l e r s are more l i k e l y than the general p o p u l a t i o n to 

l i v e i n high d e n s i t y neighborhoods close t o the center of a m e t r o p o l i t a n area. 

Those who t r a v e l e d on business only, however, are l i k e l y t o l i v e i n low den

s i t y neighborhoods s i x miles or more from the center of a m e t r o p o l i t a n area. 

People who l i v e I n h i g h d e n s i t y neighborhoods took p r o p o r t i o n a t e l y more 

r a i l t r i p s than people l i v i n g i n less dense neighborhoods. There also seems 

to be a concentration of those who took non-business r a i l t r i p s i n medium 

density neighborhoods from two t o f i f t e e n miles from center of a m e t r o p o l i 

tan area. The p r o p o r t i o n of r a i l t r a v e l e r s i n low density neighborhoods seems 

to be about the same as the p r o p o r t i o n o f those who took no r a i l t r i p s i n 

such neighborhoods. 

There 1b no question of a d i f f e r e n c e between the d i s t r i b u t i o n of bus 

t r a v e l e r s and the d i s t r i b u t i o n of the a d u l t s who d i d not take a bus t r i p . 

Only 34 per cent of those who took a non-business bus t r i p l i v e i n low density 

areas, compared t o 45 per cent of those who took no such t r i p . The propor

t i o n of bus t r a v e l e r s l n medium density neighborhoods and the p r o p o r t i o n of 

bus t r a v e l e r s i n high d e n s i t y neighborhoods exceeds the p r o p o r t i o n of the 

general p o p u l a t i o n i n such areas. 

Those who t r a v e l by auto tend to l i v e i n low density neighborhoods, es

p e c i a l l y low d e n s i t y neighborhoods more than f i v e miles out. Auto t r a v e l e r s 

are not p a r t i c u l a r l y l i k e l y t o l i v e i n medium density neighborhoods, and they 
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ere c l e a r l y less l i k e l y t o l i v e l n high d e n s i t y neighborhoods than the gener

a l population. 

Another way of looking at t h i s body of i n f o r m a t i o n I s t o focus a t t e n t i o n 

on the distance dimension. For example, 20 per cent of a l l business a i r 

t r a v e l e r s l i v e i n m e t r o p o l i t a n areas 15 miles or more from the center of the 

c i t y and 36 per cent of a l l those who took a non-business bus t r i p l i v e w i t h 

i n 6 miles of the center of a metropolitan area. 

L. Region o f the country 

There are d i f f e r e n c e s among regions regarding frequency of t r a v e l . Of 

those l i v i n g I n the Northeast, 37 per cent took no t r i p i n the year p r i o r t o 

the survey, compared t o 27 per cent of those l i v i n g i n the West (Table I I I - 1 9 ) . 

The North Central and South f a l l between the other regions w i t h respect t o 

frequency o f t r s v e l . The same i s tr u e i f one considers the p r o p o r t i o n who 

took f i v e or more t r i p s . Of those i n the Northeast, 20 per cent took f i v e or 

more t r i p s ; of those l n the West, 30 per cent. 

The p r o p o r t i o n using each of the four modes by region i s Bhown i n Table 

111-20. The p r o p o r t i o n t s k i n g an a i r t r i p was higher i n the West than i n the 

remainder o f the country, e s p e c i a l l y the p r o p o r t i o n t a k i n g an a i r t r i p f o r 

non-business reasons. There were no s u b s t a n t i a l d i f f e r e n c e s among the regions 

i n the p r o p o r t i o n t a k i n g one or more r a i l t r i p s . The p r o p o r t i o n t a k i n g a 

bus t r i p seems t o have been higher i n the South and i n the West than l n the 

Northeast and the North Central states. The p r o p o r t i o n t a k i n g an auto t r i p 

was lower i n the Northeast thsn i n the other three regions. 

Thus, Che low p r o p o r t i o n of t r a v e l e r s i n the Northeast r e s u l t s p r i m a r i l y 

from a low p r o p o r t i o n of auto t r a v e l e r s i n t h a t p a r t of the country. The 

high p r o p o r t i o n of t r a v e l e r s i n the West seems t o r e s u l t from a general ten

dency t o take more t r i p s t o places of 100 miles or more away by a l l methods 

of t r a n s p o r t a t i o n . 
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TABLE I I I - 1 9 

FREQUENCY OF TRAVEL BY REGION 
(Percentage d i s t r i b u t i o n o f a d u l t s ) 

a 
Region 

Number 
of t r i p e 

A l l 
a d u l t s Northeast North c e n t r a l South West 

No t r i p s 31 37 30 31 27 
1 t r i p 18 18 18 18 15 
2 - 4 t r i p s 23 23 25 22 24 
5 -15 t r i p s 19 16 18 20 21 
l6 or more t r i p s 6 4 7 6 "9 
Not ascertained 3 2 2 3 4 

T o t a l 100 100 100 100 100 
Number o f a d u l t s 5328 1182 1549 1796 801 

8 The regions a r e 
Northeast: 

defined as 
Conn., Dela 

f o l l o w s : 
., Me., Mass. , N.H., N.J., N. Y., Penna., 

R.I., Vt. 
North C e n t r a l : 111., I n d . , l a . , Kens., Mich., Minn., Mo., Nebr., 

N.D., Ohio, S.D., Wis. 
South: A l a . , Ark., D.C., F l a . , Ga., Ky., La., Md., Mies., N.C., 

Okla., S.C., Term., Tex., Va., W. Va. 
West: A r i z . , C a l i f . , Colo., Idaho, Mont., Nev., N.M., Ore., 

Utah, Wash., Wyo. 



TABLE l i t - 2 0 

USE OF AIR, RAIL, BUS AND AUTO BY REGION 
(Percentage d i s t r i b u t i o n o f adulta) 

Region 

Use o f a i r 
Took one or more a i r t r i p s l a s t year 

For business reasons 
For non-business reasons 
Both f o r business and non-business 
reasons 

Did not take an a i r t r i p l a s t year 

T o t a l 

A l l 
a d u l t s 
10-7 
3.2 
6.7 
0.8 
89-3 
100.0 

Northeast 
11 
3 
7 

100 

North 
c e n t r a l 
10 
3 
6 
1 
90 
100 

South 
10 

It 
5 
1 

90 

100 

West 
15 
2 
12 
1 

J 5 
100 

Use of r a i l 
Took one or more r a i l t r i p s l a s t year 

For business reasons 
For non-busineBB reasons 
Both f o r business and non-business 
reaBons 

Did not take a r a i l t r i p l a s t year 

T o t a l 

7-4 
1.2 
6.0 
0.2 
92.6 

100.0 

1 
7 
* 
92 
100 

93 
100 

93 
100 

92 
100 



TABLE I I I - 20 continued - USE OF AIR, RAIL, BUS AND AUTO BY REGION 

Region 

Use o f bus 
Took one or more bus t r i p s l a s t year 

For business reasons 
For non-business reasons 
Both f o r business and non-business 
reasons 

Did not take a bus t r i p l a s t year 

T o t a l 
Use of auto 
Took one or m o r e auto t r i p s l a s t year 

For business r e e s o n B 
For non-buBine6S reeson6 
Both f o r business and non-business 
reasons 

Did not take an auto t r i p l a s t year 

T o t a l 

Number of adult s 

A l l 
a d u l t s 
8.5 
0.6 
T.6 

0.3 
91-5 
100.0 

63.8 
3.2 
53.5 

7-1 
36.2 
100.0 
5328 

Northeast 

* 
7 

93 
100 

58 
2 
52 
k 

100 
1182 

North 
c e n t r a l 
_7 
* 
7 
# 

93 
100 

65 
3 
56 
6 
35 
100 

15^9 

South 
10 
1 
9 
* 
90 
100 

65 
5 

51 

9 
35 
100 

1796 

West 
10 
1 
9 
* 

90 

100 

68 
2 

57 

9 
32 

100 
801 

Less than one-half of one per cent. 
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M. Whether Uvea I n the Hew York area 

The m e t r o p o l i t a n area surrounding Hew York C i t y i s large enough so t h a t 

i t i s p ossible to make separate t a b u l a t i o n s f o r those who l i v e i n t h a t region. 

Of those a d u l t s l i v i n g i n the Hew York area, 15 per cent took at l e a s t one 

a i r t r i p i n the past year, compared to 11 per cent f o r the country as a whole 

and 11 per cent f o r the e n t i r e Northeast.(Table 111-21). A high p r o p o r t i o n 

of a i r t r a v e l e r s i n the Sew York area i s not s u r p r i s i n g i n view of the gener

a l tendency of people who l i v e i n m e t r o p o l i t a n areas t o t r a v e l by a i r , as 

pr e v i o u s l y shown I n Table 111-13. Of people I n the New York area, 11 per 

cent took a t l e a s t one r a i l t r i p l a s t year compared t o 7 per cent f o r the 

United States as a whole, and about 8 per cent f o r the e n t i r e Northeast. 

Keeping i n mind t h a t the f i n d i n g s are subject t o aome sampling e r r o r , i t 

seems reasonable t o i n t e r p r e t t h i s r e s u l t as not s t r i k i n g l y d i f f e r e n t from 

what one might expect on the basis of the f i n d i n g s f o r a l l l a r g e c i t i e s i n 

Table 111-13. The p r o p o r t i o n who took a bus t r i p i n the New York area, 7.4 

per cent o f a l l a d u l t s , i s , i f anything, leas than the p r o p o r t i o n f o r the 

country as a whole, but about the same as the p r o p o r t i o n f o r the Northeast. 

The f i n d i n g i s consistent w i t h the i n t e r p r e t a t i o n t h a t people i n suburban 

areas are not l i k e l y to cake bus t r i p s to places one hundred miles or more 

away, also noted i n Table 111-13, 

Only 47 per cent of ad u l t s i n the New York area took an auto t r i p l a s t 

year. This percentage i s lower than t h a t f o r the Northeast as a whole, and 

i t i s lower than t h a t f o r any of the l o c a t i o n a l c l a s s i f i c a t i o n s i n Table I I I -

13 except the c e n t r a l c i t i e s of the twelve l a r g e s t m e t r o p o l i t a n areas. 

The next set of four t a b l e s should be regarded as experimental since 

they push the dats f u l l y as f a r as the sample size w i l l permit. Tables 111-22 

to 111-25 show the r e l a t i o n between type of neighborhood and the use of the 

four modes o f t r a n s p o r t a t i o n f o r those ad u l t s who l i v e i n the New York area 

only. The f i r s t f i n d i n g concerns the d i s t r i b u t i o n of adults i n Che area by 

type of neighborhood. F o r t y - f i v e per cent l i v e i n low density neighborhoods, 



TABLE I I I -21 
USE OF AIR, RAIL, BUS, LAST YEAR BY WHETHER LIVES IN THE MEW YORK AREA 

(Percentage d i s t r i b u t i o n o f a d u l t s ) 

Area o f residence 

Use o f a i r 
Took one or more 
Did not take any-
Total 

Use of r a i l 

a i r t r i p s l a s t year 
a i r t r i p s l a a t year 

Took one or more 
Did not take any 

To t a l 

Use o f bus 

r a i l t r i p s l a s t year 
r a i l t r i p s l a s t year 

Took one or more 
Did not take any 

To t a l 

Use o f auto 

bus t r i p s l a s t year 
bus t r i p s l a B t year 

Took one or more 

Did not take any 

Total 

Number o f a d u l t s 

auto t r i p s l a s t year 

auto t r i p s l a s t year 

A l l 
a d u l t s 
10.7 
89-3 
100.0 

7.4 
92.6 

100.0 

8.5 
91-5 
100.0 

64.o 
36.0 

100.0 

5329 

Live i n the 
New York area 

14.7 
85-3 
100.0 

11-3 
88.T 

100.0 

7-4 
92.6 
100.0 

46.8 

53-2 
100.0 

380 

Does not l i v e 
i n the New York area 

10.4 
89-6 

100.0 

7-1 
92-9 

100.0 

8.6 
91-4 
100.0 

65-3 
34-7 
100.0 
4949 



TABLE I H - 22 

TYPE OF NEIGHBORHOOD BY USE OF AIR 
(Percentage d i s t r i b u t i o n o f adults who l i v e i n the New York area) 

Use of a i r l a s t year 
A l l 

Type of neighborhood a d u l t s Took one or more a i r t r i p B Did not take an 
Low density 46 44 
Under 2 miles out * * # 
2-5-9 miles # * * 
6 - l i t . 9 miles 20 20 20 
15 miles and over 25 26 24 

Medium density 13 20 
Under 2 miles out * * # 
2-5.9 miles 3 4 3 
6 -14.9 miles 14 7 15 
15 miles and over 2 2 2 

ffifih den s i t v 36 36 
Under 2 miles out 4 11 3 
2 - 5.9 miles 19 23 18 
6 -14.9 miles 13 7 15 
15 miles and over * # * 

T o t a l 100 100 100 
Number of adult s 369a 56 312 

Less than one-half o f one per cent. 
s Excludes 11 a d u l t s f o r whom type o f neighborhood was e i t h e r not ascertained or Included t r a i l e r s . 
Note: I n the New York area, distances are measured from Columbus C i r c l e . 



TABLE 111-23 

TYPE OF NEIGHBORHOOD BY USE OF RAIL 
(Percentage d i s t r i b u t i o n o f a d u l t s who l i v e i n the New York area) 

Use o f r a i l l a s t year 
A l l 

Type o f neighborhood a d u l t s Took one or more r a i l t r i p s Did not take any 
Low density 35_ k6 

Under 2 miles out # * # 

2 - 5 . 9 miles * # * 
b -14.9 mileB 20 12 21 
15 miles and over 25 23 25 

Medium densit y i l 
Under 2 miles out # * # 

2 - 5 . 9 Miles 3 # 3 
6 - 14-9 miles ih 28 12 
15 miles and over 2 5 2 

High densi t y 3i 22 3T 
Under 2 miles out k 7 k 
2 - 5 , 9 miles 19 23 18 
6 -lk.9 milea 13 2 15 
15 miles and over * » # 

T o t a l 100 100 100 

Number o f adul t s 3 6 9
a 43 326 

Less than one-half o f one per cent. 
a Excludes 11 a d u l t s f o r whom type o f neighborhood waB e i t h e r not ascertained or included t r a i l e r s . 



TABLE I I I - a t 

TYPE OF NEIGHBORHOOD BY USE OF BUS 
(Percentage d i s t r i b u t i o n o f adul t s who l i v e i n the New York area) 

Use o f bus l a s t year 
A l l 

Type o f neighborhood adu l t s Took one or more bus t r i p s Did not take an 
Low density b l k6 

Under 2 miles out #• # 

2 - 5.9 miles * # * 
6 -Xk.9 miles 20 Ik 21 
15 milea and over 25 18 25 

Medium density 32 18 
Under 2 miles out * # * 
2 - 5 . 9 miles 3 *• 3 
6 -ik.S miles Ik 25 13 
15 miles and over 2 7 2 

High density 3 i 36 3 i 
Under 2 miles out 1* k k 
2 - 5.9 miles 19 25 18 
6 -Ik.9 miles 13 7 14 
15 miles and over # * * 

T o t a l 100 100 100 

Number o f adul t s 369a 28 341 

Less than one-half o f one per cent. 
Excludes 11 a d u l t s f o r whom type o f neighborhood was e i t h e r not ascertained or included t r a i l e r s . 



TABLE I I I - 25 

TYPE OF NEIGHBORHOOD BY USE OF AUTO 
(Percentage d i s t r i b u t i o n o f a d u l t s who l i v e i n the New York area) 

Use o f auto l a s t year 
A l l 

Type o f neighborhood a d u l t s Took one or more auto t r i p s Did not take any 
Low density hi 59 32 

Under 2 milea out * # * 
2 - 5:9 " i l e a * # * 
6 -14.9 miles 20 31 11 
15 miles and over 25 28 21 

Medium density 12 11 21 
Under 2 miles out * # * 
2-5.9 miles 3 2 k 
6 -14.9 miles ik 13 15 
15 miles and over 2 2 2 

HiRh density U7 
Under 2 miles out k •k k 
2-5-9 miles 19 Ik 22 
6 -14.9 miles 13 6 20 
15 miles and over # # 1 

T o t a l 100 100 100 
Number of a d u l t s 369a 171 195 

LesB then one-half o f one per cent. 
Excludes 11 a d u l t s f o r whom type o f neighborhood was e i t h e r not ascertained or Included t r a i l e r s . 
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p r a c t i c a l l y a l l of them at l e a s t 6 miles from Columbus C i r c l e , and 25 per 

cent 15 miles or more from t h a t l o c a t i o n , Nineteen per cent l i v e i n medium 

density neighborhoods, almost a l l of them i n the range from 6 t o 14,9 miles 

from the center of the c i t y . Of the 36 per cent who l i v e i n high density 

neighborhoods, 19 per cent l i v e from 2 t o 5.9 miles out, and 13 per cent 

from 6 t o 14.9 miles from Columbus C i r c l e . I n view of the size of the sample, 

t h i s a l l o c a t i o n o f the population i n t o types of neighborhood should be viewed 

as only approximate. 

A i r t r s v e l e r s seem t o be under-represented i n the medium density neigh

borhoods. They tend t o be found i n high density neighborhoods, e s p e c i a l l y 

those w i t h i n f i v e miles of a center of a c i t y , and i n the low density neigh

borhoods f i v e or more miles out. R a i l t r a v e l e r s , on the other hand, tend to 

be more numerous i n the medium density areas. Of the r a i l t r a v e l e r s , 33 per 

cent l i v e i n such areas compared t o 13 per cent of the a i r t r a v e l e r s . There 

seem t o be r e l a t i v e l y few r a i l t r a v e l e r s i n low density neighborhoods more 

than f i v e miles out, i f any d i f f e r e n c e can be detected using t h i s size of 

sample of r a i l t r a v e l e r s . The number of bus t r a v e l e r s i s even smaller; a l l 

t h a t can be said i s t h a t they seem to be d i s t r i b u t e d i n about the same manner 

as the r a i l t r a v e l e r s . 

The data are more s a t i s f a c t o r y w i t h regard t o automobile t r a v e l . About 

s i x out o f ten of the automobile t r a v e l e r s l i v e i n the low density neighbor

hoods f i v e miles o r more from the center of the c i t y . Only 32 per cent of the 

non-travelers l i v e i n such l o c a t i o n s . Nearly h a l f , 47 per cent, of those who 

took no auto t r i p l i v e i n high density neighborhoods, but only 24 per cent of 

the adults who took a t r i p by auto l i v e i n a high density neighborhood i n the 

New York m e t r o p o l i t a n area. These d i f f e r e n c e s between low density and high 

density neighborhoods are a c l e a r i n d i c a t i o n o f d i f f e r e n c e s i n t r a v e l from 

one part t o another of the New York m e t r o p o l i t a n area. 

Another way o f presenting the flame basic data i s t o show the p r o p o r t i o n 

of those l i v i n g l n d i f f e r e n t types of neighborhoods who took a t r i p by each 
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mode. The numbers i n parentheses are the numbers of adults i n each c e l l on 

which the percentages are based. 

Density of neighborhood 
Low Medium High 

Distance from center of c i t y ( w i l e s j A i r Auto A i r Auto A i r Auto 

Under 2 . . . 43 37 
(19) 

2 - 4 . 9 23 34 
(71) 

5 - 14.9 15 69 4 43 8 20 
(75) (51) (49) 

15 or over 18 52 - - -
(90) 

No estimates are shown f o r some c e l l s because of the lack o f observations and 

the data which are shown are subject t o considerable sampling e r r o r . Note, 

however, the c o n s i s t e n t l y low percentage of auto t r a v e l e r s i n high densi t y 

areas, £rcn 20 t o 37 per cent, and the much higher proportion 1 of auto t r a v e 

l e r s i n low density areas, from 52 t o 69 per cent. Note also the tendency of 

a large p r o p o r t i o n o f adul t s i n high density areas close to the center t o 

t r a v e l by a i r , from 23 t o 43 per cent. 

N. Automobile ownership 

Since the automobile competes w i t h other methods of t r a n s p o r t a t i o n , there 

i s reason t o a n t i c i p a t e t h a t those w i t h no car w i l l be more l i k e l y t o take a 

t r i p by common c a r r i e r than those who do have cars, who should f i n d i t easy 

to t r a v e l by automobile. Such a di f f e r e n c e does appear between those w i t h no 

car and those w i t h one car i n the pro p o r t i o n t a k i n g common c a r r i e r t r i p s i n 

Table 111-26. Those w i t h one car are s l i g h t l y less l i k e l y t o take a common 

c a r r i e r t r i p than those w i t h no car. Those w i t h two or more cars, however, 

are more l i k e l y t o t r a v e l by common c a r r i e r than those w i t h no automobile. 

This d i f f e r e n c e i s probably due t o the f a c t t h a t i t i s people i n the uppe-



TABLE IH-26 
WHETHER AMY ADULT IN THE FAMILY TOOK A COMMON CARRIER 

TRIP LAST YEAR at CAR OWNERSHIP 
(Percentage d i s t r i b u t i o n o r respondents) 

Number of cars owned 
Whether any a d u l t A l l 
took a common c a r r i e r t r i p respondents None One Two Three or 

One or more common c a r r i e r 
t r i p s taken 29 30 27 34 
No common c a r r i e r t r i p s 
taken 71 70 73 66 59 

T o t a l 100 100 100 100 100 
Number o f respondents 2651 561 1519 515 55 
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incorae groups who own more than one automobile. 

This i n t e r p r e t a t i o n i s supported by the data i n Table 111-27 as f a r as 

t r a v e l by r a i l , buB, and auto i s concerned. People who own a car are more 

l i k e l y t o t r a v e l by auto than those who do not own a car. People who own 

cars are less l i k e l y to t r a v e l by bus and by r a i l than those who own no cara. 

The d i f f e r e n c e , however, i s s u b s t a n t i a l f o r bus t r a v e l but not f o r r a i l t r a 

v e l . Of those who own no car, 17 per cent took a bus t r i p compared t o about 

7 per cent of those who own one or more cars. Of those who own no car, 9 per 

cent took a r a i l t r i p which i s only s l i g h t l y l a r g e r than the 6 per cent w i t h 

one car and 8 per cent w i t h two cara who took a r a i l t r i p . 

For a i r t r a v e l , however, the r e l a t i o n I s reversed. Those who own no car 

are less l i k e l y t o t r a v e l by a i r than those who own one car and much less 

l i k e l y t o t r a v e l by a i r than those who own two or more cars. I t I s p o s sible 

t h a t people who l i v e i n suburban areas t r a v e l by a i r not i n s p i t e of the 

f a c t t h a t they have a car but f o r the reason t h a t they have a car which makes 

i t convenient f o r them t o reach the a i r p o r t . While there i s competition 

between t r a v e l by a i r and t r a v e l by auto, the two may also be complementary. 



TABLE I I I - 2 7 

USE OF AIR, RAIL, BUS AND AUTO BY GAR OWNERSHIP 
(Percentage d i a t r i b u t i o n o f a d u l t s ) 

Use of a i r 
Took one or m o r e a i r t r i p e 
l a s t year 

For b u s i n e s B r e a s o n s 
For n o n - b u s i n e s B r e a s o n s 
For both business and 
n o n - b u s i n e s s reasons 

Did not t a k e an a i r t r i p 
l a s t year 

T o t a l 

Use o f r a i l 
Took one or more r a i l t r i p s 
l a s t y e a r 

For b u B i n e a s r e a s o n s 
For non-business r e a s o n s 
For both b u s i n e s s and 
non-business reasons 

Did not take a r a i l t r i p 
l a s t year 

T o t a l 

A l l 
a dulte None One car 

11 _7 10 
3 1 3 7 6 6 

1 * 1 

89 93 90 
100 100 100 

J. _2 • J. 
i l l 
6 8 5 
* * * 

93 91 94 

100 100 100 

of cars owned 

Two cars Three or more car6 

13_ 12 
k 3 
8 ih 

1 2 

_87 J l 
100 100 

• _8 _2 
2 2 
6 7 
* # 

92 91 

100 100 



TABLE I I I - 27 continued - USE OF AIR, RAIL, BUS AND AUTO BY CAR OWNERSHIP 

Number o f cars owned 
A l l 

Use of bus adult s None One car Two cars Three or more cars 
Took one or more bus t r i p s 
l a s t year _2 I I J. A - I 

1 1 1 1 * 
8 16 6 5 7 

For business reasons 
For non-business reasons 
For both business and 
non-business reasons 

Did not take a bus t r i p 
l a s t year Jk M -22 J± -22 
T o t a l 100 100 100 100 100 

Use of auto 
Took one or m o r e a u t o t r i p s 

l a s t year . 64 22 67 12 H 
For b u B l n e s a r e a s o n s 3 1 3 5 3 
For n o n - b u s i n e s s r e a s o n s 54 30 56 65 00 
For b o t h b u s i n e s s a n d 
n o n - b u s i n e s s r e a s o n s 7 2 8 9 7 

Did not take an auto t r i p 
l a s t year J 6 1 J J i _2!t 
T o t a l 100 100 100 100 100 

Number o f a d u l t s 5328 927 3037 1190 172 

Less then one-half of one per cent. 
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IV, Recent T r i p s by A i r . R a i l , Bus and Auto 

I n both spring and f a l l waves of in t e r v i e w s respondents were asked about 

the d e t a i l s o f the most recent auto t r i p by any member of t h e i r f a m i l y i f 

there had been one or more auto t r i p s i n the twelve months p r i o r t o i n t e r v i e w . 

They were also asked about the most recent t r i p by a i r , r a i l , or bus by any 

member of t h e i r f a m i l y i f there had been such a t r i p i n the preceding year. 

This chapter reports the r e s u l t s of the questions about these t r i p s . 

I t should be kept i n mind t h a t the most recent t r i p i s not necessarily 

t y p i c a l o f a l l t r i p s . T r i p s by frequent t r a v e l e r s are l i k e l y t o have d i f f e 

rent c h a r a c t e r i s t i c s from t r i p s by i n f r e q u e n t t r a v e l e r s , but only the most 

recent t r i p by any t r s v e l e r i s considered i n the two waves of i n t e r v i e w s . 

The telephone r e i n t e r v i e w s covering t r i p s by frequent t r a v e l e r s from May t o 

August are intended t o shed l i g h t on the extent of t h i s b i a s . Data from the 

r e i n t e r v i e w s appear throughout the f i r s t p o r t i o n of the chapter Immediately 

f o l l o w i n g the data on most recent t r i p s . 

I n t h i s chapter i n f o r m a t i o n i s presented on the f o l l o w i n g t o p i c s , the 

mode of t r a n s p o r t a t i o n used being kept separate throughout: miles t o most 

d i s t a n t place, number of people who went on the t r i p , number of c h i l d r e n who 

went, length o f time away, purpose, whether other modee could conveniently 

have been used, which mode was cheapest, the p r e f e r r e d mode i f cost had been 

the same, and the use of rented autos i n connection w i t h a t r i p by common 

c a r r i e r . The f i n a l s e c t i o n o f the chapter i s devoted t o a sp e c i a l analysis 

of non-business t r i p s t o places 500 miles away by a i r or auto, 

A. Distance t r a v e l e d 

T r i p s by automobile tend t o be short (Table IV-1)' Over 40 per cent of 

business t r i p s by auto and of non-business t r i p s by auto were t o places 100-

199 miles away. About s i x auto t r i p s out of te n were t o p o i n t s less than 300 

miles away. About one t r i p out of twenty, however, I s to a place 1500 miles 



TABLE IV-1 

MILES TO MOST DISTANT PLACE REACHED ON MOST RECENT TRIP 
(Percentage dlBtribution of t r i p e ) 

Most recent t r i p 
Distance Auto Air R a i l Bus 
(miles) Business Non-business Business Non< -business Business Non< -business Business Non--business 

100-199 43 41 6 4 17 22 46 38 
200-299 18 19 17 10 13 12 30 15 
300-399 7 13 7 7 4 15 6 12 
1*00-499 6 6 8 6 29 7 3 8 
500-749 12 8 9 11 8 5 6 9 
750-999 4 3 13 10 21 6 6 3 
1000-1499 4 4 15 15 4 14 # 6 
1500 miles 
and over 6 5 22 36 4 16 3 5 
Not ascertained * 1 3 l # 3 * 4 

Total 100 100 100 100 100 100 100 100 

Number of t r i p s 266 1555 169 168 £4 111 31 175 

Less than one-half of one per cent. 
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or more sway. This statement i s tr u e both of Business and non-business t r i p s 

by auto, and, i n general the length of these two types of t r i p s i s remarkably 

simi l a r . 

I t i s unusual f o r a i r t r i p s t o be less than 200 miles. Non-business air 

t r i p s tend t o be even longer than business a i r t r i p s . About 36 per cent of 

non-business a i r t r i p s were to p o i n t s 1500 miles away or more, compared t o 22 

per cent of the business a i r t r i p s . On the other hand, one business a i r t r i p 

out of three was t o a d e s t i n a t i o n 200 to 499 miles away, compared t o about 23 

per cent of the non-business a i r t r i p s . 

Nou-business r a i l t r i p s tend to spread out through the range of d i s 

tances. About 30 per cent of these t r i p s were t o distances of 1000 miles 

away or more. On the other hand 22 per cent of the non-business r a i l t r i p s 

were t o places between 100-199 miles away. Business r a i l t r i p s have become 

s u f f i c i e n t l y unusual so t h a t only 24 were reported i n the i n t e r v i e w s and 

g e n e r a l i z a t i o n s must be made w i t h corresponding caution. I t does appear, 

however, t h a t business r a i l t r i p s t o places 1000 miles or more away are rare 

and t h a t non-business r a i l t r i p s are i n general longer than business r a i l 

t r i p s j u s t as non-business a i r t r i p s are longer on the average than business 

a i r t r i p s . 

The d i s t r i b u t i o n f o r bus t r i p s i s s i m i l a r t o t h a t f o r automobile t r a v e l . 

Business t r i p s by bus appear somewhat shorter than business t r i p s by automo

b i l e , while non-business t r i p s by bus are about the same length as non-business 

t r i p s by auto or, i f anything, the bus t r i p s are on the average a l i t t l e 

longer. 

Data from the telephone r e i n t e r v i e w s are shown i n Table I V - l a . These 

people were selected f o r r e i n t e r v i e w , I t w i l l be r e c a l l e d , because they 

were frequent t r a v e l e r s i n the twelve months ending w i t h the f i r s t I n t e r v i e w 

i n the spring. Enough Information was obtained to permit t a b u l a t i o n separ

a t e l y of business and non-business auto t r i p e , and a i r t r i p s w i t h business 

and non-business t r i p s combined. Only a handful of t r i p s by r a i l or bus were 



TABLE IV - l a 

MILES TO MOST DISTANT PIACE REACHED ON THE TRIP 8 , 

(Percentage distribution of summer t r i p s by frequent travelers) 

Mode used 
Auto Air 

Distance Business and 
(miles) Business Non-business non-business 
100 - 199 51 53 16 
£00 - 299 24 20 30 
300 - 399 3 10 11 
400 - 499 18 5 14 
500 - 749 3 6 5 
750 - 999 # 2 8 
1000 - 1499 1 1 5 
1500 and over 3 11 
Not ascertained # # * 

Total 100 100 100 
Number of t r i p a 95 299 37 

Less than one-half of one per cent. 
8 Based on reinterviewB by telephone, covering June-August, 1962, with 224 families who reported 10 

man-trips or more in the twelve months ending i n May, 1962. 
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obtained, too few t o permit t a b u l a t i o n . Do the data i n Table I V - l a suggest 

t h a t the i n f o r m a t i o n about the most recent t r i p s reported I n Table IV-1 i s 

unrepresentative of a l l t r i p s ? The answer t o t h i s question i s unequivocal: 

the t r i p s by,the frequent t r a v e l e r s tend t o be shorter. Of the business auto 

t r i p s taken by the frequent t r a v e l e r s i n the summer about 75 per cent were 

t o d e s t i n a t i o n s less than 300 miles away, compared t o 61 per cent of the bus

iness auto t r i p s reported i n Table I V - 1 . Of the non-business auto t r i p s , 73 

per cent of those by frequent t r a v e l e r s were to d e s t i n a t i o n s under 300 miles 

away, compared to 60 per cent of those which were reported as most recent 

t r i p s . F o r t y - s i x per cent of the a i r t r i p s by the frequent t r a v e l e r s were t o 

d e s t i n a t i o n s under 300 miles away, compared t o 23 per cent of the business 

a i r t r i p s and 14 per cent of the non-business a i r t r i p s about which informa

t i o n was obtsined i n the sequence of questions on the most recent t r i p . 

People who t r a v e l f r e q u e n t l y tend t o t r a v e l t o placea r e l a t i v e l y near at haid . 

About 17 per cent of the most recent auto t r i p s were f o r business reasons 

compared t o 24 per cent of the auto t r i p s taken by frequent t r a v e l e r s . Busi

ness t r i p s form a l a r g e r p r o p o r t i o n of a l l t r i p B than they form of the most 

recent t r i p s . 

B. The people who went 

There are sharp d i f f e r e n c e s from one mode of t r a n s p o r t a t i o n t o another 

and from business t o non-business t r a v e l i n the number of people who went on 

the most recent t r i p . I t i s rare f o r people t o take non-business auto t r i p s 

by themselves. Only 9 per cent of the most recent t r i p s by auto f o r non

business reasons involved a s i n g l e person. A party of two, three, or four 

i s t y p i c s l . About one t h i r d o f the business auto t r i p s , however, involves 

only a s i n g l e person, another t h i r d o f the t r i p s Involves two people, and 

the remainder, three or more. (Table IV-2) 



TABLE IV-2 

TOTAL NUMBER OF PEOPLE WHO WENT ON MOST RECENT TRIP 
(Percentage d i s t r i b u t i o n o f t r i p s ) 

i Most recent t r i p 
T o t a l number Auto A i r R a i l Bus 
of people Business Non-business Business Non-business Business Non-business Business Non-business 
One 32 9 71 63 83 49 72 56 
Two 34 32 16 23 13 30 10 21 
Three l4 20 2 5 * 6 6 8 
Four 8 17 1 1 * 5 3 2 
Five 5 9 * 2 k 1 * # 

Six 2 k • 1 1 * 3 * 
Seven 1 2 2 * * 2 * # 

Eight or more 1 1 1 1 2 6 3 
Not ascertained 3 6 6 4 # 5 10 

T o t a l 100 100 100 100 100 100 100 100 
Number of tripB 266 1555 169 168 24 111 31 175 

Less than one-half o f one per cent. 



TABLE IV-2a 

TOTAL NUMBER OF PEOPLE WHO WENT ON THE TRIP 8 

(Percentage d i s t r i b u t i o n o f auinmer t r i p s by frequent t r a v e l e r s ) 

Mode used 
Auto A i r 

Number o f people Business Non-business 
Business and 
non-business 

One 77 13 59 
Two 20 26 22 
Three 2 19 10 
Four * 25 3 
Five 1 7 3 
Six #• h # 

Seven * 5 * 
Eight or more 1 3 
Not ascertained # # * 

T o t a l too 100 100 

Number of t r i p s 95 299 37 

Less than one-half o f one per cent. 
Based on re i n t e r v i e w s by telephone, covering June-August, 1962, w i t h 22k f a m i l i e s who reported 10 
man-tripa o r more i n the twelve months ending i n May, 1962. 
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Most business t r i p s by common c a r r i e r i n v o lve only s single person. 

Seven out of t e n of the business excursions by a i r were made by si n g l e people. 

The p r o p o r t i o n traveling alone by r a i l and bus Is s i m i l a r . Half or somewhat 

more than h a l f o f the non-business t r i p s by a i r , r a i l , and bus involve a 

single person only. Roughly 20 t o 30 per cent of these t r i p s involve two peo

pl e . I t i s unusual, however, f o r groups of more than two t o take non-busi

ness t r i p s by any one of the common c a r r i e r s . Roughly one excursion out of 

ten involves three or more people. More than h a l f of the non-business t r i p s 

by auto i n v o l v e three or more people. 

As f a r as non-business t r a v e l by auto i s concerned, the number who went 

on summer t r i p s by frequent t r a v e l e r s i s about the same as the number of 

people who went on the most recent t r i p , people who t r a v e l f r e q u e n t l y on bus

iness by auto, however, are more l i k e l y to t r a v e l alone. F u l l y 77 per cent 

of these t r i p B i n v o l v e a single person only. As f a r os a i r t r a v e l i s concern

ed, there does not .seem t o be any large d i f f e r e n c e between the number of 

people who went on the Bummer t r i p s by frequent t r a v e l e r s and the number who 

went on th« t r i p s reported i n the previous t a b l e . 

C. Mumber of c h i l d r e n who went 

The number of c h i l d r e n under 12 who went on the most recent t r i p i s 

shown i n Table IV-3. This breakdown by sge i s intended to r e l a t e the data 

on the size o f the party t o fare s t r u c t u r e s of common c a r r i e r s . Occasionally 

c h i l d r e n do go along on business t r i p s , e s p e c i a l l y on business t r i p s by 

automobile, but the main i n t e r e s t i s i n the number of c h i l d r e n who p a r t i c i 

pate i n non-business t r i p s . About one non-business auto t r i p out of four 

Involves c h i l d r e n . Most o f t e n there i s one c h i l d or two c h i l d r e n i n the age 

range under discussion. The p r o p o r t i o n o f non-busineas excursions by common 

c a r r i e r which i n v o l v e c h i l d r e n I s less. Roughly one out of ten involves 

c h i l d r e n . 

People who cravel f r e q u e n t l y on business by auto p r a c t i c a l l y never take 



TABLE IV-3 

NUMBER OF CHILDREN, AGED 2-U, WHO WENT ON MOST RECENT TRIP 
(Percentage d i s t r i b u t i o n o f t r i p e ) 

Most recent t r i p 
Number o f Auto A i r R a i l Bus 
c h i l d r e n Business Non .-business Business Non* -business Business Non-business Business Non--business 
None 87 67 95 89 100 82 94 81 
One k 10 1 3 * 5 * 6 
Two k 9 * 3 5 3 3 
Three 2 k * 1 1 * * 
Four * 2 1 * * * * 
Five * # * 1 # 

Six * * * * * * * 
Seven * * * * * * 
Eight or more * # * * * # * 
Not aecertained 3 8 3 k 6 3 10 

T o t a l 100 100 100 100 100 100 100 100 
Number of t r i p s 266 1555 169 168 2k m 31 175 

Less than one-balf o f one per cent. 



TABLE rv-3a 

NUMBER OF CHILDREN AGED 2-11 WHO WENT ON THE TRIP 8 

(Percentage d i s t r i b u t i o n o f summer t r i p s by frequent t r a v e l e r s ) 

Mode used 
Auto A i r 

Number of c h i l d r e n Business Non-business 
Business and 
non-buelness 

None 99 58 9S 
One l 15 3 
Two # 17 5 
Three * 6 
Four # 2 * 
Five # 2 * 
Six # * 
Seven * * * 
Eight or more 
Not ascertained * * 
T o t a l 100 100 100 

Number o f t r i p s 95 299 37 

Lees than one-half o f one per cent. 
Based on rei n t e r v i e w s by telephone, covering June-August, 19^2, w i t h 224 f a m i l i e s who reported 10 
man-trips or more i n the twelve months ending i n May, 1962. 
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t h e i r c h i l d r e n along. Hon-busineas auto t r i p s by frequent t r a v e l e r s , how

ever, are more l i k e l y t o involve c h i l d r e n than are other non-business auto 

t r i p s . Of such t r i p s , 42 per cent involve one or more c h i l d r e n aged 2-11. 

A i r t r i p s by frequent a i r t r a v e l e r s tend t o i n v o l v e c h i l d r e n as much as the 

most recent t r i p s do. 

D. Length o f time away 

There I s a d i f f e r e n c e between t r i p e by auto and t r i p s by common c a r r i e r 

w i t h regard to the length of time away from home. More suto t r i p s than t r i p s 

by common c a r r i e r are completed on the same day on which they are begun 

(Table I V - 4 ) . About one business t r i p out of f i v e by auto to a d e s t i n a t i o n 

100 miles o r more away i s completed on the same dsy on which i t i s s t a r t e d . 

About 72 per cent of business auto t r i p s are completed i n less than a week. 

Over 70 per cent of non-business auto t r i p s are also completed i n less than 

seven days. Host of the auto t r i p s by frequent t r a v e l e r s , aa one might ex

pect, don't l a s t more than a week. There i s an obvious l i m i t on how many 

lengthy t r i p s can be taken by one i n d i v i d u a l i n one year. 

Turning again t o the data on the most recent t r i p , there i s evidence of 

a d i f f e r e n c e between business and non-business t r a v e l by common c a r r i e r l n 

the number of t r i p s l a s t i n g eleven days or more. Of the business t r i p s by 

a i r , f o r example, 11 per cent l a s t e d eleven days or more w h i l e 38 per cent of 

the non-business t r i p s l a s t e d eleven days or more. Of the busineas t r i p s by 

r a i l , only 4 per cent were f o r more than eleven days, i n contrast to 31 per 

cent of the non-business t r i p s by r a i l . Travelers by bus show a s i m i l a r 

d i f f e r e n c e although the p r o p o r t i o n t a k i n g non-business t r i p s which l a s t f o r 

s long p e r i o d i s smaller. Twelve per cent of the business t r i p s by bus were 

for more than eleven days compared to 20 per cent of the non-business t r i p s 

by bus. 

The data on a i r t r a v e l p o i n t to the conclusion t h a t people who t r a v e l 

f r e q u e n t l y by common c a r r i e r tend to be away f o r a shorter time than those 



TABLE IV-k 

LENGTH OF TIME AWAY ON MOST RECENT TRIP 
(Percentage d i s t r i b u t i o n o f t r i p a ) 

Moat recent t r i p 
Length o f Auto A i r R a i l BUB 
time away Business Non-busineBS Business Non-bualness Business Non-buBineBs Business Non -business 
Back the 
same day 19 12 T 3 8 5 16 7 
1-2 dayB 23 25 27 Ik 17 13 16 13 
3-6 days 30 34 U2 27 50 31 *3 30 
7-10 days 12 Ik 13 12 13 19 13 25 
11-20 days 6 9 3 15 It 14 6 7 
21-35 days 3 3 k 11 * 11 * 7 
36 days or more 5 2 k 12 * 6 6 6 
Moved here; one 
way t r i p 1 * * It It * * 1 
Not ascertained 1 1 * 2 It 1 # k 

T o t a l 100 100 100 100 100 loo 100 100 

Number of t r i p s 266 1555 169 168 2k 111 31 175 

Less than one-half of one per cent. 



TABLE IV- 4a 

LENGTH OF TIME AWAY ON THE TRIP 8 

(Percentage d i s t r i b u t i o n o f summer t r i p s by frequent t r a v e l e r s ) 

Mode used 
Auto A i r 

Length o f time away Business Non-business 
Business and 
non-business 

Back same day 16 10 11 
1 - 2 days 8 36 46 
3 - 6 70 34 27 
7 -10 6 12 8 
11 -20 # 6 5 
21 -35 * 1 * 
36 and over # 1 3 
Moved here; one-way t r i p •K-
Not ascertained * * * 
T o t a l 100 100 100 
Number of t r i p s 95 299 37 

Less than one-half of one per cent. 
a Based on re i n t e r v i e w s by telephone, covering'june-August, 1962, w i t h 224 f a m i l i e s who reported 10 

man-trips or more i n the twelve months ending i n May, 1962. 
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who take only a single t r i p . Eighty four per cent of the frequent t r a v e l e r s ' 

t r i p s i n the 6waiver were over w i t h i n a week compared t o less than h a l f of 

the non-business a i r t r i p s reported as "most recent t r i p s " . T r i p s by f r e 

quent t r a v e l e r s i n general tend to be for shorter lengthsof time than t r i p s 

by i n f r e q u e n t t r a v e l e r s , and data on the most recent t r i p , which understates 

the importance of the frequent t r a v e l e r s , w i l l tend to overestimate the 

length of time people are away. 

E. Convenience of other modes 

To what extent do people a c t u a l l y have a choice regarding the means of 

t r a n s p o r t a t i o n they use on t h e i r t r i p s ? People were asked w i t h regard t o 

each t r i p I f they could have reached t h e i r d e s t i n a t i o n conveniently by each 

of the three modes of t r a n s p o r t a t i o n which they d i d not use. 

The r e s u l t s , which appear i n Table IV-5, suggest t h a t frequently people 

do not have a f r e e choice of mode. On t r i p s by auto both f o r business and 

non-business purposes, j u s t over h a l f report t h a t they could not have reached 

t h e i r d e s t i n a t i o n conveniently by a i r on the most recent t r i p . The pr o p o r t i o n 

who could not have reached t h e i r d e s t i n a t i o n conveniently by a i r i s even 

higher f o r Che summer t r i p s by frequent t r a v e l e r s . On 79 per cent of the 

business auto t r i p s i n t h i s category the i n d i v i d u a l could not have reached 

h i s d e s t i n a t i o n conveniently by a i r according to the report to the Interview

er. The same i s t r u e of 64 per cent of the non-business t r i p s by frequent 

t r a v e l e r s (Table IV-5a). The r e s u l t s concerning the p o s s i b i l i t y o f using 

r a i l i n s t e a d of auto are ra t h e r s i m i l a r t o the r e s u l t s f o r a i r . Just over 

h a l f say they couldn't have reached t h e i r d e s t i n a t i o n conveniently by r a i l 

on a most recent t r i p , and the percentage i s s u b s t a n t i a l l y higher f o r the 

t r i p s by frequent t r a v e l e r s . The r e s u l t s f o r bus t r a v e l are very d i f f e r e n t . 

On the most recent business t r i p by auto about two- t h i r d s say 

they could have reached t h e i r d e s t i n a t i o n conveniently by bus. The same 

p r o p o r t i o n was reported f o r non-business auto t r i p s . But among the frequent 



TABLE IV-5 
COULD YOU HAVE GOTTEN WHERE YOU WANTED TO GO CONVENIENTLY 

BY OTHER MODES ON MOST RECENT TRIP? 8 

(percentage d i s t r i b u t i o n o f t r i p s ) 

Convenience o f Most recent t r i p 
a l t e r n a t i v e Auto A i r R a i l Bus 
nodes Business Non--business Business Non--business Business Non--business Business Non^ -business 
Could have 
reached d e s t i n 
a t i o n conven
i e n t l y by a i r 45 40 64 6o 52 47 
Could not have 
reached d e s t i n 
a t i o n conven
i e n t l y by a i r 
Not ascertained 

54 
1 

57 
3 

29 
7 

38 
2 

48 
* 

46 
7 

T o t a l 100 100 100 100 100 100 

Could have 
reached d e s t i n 
a t i o n conven
i e n t l y by r a i l 45 44 60 56 4 5 55 
Could not have 
reached d e s t i n 
a t i o n conven
i e n t l y by r a i l 
Not ascertained 

53 
2 

53 
3 

37 
3 

38 
6 

52 
3 

37 
8 

T o t a l 100 100 100 100 100 100 



TABLE IV-5 continued - COULD YOU HAVE GOTTEN WHERE YOU WANTED TO GO CONVENIENTLY 
BY OTHER MODES ON MOST RECENT TRIP? 8 

Convenience o f Most recent t r i p 
a l t e r n a t i v e Auto A i r R a i l Bus 
modes Business Non-buBineaB Business Non-business Business Non. -business Business Non--business 
Could have 
reached d e s t i n 
a t i o n conven
i e n t l y by bus 65 65 60 58 71 79 
Could not have 
reached d e s t i n 
a t i o n conven
i e n t l y by bus 
Not ascertained 

33 
2 

32 
3 

35 
5 

35 
7 

29 
* 

18 
3 

T o t a l 100 100 100 100 100 100 
Number o f t r i p s 266 1555 169 168 2b 111 31 175 

Less than one-half o f one per cent. 
The question was: "Could you have gotten where you wanted t o go conveniently: by a i r ? by r a i l ? by bus? 



TABLE IV-5a 

COULD YOU HAVE GOTTEN WHERE YOU WANTED TO GO CONVENIENTLY BY OTHER MODES8 

(Percentage d i s t r i b u t i o n o f summer t r i p s by frequent t r a v e l e r s ) 

Auto 

Convenience o f a l t e r n a t i v e modes 
Could have reached d e s t i n a t i o n 
conveniently by a i r 
Could not have reached d e s t i n 
a t i o n conveniently by a i r 

T o t a l 

Could have reached d e s t i n a t i o n 
conveniently by r a i l 
Could not have reached d e s t i n 
a t i o n conveniently by r a i l 

T o t a l 

Could have reached d e s t i n a t i o n 
conveniently by bus 
Could not have reached d e s t i n 
a t i o n conveniently by bus 

To t a l 

Number of t r i p e 

Business 

21 

79 

100 

21 

79 

100 

30 

70 

100 

95 

Mode used 

Non-business 

36 

6k 

100 

31 

_69 
100 

53 

JiZ 

100 

299 

A i r 
Business and 
non-business 

62 

^ 8 

100 

62 

^ 8 

100 

37 

Based on r e i n t e r v i e w s by telephone, covering June-August, 1962, w i t h 224 f a m i l i e s who reported 10 
man-trips or more i n the twelve months ending i n May, 1962. 
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t r a v e l e r s by auto on business the p o s s i b i l i t i e s of using the bus are much 
leas Important. Seventy per cent say they could not have reached t h e i r des
t i n a t i o n conveniently by bus. Of the non-business auto t r i p s by frequent 
t r a v e l e r s about h a l f were t o des t i n a t i o n s which could have been reached con
v e n i e n t l y by bus and about h a l f to de s t i n a t i o n s which could not have been 
reached. 

About 60 per cent of the t r i p s by a i r were to des t i n a t i o n s which could 

have been reached conveniently by r a i l and about 60 per cent to destinations 

which could have been reached conveniently by bus. This p r o p o r t i o n i s rough

l y constant whether one considers business or non-business t r a v e l and whether 

one considers the most recent t r i p or summer t r i p s by frequent t r a v e l e r s . Of 

the most recent t r i p s by r a i l , about 60-64 per cent were t o destinations 

which could have been reached conveniently by a i r , w h i l e about 71-79 per 

cent could have been reached conveniently by bus. Of the most recent bus 

t r i p s , about h a l f were to p o i n t s which could have been reached by a i r conven

i e n t l y and, s i m i l a r l y , about h a l f were to points which could have been reached 

conveniently by r a i l . 

These tabl e s are perhaps most i n t e r e s t i n g f o r the l i g h t t h s t they shed 

on frequent t r a v e l by auto on business. People may take an occasional t r i p 

by auto t o a d e s t i n a t i o n which could have been reached conveniently i n some 

other way, but frequent t r a v e l by auto on business i s to destinations which 

are otherwise not e a s i l y accessible. 

F. Which mode would have been cheapest 

For the most recent t r i p by automobile, nearly nine times out of ten i n 

the o p i n i o n o f respondents, the automobile was the cheapest way to go (Table 

I V - 6 ) . This r e s u l t i s i n contrast t o the f i n d i n g s f o r the common c a r r i e r s . 

For only three a i r t r i p s out of ten was a i r the cheapest form of transporta

t i o n . The p r o p o r t i o n i s about the same f o r r a i l . Of those who went by bus, 

however, about s i x out of ten r e p o r t t h a t bus was the cheapest and almost 
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TABLE IV-6 

WOULD AIR, RAIL, BUS, OR AUTO HAVE BEEN THE CHEAPEST? 
(Percentage d i s t r i b u t i o n o f t r i p s ) 

Cheapest mode Host recent Most recent t r i p by common c a r r i e r 
of t r a n s p o r t a t i o n 
A i r 

t r i p by auto 
1 

A i r 
29 

R a i l 
3 

Bus 
2 

R a i l 2 1 25 1 
Bus 8 26 36 61 
Auto 86 34 29 32 
Not ascertained 3 10 7 k 

T o t a l 100 100 100 100 
Number o f t r i p s 1821 33T 135 206 



TABLE IV-6a 

WOULD AIR, BAIL, BUS, OB AUTO HAVE BEEN THE CHEAPEST* 
(Percentage a t t r i b u t i o n o f summer t r i p s by frequent t r a v e l e r s ) 

Mode used 
Auto A i r 

Cheap&dt mode Business and 
of t r a n s p o r t a t i o n Business Non-business non-business 
A i r 1 27 
R a i l • 3 1 # 

Bus 3 8 kl 

Auto 93 89 27 
Hot ascertained « 2 5 

To t a l 100 100 100 

Humber o f t r i p s 95 £99 3T 

Less than one-half o f one per cent. 
a Based on rei n t e r v i e w s by telephone, covering June-August, 19&2, w i t h 22k f a m i l i e s who reported 10 

man-trips or more I n the twelve months ending i n May, 1962. 
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a l l the remainder say the automobile would have been the cheapest form o f 

t r a n s p o r t a t i o n . Information obtained concerning the summer t r i p s by f r e 

quent t r a v e l e r s as shown i n Table IV-6s i n d i c a t e s that these t r i p s are not 

very d i f f e r e n t from the most recent t r i p s w i t h regard t o perceived r e l a t i v e 

costs. 

G. Pr e f e r r e d mode 

Eigh t out of ten of the most recent auto t r i p s would have been taken by 

auto even i f cost had been the same no matter what form of t r a n s p o r t a t i o n was 

chosen. (Table IV-7). Fourteen per cent would have been taken by a i r , how

ever, i f the cost had been the same. While 14 per cent of a l l automobile 

t r i p B i s a small p r o p o r t i o n o f a l l automobile t r a v e l , the t o t a l volume of aut> 

t r a v e l i s so large t h a t t h i s number of t r i p s i s s u b s t a n t i a l compared t o the 

act u a l present volume of t r a v e l by a i r . With regard to recent a i r t r i p s 

respondents r e p o r t almost i n v a r i a b l y t h a t i f the cost had been a matter of 

no concern the t r i p would s t i l l have been made by a i r . I f cost had been no 

objec t , 63 per cent of the r a i l t r i p s would have been made s t i l l by r a i l , 

but 24 per cent would have been made by a i r , and 11 per cent by auto. I f 

cost had been no object about one t h i r d o f the bus t r a v e l e r s would have 

traveled by a i r or by auto, and an a d d i t i o n a l 8 per cent would have been l o s t 

t o r a i l . 

The expressions of opinion on t h i s t o p i c concerning the summer t r i p s by 

frequent t r a v e l e r s seem t o be very s i m i l a r to those made concerning the most 

recent t r i p (Table IV-7a). The answers t o t h i s question are i n t e r e s t i n g i n 

th a t they suggest t h a t people are f u l l y awsre of d i f f e r e n c e s i n cost from 

one method of t r a n s p o r t a t i o n to another, and t h a t they f r e q u e n t l y are cons

ciously choosing a p a r t i c u l a r method of t r a n s p o r t a t i o n f o r purposes of economy. 

People may not be informed about p r i c e , but the f a c t t h a t roughly four r a i l 

and bus t r i p s out of ten would have been taken by some other method of trans

p o r t a t i o n i f cost had been no object suggests that people do t h i n k about 
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TABLE IV-7 

PREFERRED MODE OF TRAVEL IF COST HAD BEEN THE SAME 
(Percentage d i s t r i b u t i o n o f t r i p e ) 

Most recent Most recent t r i p by common c a r r i e r 
Preferred mode 
A i r 

t r i p by auto 
l i t 

A i r 
93 

R a i l 
2h 

Bus 
17 

R a i l 3 * 63 8 

Bus 2 * 1 55 
Auto 8o 3 11 16 

Not ascertained 1 k 1 it 

T o t a l 100 100 100 100 

Number o f t r i p s 1821 337 135 206 

Less than one-half o f one per cent. 



TABLE IV-7a 

PREFERRED MODE IF COST HAD BEEN THE SAME6 

(Percentage d i s t r i b u t i o n o f Bummer t r i p s by frequent t r a v e l e r s ) 

Mode used 
Auto A i r 

Preferred mode Business Non-business 
Business and 
non-business 

A i r 12 11 100 
R a i l # 1 # 

Bus * * 
Auto 66 88 # 

Not ascertained 2 * # 

T o t a l 100 100 100 
Number of t r i p s 95 299 37 

Less than one-half o f one per cent. 
a Based on reinterviewB by telephone, covering June-August, 19^2, w i t h 224 f a m i l i e s who reported 10 

man-trips or more i n the twelve months ending in May, 1962. 
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p r i c e and do govern t h e i r behavior accordingly. Further observations on the 

importance of p r i c e appear i n chapter V I I I . 

H. Use of rented autos 

Of the most recent t r i p s by a i r , 11 per cent involve the use of a rented 

car. This p r o p o r t i o n f a l l s near the vanishing p o i n t f o r r a i l and f o r bus 

(Table I V - 8 ) . The frequent t r a v e l e r s seem t o be more l i k e l y t o r e n t a car. 

Of the small sample of Buntmer a i r t r i p s by frequent t r a v e l e r s , one t r i p 

out of four i n v o l v e d use o f a rented car. 

X. Hon-business t r i p s t o places 500 mileB away by a i r or auto: a s p e c i a l 
a n a l y s i s 

I n the competition between t r a v e l by a i r and t r a v e l by automobile, one 

of the most i n t e r e s t i n g p o r t i o n s of the market concerns t r i p s t o phces 500 

miles away or more f o r non-business purposes. This section i s concerned w i t h 

an analysis of t h e choice between a i r and auto f o r such t r i p s based on the 

data about the most recent t r i p e . By focusing a t t e n t i o n on t h i s group of 

t r i p s , i n e f f e c t one can hold constant the purpose of the t r i p and the length 

of the t r i p , and consider what other v a r i a b l e s may influence the choice of 

means o f t r a n s p o r t a t i o n . 

Perhaps the most powerful s i n g l e v a r i a b l e i n e x p l a i n i n g whether people 

t r a v e l by a i r o r by auto on a long non-business t r i p i s the t o t a l number of 

people i n the p a r t y . I f there i s only one person involved, the chances are 

seven out of t e n t h a t the t r i p w i l l be by a i r . I f there ore two people, the 

chances f a l l t o about two out of ten t h a t the t r i p w i l l be by a i r . For 

p a r t i e s of three or more, the chances t h a t the t r i p w i l l be by a i r are less 

than one out o f t e n . (Table I V - 9 ) . I n view of other evidence of the Impor

tance t h a t people attach to p r i c e , i t seems reasonable t o i n t e r p r e t t h i s 

r e s u l t I n terms o f the d i f f e r e n c e i n cost o f t r a v e l f o r p a r t i e s of d i f f e r e n t 

s i z e . For a s i n g l e person, the cost comparison between a i r and auto i s very 

d i f f e r e n t from t h e cost comparison f o r a party of several people. 
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TABLE IV-8 

USE OF RENTED AUTOS ON MOST RECENT TRIP BY COMMON CARRIER 
(Percentage d i s t r i b u t i o n o f common c a r r i e r t r i p s ) 

Most recent t r i p by common c a r r i e r 
Use o f rented auto A i r R a i l Bus 
Rented a car 11 1 * 

Did not r e n t a car 86 96 97 
Not ascertained 3 3 3 

T o t a l 100 100 100 

Number o f t r i p s 33T 135 206 

Less than one-half o f one per cent. 
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TABLE IV-9 

TOTAL NUHBEE OF PEOPLE WHO WENT ON HOST RECENT LONG DISTANCE TRIP 
BY AIR OR AUTO 

(Percentage d i s t r i b u t i o n o f most recent non-busineBB 
t r i p s o f 500 miles or more by a i r or auto) 

Tot a l number o f people 
Mode used A l l t r i p s 8 One Two Three Four Five or more 
A i r 28 71 22 8 * 11 
Auto 72 29 78 92 100 89 

T o t a l 100 100 100 100 100 100 
Number o f t r i p s k2J 105 130 71 53 k6 

Less than one-half o f one per cent. 
Included 22 t r i p s f o r which t o t a l number of people was not ascertained. 
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The l e n g t h of time people w i l l be away i s less important i n determining 

whether they w i l l t r a v e l by a i r or by auto. The data i n Table TV-10 suggest 

t h a t the p r o p o r t i o n who t r a v e l by a i r w i l l be somewhat higher i f the t r i p i s 

less than one week or as much as three weeks or more i n d u r a t i o n than i f the 

t r i p i s o f intermediate d u r a t i o n . I t i s q u i t e possible t h a t the very long 

t r i p s are f o r very long distances, and that there may be some d i f f e r e n c e be

tween the competitive p o s i t i o n of the two modes i n favor of a i r f o r the 

longest distances. 

Most of the auto t r a v e l e r s could have reached t h e i r d e s t i n a t i o n conveni

e n t l y by a i r , as l a shown i n Table IV-11. Only about 28 per cent o f them, 

according to the respondents, could not have gone conveniently by a i r . 

When people are asked which method of t r a n s p o r t a t i o n would have been the 

cheapest f o r t h i s t r i p , they choose overwhelmingly the method o f tra n s p o r t a 

t i o n a c t u a l l y employed (Table IV-12). Of those who say t h a t a i r was the cheap

est form o f t r a n s p o r t a t i o n , 83 per cent went by a i r and only 17 per cent by 

auto. Of those who say t h a t auto was the cheapest form of t r a n s p o r t a t i o n , 88 

per cent went by auto and only 12 per cent by a i r . 

Further evidence of the importance of cost i n choice of mode appears I n 

Table IV-13, Of those who p r e f e r r e d a i r i f costs were i d e n t i c a l , only 59 per 

cent went by a i r w h i l e 41 per cent went by auto. I n other words, four out of 

ten who took t h i s type of t r i p and p r e f e r r e d a i r a c t u a l l y went by auto. Of* 

those who p r e f e r r e d auto, however, almost a l l a c t u a l l y went by automobile. 

A n - I n d i r e c t measure of people's w i l l i n g n e s s t o t r a v e l by a i r i s t h e i r 

p r i o r experience as an a i r t r a v e l e r . E a r l i e r I n v e s t i g a t i o n s have shown a 

strong and p e r s i s t e n t r e l a t i o n between experience as an a i r t r a v e l e r and w i l l 

ingness t o t r a v e l by a i r . Table IV-14 again i n d i c a t e s t h a t people who have had 

the experience of t a k i n g an a i r t r i p are more l i k e l y t o choose a i r over auto 

than people who have not had t h a t experience. 



TABLE IV-10 

LENGTH OF TIME AWAY ON LONG DISTANCE AIR AND AUTO TRIPS 
{Percentage d i s t r i b u t i o n o f most recent non-business t r i p s 

o f 500 miles or more by a i r or auto) 

Length o f time avay 
Back 1-2 3-6 7-10 11-20 21-35 36 Moved; one 

Mode used A i i a same day days days days plus way t r i p 

A i r 28 (Too few cases 29 15 11 33 42 (Too few 

Auto 72 t o 71 85 89 67 58 cases t o 

percentagize) 
percent

Tot a l 100 percentagize) 100 100 100 100 100 agize) 

Number o f t r i p s 427 1 18 92 98 102 58 43 10 

a Includes 15 t r i p s f o r which length o f time away was not ascertained. 
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TABLE IV-11 

COULD YOU HAVE GOTTEN WHERE YOU WANTED TO GO 
CONVENIENTLY BY OTHER MODES? 

(Percentage d i s t r i b u t i o n o f most recent non-buBiness 
trlpB o f 500 milee or more by a i r or auto) 

Convenience of Mode used 
a l t e r n a t i v e modes A i r Auto 
A i r 
Convenient - 72 
Not convenient - 28 

T o t a l 100 

R a i l 
Convenient 6l 68 
Not convenient _39 35 

T o t a l 100 100 

Bus 
Convenient 58 76 
Not convenient h2 2k 

T o t a l 100 100 

Number o f t r i p s 121 ' 306 
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TABLE IV-12 

WOULD AIE, RAIL, BUS, OR AUTO HAVE BEEN THE CHEAPEST8 

(Percentage d i s t r i b u t i o n o f most recent non-buaineee 
t r i p e o f 500 miles or more by a i r or auto) 

Cheapest form of t r a n s p o r t a t i o n 
Mode used A l l t r i p e A i r R a i l B U B Auto 
A i r 28 83 (Too few 48 12 

cases t o 
Auto 72 17 percentagize) _5£ 88 

T o t a l 100 100 100 100 
Number of t r i p s 427 46 10 65 278 

The question was: "For t h i s t r i p would a i r , r a i l , bus or auto have been 
cheapest?" 
Includes 26 t r i p s f o r which the cheapeet mode was not given. 
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TABLE IV-13 

PREFERRED HODE I F COST HAD BEEN THE SAME8 

(Percentage d i s t r i b u t i o n o f moat recent non-buslnesa 
t r i p s o f 500 miles or more by a i r or auto) 

P r e f e r r e d mode 
Mode used A l l tripB A i r R a i l Bus Auto 
A i r 28 59 (Too fev (Too few k 

cases to cases t o 
Auto J S kl percentagize) percentagize) _96 

T o t a l 100 100 100 
Number of tripB kzr 163 9 6 229 

* The question was: " I f the cost had been the same no matter how you went, 
what k i n d o f t r a n s p o r t a t i o n would you have taken on t h i s t r i p ? " 

1 3 Includes 20 tripB f o r which the p r e f e r r e d mode was not ascertained-
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TABLE IV-lk 

LONG DISTANCE AIR AND AUTO TRIPS BY EXPERIENCE AS AIR TRAVELER 
(Percentage distribution of most recent non-busineBB 

t r i p s of 500 mileB or more by a i r or auto) 

Mode ueed A l l t r i p B 

Experience ae 
Have taken 
an a i r t r i p 

on a i r t r a v e l e r 
Have not taken 
an a i r t r i p 

A i r 28 39 19 
Auto 72 _ 6 l 81 
T o t a l 100 100 100 
Number of t r i p s 427 199 224 

a 
This column includes both people vho were not experienced and people 
whoee experience was not ascertained.. I f only those who i n f a c t never 
had taken an a i r t r i p were included, the p r o p o r t i o n who went by a i r would 
be lower t h a n 1B shown. 
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V. Experience as an A i r Traveler 

Previous research has shown and the present survey confirms t h a t people 

w i t h experience as a i r t r a v e l e r s are much more l i k e l y to t r a v e l by a i r than 

people who never have taken an a i r t r i p . I t i s , t h e r e f o r e , a matter of I n t e r 

est t o measure the ra t e of growth of the p r o p o r t i o n o f the population who are 

experienced a i r t r a v e l e r s . I t I s also of i n t e r e s t t o examine the p r o p o r t i o n 

of experienced t r a v e l e r s I n d i f f e r e n t segments of the population. 

A. Trend i n p r o p o r t i o n of population who are experienced 

The p r o p o r t i o n of the a d u l t p o p u l a t i o n who had taken an a i r t r i p a t the 

time of i n t e r v i e w i n 1962 was as f o l l o w s : 

Experienced f l i e r s a t time of i n t e r v i e w 36,9 

Took f i r s t t r i p during the preceding year 2.5 

Experienced before the year began 32.7 

Not ascertained when f i r s t a i r t r i p was taken 1.7 

Sever flown 63.1 

T o t a l 100.0 

Taking an average between the dates o f the two waves of I n t e r v i e w s , the above 

estimate applies to the middle of 1962, I n 1955 the p r o p o r t i o n of ad u l t s who 

were experienced f l i e r s was about 25 per cent, implying an increase of about 

12 per cent over the seven year p e r i o d 1955-1962, or an increase of a l i t t l e 

under 2 per cent a year on the average, A net increase of t h i s amount implies 

a somewhat l a r g e r p r o p o r t i o n of the p o p u l a t i o n are t a k i n g t h e i r f i r s t t r i p 

each year since some experienced a i r t r a v e l e r s are l o s t by death. 

B. Experience w i t h i n income groups 

The remainder of t h i s chapter i s concerned w i t h the r e l a t i o n between 

experience as an a i r t r a v e l e r and three other basic determinants of the pro-
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penBity t o f l y : f a m i l y Income, age, and stage i n the fam i l y l i f e cycle. 

Tables V - l t o V-3 show the per cent experienced i n each population group at 

the beginning o f the year covered by the survey. As i n d i c a t e d i n the tabula

t i o n i n the preceding section, the per cent of experienced f l i e r s would have 

been s l i g h t l y higher i f measured at the close o f che year. The percentage a t 

the beginning of the year I s the relevant s t a t i s t i c f o r e x p l a i n i n g behavior 

during the year. 

There i s a strong p o s i t i v e c o r r e l a t i o n between f a m i l y income and experi

ence as an a i r t r a v e l e r , as i s shown i n Table V - l . Of those w i t h incomes under 

$2000, only about one i n seven has taken an a i r t r i p ; w h i l e of those w i t h in

comes of $15,000 or more, two out of three are experienced a i r t r a v e l e r s . Of 

those in the middle range of income, say $5000-5999, about three out o f ten 

are experienced f l i e r s . The high frequency of f l y i n g among the upper income 

groups p r e v i o u s l y discussed should be thought of as r e f l e c t i n g both the l a r g e r 

amount of money at t h e i r disposal and the increased w i l l i n g n e s s t o f l y r e s u l t 

i n g from f a m i l i a r i t y w i t h a i r t r a v e l . 

C. Experience w i t h i n age groups 

There i s also a r e l a t i o n between the age of an a d u l t and whether or not 

he has experience as an a i r t r a v e l e r as shown i n Table V-2. The newness of 

a i r t r a v e l i s i l l u s t r a t e d by the f a c t t h a t those i n the middle and older age 

groups are less l i k e l y t o have taken an a i r t r i p than those aged under 35 even 

though the o l d e r adults have had more years i n which t o take t h e i r f i r s t t r i p . 

The age group w i t h the most experience are those aged 25-34 at the time of 

t h i s survey i n the s p r i n g of 1962. The high p r o p o r t i o n of experienced t r a 

v e l e r s i n the age group 25-34 points t o a long run growth i n the demand f o r 

a i r t r a v e l . 

Systematic comparison of these r e s u l t s w i t h f i n d i n g s from other surveys 

i s beyond the scope of t h i s report. E a r l i e r data may be found i n The Tr a v e l 

Market 1959-1960. e s p e c i a l l y pp. 34-40. 



TABLE V - l 

EXPERIENCE AS AN AIR TRAVELER BY FAMILY INCOME 
(Percentage distribution of respondents) 

Experience BG an A l l fi 

a i r traveler respondenta 
Have taken an 
a i r t r i p 

Have never taken 
an a i r t r i p 

Not ascertained 

Total 

Number of 
respondents 

33 

66 

1 

100 

2651 

F«m<ly income 
Under $2000 $3000 $1(000 $5000 $6000 $7500 $10,000 $15,000 
$2000 -2999 -3999 -4999 -5999 -7499 -9999 -14,999 and over 

16 

83 

1 

100 

364 

21 

79 

100 

222 

26 

72 

2 

100 

225 

28 

71 

1 

100 

286 

29 

71 
* 

100 

321 

34 

64 

2 

100 

386 

47 

51 

2 

100 

346 

53 

46 

1 

100 

262 

66 

31 

3 

100 

120 

Less than one-nelf of one per cent. 
Includes 115 respondents for whom family income was not ascertained. 



TABLE V-2 

EXPERIENCE AS AN AIR TRAVELER BY AGE OF RESPONDENT 
(Percentage d i s t r i b u t i o n o f respondents) 

Age o f respondent 
Experience as an 
a i r t r a v e l e r 
Have taken an 
a i r t r i p 

Have never taken 
an a i r t r i p 

Not ascertained 

T o t a l 

Number o f respondents 

A l l 
respondents 

33 

66 
1 

100 

2651 

18 - 2k 25 - 31* 35""- 44 45 - 54 55 - 64 65 + 

28 44 39 30 29 23 

72 54 60 69 TO 76 
» 2 1 1 1 1 

100 100 100 100 100 

524 574 531 397 393 

100 

223 
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D. Experience by stage i n the f a m i l y l i f e cycle 

There i s a s u b s t a n t i a l body of evidence t o show t h a t the choice between 

t r a v e l by auto and by common c a r r i e r i s influenced by the number of people i n 

the party. The stage of a famil y I n the f a m i l y l i f e cycle i s , t h e r e f o r e , of 

i n t e r e s t to the student of the t r a v e l market since the composition of the 

family determines the p o t e n t i a l composition of the group t a k i n g a t r i p . 

As shown i n Table V-3, about AO per cent of young, single people and 

young couples without c h i l d r e n were experienced f l i e r s as of the beginning of 

1962. For married people w i t h c h i l d r e n a t home the per cent i s almost as 

high, 38 per cent. Older, married couples whose c h i l d r e n have l e f t home, who 

may be i n a p o s i t i o n f i n a n c i a l l y t o t r a v e l , are less l i k e l y t o be experienced. 

Only 27 per cent of them had ever taken an a i r t r i p . 



TABLE V-3 

EXPERIENCE AS AN AIR TRAVELER BY STAGE IN THE FAMILY LIFE CYCLE 
(Percentage distribution of respondents) 

Stage i n family l i f e cycle 
Young, single; Older, 

Experience as an 
a i r traveler 

m a respondents 
young,married, 
no children 

Married, 
children 

married, 
no children 

Older, 
single Other 

Have taken an a i r t r i p 33 ho 38 27 30 27 
Have never taken an 
a i r t r i p 66 60 61 73 70 73 
Not ascertained l # 1 •» # * 

Total 100 100 100 100 100 100 
Number of respondents 2651 293 1222 6h3 379 107 

Lees than one-half of one per cent. 
Includes 7 respondents for whom stage in family l i f e cycle was not ascertained. 
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VI. Rented Automobiles 

People were asked i n this survey whether the head of the family had 

ever rented a "drive-it-yourself" automobile. They were also asked, i f the 

answer to the f i r s t question was affirmative, whether he was traveling on 

business, or for personal reasons, or whether he had rented cars on both 

kinds of t r i p s . A question was also asked about the use of rented automo

b i l e s on the most recent t r i p by common c a r r i e r (see Table IV-8). 

This chapter includes a report of the answers to the questions about 

whether people have ever rented automobiles shown separately for people c l a s s 

i f i e d by family income, stage i n the family l i f e cycle, and automobile owner

ship. The two concluding sections of the chapter concern respectively use of 

rented cars on the most recent a i r t r i p and use of rented cars by people l i v 

ing i n suburban areas. 

A. Use of rented cars by frequency of t r a v e l l a s t year 

The more people tra v e l , the more l i k e l y they are to use rented cars. 

There i s a strong relation between the number of t r i p s taken l a s t year by a l l 

modes of transportation and whether or not people have ever rented an automo

b i l e . Of those who took no t r i p s l e s t year, only 3 per cent had ever rented 

a car, while of those who took sixteen or more tripe l a s t year, 29 per cent 

had rented a car (Table VI - 1 ) . 

B. Use of rented cars by family Income 

There i s also a powerful rel a t i o n between the income of the family and 

whether or not the head of the family has ever rented an automobile. Of 

those with family incomes under $2000, only 2 per cent have ever rented an 

automobile; of those with family incomes over $15,000, 45 per cent have rented 

an automobile. At this income level 14 per cent report that they have used an 

automobile both on business and on non-business t r i p s . Of those with an In

come below $7500 only 1 per cent report using an automobile for both types of 

t r i p s . 



TABLE VI-1 

USE OF RENTED AUTOMOBILE BY FREQUENCY OF TRAVEL LAST YEAR 
(Percentage distribution of respondents) 

Number of t r i p s by a l l modeB in l a s t year 
Use of rented A l l & 

automobile respondents None 1 t r i p 2-4 t r i p s fj-lg t r i p s l6 or more t r i p s 
Have rented an automobile 12 _3 6 11 21 29 

Used on business t r i p s 4 1 2 4 7 11 
Used on non-business 
t r i p s 6 2 4 6 9 11 
Used on both business 

and non-bU6iness t r i p s 2 * * 1 5 7 

Have never rented 

an automobile 68 97 94 89 79 71 

Total 100 100 100 100 100 100 

Number of respondents 2651 783 473 625 525 182 Less than one-half of one per cent. 
a Includes 63 respondents for whom number of t r i p s was not ascertained. 



TABLE VI-2 

USE OF RENTED AUTOMOBILE BY FAMILY INCOME 
(Percentage distribution of respondents) 

Family income 
Use of rented A l l Under $2000 $3000 $4000 $5000 $6000 $7500 $10,000 $15,000 
automobile respondents $2000 -2999 -3999 -4999 -5999 -7499 -9999 -14,999 or more 
Have rented an automobile 12 _ 2 _ 3 _ 4 _ 7 7 10 19 26 45 

Used on businesa t r i p s 4 1 1 2 1 2 2 7 11 15 
Used on non-bueiness 
t r i p s 6 1 1 1 5 5 7 9 9 16 
Used on both business 
and non-business t r i p s 2 * 1 1 1 * 1 3 6 14 

Have never rented 
an automobile 88 98 9T 96 93 90 81 74 55 
Total 100 100 100 100 100 100 100 100 100 100 
Number of respondents 2651 364 222 225 288 321 386 348 262 120 

Less than one-half of one per cent. 
Includes 115 respondents for whom family income was not ascertained. 
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C, U,se of renced cars bv stage In the family l i f e cycle 

A third determinant of the uae of rented automobiles i s stage i n the 

family l i f e cycle. Older single people and older married people without 

children are le s s l i k e l y ever to have rented an automobile than those In the 

younger stages (Table V I - 3 ) . For purposes of this tabulation, "older" has 

been defined to mean people over 45 years of age. The fact that most bache

lo r s , widows, and widowers over 45 have never rented a car may be explained In 

part by the reduced income which usually accompanies this stage in the family 

l i f e cycle. Married couples without children or whose children have l e f t 

home, however, are t y p i c a l l y not under fin a n c i a l pressure. Their f a i l u r e to 

rent cars cannot be explained away merely by the i r lower income. The implica

tion i s that there are differences in people's attitudes toward renting cars 

associated with their age with younger people more favorably disposed toward 

renting than those over 45. 

D. Use of rented cars by car ownership 

People who do not own cars are not l i k e l y to rent cars. As shown i n 

Table VI-4 of those who did not own an automobile at the time of interview 

only 4 per cent had ever rented an automobile compared to 12 per cent of 

those who owned one automobile and 19 per cent of those who owned two cars at 

that time. (The estimate of 12 per cent of those who owned three cars i s based 

On only 55 respondents.) 

I s i t reasonable to suppose, as the data suggest, that having a car i n 

one's possession predisposes a person to rent an automobile? Owning a car 

may work i n t h i s direction by making people familiar with automobiles and con-

Eident of t h e i r a b i l i t y to operate them. Car owners are l i k e l y to have v a l i d 

licenses to drive, which are necessary-for renters. Owning a car also may 

accustom people to the advantages of being i n command of a vehicle. Thus, 

owning a car may predispose people to rent a car when they are i n a situation 

in which they find i t d i f f i c u l t to use their own car for some reason. 



TABLE VT-3 

USE OF RENTED AUTOMOBILE BY FAMILY LIFE CYCLE 
(Percentage distribution of respondents) 

Stage i n family l i f e cycle 

Whether ever rented 
an automobile 
Have rented an automobile 

Used on business t r i p s 
Used on non-business t r i p s 
Used on both business end 
non-business t r i p s 

Have never rented 
an automobile 

Total 

Number of respondents 

A l l 
respondents 

12 
it 
6 

100 

2651 

Young, single; 
young, married, 
no children 

13 
3 
8 

100 

293 

Married, 
children 

16 
6 
7 

_8Jt 

100 
1222 

Older, 
married, Older, 
no children single 

7 _5 

93 
100 
643 

_95 
100 
379 

Other 

100 

100 
107 

Less than one-half of one per cent. 
Includes seven respondents for whom Btage i n family l i f e cycle was not ascertained. 



TABLE VT-4 

USE OF RENTED AUTOMOBILE BY CAR OWNERSHIP 
(Percentage distribution of respondents) 

Number of carB owned 

None 
Jt 
1 

_26 
100 
561 

One 
12 

k 

6 

2 

100 
1518 

Two 
19 
6 

100 

515 

Three or more 
12 
6 

2 

h 

88 

100 

55 

Use of rented 
automobile 
Have rented an automobile 

Used on business t r i p s 
Used on non-business 
t r i p s 
Used on both businesa 
and non-busineBB t r i p s 

Have never rented 
an automobile 

Total 

Number of respondents 

A l l 
respondents 

12 
k 

6 

2 

100 

2651 

Less than one-half of one per cent. 
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E. Use of rented car on most recent a i r t r i p 

As discussed in chapter IV, rented cars were used on 11 per cent of the 

recent t r i p s by a i r but on p r a c t i c a l l y no t r i p s by other methods of transpor

tation. What distinguishes the a i r t r i p s when a rented car was used from the 

a i r trips which did not involve renting a car? In Table VI-5 use of rented 

car i s related to the length of time away from home on the a i r t r i p . I t ap

pears that rented cara are not often used on very short t r i p s . On those 

t r i p s when the traveler was back the same day, or on those when the t r i p l a s t 

ed one to two days, r e l a t i v e l y few people rented a car. I f the length of 

time away was either three to s i x days, or seven to ten days, 15 to 17 per 

cent rented an automobile. The data suggest that travelers who are away 

eleven or more daya were le s s l i k e l y to rent a car than those away for i n 

termediate periods, but the sample of t r i p s of different lengths i s small 

enough that this finding must be regsrded as tentative. 

F. Use of rented cars i n suburban areas 

The remainder of this chapter i s devoted to a special analysis of people 

who l i v e i n the suburban portions of metropolitan areas. These people are more 

l i k e l y to have rented cars than the general population. I n 17 per cent of 

these families the head has rented a car at some time in contrast to only 12 

per cent of the population at large. Can this difference be attributed to 

the fact that people i n suburban areas typic a l l y have higher incomes than the 

average for the population? Comparison of Tables VI-6 and VI-2 suggests that 

t h i s interpretation may be correct. I f attention i s r e s t r i c t e d to those with

in a given income group, for example, the income group from $7500 to $9999, of 

those in suburbs 18 per cent have rented an automobile, while of those In the 

entire sample, 19 per cent have rented an automobile. Similar comparisons for 

Other income groups suggest the general r e s u l t that people in suburbs do not 

rent cars more frequently than those in other areas once income has been taken 

into account. 



TABLE VI -5 

WHETHER RESTED AN AUTOMOBILE ON MOST RECENT AIR TRIP BY LENGTH OF TIME AWAY 
(Percentage distribution of respondents who took an a i r t r i p i n the l a s t year) 

Length of time away 
Whether rented automobile 
on recent a i r t r i p 

m a 
respondents 

Back 
same day 

1 - 2 
days 

3 - 6 
days 

7 - 1 0 
davs 

11 or 
more days 

Did rent a car 11 # 10 15 17 9 
Did not rent a car 87 100 88 83 83 89 
Not ascertained 2 # a 2 * 2 
Total 100 100 100 100 100 100 

Number of respondents 337 16 68 116 42 84 

Less than one-half of one per cent. 
a Includes 3 respondents for vhom length of time away was not ascertained and 8 respondents for whom the 

t r i p was one way. 



TABLE VI-6 

USE OF RENTED AUTOMOBILE BY FAMILY INCOME 
(Percentage distribution of respondents who l i v e I n suburban areas) 

Family income 
Whether ever 
rented an automobile 

A l l 
respondents 

Under 
$3000 

$3000 
-4999 

$5000 
-5999 

$6000 
-749? 

$7500 
-9999 
18 
7 

$10,000 
or more 

Have rented an automobile 
Used on business t r i p s 

±1 
4 

_2 
# 

_4 
* 

_4 
2 

i l 
3 

$7500 
-9999 
18 
7 

36 
9 

Used on non-business t r i p s 10 2 4 2 10 8 19 
Used on both business and 
non-business t r i p s 3 # * * # 3 8 

Have never rented an automobile J 3 _96 _96 _87 82 _64 

Total 100 100 100 100 100 100 100 
Number of respondents 448 48 57 49 66 88 124 

Less than one-half of one per cent-
Includes l 6 respondents for whom family income was not ascertained. t 
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There I s a relation between the distance people l i v e from center of the 
city and whether or not they have ever rented an automobile. The proportion 
rfho have rented an automobile i s highest at a range from ten to fifteen miles 
out. Of those who l i v e at this distance from the center of the c i t y , 23 per 
cent have rented an automobile (Table VT-7). I t seems probably that these 
differences from one distance b e l t to another r e f l e c t , not the pecularitieo 
of the geography of the area, but differences i n the proportion of high income 
people l i v i n g at different distances from the center of the c i t i e s . 

The same powerful r e l a t i o n between number of cars owned and renting 

automobiles that had been found for the population at large appears when one 

r e s t r i c t s attention to the suburban areas as i n Table VI-8. Of those i n such 

areas who do not own a car, 7 per cent of heads of families have rented an 

automobile, compared to 16 per cent of those who own a single car and 24 per 

cent of those who own two or more cars. 

In summary, the data indicate that there are four principal determinants 

of whether or not a head of a family has ever rented a car: frequency of 

trav e l l a s t year, family income, age or stage i n the family l i f e cycle, and 

automobile ownership. I t further appears that a i r travelers are more l i k e l y 

to rent a car than those traveling by any other common ca r r i e r , and thst 

among s i r travelers those most l i k e l y to rent are those who are taking a t r i p 

of moderate duration rather than a very short or a very long t r i p . 



TABLE VI-7 

USE OF RENTED AUTOMOBILE BY DISTANCE FROM CENTER OF NEAREST METROPOLITAN AREA 
(Percentage distribution of respondents who l i v e l n suburban areas) 

Distance from center (miles] 
Under 
10 
10 
4 
5 

10-
14.9 
23 
15 
5 

15-
24.9 
16 
4 
7 

25-
49-9 
13 
5 
8 

5 

90 

100 

77 

100 

1T3 

_84 

100 

120 

_87 
100 

67 

Whether ever 
rented an automobile 
Have rented an automobile 

Used on business t r i p s 
Used on non-business 
Used on both business and 
non-business t r i p s 

Have never rented 
an automobile 

Total 

Number of respondents 

A l l 
respondents 

i l 
4 

10 

_83 
100 

448 

Less than one-half of one per cent. 



TABLE VI-8 

USE OF RENTED AUTOMOBILE BY CAR OWNERSHIP 
(Percentage distribution of respondents who l i v e i n suburban areas) 

Whether ever A l l 
rented an automobile respondents 
Have rented an automobile 17 
Used on business t r i p s 4 
Used on non-business t r i p s 10 
UBed on both business and 

non-business t r i p s 3 

Have never rented1 

an automobile 83 

Total 100 

Number of respondents 448 

Number of cars owned 
Two or 

None One more 
_J_ 16 24 
2 4 6 
5 10 l l 

* 2 7 

93 84 76 

100 100 100 

58 2T7 113 

* 
Less than one-half of one per cent-
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V I I . Superhighways 

One of the major developments In the f i e l d of tra v e l i n the l a s t few 

years has been the rapid construction of superhighways. Questions were asked 

as to whether the respondent himself had ever been the driver of a car on one 

of these roads, and how fast he usually drives on such a road. On older roads 

speed i s often a function of driving conditions but the new highways are 

su f f i c i e n t l y gtandarized so that i t seems reasonable to ssk how fast a person 

"usually" drives on such s road. People who have driven a car on one of the 

new roads were also asked whether they enjoyed driving fast or not. 

The chapter i s divided Into three sections which concern whether people 

have ever used a superhighway, the i r usual driving speed on a superhighway i f 

they have uaed one, and their feelings about speed. 

A. Use of superhighways 

Of a l l respondents 37 per cent reported having driven a car on one of 

the new highways (Table V I I - 1 ) . Of those who owned no car at the time of in

terview, only 16 per cent reported that' they had driven a car on one of these 

roads, but of those who owned one or more cars, two-thirds or more reported 

having had this experience. I t i s more surprising to find that the proportion 

who have driven on one of the new highways increases as the number of cars 

increases from one to two and from two to three or more. A possible explana

tion of this finding i s that multiple ownership i s more frequent i n areas 

where highways of this type are more common, such as the suburban areas of 

the largest c i t i e s . 

Another possible explanation i s that i n two car families the wife drives, 

and, therefore, may have had the experience of driving on a superhighway. Men 

in general are more l i k e l y than women to have had t h i s experience as Is shown 

in Table VII-2. Those aged f i f t y - f i v e or over are les s l i k e l y to have driven 

on a superhighway than those I n the younger age groups. Taking the two ex-



TABLE V I I - 1 

USE OF SUmiHXGBWAIS BY CAR OWNERSHIP 
(Percentage distribution of respondents) 

Number of cars owned 
Use of A l l 
superhighways respondents None One Two Three or more 
Have driven on one of 
the new highways 57 l6 65 78 80 
Have never driven on 
one of the new 
highways 43 84 35 22 20 

Total 100 100 100 100 100 

Number of respondents 2648fl 561 1517 515 55 

a Excludes 3 respondents for whom use of superhighways was not ascertained. 



TABLE V I I - 2 

USE OF SUPEffillGHWAYS BY AGE AND SEX 
(Percentage distribution of respondents) 

Use of Age and sex of respondent 
super- A l l 18 -24 25 - 34 35 - 44 45 - 54 55 - 64 65 and over" 
highways respondents Male Female Male Female Male Female Male Fpfftle Male Female Male Female 
Have driven 
on one of 
the new 
highways 57 86 4j_ 86 61 82 52 8 l 43 67 31 44 18 

Have never 
driven on 
one of the 
new high
ways 43 _ _ _ _ _ _ ^ 5 7 3 3 _ 5 _ 6 8 2 

Total 100 100 100 100 100 100 100 100 100 100 100 100 100 

Number of . 
respondents 2648 91 126 224 300 262 312 250 28l 175 222 167 226 

8 Includes 6 cases for whom age was not ascertained. 
Excludes 3 respondents for whom use of superhighways was not ascertained. 
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tremes, 86 per cent of young men aged eighteen to twenty-four have driven a 
car on one of these roads, but only 18 per cent of women aged 65 or over. 

B. Usual driving speed on .superhighways 

Those respondents who have driven a car on one of the new highways were 

asked their usual driving speed on one of these roads. The distribution i s 

shown ln Table VI I - 3 . I n preparing this table respondents who quoted a range, 

rather than an exact speed, were coded at the mid-point of the range. There 

i s an arbitrary element in t h i s procedure. When a man says he drives "70-75", 

does he mean 73? Does he mean 757 Or does he mean 70? 

Taking the distribution as tabulated, very few people report usual 

driving speeds le s s than 50 or as high as 80. The median speed reported i s 

65 miles per hour and the most frequently reported speeds ere 60, 65, and 70, 

each of which was mentioned by 17 per cent of the respondents. 

There may be some question as to whether people who do not own a car 

ought to be included i n such a tabulation. Table V1I-4 shows usual driving 

speed separately according to whether people ovn a car and how many cars they 

own. I f anything, non-owners report slightly lower speeds than owners, but 

the differences are small, and not l i k e l y to effect appreciably any conclusions 

about the rate at which people drive. 

One would expect differences i n usual driving speed to be associated 

with differences i n age and i n sex. The evidence, which appears in Table VII-5, 

i n general supports the obvious expectations. Women aged 65 and over do tend 

to drive slowly; h a l f of them report speeds less than 60 miles an hour. 

Young men aged 18 to 24 do tend to drive faster, only 11 per cent of them re

port speeds below 60 miles an hour, and 45 per cent report speeds of 70 or 

above. There i s a general tendency for usual driving speed to decrease as age 

increases. There i s a tendency for more people i n the older age group to re

port that they drive at about the posted speed li m i t . 
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TABLE VI1-3 

USUAL DRIVING SPEED ON SUPERHIGHWAYS 
(Percentage distribution of respondents who have driven 

on one of the new highways) 

Usual driving speed 
Less than 50 2 
50 4 
51 - 54 1 
55 6 
56 - 59 4 
60 17 
6l - 64 6 
65 17 
66 - 69 5 
70 17 
71 - 79 5 
80 or more 2 
About the posted speed l i m i t 13 
Not ascertained l 

Total 

Number of respondents 

100 

805 



TABLE VII-4 

USUAL DRIVING SPEED ON SUPERHIGHWAYS BY CAR OWNERSHIP* 
(Percentage distribution of respondents who have driven 

on one of the new highways) 

Number of cars owned 
Usual driving 
speed 

A l l 
respondents None One Two Three or more 

Leas than 50 2 5 2 2 # 

50 - 59 15 27 17 9 13 
60-69 46 32 46 49 38 
70 - 79 22 23 21 25 23 
80 - 89 2 2 * 2 * 
90 or over •* * * # 

About the posted speed l i m i t J _ 11 14 13 _26 
Total 100 100 100 100 100 
Number of respondents 805b 44 530 208 22 

Less than one-half of one per cent. 
6 Baaed on the f a l l wave of interviews. 
b Includes 7 respondents for whom usual driving speed was not ascertained. 



TABLE VII-5 

USUAL DRIVING SPEED ON SUPERHIGHWAYS BY AGE AND SEX 8 

(Percentage distribution of respondents vho have driven 
on one of the new highways) 

Usual Afle of respondent 
driving A l l 18 - 2b 25 - 3^ 35 - hk 45 - 5b 55 - 64 65 B-kd over 
speed respondents Male Female Male Female Male Female Male Female Male Female Male Female 
Less than 
50 2 # k # # 3 3 2 6 3 * 2 8 
50 - 59 15 11 7 8 15 12 16 13 16 18 24 11 46 
6O-69 46 42 56 57 hi 46 41 42 51 38 49 29 
TO - 79 22 4l 33 26 31 25 20 22 13 11 15 18 # 

80 - 89 2 h * 4 * 1 * 3 6 * 6 # * 
90 or over * * # # * * # # * * * # 

About the 
posted 
speed l i m i t 13 2 * 5 13 13 15 19 17 17 17 20 17 

Total 100 100 100 100 100 100 100 100 100 100 100 100 100 

Number of 
respondents B05b 45 27 99 98 114 87 i l l 55 63 34 45 24 

Less than one-half of one per cent. 
Based on the f a l l wave of interviews. 
Includes 1 respondents for whom usual driving speed was-not ascertained. 
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C, Feelings about: speed 

People were also asked i f they enjoy driving fast. The question was: 

"Some people enjoy driving fast while others don't li k e to. How do you feel?" 

A very few people, 2 per cent, speak enthusiastically about speed, while 3 

per cent take the other extreme position and report that they d i s l i k e fast 

driving very much. About 41 per cent take a position against fast driving 

compared to 23 per cent who take a favorable position. The differences shown 

i n Table VII-6 i n feelings about speed among different age and sex groups are 

about what one might expect in view of the findings about the speeds at which 

people report they drive. Men tend to li k e speed more than women. Young 

people are more positively disposed towards speed than older people. Only 9 

per cent of the men 65 and over say that they l i k e speed, or li k e i t very 

much, compared to 41 per cent of the men aged 18 to 24. Only 12 per cent of 

women aged 65 and over l i k e speed, i n contrast to 27 per cent of the young 

women aged 18 to 24. The decline in willingness to express a l i k i n g for 

speed seems to come quite rapidly with age: of men 18 to 24, as just noted, 

41 per cent l i k e fast driving i n contrast to 28 per cent of the men aged 25 

to 34. 

There i s also a relat i o n between feelings about speed and family income, 

as shown i n Table VII-7. People i n the lower and middle income groups are 

much more s o l i d l y opposed to speed than those over an Income level of $6000-

7499. Of those i n the highest income group, $15,000 or over, 29 per cent re

port d i s l i k i n g f a s t driving, i n contrast to 48 to 51 per cent in every income 

clas s below $6000. Similarly, of those with incomes over $15,000, 38 per cent 

l i k e fast driving I n contrast to 16 per cent with incomes from $5000 to $5999. 

The r e l a t i o n between people's usual driving speed and their feelings 

about driving f a s t i s shown i n Table VII-8. As might be expected, those who 

d i s l i k e driving fast drive more slowly than those who say they l i k e driving 

fast. Of those who say they d i s l i k e driving fast, 28 per cent report speedB 

under 60 miles an hour, while of those who like driving fast, only 5 per cent 



TABLE V I I - 6 

FEELINGS ABOUT DRIVING FAST BY AGE AND SEX 
(Percentage distribution of respondents who have driven 

on one of the superhighways) 

Feelings 
about fast 
driving 
l i k e f a 6 t 
driving 
very much 
Like fast 
driving 
Pro-con 
Di s l i k e s 
fast 
driving 
Di s l i k e s 
f a s t driv
ing very 
much 
Not 
ascertained 
Total 
Number of 
respondents 

A l l lb1 - 24 25 - 34 
Age and sex of respondent 
35-44 45 - 54 55 - 64 65 and over 

respondents Male Female Male Female Male Female Male Female Male Female Male Female 

23 
12 

41 

19 
100 

1523 

37 
14 

29 

27 
17 

34 

16 20 

26 
13 

35 

2 

22 

20 
13 

45 

29 
11 

34 

21 
7 

51 

22 
13 

42 

20 

9 

46 

19 
11 

38 

17 21 17 18 17 27 

24 
4 

40 

14 

60 

6 1 

23 16 

10 
10 

53 

10 

15 
100 100 100 100 100 100 100 100 100 100 100 100 

83 59 193 183 215 162 203 120 118 70 74 4o 

Less than one-half of one per cent. 
Includes 3 respondents for whom age was not ascertained. 



TABLE VII- 7 

FEELINGS ABOUT DRIVING FAST BY FAMILY INCOME 
(Percentage distribution of respondents vho have driven 

on one of the euperhlghways) 

Family income 
Feelings about 
f a s t driving 

A l l 
respondents 

under 
$2000 

$2000 
-29?? 

$3000 
-3999/ 

$4oob 
-4999 

$5000 
-5999 

$6000 
-7499 

$7500 
-999? 

$10,000 
-14,999 

$15,000 
or over 

Like fast driving 
very much 2 3 2 1 3 1 2 2 3 6 
l i k e f a B t driving 23 26 18 27 18 15 IS 28 29 32 

Pro-con 12 7 8 5 11 14 11 12 13 17 
Dielike f a s t driving hi 47 43 47 46 48 41 37 39 24 
Dislike fast driving 
very much 3 2 6 1 3 3 # 3 3 5 
Not ascertained 19 15 23 19 19 19 28 18 13 16 

Total 100 100 100 100 100 100 100 100 100 100 

Number of 
respondents 1523 T3 • 72 90 169 207 264 267 218 105 

Less than one-half of one per cent. 
a Includes 58 respondents for whom family income waB not ascertained. 



TABLE VII-8 

USUAL DRIVING SPEED BY FEELINGS ABOUT DRIVING FAST6 

(Percentage distribution of respondents who have driven 
on one of the new highways) 

Feelings about driving f a s t 
Usual 
driving speed 

A l l ^ 
respondents 

Like driving 
fast very much 

Like driving 
f a s t Pro-con 

Dis l i k e 
driving f a s t 

Dielike driving 
f a s t very much 

Less than 50 2 (Too 1 # 4 (Too 
50 - 59 15 few 4 10 24 few 
60 - 69 46 cases to 39 46 44 cases to 
70 - 79 22 per 38 26 14 per

80 - 89 2 centagize) 4 1 1 centagize) 
90 or over # * # * 
About the posted 
speed l i m i t 13 14 17 13 
Total 100 100 100 100 
Humber of 
respondents 805C 13 186 82 330 14 

Less than one-half of one per cent. 
a Based on the f u l l wave of interviews. 
b Includes 178 respondents for wham feelings about driving f a s t was not ascertained. 
c Includes 7 respondents for whom usual driving speed was not ascertained. 
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report speeds below 60 milea an hour. 

In conclusion, che evidence indicates that people's attitudes toward 

speed and their actual driving behavior are different depending upon their 

age, sex, and family income. 
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V I I I . A i r F a r e s and A i r S a f e t y 

Questions were I n t r o d u c e d I n t h i s survey c o n c e r n i n g people's r e a c t i o n s 

to reduced p l a n e f a r e s , t h e i r p e r c e p t i o n s o f whether a i r t r a v e l i s s a f e r 

than i t was t e n y e a r s ago, and t h e i r knowledge o f the work o f the f e d e r a l 

government w i t h r e g a r d to a i r s a f e t y . These t h r e e t o p i c s correspond to t h e 

t h r e e s e c t i o n s of t h i s c h a p t e r . 

A. R e a c t i o n s to reduced plane f a r e s 

To e s t i m a t e the probable e f f e c t of any g i v e n r e d u c t i o n i n p l a n e f a r e s 

on the volume o f a i r t r a v e l i s a t b e s t a d i f f i c u l t problem. The s h o r t run 

e f f e c t s l n the p e r i o d immediately a f t e r the change i n p r i c e may w e l l be 

d i f f e r e n t from the long run e f f e c t s a f t e r people have become informed about 

and accustomed to the change. With a s e r v i c e such a s a i r t r a v e l which most 

people purchase i n f r e q u e n t l y the l e n g t h o f time r e q u i r e d f o r I n f o r m a t i o n to 

spread and f o r the r e a c t i o n to a change to work I t s e l f out may v e r y w e l l be 

q u i t e long. 

An a d d i t i o n a l c o m p l i c a t i o n i s t h a t the p r i c e e l a s t i c i t y o f demand need 

not be the same a t a l l p r i c e l e v e l s . I t i a q u i t e p o s s i b l e t h a t the demand 

i s l e s s e l a s t i c f o r p r i c e I n c r e a s e s than f o r p r i c e d e c r e a s e s from the p r e 

sent l e v e l o f f a r e s . T h a t i s , f a r e s may r i s e s u b s t a n t i a l l y w i t h o u t d i s c o u 

r a g i n g a l l a i r t r a v e l e r s because o f the unique c h a r a c t e r i s t i c s o f a i r t r a v e l . 

On the o t h e r hand i f f a r e s f a l l s u b s t a n t i a l l y the q u e s t i o n a r i s e s , how much 

d i v e r s i o n of t r s v e l from o t h e r modes of t r a n s p o r t a t i o n w i l l o c c u r ? 

There a r e two t y p e s of data I n the p r e s e n t survey which a r e r e l e v a n t t o 

the t o p i c of the r e l a t i o n between plane f o r e s and the use of a i r by i n d i v i d 

u a l s . The f i r s t p a r t o f the data has a l r e a d y been presented i n c o n n e c t i o n 

w i t h the i n f o r m a t i o n about the moat r e c e n t t r i p by common c a r r i e r . The i n 

formation i s r e p o r t e d p r i m a r i l y i n T a b l e s I V - 6 , 1V-7, I V - 1 2 , and 1V-13 which 
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have t o do w i t h whether the p e r s o n c o u l d have gotten where he wanted t o go 

c o n v e n i e n t l y by d i f f e r e n t modes, wh i c h mode would have been cheapest f o r 

t h i s t r i p , and the p r e f e r r e d mode i f c o s t had not been a f a c t o r . The t a b l e s 

showing the number of people who went on the t r i p a r e a l s o r e l e v a n t . ( T a b l e s 

I V - 2 , I V - 3 , and I V - 9 ) , As p r e v i o u s l y noted, t h e r e i s e v i d e n c e i n t h e s e 

t a b l e s t h a t p r i c e may be important i n the demand f o r a i r t r a v e l . 

A more d i r e c t approach t o the problem i s taken i n the q u e s t i o n s r e p o r t 

ed i n T a b l e V I I I - 1 . I t i s not p o s s i b l e t o ask people what they would do i f 

pla n e f a r e s change by one or two percentage p o i n t s . I n s t e a d , people were 

asked what they would do i f pl a n e f a r e s were h a l f what th e y a r e now, and i f 

pla n e f a r e s were c u t to nothing. T h i r t y - f o u r per cent o f the respondents 

s t a t e t h a t i f plane f a r e s were h a l f what they a r e now t h e i r f a m i l y would 

t a k e more a i r t r i p s . An a d d i t i o n a l 34 per c e n t s t a t e t h a t i f they were 

o f f e r e d a f r e e plane t r i p wherever they wanted t o go, they would a c c e p t . 

About 32 per c e n t say t h a t t h e y would t u r n down even a f r e e p l a n e t r i p . 

W h ile t h e s e r e s u l t s must be t r e a t e d c a u t i o u s l y , they p o i n t I n the d i r e c t i o n 

of a c o n s i d e r a b l e r e s p o n s i v e n e s s o f t h e demand f o r a i r t r a v e l t o r e d u c t i o n s 

I n p r i c e . 

An advantage of the f l e x i b i l i t y o f the survey method 1B t h a t i t i s 

p o s s i b l e t o compare p e o p l e s ' r e s p o n s e s to the q u e s t i o n s about h y p o t h e t i c a l 

r e d u c t i o n s i n p l a n e f a r e s from one s e c t o r o f the p o p u l a t i o n t o another. 

T a b l e s V I I I - 2 t o V I I I - 4 I n d i c a t e the d i f f e r e n c e s i n r e a c t i o n s t o reduced 

p l a n e f a r e s a c c o r d i n g t o the frequency of c r a v e l i n the l a s t y e a r , a i r 

t r a v e l e x p e r i e n c e , and r e a c t i o n s t o an a t t i t u d i n a l q u e s t i o n about p l a n e 

t r i p s . 

T here a r e l a r g e d i f f e r e n c e s i n pe o p l e ' s responses to t h e q u e s t i o n s 

about reduced p l a n e f a r e s a s s o c i a t e d w i t h d i f f e r e n c e s i n how ouch they t r a 

v e l e d l a s t y e a r . Of those who took no t r i p s , o nly 16 per c e n t say they 

would take more t r i p s i f p l a n e f a r e s were cut i n h a l f , compared to 46 per 
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TABLE V I I I - 1 

REACTIONS TO REDUCED PLANE FARES 
(Percentage distribution of respondents) 

Reaction 
I f plane fares were h a l f 
Would take more t r i p s 28 
Probably would take more t r i p s 3 f 3k 
Might take more t r i p s 3 

I f plane t r a v e l were free 
Would take more t r i p s 28 
Probably would take more t r i p s 3 \ 34 
Might take more t r i p s 3 

Probably would not take more t r i p s 
Would not take more t r i p s 
Don't know, not ascertained 

Total 

Number of respondents 

100 

2651 



TABLE V I I I -2 
REACTIONS TO REDUCED PLANE FARES AND FREE TRIPS BY FREQUENCY OF TRAVEL LAST YEAR 

(percentage distribution of respondents) 

Number of t r i p s i n l a s t year 

Reactions respondents a No t r i p s One t r i p 2-4 t r i p s 5-15 t r i p s 16 or mor 
I f plane fares were half 
Would take more t r i p s 28 16 26 33 37 46 
Probably would take more t r i p s 3 3 1 4 3 4 
Might take more t r i p s 3 3 3 3 4 2 
I f plane t r a v e l were free 
Would take more t r i p s 28 24 28 27 33 29 
Probably would take more t r i p s 3 3 4 3 3 2 
Might take more t r i p s 3 3 4 3 2 3 
Probably would not take 
more t r i p s 3 3 5 3 2 2 
Would not take more t r i p e 26 43 25 22 l4 10 
Don't know, not ascertained 3 2 4 2 2 2 

Total 100 100 100 100 100 100 
Number of respondents 2651 783 473 6251 625 182 

8 Includes 63 respondents for whom the number of t r i p s was not ascertained. 
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cent, of those who took sixteen or more t r i p s (Table V1II-2). On the other 

hand, of those who took no t r i p s 43 per cent say they would not take more 

tri p s by plane even i f plane t r a v e l were free, while only 10 per cent of 

those who took sixteen or more t r i p s say they would take no more plane t r i p s 

i f plane t r a v e l were free. 

The r e l a t i o n between a i r t r a v e l experience and reactions to reduced 

plane fares i s e s s e n t i a l l y similar. Of those who are experienced a i r trave

l e r s 44 per cent say they would take more plane t r i p s i f the fares were cut 

in half, while only 20 per cent of those who never have taken an a i r t r i p 

say they would take more tr i p s i f the fares were cut ln half (Table V I I I - 3 ) . 

These r e s u l t s suggest that the price of an a i r t r i p may not be the most im

portant consideration i n getting people to take their f i r s t t r i p . Once 

people have become accustomed to a i r t r a v e l , and to tra v e l generally, then 

price becomes an important factor i n determining how much tra v e l they do. 

The r e s u l t s with regard to the relat i o n between experience and s e n s i t i v i t y 

to price are par t i c u l a r l y interesting because of the known systematic change 

in experience over time. The data suggest that ss more people are becoming 

experienced a i r travelers the price e l a s t i c i t y of the demand for a i r tr a v e l 

I s tending to increase. 

That interpretation i s consistent with the findings shown in Table V I I I -

4. I t i s there shown that those respondents who reacted positively toward 

a i r t r a v e l i n response to a sentence completion item are much more l i k e l y 

to say that they would increase their a i r travel i f plane fares were reduced. 

Of the people who gave positive responses, only 9 per cent say they would 

not take more a i r t r i p s i f plane t r a v e l were free. Of those who gave a nega

tive comment about plane t r a v e l , however, 44 per cent aay they would not 

take more t r i p s by a i r i f a i r t r a v e l were free. For these people, price i s 

not the major obstacle to flying; rather, the most important fact i s that 

they do not wish to f l y . Price becomes important only among people who are 
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TABLE V I I I - 3 

REACTIONS TO REDUCED FARES AND FREE PLANE TRIPS 
BY EXPERIENCE AS AN AIR TRAVELER 

(Percentage d i s t r i b u t i o n of respondents) 

A i r experience 

Reactions 
I f plane fares were h a l f 
Would take more t r i p s 
Probably would take 
more t r i p s 
Might take more t r i p s 

I f plane t r a v e l were f r e e 
Would take more t r i p s 
Probably would take 
more t r i p s 
Might take more t r i p s 
Probably would not take 
more t r i p s 
Would not take more t r i p s 
Don't know, not ascertained 

T o t a l 

Number of respondents 

A l l 

respondents 

28 
3 
3 

28 

3 
3 

3 
26 
3 

100 
2651 

Have taken 
an a i r t r i p 

44 

3 
4 

31 

2 
2 

2 
10 
2 

100 
884 

Have never 
taken an a i r t r i p 

£0 

3 
3 

26 

4 
3 

4 
34 
3 

100 

1738 

a Includes 29 respondents f o r whom a i r experience was not ascertained. 



TABLE VTII-4 

REACTIONS TO REDUCED PIANE FARES AND FREE TRIPS BY REACTIONS TO PLANE TRIPS 
(Percentage d i s t r i b u t i o n o f respondents) 

Reactions'to plane t r i p s 

Reactions 
I f fares were h a l f 
Would take more t r i p s 
Probably would take more t r i p s 
Might take more t r i p s 

I f plane t r a v e l were fre e 
Would take more t r i p s 
Probably would take more t r i p s 
Might take more t r i p s 
Probably would not take 
more t r i p s 
Would not take more t r i p s 
Don't know, not ascertained 

T o t a l 

Number o f respondents 

A l l 
respondents 

28 
3 
3 

28 
3 
3 

3 
26 
3 

100 

2651 

P o s i t i v e 

3 
2 

32 
2 
2 

1 
9 
2 

100 

795 

M i l d l y 
p o s i t i v e 

38 
1 
k 

33 
3 
2 

3 
15 
1 

100 
4 6 i 

Negative 

lU 
3 
3 

22 
k 
3 

k 

3 

100 
967 

Don't know, 
no answer 

17 
3 
k 

28 
h 
5 

k 
32 
3 

100 
428 
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p o s i t i v e l y disposed toward a i r t r a v e l . 

B. whether a i r safety i s perceived to be greater than ten years ago 

There i s no necessary connection between people's perception of whether 

a i r t r a v e l l a safer than i t was ten years ago and the actual course of 

events. The f a c t s are that the passenger f a t a l i t y rate per one hundred 

m i l l i o n passenger miles flown on scheduled passenger service i n the United 

States was 1.15 i n 1950 and 1.30 i n 1951 compared to 0.97 i n I960 and 0.40 

i n 1961. The tr e n d , I n other words, has been toward increased safety. The 

i n t e r e s t i n g question i s whether people are aware of that f a c t , and i f they 

are, what d i f f e r e n c e s there may be i n t h i s awareness among d i f f e r e n t sections 

of the population. 

As i n d i c a t e d i n Table V I I I - 5 , 64 per cent of the population are aware 

t h a t a i r t r a v e l i s safer, and an a d d i t i o n a l 7 per cent say that a i r safety 

i s about the same, a response which i s a t least roughly consistent w i t h the 

f a c t s . Eleven per cent state that a i r t r a v e l Is less safe and IS per cent 

express no o p i n i o n . 

There i s a d e f i n i t e r e l a t i o n between people's reactions to plane t r i p s 

and t h e i r f e e l i n g s about a i r safety. Of those who react p o s i t i v e l y t o plane 

t r i p s , 74 per cent believe a i r t r a v e l i s safer, while of those who react 

n e g a t i v e l y , 53 per cent believe a i r t r a v e l i s safer. I n i n t e r p r e t i n g t h i s 

r e l a t i o n s h i p i t i s necessary to be cautious about the d i r e c t i o n o f causation. 

I t may be t h a t people react p o s i t i v e l y t o plane t r i p s because they believe 

plane t r a v e l i s safe, or i t may also be t h a t people believe a i r t r a v e l i s 

safe because they react p o s i t i v e l y to i t . Both of these i n t e r p r e t a t i o n s may 

be correct i n the sense that the two a t t i t u d e s may reinforce one another. 

There are s u b s t a n t i a l differences among education groups i n whether peo

ple believe a i r t r a v e l i s safer now than i t was ten years ago (Table V I I I - 6 ) . 

People w i t h more education are i n general b e t t e r informed, and i t i s not 



TABLE V I I I - 5 

FEELINGS ABOUT WHETHER AIR TRAVEL IS SAFER NOW THAN TEN YEARS AGO 
BY REACTIONS TO PLANE TRIPS 

(Percentage d l a t r l b u t i o n o f respondents) 

Feelings about A l l 
a i r safety respondents P o s i t i v e 
Much Bafer now 6 9 
Safer now 58 65 
About the same 7 7 
Not as safe now 10 6 
Much less safe now 1 1 
Don't know f not 

ascertained l8 12 

T o t a l 100 100 

Number of respondents 2651 795 

Reactions t o plane t r i p s 
Don't know, 

M i l d l y p o s i t i v e Negative no answer 
7 3 4 

65 50 5 k 

7 7 6 
8 15 10 
* 1 1 

13 24 25 

100 100 100 

4 6 l 9̂ 7 428 

Leas than one-half o f one per cent. 
a The question asked was: "Would you say t h a t a i r t r a v e l 1 B aafer now than i t was te n years ago, or not 

as safe, or what?" 
Based on a sentence completion item: "Plane t r i p s are...". 



TABLE V I I I - 6 

FEELINGS ABOUT WHETHER AIR TRAVEL IS SAFER NOW THAN TEN YEARS AGO 
BY EDUCATION OF RESPONDENT 

(Percentage d i s t r i b u t i o n o f respondents) 

Education o f respondent 

Feelings about A i l 
a i r safety 
Much safer nov 
Safer now 
About the same 
Not as safe now 
Much less safe 
now 
Don't know, not 
ascertained 

T o t a l 

Number of 
respondents 

respondents 
6 
58 
7 
10 

1 

18 

100 

2651 

None, 
grade Some 
school high 
(1-8) school 
4 
43 58 
6 7 
16 13 

29 

100 

19 

100 

Some high 
school + 
non-
aeademlc 

9 
61 
9 
6 

1 

ih 

Completed 
high 
school 

6 
63 
7 

1 

15 

748 409 

100 

116 

100 

526 

Completed 
high school 
+ non-
a c A d p m l p 

5 
70 
7 
7 

11 

100 

211 

Some 
college 

9 
66 

11 

Have 
college 
degree 

9 
68 
5 
6 

1 

11 

100 100 

322 306 

Less than one-half o f one per cent. 
Includes 13 respondents f o r whom education was not ascertained. 
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s u r p r i s i n g t o f i n d t h a t the p r o p o r t i o n who report chst they don't know whe
ther a i r t r a v e l i s Bafer or not f a l l s w i t h i n c r e a s i n g education from 29 per 
cent of those w i t h a grade school education or less t o 11 per cent of those 
w i t h a college degree. The general l e v e l of i n f o r m a t i o n of educated people 
may also e x p l a i n why the opinion t h s t a i r t r a v e l i s not as safe as i t was i s 
more common among poorly educated people than i t i s among w e l l educated people. 
Three out of four people who have been t o college believe t h a t a i r t r a v e l i s 
safer now than i t was ten year* ago. 

I n view of chi a s s o c i a t i o n between education and the use of a i r p l a n e s , 

i t i s not s u r p r i s i n g to f i n d a r e l a t i o n between experience as an a i r t r a v e 

l e r and f e e l i n g s about a i r safety. About 74 per cent of those who have taken 

an a i r t r i p b elieve t h a t a i r t r a v e l i s safer, w h i l e 58 per cent of those who 

have never taken an a i r t r i p hold t h i s opinion. (Table V I I I - 7 ) . 

I t i s perhaps more s u r p r i s i n g t o f i n d a r e l a t i o n between age and f e e l 

ings about the safety of a i r t r a v e l (Table V I I I - 8 ) . Young people, aged 18 to 

24, are more l i k e l y t o b e l i e v e t h a t a i r t r a v e l i s becoming more safe than 

those aged 65 or over. People over 65 have been shown already to be less 

l i k e l y to f l y than younger a d u l t s , and less l i k e l y ever t D have taken an a i r 

t r i p . I t i s here shown t h a t they are less l i k e l y t o have an opinion as to 

whether or not a i r t r a v e l i s becoming more safe, a f i n d i n g which i s consistent 

w i t h the general lack of i n t e r e s t i n the subject among people of advanced years. 

C. Knowledge o f work of f e d e r a l government on a i r safety 

I n i n v e s t i g a t i n g a t t i t u d e s and i n f o r m a t i o n about the work of the 

f e d e r a l government i t seemed i n a p p r o p r i a t e t o ask people to d i s t i n g u i s h 

between the Federal A v i a t i o n Agency and the C i v i l Aeronautics Board. The 

approach taken was t o state t h a t there was a f e d e r s l agency t h a t works on 

problems o f a i r safety and to aak respondents i f they knew anything about 



TABLE V I I I - 7 

FEELINGS ABOUT WHETHER AIR TRAVEL IS SAFER NOW THAN TEN YEARS AGO 
BY EXPERIENCE AS AN AIR TRAVELER 

(Percentage d i s t r i b u t i o n o f respondents) 

Feelings about 
a i r safety 
Much safer now 
Safer now 
About the same 
Not as safe now 
Much lesB safe now 
Don't know, not 
ascertained 

T o t a l 

Number of respondents 

A l l 
respondents 6 

6 
58 
7 
10 
1 

_ 8 

100 
2651 

Experience as an a i r t r s v e l e r 

Have taken an a i r t r i p 
8 
66 
8 
6 
1 

11 

100 
884 

Have never taken an a i r t r i p 
4 
54 
6 

13 
1 

22 

100 

1738 

Includes 29 respondents f o r whom a i r experience was not ascertained. 



TABLE VTII-8 

FEELINGS ABOUT WHETHER AIR TRAVEL IS SAFER NOW THAN TEN YEARS AGO 
BY AGE OF RESPONDENT 

{Percentage d i s t r i b u t i o n o f respondents) 

Age o f respondent 
Feelings about A l l 65 
a i r safety respondents 18-24 25-34 35-44 45-54 55-64 or over 
Much safer nov 6 8 3 5 7 6 5 
Safer now 58 64 63 62 60 54 44 
About the same 7 6 10 7 6 6 5 
Not as safe now 10 13 10 9 8 9 15 
Much leas safe now 1 « 1 1 1 1 1 
Don't know, not 
ascertained 18 9 13 16 18 24 30 

T o t a l 100 100 100 100 100 100 100 

Number of respondents 2651 223 524 574 531 397 393 

Less than one-half o f one per cent. 
a Includes 9 respondents f o r whom age was not ascertained. 
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che things t h a t t h i s branch of the government does. 

Of a l l ad u l t s interviewed, 29 per cent reported t h a t they d i d have some 

knowledge of the work of t h i s agency. A l l but 2 per cent of these gave some 

d e t a i l s which confirm t h e i r knowledge. The a c t i v i t i e s most freq u e n t l y men

tioned were accident I n v e s t i g a t i o n s and a i r t r a f f i c c o n t r o l . Questions about 

people.1 s l e v e l o f i n f o r m a t i o n i n sample surveys commonly show t h a t people 

are poorly informed about matters of l i t t l e d i r e c t concern to them. To the 

I n v e s t i g a t o r s the l e v e l of i n f o r m a t i o n about fede r a l a c t i v i t i e s shown by 

these responses was s u r p r i s i n g l y high. 

One would expect d i f f e r e n c e s i n knowledge about t h i s type of government 

a c t i v i t y based on di f f e r e n c e s i n income and education. People i n the upper 

Income groups and i n the upper l e v e l s of education both are more l i k e l y t o 

have occasion t o t r s v e l by a i r and more l i k e l y t o be w e l l informed generally. 

These expectations are confirmed by the data i n Tables V I I I - 9 and V I I I - 1 0 . 

The d i f f e r e n c e s among income groups i n l e v e l of information about t h i s work 

are very s u b s t a n t i a l . Of those w i t h incomes below $2000 only 10 per cent 

r e p o r t knowledge whil e o f those w i t h incomes over $15,000 almost h a l f report 

some knowledge of t h i s work. The di f f e r e n c e s among education groups are 

even g r e a t e r , w i t h the percentage who are informed r i s i n g from 9 per cent of 

those w i t h a grade school education or less to 64 per cent of those w i t h s 

college degree. Of the highest education group about three out of ten men

t i o n two or more of the major a c t i v i t i e s of the federal government r e l a t e d 

t o a i r s a f e t y . 

As p r e v i o u s l y remarked, people tend to be informed about a c t i v i t i e s 

which concern them d i r e c t l y , and those most concerned w i t h a i r safety are 

those who f l y . Of those who have taken an a i r t r i p a t some time, 46 per 

cent r e p o r t some know lege of the work of the federal government on a i r safe

t y , compared t o only 19 per cent of those who have never taken an a i r t r i p 

(Table V I I I - 1 1 ) . Thus, information i n t h i s area Is the r e s u l t of two fsc-



TABLE V I I I - 9 

KNOWLEDGE OF WORK OF FEDERAL GOVERNMENT ON AIR SAFETY BY FAMILY INCOME 
(Percentage d i s t r i b u t i o n o f respondents) 

Family income 

Knowledge 
A l l 
respondents* 

Under 
$2000 

$2000 
-2999 

$3000 
-3999 

$4000 
-4999 

$5000 
-5999 

$6000 
-7499 

$7500 $10,000 $15,000 
-9999 -14,999 or over 

Reports some knowledge 29 10 17 21 24 29 38 39 45 47 
Yes, accident i n v e s t i g a t i o n s 6 3 3 8 6 8 9 5 8 6 
Yes, a i r t r a f f i c c o n t r o l 5 1 3 1 3 7 8 7 8 12 
Yes, in s p e c t i o n o f planes; 
examination o f p i l o t s 3 1 1 3 2 3 4 5 3 3 
Yes, other a c t i v i t i e s 3 1 4 2 1 3 3 3 4 2 
Yes, mentions two or 
more o f above 10 3 5 5 10 5 11 17 19 22 
Yes, but no d e t a i l s given 2 1 1 2 2 3 3 2 3 2 

Reports no knowledge 70 89 82 77 74 TO 61 60 53 52 
Not ascertained 1 1 1 2 2 1 1 1 2 1 

T o t a l 100 100 100 100 100 100 100 100 100 100 
Number o f respondents 2651 364 222 225 288 321 386 348 262 120 

Includes 115 respondents f o r whom income-was not ascertained. 



TABLE V I I I - 10 

KNOWLEDGE OF WORK OF FEDERAL GOVERNMENT ON AIR SAFETY 
BY EDUCATION OF RESPONDENT 

(Percentage d i s t r i b u t i o n o f respondents) 

Education o f respondent 

A l l 
Knowledge 

Completed 
None, Some high high 
grade Some school + Completed school + 
school high non- high 

respondents ( l - 8 ) echool academic school 

Have 
non- Some college 
academic college degree 

Reports some 
Bnowledse 29 _9 18 23 31 40 44 64 

Yes, accident 
i n v e s t i g a t i o n s 6 2 5 2 9 8 7 10 

Yes, a i r t r a f f i c 
c o n t r o l 5 1 3 5 5 8 10 12 
Yes, inspection o f 
planes; examina
t i o n o f p i l o t s 3 1 2 4 3 3 3 4 
Yes, other a c t i v i t i e s 3 1 2 2 3 3 3 5 
Yesj mentions 
two or more o f 
above 10 3 4 9 9 15 18 29 
Yes, but no 
d e t a i l s given 2 1 2 1 2 3 3 4 

Reports no 
knowledge 70 89 81 _ 69 58 _ 35 
Not ascertained 1 2 1 1 # 2 2 1 

T o t a l 100 100 100 100 100 100 100 100 

Number of 
respondents 2651 748 409 116 526 211 322 306 
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TABLE VIII-11 

KKOWLEDGE OF WORK OF FEDERAL GOVEPONMENT ON AIR SAFETY 
BY EXPERIENCE AS AN AIR TRAVELER 

(Percentage d i s t r i b u t i o n o f respondents) 

Experience aa en a i r t r a v e l e r 1 

A l l . Have taken Have never 
EL 0 

Knowledge respondents an a i r t r i p taken an a i r t r i p Reports some knowledge 29 46 19 
Yes, accident i n v e s t i g a t i o n s 6 8 5 
Yes, a i r t r a f f i c c o n t r o l 5 9 3 
Yes, i n s p e c t i o n o f planes, 
examination o f p i l o t s 3 3 2 
Yes, other a c t i v i t i e s 3 4 2 
Yes, mentioned two or more 
of above 10 19 5 
Yes, but no d e t a i l s given 2 3 2 

Reports no knowledge 19. 53 79 
Not ascertained 1 1 2 

T o t a l 100 100 100 
Number o f respondents 2651 884 1738 

The question was: "As you may know, there i s a branch o f the f e d e r a l 
government t h a t works on problems o f a i r safety. Do you happen t o know 
any of the things they do?" 
Includes 29 respondents f o r whom a i r experience was not ascertained. 
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t o r s , personal Involvement, represented by experience as an a i r t r a v e l e r , and 
general l e v e l of I n f o r m a t i o n , represented by education. 
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IX. Package Tours 

A s p e c i a l t o p i c covered i n the survey was package tours. People were 

asked i f they had ever gone on a package tour "where you paid a t one time 

f o r your f a r e , your h o t e l , and sightseeing". Those who had done so were 

asked how they l i k e d t h i s arrangement. 

Only about 6 per cent of a l l adults have ever been on a package tour 

(Table I X - 1 ) , This p r o p o r t i o n tendB t o r i s e w i t h income. Of those w i t h i n 

comes below $5000 a year, about 4 or 5 per cent have been on such a t r i p . 

Of those w i t h incomes of $15,000 or over, 16 per cent have been on a package 

tour.. 

Of those who have been on a package tour almost everyone enjoyed i t . 

S i x t y - e i g h t per cent r e p o r t t h a t they l i k e d i t very much. Only 8 per cent 

Ind i c a t e t h a t on balance they d i d not l i k e the tour (Table I X - 2 ) . 

A few i n d i v i d u a l s volunteered comments about the tour. Of these comments 

by f a r the most common i s t h a t tours are desi r a b l e because they're easy, and 

avoid t r o u b l e and worry. Freedom from worry and r e s p o n s i b i l i t y i s the p r i n 

c i p a l appeal of package tours. Economy I s also mentioned as an advantage but 

much less f r e q u e n t l y . The p r i n c i p a l complaint, and i t i s mentioned by only 

4 per cent of those who have taken a t o u r , i s t h a t tours are over-organized 

and leave people w i t h too l i t t l e time to themselves. (Table I X - 3 ) . 

Since the comments about tours lose much of t h e i r f l a v o r i n the process 

of being condensed i n t o a t a b u l a t i o n , a series o£ quotations f o l l o w s : 

Single woman, h i s t o r y teacher, age 42, fami l y income $6000-7499 

"Don't l i k e i t . Too much herding and too close schedules." 

Supervisor of an army supply post, married, age 56, family Income 
$10,000-14,999 

"Very good. Low cost and much pleasure." 

Retired widow from Government Placement Bureau, age 65, fami l y 
Income $5000-9999 

"Very much. Whole l o t of worry and plans taken o f f my shoulders." 



TABLE I X - 1 

EXPERIENCE WITH PACKAGE TOURS BY FAMILY INCOME 
(Percentage d i s t r i b u t i o n o f respondents) 

Family income 
A l l ft under $2000 $3000 $1*000 $5000 $6000 $7500 $10,000 $15,000 

Experience respondents $2000 -2999 -3999 -4999 -5999 -7499 -9999 -14,999 or over 

Have been on a 

package t o u r 6 5 5 4 4 8 8 9 1 1 l6 

Have never been on 

a package t o u r __9_ 95 95 96 _9_6 _9_2 92 91 89 84 

To t a l 100 100 100 100 100 100 100 100 100 100 

Number o f 
respondents 2651 364 222 225 288 321 386 348 262 120 
a Includes 115 respondents f o r whom Income was not ascertained. 
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TABLE IX -2 

REACTIONS TO PACKAGE TOURS 
(Percentage d i s t r i b u t i o n o f respondents 

who have taken package t o u r s ) 

Reactions t o the t o u r 

Liked I t very much 68 

Ldked i t f a i r l y w e l l 

Liked some aspects but not others k 

Didn't l i k e i t very much; not too 
happy w i t h i t k 

Didn't l i k e i t a t a l l k 

Not ascertained 2 

To t a l 100 
Number o f respondents 194 
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TABLE IX-3 

COMMENTS ABOUT PACKAGE TOURS 
(Percentage d i s t r i b u t i o n o f respondents) 

Commente 
Easy, avoids t r o u b l e and worry 13 
Economical 5 
Too organized, no free time 4 
Too expensive 1 
Didn't l i k e the other people 1 
Other comments 11 

No comments 45 
Not ascertained 20 

To t a l 100 

Number of respondents 194 
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Wife o f a r e t i r e d buyer i n a department st o r e , age 76, fami l y 
income $5000-9999 

"Very much - very convenient. Everything was taken care of 
f o r you - nothing to worry about." 

Widow who i s a r e t i r e d buyer i n a department st o r e , age 76, f a m i l y 
income $4000-4999 

"For the time t h a t was a l l o t t e d i t was a very w e l l set up tour." 

A teacher, w i f e of an accountant, age 48, fami l y income $10,000-
14,999 

"Very w e l l . I t afforded me more time as a l l d e t a i l s were taken 
care o f . " 

Cigar c l e r k , married, age 52, f a m i l y income $7500-9999 

"Fine, fun - good accomodations and very w e l l priced. I n 
f a c t , when we go - th a t ' s the way we're going." 

Hat and dress designer, single woman, age 72, fami l y income 
$4000-4999 

" I l i k e i t very much - much cheaper. My f i r s t t r i p to Los 
Angeles was t h i s type, by bus." 

Widowed housewife, age 58, fami l y income $7500-9999 

"Everything was f i n e . Wouldn't l i k e to have to make my own 
accomodations." 

Vegetable p i c k e r , s i n g l e , age 56, f a m i l y income $3000-3999 

"Ho good f o r me. I paid $220 'cause I had a g i r l f r i e n d and 
t h a t was f o r her, too, but I d i d n ' t get my money's worth. I 
don't l i k e package t o u r s . " 

Attorney, married, age 72, fami l y income $20,000 and over 

" F a i r , too much hurry to i t . " 

Wife o f an o i l operator, age 56, f a m i l y income $15,000-19,999 

" I l i k e d i t - i t ' s the only way t o go without worries." 

Wife o f locomotive inspector and machinist, age 39, family income 
$7500-9999 

"We loved i t . You r e a l l y see and do a l o t f o r a l i t t l e . " 

• Clerk i n a grocery s t o r e , married, age 17, family income $1000-199.9 

" I t was a l l r i g h t . But we d i d n ' t get to sec as many things as 
we would have i f we'd paid a l l the expenses ourselves." 
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Wife of c h i e f corpsman I n the navy, age 31, family income $3000-3999 

" I t was a l l r i g h t - convenient t o have the d e t a i l s taken care o f . " 

Fisherman, married, age 24, f a m i l y income $2000-2999 

"Had a good time. Saved a l o t of t r o u b l e . " 

Reactions t o package tours do not d i f f e r by family income (Tabic IX-4). 

Of those who have taken a tour, seven out of ten at every income l e v e l report 

t h a t they l i k e d i t very much. 

There i s some evidence, however, t h a t frequent t r a v e l e r s are somewhat 

les6 l i k e l y t o be e n t h u s i a s t i c about tours than infrequent t r a v e l e r s . Of 

those who l n the l a s t year took sixteen or more t r i p s , 86 per cent report 

t h a t they l i k e d the t o u r , and t h i s per cent r i s e s as the number of t r i p s i n 

the l a s t year f a l l s (Table IX-5). These differences are small enough, haw-

ever, so t h a t they may be the r e s u l t only of sampling f l u c t u a t i o n . The main 

f i n d i n g i s t h a t the response to package tours on the part o f the peopie 

who have taken them i s overwhelmingly favorable. 



TABLE DC- 1 * 

REACTIONS TO PACKAGE TOURS BY FAMILY INCOME 
(Percentage d i s t r i b u t i o n o f respondents) 

Family income 

Reactions t o the tour 
Liked i t very much 
Liked i t f a i r l y w e l l 
Liked some aspects but 
not others 
Didn't l i k e I t very much; 
not too happy w i t h i t 
Didn't l i k e i t a t a l l 
Hot ascertained 

To t a l 

Number o f respondents 

A l l 
respondents 

68 
18 

100 
194 

under 
$4000 

72 
20 

5 
* 

100 

40 

$4000 
-5999 

72 
22 

2 
2 
2 

100 
41 

$6000 
-9999 
68 
11 

5 
6 
5 

100 
62 

$10,000 
or over 

70 

18 

6 

6 

100 

49 

Less than one-half o f one per cent. 
Includes 2 respondents f o r whom income was not ascertained. 



TABLE IX -5 

REACTIONS TO PACKAGE TOURS BY FREQUENCY OF TRAVEL LAST YEAR 
(Percentage d i s t r i b u t i o n o f respondents who have been on e t o u r ) 

Number o f t r i p s i n l a s t year 

Reactions t o the t o u r 
m a 
respondents 

No 
t r i p s 

One 
t r i p 2-4 t r i p s 5-15 t r i p s 

16 or more 
t r i p s 

Liked i t 90 92 93 90 89 86 

Did not l i k e i t 8 k 7 5 11 9 
Not ascertained 2 k * 5 * 5 

T o t a l 100 100 100 100 100 100 

Number of respondents 19k 26 27 61 54 22 

Less than one-half of one per cent. 
a Includes k respondents f o r whom frequency o f t r a v e l was not ascertained. 
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Appendix A. The Questionnaire 

TRAVEL 

T l . I'm going to read you some sentences Chat we've started. We'd l i k e you to give 
us a few words to f i n i s h the sentences. Don't bother to think over your answers, 
j u s t say what occurs to you. 

Tla. I f I had an extra month's Income to spend I would 

Tib. I f I could pick the way to spend my vacation t h i s year I would 

Tic. People who t r a v e l a l o t are_ 

Tld. Automobile t r i p s are 

Tie. Plane t r i p s are_ 

T l f . Bus t r i p a are 

Tig. Mr. ana Krs. Brown were offered an expense-free tour o f the United States 
but they don't want to go because 

T l h . The beat way to t r a v e l l a 

T2. I n the l a s t few years new super-highways hav« been b u i l t In many parts of the 
United States. Have you yourself ever been a d r i v e r of a car on one of the new 
road a! 

• NO ( G O T O Q . T3) 

- Q Y E S -

T2a. How faat do you usually drive on one of theae roads? 

T2b. Some people enjoy d r i v i n g fast while others don't l i k e t o . How do 
you fee IT 

T3. Have you (HEAD) ever rented a " d r l v e - t t - y o u r s e l f " automobile? 

• N O ( S K I P T O P A G E 22, Q . T4) 

• Y E B 

T3a. Were you t r a v e l i n g on business or for personal reasons or have you 
rented cars on both kinds of trips? 

Q USED ON BUSINESS Q "SID ON PERSONAL •USED ON BOTH 
TRIPS ONLY TRIPS ONLY BUSINESS AND 

PERSONAL TRIPS 
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tt. INTERVIEWER: ENTER EACH ADULT BY RELA
TION TO HEAD AND LISTING BOX NUMBER 

(ASK T5 - T9d FOR EACH ADULT) 

F5. Have (you) ever taken a t r i p to a place 
100 miles or more away by alrT 

( I F YES) 

H E A D 

lYESj 

[ N O ] ( G O T O T6) 

[YES | 

[jio| ( G O T O T6) 

| Y E S | 

[ N O | ( G O T O T6) 

T5a. During the last two years have 
(you) taken any t r i p s by com
mercial a i r l i n e to places 100 
miles away? 

[Ytt] 

[NO] (GO TO T6) [56] ( G O T O T6) [ N O ] ( G O T O T6) 

( I F 
Y E S ) 

T5b. Did (you) take your f i r s t 
a i r t r i p l n the l a s t 12 
months'! 

T5c. Thinking of (your) most 
recent a i r c r i p , what 
month and year was thatT 

T5d. What month and year did 
(you) take the t r i p 
before t h a t l 

( I F TWO TRIPS IN LAST 12 H Q S . -
i n T5c and T5d) 

T5e. Altogether, bow many 
t r i p s did (you) take l n 
the last 12 months, 
counting a round t r i p 
as one t r i p ! 

[ Y E S ] 

[ N O ] 

I NONE] (CO TO 
T6) 

| NONE| (CO TO 
T6) 

( G O T O 

T6) 

T6. Have (you) ever taken a t r i p to a place 
100 miles or more away by r a l l l 

( I F Y B S ) 

[5o1 ( G O T O T7) [ S O ] ( C O T O T7) [5ol (GO TD T7) 

T6a. During the last two years have 
(you) taken any t r i p s by r a i l 
to a place 100 miles away? 

[ Y M ] 

[ 5 o l (GO TO T7) [NO] (GO TO T7) [ H Q ] ( G O T O T7) 

(I F 
YES) 

T6b. What month and year did 
(you) take your l a s t 
r a i l t r i p ! 

T6c. Altogether, how many 
r a i l t r i p s did (you) 
take l n the last 12 
months, counting a 
round t r i p as one t r i p ! 

[NONj NONE NONE 
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( C O N T I N U E F O R EACH A D U L T 1 
H E A D 

T7. Have (you) ever taken a c r i p to a place 
100 miles or more away by bus? 

(IF Y E S ) 

| Y E S | 

[ H O ] ( C O T O T8) 

I Y E S J 

[ N O ] ( G O TO T8) 

[ Y E S ] 

[NOl ( G O T O T B ) 

T7a. During the last two years have 
(you) taken any t r i p s by bus 
to a place 100 miles awayT 

I Y E S I 

[ N O ] ( G O T O T8) 

| Y E S | 

[ N O ] ( C O T O T8) 

| Y E S [ 

[NOl ( C O TO T8) 

( I F 
Y E S ) 

T7b. What month and year did 
(you) take (your) l a s t 
bus trip? 

T7c. Altogether, how many bus 
t r i p s did (you) take In I N O N E | [ N O N E I 1 N O N E j 
the last 12 months, 
counting a round t r i p as 
one trip? 

T8. Have (you) ever taken a t r i p to a place 
100 miles or more away by auto? 

(IF Y E S ) 

| Y E S [ 

[ N O ] ( G O TO T9) 

1 Y B S | 

[ N O ] ( G O T O T9) 

[ Y E S ] 

[NOl ( G O TO T9) 

T8fl. During the l a s t two years have 
(you) taken any t r i p s by auto 
trt a place 100 miles away? 

[ Y E S 1 

[ N O ](CO TO T9) 

[ Y E S ] 

[ N O ] ( G O T O T9) 

I Y E S I 

[ N O ] ( G O T O T9) 

( I F 
Y E S ) 

T8b. What month and year did 
(you) take your laat auto 
trip? 

T8c. Altogether, how many auto 
trLpa did (you) take In 
the l a s t 12 months, 
counting a round t r i p as 

| N O N E | [NONE [ I NONE ) 

one trip? 

T9. Were anv of fvour) t r i o s i n the l a s t 12 
months business t r i p s - that I s , t r i p 6 
l n connection with (your) work? 

[ Y E S ] 

| W ] S o l 

L i t i s ) 

(IF Y E S ) 

T9a. How many of (your) a i r t r i p s 
| N Q N E J I N O N F I (NONE 1 

were businesa trips? 
T9b. How many of (your) r a l 1 t r i p s 

were business trips? 1 N O N E I [ N O N E I [ H U N K ! 
How many of (your) r a l 1 t r i p s 
were business trips? — 

T9c. How many of (your) hue t r i p s 
were business trips? [ V O ¥ E | I N O N E 1 1 H O N K I _ 
How many of (your) hue t r i p s 
were business trips? 

T9<1. How n'Jny oi -.your) auto t r i p s 
were busin^ss l,rips? [ U O N E ' I [ N O H E I I IKme.] How n'Jny oi -.your) auto t r i p s 
were busin^ss l,rips? 

. ( R E T U R N T O T5 F O H E A C H A D U L T ) 
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IKTERVIBWER: • NO AUTO TRIP BY ANY ADULT IN LAST U MONTHS-(SKIP TO T i l ) 
CHE *K ONE: 

• ONE OR MORE AUTO TRIPS IN LAST 12 MONTHS—(ASK TlOn) 

T I O . I'd l i k e to ask you about the most recent 
auto t r i p by a member o£ t h i s family. 
What was the most distant place (you) reached1! (TOWN AND STATE) 

How far i s that 
from here: (miles?) 

100-
1991 

200-
299 

300-
399 

400-
499 

500-
749 

Was any part of the t r i p 
by a i r , r a i l , or bust 

Who went? (LIST EVERYONE) 

RAIL BUS 

750-
999 

O R 

1000-
1499 

1500 AND 
OVER 

A U T O O N L Y 

( C H E C K E A C H M O D E U S E D ) 

How long were 
(you) away? (days?) 

BACK 
SAME DAY 

[l72l |3-6| |7-10| | l l - 2 0 | | 21-35] 3b AND 
OVER 

Was t h i s a businesa t r i p , 
I mean a t r i p i n connec
t i o n w i t h (your) work? 

BUSINESS 
TRIP 

NOT 
BUSINESS 

PARTLY ON BUSINESS; 
BUSINESS FOR SOME 
OF THE PARTY 

Could (you) have gotten where (you) wanted t o go conveniently: 

by air? ("YES] [ N O ] by ra i l ? [YES] [So] by bus? pfES] [ N O | 

For t h i s t r i p would a i r , r a i l , bus, or auto have been the cheapest? 

|~A"IK] I RAILj [BUS I I AUTO 1 

I f the cost had been the same no matter how you went, what kind of transpor
t a t i o n would you have taken on t h i s trip? 

l A I R l |RAIL| [BUS! 1 AUTO] 

INTERVIEWER: Q NO TRIP BY AIR, RAIL OR BUS BY ANYONE IN LAST 12 MONTHS~(SKIP TO T12) 
CHECK ONE: 

• ONE OR MORE TRIPS BY AIR, RAIL, OR BUS~(ASK T l l a ) 

T i l . I'd l i k e to ask you about the most recent t r i p by 
a i r , r a i l , or bus by a member of t h i s family. _ 

a. What was the nost distant place (you) reached? (TOWN AND STATE) 

How f a r i s that 
from here? (miles?) 

100-
199 

200-
299 

300-1 
399 

400-
499 

500-
749 

750-
999 

1000-
1499 

1500 AND 
OVER 

What kinds of transportation 
did (you) use? 

AIR RAIL 
(CHECK EACH M O D E U S E D ) 

Did (you) rent a "dr i v e - i t - y o u r s e l f " car1; ) Y E S | 1 " N 5 1 

Who went? ( L I S T E V E R Y O N E ) _ 

I BUS] 

How long were 
(you) away? (days?) 

BACK 
SAME DAY HEH m o l l U - Z O l [21-35| 36 AND 

OVER 

(CONTINUED ON NEXT PAGE) 
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( I F AIR,_RAIL,_OR BUS TRIP_W1THIN LAST_12 MpNTHS_-_COHTI(fUEDJi 

8- Was t h i s a business t r i p , 
I mean a t r i p i n connec
t i o n with (your) work? 

BUSINESS NOT 
TRIP BUSINESS 

PARTLY ON BUSINESS, 
BUSINESS FOR SOME 
OF THE PARTY 

Could (you) have gotten where (you) wanted to go conveniently: 

by air? [ YBS ] [so] by r a i n | YES | |NO1 by bus? [~YEs] |N6~] 

For t h i a t r i p which had the moat convenient schedule, a i r , r a i l , or bus? 

For t h i s t r i p would a i r , r a i l , bus, or auto have been cheapest? 

] A I R ! I R A I L ) ' ' ' " I BUS AUTO 

I f the cost had been the same no matter how you went, what kind o f transpor
t a t i o n would you have taken on t h i s trip? 

I A I R ! I R A I L ! I BUSl I AUTQl 

T12. I f plane fares were h a l f what they are now, do you th i n k your family would take snore 
plane t r i p s than you do at the present tine? 

( I F NO) T12a. Suppose someone were to o f f e r you and your family a free plane t r i p 
wherever you wanted to go, would you take It? 

T13. As you nay know, there i s a branch of the federal government that works on problems 
of a i r safety. Do you happen to know any of the things they do? 

T14. Would you say that a i r t r a v e l i s safer now than i t was ten years ago, or not as safe, 
or what? 

T1S. Did you ever go on a package tour where you paid st one time f o r your fare, your h o t e l , 
and sightseeing? 

IMOI 

Tl5a. How did you l i k e t h i s arrangement? 
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Appendix B. Sampling E r r o r s 

P r o p e r l y conducted sample i n t e r v i e w s u r v e y s y i e l d u s e f u l e s t i m a t e s but 

they do not y i e l d e x a c t v a l u e s . E r r o r s a r i s e from s e v e r a l sources: sampling, 

non-responee, r e p o r t i n g and p r o c e s s i n g . Each s o u r c e of e r r o r may be i m p o r t a n t 

i n e v a l u a t i n g the a c c u r a c y of i n f o r m a t i o n . The p r e s e n t d i s c u s s i o n i s l i m i t e d 

t o sampling e r r o r s . 

Sample s t a t i s t i c s r e f l e c t the random v a r i a t i o n s a r i s i n g from i n t e r v i e w i n g 

only a f r a c t i o n of the p o p u l a t i o n . The d i s t r i b u t i o n of i n d i v i d u a l s s e l e c t e d 

f o r a sample w i l l u s u a l l y d i f f e r by an unknown amount from t h a t of the p o p u l a t i o n 

from which t h e sample i s drawn. The v a l u e which would have been o b t a i n e d i f the 

e n t i r e p o p u l a t i o n had been d e s i g n a t e d to be i n t e r v i e w e d by the same a u r v e y pro

cedures w i l l be r e f e r r e d to as the p o p u l a t i o n v a l u e . I f d i f f e r e n t samples were 

used under t h e same s u r v e y c o n d i t i o n s , some of t h e e s t i m a t e s would be l a r g e r 

than the p o p u l a t i o n v a l u e and some would be s m a l l e r . The sampling e r r o r i s a 

measure of t h e chance d e v i a t i o n of a sample s t a t i s t i c from the c o r r e s p o n d i n g 

p o p u l a t i o n v a l u e . The sampling e r r o r does not measure the a c t u a l e r r o r , o f a 

p a r t i c u l a r sample e s t i m a t e ; r a t h e r i t leads to statements i n terms of c o n f i d e n c e 

i n t e r v a l s t h a t a r e c o r r e c t i n a s p e c i f i e d p r o p o r t i o n of c a s e s i n the long run. 

"Sampling e r r o r " a s used here I s to be i n t e r p r e t e d as two s t a n d a r d e r r o r s ; 

i t i s the range, on e i t h e r s i d e of the sample e s t i m a t e , chosen f r e q u e n t l y I n 

s o c i a l r e s e a r c h i n order to o b t a i n the 95 per c e n t " l e v e l of c o n f i d e n c e " . I f 

one r e q u i r e s a g r e a t e r degree of c o n f i d e n c e than t h i s , a wider range than two 

s t a n d a r d e r r o r s should be used. On the other hand, most of the time the a c t u a l 

e r r o r of s s m p l i n g w i l l be l e s s than the sampling e r r o r d e f i n e d above; i n about 

68 c a s e s of e v e r y 100 che p o p u l a t i o n v a l u e can be expected to l i e w i t h i n a 

range of o n e - h a l f the sampling e r r o r (one s t a n d a r d e r r o r ) of the sample e s t i m a t e s . 

Sampling e r r o r s themselves a r e products of the sampling p r o c e s s e s and a r e 

s u b j e c t to t h e e f f e c t s of random f l u c t u a t i o n s . T h e r e f o r e , a range, r a t h e r than 



-178-

a s i n g l e value, has been used i n the tables which f o l l o w . The upper l i m i t s are 
based on computations of data from earlLer t r a v e l surveys. They are not averages 
but values on the high or conservative s i d e . The smaller values were computed 
by use of the formula f o r simple random samples which can be viewed as the lower 
bound to the Survey's sampling e r r o r s . 

Appendix Table 1 shows approximate sampling e r r o r s of percentages on a 

per ad u l t bssls when I n d i v i d u a l percentages are considered separately. Appendix 

Table I I shows approximate sampling e r r o r s of d i f f e r e n c e s between two percentages. 

The sampling e r r o r s of d i f f e r e n c e s i n d i c a t e the range I n which the " t r u e " 

d i f f e r e n c e s between the population values of the two compared classes can be 

expected to f a l l 95 out of 100 times. Appendix Tables I I I and IV ahow approx

imate sampling e r r o r s on a per in t e r v i e w basis. 



Appendix Table I : Approximate Sampling Errors of Percentages for "Per Adult" Responses 
(expressed in percentages) 

Reported Number of Adults 
Percentage 8500 5500 4200 3000 2500 2000 1500" 1000 700 500 400 300 200 100 

1.1 1.3 1.5 1.8 2.0 2.2 2.6 3.2 3.8 4.5 5.0 5.8 7.1 10.0 
50 

2.9 3.2 3.5 4.0 4.2 4.7 5.3 6.2 7.3 8.6 9.6 11.0 13.4 18.8 

1.0 1.2 1.4 1.7 1.8 2.0 2.4 2.9 3.5 4.1 4.6 5.3 6.5 9.2 
30 or 70 

2.6 3.0 3.2 3.6 3.9 4.3 4.8 5.7 6.7 7.9 8.8 10.1 12.3 17.2 

0.9 1.1 1.2 1.5 1.6 1.8 2.1 2.5 3.0 3.6 4.0 4.6 5.7 8.0 
20 or 80 

2.3 2.6 2,8 3.2 3.4 3.7 4.2 5.0 5.9 6.9 7.6 8.8 10.7 15.0 

0.7 0.8 0.9 1.1 1.2 1.3 1.5 1.9 2.3 2.7 3.0 3.5 4.2 6.0 
10 or 90 

1.7 1.9 2.1 2.4 2.5 2.8 3.2 3.7 4.4 5.2 5.7 6.6 8.1 11.3 

0.5 0.6 0.7 0.8 0.9 1.0 1.1 1.4 1.6 1.9 2.2 2.5 3.1 4.4 
5 or 95 

1.3 1.4 1.5 1.7 1.8 2.0 2.3 2.7 3.2 3.7 4.2 4.8 5.9 8.2 

0.2 0.3 0.3 0.4 0.4 0.4 0.5 0.6 0.8 0.9 1.0 1.2 1.4" *2.0 
1 or 99 

0.6 0.6 0.7 0.8 0.8 0.9 1.0 1.2 1.4 1.7 1.9 2.1 2.7 3.7 



Appendix Table I I : Sampling Errors of Differences for "per Adult" Responses 
(expressed i n percentages) 

Site of Size of Subgroup 
Subgroup 8000 5000 4000 2000 1500 1250 1000 700 500 300 200 100 

For percentages around 35% and 65% 

8000 1.6-4.1 1.8-4.4 1.9-4.6 2.5-5.5 2.8-6.0 3.0-6.4 3.4-6.9 3.9-7.9 4.6-9.1 5.9-11.4 7.2-13.7 10.1-19,0 
5000 2.0-4.7 2.1-4,9 2.6-5.7 2.9-6.2 3.2-6.6 3.5-7.1 4.0-8.1 4.7-9.2 5.9-11.5 7.2-13.8 10.1-19.1 
4^00 2.2-5.1 2.7-5.9 3.0-6.4 3.2-6.7 3.5-7.2 4.1-8.2 4.7-9.3 6.0-11.6 7.2-13.9 10.1-19., 2 
2000 3.2-6.6 3.4-7.0 3.6-7.4 3.9-7.8 4.4-8.7 5.0-9.8 6.2-11.9 7.4-14.2 10.2-19.4 
1500 3.6-7.4 3.8-7.7 4.1-8.2 4.6-9.1 5.2-10.1 6.3-12.2 7.5-14.4 10.3-19.6 
1250 4.0-8.0 4.2-8.5 4.7-9.3 5.3-10.3 6.4-12.4 7.6-14.6 10.4-19.7 
1000 4.5-8.9 4.9-9.7 5.5-10.6 6.6-12.7 7.8-14.8 10.5-19.9 
700 5.4-10.4 5.9-11.3 6.9-13.2 8.0-15.3 10.7-20.2 
500 6.3-12.2 7.2-14.0 8.4-15.9 11.0-20.7 
300 8.2-15.6 9.1-17.3 11.5-21.8 
200 10.0-18.9 12.2-23.1 
100 14.1-26.6 

For percentages around 201 and 801 

8000 1.3-3.3 1.4-3.5 1.5-3.7 2.0-4.4 2,3-4.8 2.4-5.1 2.7-5.5 3.2-6.3 3.7-7.3 4.7-9.1 5.7-11.0 8.0-15.2 
5000 1.6-3.8 1.7-3.9 2.1-4.6 2,4-5.0 2.5-5.3 2.8-5.7 3.2-6.4 3.8-7.4 4.8-9.2 5.8-11.1 8.1-15.3 
4000 1.8-4.1 2.2-4.7 2.4-5.1 2.6-5.4 2.8-5.8 3.3-6.6 3.8-7.5 4.8-9.3 5.8-11.1 8.1-15.4 
2000 2.5-5.3 2.7-5.6 2.9-5.9 3.1-6.2 3.5-7.0 4.0-7.8 5.0-9.5 5.9-11.4 8.2-15.5 
1500 2.9-5.9 3.1-6.2 3.3-6.5 3.7-7.2 4.1-8.1 5.1-9.8 6.0-11.5 8.2-15.7 
1250 3.2-6.4 3.4-6.8 3.8-7.4 4.2-8.2 5.1-9.9 6.1-11.7 8.3-15.8 
1000 3.6-7.1 3.9-7.7 4.4-8.5 5.3-10.2 6.2-11.8 8.4-15.9 
700 4.3-8.3 4.7-9.0 5.5-10.6 6.4-12.2 8.6-16.2 
500 5.1-9.8 5.8-11.2 6.7-12.7 8.8-16.6 
300 6.5-12.5 7.3-13.8 9.2-17.4 
200 8.0-15.1 9.8-18.5 
100 11.3-21.3 



For percentages around 101 end 90% 

9000 0.9-2.5 X.I- 2.7 1.2-2.8 1.5-3.3 1.7-3.6 1.8-3.8 2.0-4.1 2.4-4.7 2.8-5.4 3.5-6,8 4.3-8.2 
5000 1.2-2.8 1.3-2.9 1.6-3.4 1.8-3.7 1.9-3.9 2,1-4.2 2.4-4.8 2.8-5.5 3.6-6.9 4.3-8.3 
4000 1.3-3.0 1.6-3.5 1.8-3.8 1.9-4.0 2.1-4.3 2.5-4.9 2.8-5.6 3.6-7.0 4.4-8.3 
2000 1.9-4.0 2,1-4.2 2.2-4.4 2.3-4.7 2.6-5.2 3.0-5.9 3.7-7.1 4.5-8.5 
1500 2.2-4.5 2.3-4.6 2.4-4.9 2.7-5.4 3.1-6.1 3.8-7.3 4.5-8.6 —.—-
1250 2.4-4,8 2.5-5.1 2.8-5.6 3.2-6.2 3.9-7.4 4.6-8.8 
1000 2.7-5.3 3.0-5.8 3.3-6.4 3.9-7.6 4.7-8.9 
700 3.2-6.2 3.5-6.8 4.1-7.9 4.8-9.2 
500 3.8-7.3 4.3-8.4 5.0-9.5 
300 4.9-9.4 5.5-10.4 
200 

-

6.0-11.3 

For percentages around 5% and 95% 

8000 0.7-1.8 0,8- 1.9 0.8-2,0 1.1-2.4 1.2-2.6 1.3-2.8 1.5-3.0 1.7-3.4 2.0-4.0 2.6-4.9 3.1-6.0 
5000 0.9-2.1 0.9-2.1 1.2-2.5 1.3-2.7 1.4-2.9 1.5-3.1 1.8-3.5 2.0-4.0 2.6-5.0 3.1-6.0 
4000 1.0-2.2 1.2-2.6 1.3-2.8 1.4-2.9 1.5-3.1 1.8-3.6 2.1-4.1 2.6-5.1 3.2-6.1 
2000 1.4-2.9 1.5-3.1 1.6-3.2 1.7-3.4 1.9-3.8 2.2-4.3 2.7-5.2 3.2-6.2 
1500 1,6-3.2 1.7-3.4 1.8-3.6 2.0-3.9 2.2-4.4 2.8-5.3 3.3-6.3 
1250 1.7-3.5 1.8-3.7 2.1-4.1 2.3-4.5 2.8-5.4 3.3-6.4 
1000 1.9-3.9 2.1-4.2 2.4-4.6 2.9-5.5 3.4-6.5 
700 2.3-4.5 2.6-4.9 3.0-5.8 3.5-6.7 
500 2.8-5.3 3.1-6.1 3.6-6.9 
300 3.6-6.8 4.0-7.5 
200 4.4-8.2 



Appendix Table I I I : Approximate Sampling E r r o r * of Percentages f or "Per Interview" Responses 
(expressed i n percentages) 

Reported Number of Interviews 

Percentage 4200 3000 2000 1500 1000 700 500 400 300 200 100 

1.5 1.8 2.2 2.6 3.2 3.8 4.5 5.0 5.8 7.1 10.0 
50 

2.6 2.9 3.4 3.9 4.6 5.3 6.1 6.7 7.6 9.1 12.7 

1.4 1.7 2.0 2.4 2.9 3.5 4.1 4.6 5.3 6.5 9.2 
30 or 70 

2.3 2.7 3.2 3.5 4.2 4.8 5.6 6.1 6.9 8.4 11.6 

1.2 1.5 1.8 2.1 2.5 3.0 3.6 4.0 4.6 5.7 8.0 
20 or 80 

2.0 2.3 2.8 3.1 3.7 4.2 4.9 5.3 6.0 7.3 10.2, 

0.9 1.1 1.3 1.5 1.9 2.3 2.7 3.0 3.5 4.2 6.0 
10 or 90 

1.5 1.8 2.1 2.3 2.8 3.2 3.6 4.0 4.5 5.5 7.6 

0.7 0.8 1.0 1.1 1.4 1.6 1.9 2.2 2.5 3.1 4 .'4 
5 or 95 

1.1 1.3 1.5 1.7 2.0 2.3 2.7 2.9 3.3 4.0 5.5 



Appendix Table IV: Sampling; Errors of Differences f o r "Per In t e r v i e w " Responses 
(expressed l n percentages) 

Size of Sire o f Subgroup 

Subgroup 2000 1500 1000 700 500 300 200 100 

For percentages from about 351 t o 65% 

2000 
1500 
1000 
700 
500 
300 
200 
100 

3.2-4.9 3.4-5.2 
3.7-5.5 

3.9-5.7 
4.1-6.0 
4.5-6.5 

4.4-6.3 
4.6-6.5 
4.9-7.0 
5.4-7.4 

5.0-7.0 
5.2- 7.2 
5.5-7.6 
5.9-8.0 
6.3- 8.6 

6.2- 8.3 
6.3- 8.4 
6.6-8.9 
6.9-9.2 
7.2-9.7 
8.2-10.7 

7.4- 9.8 
7.5- 9.9 
7.8-10.2 
8.0- 10.5 
8.4-11.0 
9.1- 11.9 

10.0-12.9 

10.2- 13.2 
10.3- 13.3 
10.5-13.5 
10.7-13.8 
11.0- 14.1 
11.5-14.8 
12.2-15.7 
14.1- 18.0 

For percentages around 20X and 80X 

2000 
1500 
1000 
700 
500 
300 
200 
100 

2.5-3.9 2.7-4.1 
2.9-4.4 

3.1-4.6 
3.3-4.8 
3.6-5.2 

3.5-5.0 
3.7-5.2 
3.9-5.6 
4.3-6.0 

4.0- 5.6 
4.1- 5.8 
4.4-6.1 
4.7-6.4 
5.1-6.8 

5.0- 6.6 
5.1- 6.7 
5.3-7.1 
5.5-7.4 
5.8-7.8 
6.5-8.6 

5.9-7.8 
6.0-7.9 
6.2- 8.2 
6.4-8.4 
6.7-8.8 
7.3- 9.5 
8.0-10.3 

8.2-10.6 
8.2-10.6 
8.4-10.8 
8.6-11.0 
8.8-11.3 
9.2-11.8 
9.8-12.6 
11.3-14.4 



For percentages around 10X and 905 

2000 1.9-2.9 2.1-3.1 2.3-3.4 2.6-3.8 3.0-4.2 3.7-5.0 4.5-5.9 6.1-7.9 
1500 2.2-3.3 2.4-3.6 2.7-3.9 3.1-4.3 3.8-5.0 4.5-6.0 6.2-S.0 
1000 2.7-3.9 3.0-4.2 3.3-4.6 3.9-5.3 4.7-6.1 6.3-8.1 
700 3.2-4.5 3.5-4.8 4.1-5.5 4.8-6.3 6.4-8.3 
500 3.8-5.1 4.3-5.8 5.0-6.6 6.6-8.5 
300 4.9-6.4 5.5-7.1 6.9-8.9 
200 6.0-7.7 7.3-9.4 
100 8.5-10.8 

For percentages around 51 and 951 

2000 1.4-2.1 1.5-2.3 1.7-2.5 1.9-2.7 2.2-3.0 2.7-3.6 3.2-4.3 
1500 1.6-2.4 1.8-2.6 2.0-2.9 2.2-3.1 2.8-3.7 3.3-4.3 
1000 1.9-2.8 2.1-3.0 2.4-3.3 2.9-3.9 3.4-4.4 
700 2.3-3.2 2.6-3.5 3.0-4.0 3.5-4.6 
500 2.8-3.7 3.1-4.2 3.6-4.8 
300 3.6-4.7 4.0-5.2 
200 4.4-5.6 
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